
Metrics Associated with the

David McCune International Art Gallery

gallery goes POP: Warhol Exhibit 2019
Held February 7 – April 12, 2019

Prepared by:
David Nash

Research and Data Manager

John Meroski
Chief Executive Officer

May 22, 2019



Contents

2

i. Introduction

ii. They Identified Themselves as…

iii. Where Were They From?

iv. How Did They Find Out About Event?

v. Survey Requirements

▪ Requirements

▪ Information Provided

vi. Bureau Generated Publicity

▪ Calendar of Events

▪ Social Media Outlets

vii. Earned Publicity

viii. Public Relations Recap

ix. Occupancy Comparison

x. Summary

▪ Calculations

▪ Tourism Development Authority

▪ Attendance

▪ Marketing



Introduction
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• All data was collected by the David McCune Gallery staff.

• The David McCune Gallery management estimated 3,000 attendees prior to the event.

• The agreed upon minimum number of completed surveys needed was 341.

• The final number of submitted surveys was 2,420.

• Using the 3,000 attendees, the Confidence Interval for this presentation with a 2,420

Sample Size is +/- 0.88%. Because of the size of the sample the Confidence Interval is 

well above than the “best practice” of +/- 5.00%.



Introduction
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Surveys were collected on the following days:

Month Day Surveys Month Day Surveys Month Day Surveys

February 2 6 March 1 40 April 2 14

6 16 2 59 3 30

7 224 12 20 4 61

8 34 13 31 5 77

9 68 14 39 6 101

12 36 15 27 7 119

13 9 16 75 9 50

14 24 19 24 10 52

15 29 20 30 11 162

16 37 21 24 12 189

19 36 22 12 April Total 855

20 12 23 104

21 33 26 24

22 26 27 72

23 93 28 66

26 39 29 64

27 28 30 58

28 37 31 9

February Total 787 March Total 778



70.54%

22.73%

2.60%

1.36%

0.91%
0.83%

0.54%

0.50%

I am a resident of Fayetteville/Cumberland
County.

I am from a surrounding county and drove in for
the day for this event.

I am visiting the area for other purposes, but
heard about the event and came.

I am in the area visiting family or friends and
they brought me to this event.

I am stationed or affiliated with Fort Bragg and
live in Cumberland County.

I am here for the exhibit and staying with family
or friends.

I am here for the exhibit specifically and am
overnighting in a hotel.

I am staying at a hotel and the hotel referred me
to this event.

They Identified Themselves As
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70.54%

22.73%

2.60%

1.36%

0.91%

0.83%

0.54%

0.50%



Where Were They From
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• 14 of the 2,420 completed surveys provided an invalid zip code.

• 2,317 (95.74%) were from North Carolina.

• 162 (6.73%) were from more than 100 miles from Fayetteville.

• 13 (0.54%) identified themselves as being here specifically for the event and overnighting in a hotel.

Top 5 by State Top 5 by County Top 5 by City

1. North Carolina 2,317

2. Virginia 11

3. Florida 9

4. New York 8

5. Michigan 7

1. Cumberland, NC 1,731

2. Wake, NC 97

3. Robeson, NC 86

4. Moore, NC 56

5. Hoke, NC 47

1. Fayetteville, NC 1,492

2. Hope Mills, NC 112

3. Raleigh, NC 53

4. Raeford, NC 47

5. Wade, NC 41



How Did They Find Out About Event
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Survey Requirements
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Requirement Information Provided

What is the current zip code that you currently reside in: 

___________ 

I AM: (Select One)

1. A resident of Fayetteville/Cumberland County 

2. Stationed or affiliated with Fort Bragg and live in 

Cumberland County

3. From a surrounding county and drove in for the day for this 

event

4. Visiting the area for other purposes, but heard about this 

event and came

5. Staying at a hotel and the hotel referred me to this event

6. Here for this event specifically and am over-knighting in a 

hotel

7. Here for this event and staying with family/friends

8. In the area visiting family and friends and they brought me 

to this event

If you stayed at a hotel, which one: 

_________________________

If you do NOT live in Cumberland County, what day did you 

arrive? _________

What day will you depart? _________________

How did you hear about the event?



Bureau Generated Publicity
Calendar of Events

Event Calendar Listing Uploaded and Published to: AAA Go Magazine Web, Carolina 

Country Print and Web, Carolina Festival Print and Web, Fayetteville Observer, Our State, 

SC Living, TripAdvisor, VisitFayettevilleNC.com and VisitNC.com.
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Bureau Generated Publicity
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Melody Vealey Foote & Jenny Bell

Fayetteville Area Convention & Visitors Bureau / Go Fayetteville
www.visitfayettevillenc.com / www.gofayetteville.com

FB: @VisitFayettevilleNC (7,387 followers) / @GoFayetteville (2,450 followers)
IG: @visitfayettevillenc (2,296 followers) / TW: @VisitFayNC (3,221 followers)

PRESS RELEASE 

(SENT TO 500+ JANUARY 29)

http://www.visitfayettevillenc.com/


Bureau Generated Publicity
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Melody Vealey Foote & Jenny Bell

Fayetteville Area Convention & Visitors Bureau / Go Fayetteville

E-NEWSLETTER (SENT TO 300 MEDIA PERSONNEL MID JANUARY)

https://fayettevillecvb.informz.net/informzdataservice/onlineversion/ind/bWFpbGluZ2luc3RhbmNlaWQ9ODI1NDk5MiZzdWJzY3JpYm

VyaWQ9MTAxNTMwMTc5NA==

https://fayettevillecvb.informz.net/informzdataservice/onlineversion/ind/bWFpbGluZ2luc3RhbmNlaWQ9ODI1NDk5MiZzdWJzY3JpYmVyaWQ9MTAxNTMwMTc5NA==


Bureau Generated Publicity
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Melody Vealey Foote & Jenny Bell

Fayetteville Area Convention & Visitors Bureau / Go Fayetteville

E-NEWSLETTER (SENT TO 65K SUBSCRIBERS LATE JANUARY)

https://fayettevillecvb.informz.net/informzdataservice/onlineversion/ind/bWFpbGluZ2luc3RhbmNlaWQ9ODI3NjEwMSZzdWJzY3JpYmVyaW

Q9MTAxNTMwMTc5NA==

https://fayettevillecvb.informz.net/informzdataservice/onlineversion/ind/bWFpbGluZ2luc3RhbmNlaWQ9ODI3NjEwMSZzdWJzY3JpYmVyaWQ9MTAxNTMwMTc5NA==


Bureau Generated Publicity
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Melody Vealey Foote & Jenny Bell

Fayetteville Area Convention & Visitors Bureau / Go Fayetteville

BLOG

https://www.gofayetteville.com/womens-day/

https://www.gofayetteville.com/womens-day/


Bureau Generated Publicity
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Melody Vealey Foote & Jenny Bell

Fayetteville Area Convention & Visitors Bureau / Go Fayetteville

FACEBOOK



Bureau Generated Publicity
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Melody Vealey Foote & Jenny Bell

Fayetteville Area Convention & Visitors Bureau / Go Fayetteville

FACEBOOK



Bureau Generated Publicity
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Melody Vealey Foote & Jenny Bell

Fayetteville Area Convention & Visitors Bureau / Go Fayetteville

FACEBOOK



Bureau Generated Publicity
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Melody Vealey Foote & Jenny Bell

Fayetteville Area Convention & Visitors Bureau / Go Fayetteville

FACEBOOK



Bureau Generated Publicity
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Melody Vealey Foote & Jenny Bell

Fayetteville Area Convention & Visitors Bureau / Go Fayetteville

FACEBOOK



Bureau Generated Publicity
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Melody Vealey Foote & Jenny Bell

Fayetteville Area Convention & Visitors Bureau / Go Fayetteville

FACEBOOK



Bureau Generated Publicity
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Melody Vealey Foote & Jenny Bell

Fayetteville Area Convention & Visitors Bureau / Go Fayetteville

FACEBOOK



Bureau Generated Publicity
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Melody Vealey Foote & Jenny Bell

Fayetteville Area Convention & Visitors Bureau / Go Fayetteville

FACEBOOK



Bureau Generated Publicity
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Melody Vealey Foote & Jenny Bell

Fayetteville Area Convention & Visitors Bureau / Go Fayetteville

FACEBOOK



Bureau Generated Publicity
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Melody Vealey Foote & Jenny Bell

Fayetteville Area Convention & Visitors Bureau / Go Fayetteville

INSTAGRAM



Bureau Generated Publicity
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Melody Vealey Foote & Jenny Bell

Fayetteville Area Convention & Visitors Bureau / Go Fayetteville

TWITTER



Bureau Generated Publicity
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Melody Vealey Foote & Jenny Bell

Fayetteville Area Convention & Visitors Bureau / Go Fayetteville

TWITTER



Bureau Generated Publicity
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Melody Vealey Foote & Jenny Bell

Fayetteville Area Convention & Visitors Bureau / Go Fayetteville

TWITTER



Bureau Generated Publicity
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Melody Vealey Foote & Jenny Bell

Fayetteville Area Convention & Visitors Bureau / Go Fayetteville

TWITTER ((#NCFAVES TRAVEL CHAT)



Earned Publicity
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UNC-TV

NC Weekend
https://www.unctv.org/

FB: @publicmediaNC (74,383 followers) / TW: @publicmediaNC (12.8K followers)

NC Weekend: “From Fayetteville” (Full Show)

https://video.unctv.org/video/from-fayetteville-aq1gb7/

https://www.unctv.org/
https://video.unctv.org/video/from-fayetteville-aq1gb7/


Earned Publicity
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UNC-TV

NC Weekend
NC Weekend: “Andy Warhol Exhibit at Methodist University” (Clip)

https://video.unctv.org/video/andy-warhol-exhibit-methodist-university-z2natj/

https://video.unctv.org/video/andy-warhol-exhibit-methodist-university-z2natj/


Earned Publicity
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UNC-TV

NC Weekend
FACEBOOK



Earned Publicity
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UNC-TV

NC Weekend
TWITTER



Earned Publicity
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Cecelia Moreno

Food Diary of a City Girl
https://www.fooddiaryofacitygirl.com/

FB: @CityGirlCece (1,042 followers) / IG: @citygirlcece (4,178 followers) / TW: @CityGirlCece (1,220 followers)

BLOG

https://www.fooddiaryofacitygirl.com/2019/03/08/6-antique-stores-in-fayetteville-nc/

https://www.fooddiaryofacitygirl.com/
https://www.fooddiaryofacitygirl.com/2019/03/08/6-antique-stores-in-fayetteville-nc/


Earned Publicity
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Cecelia Moreno

Food Diary of a City Girl
FACEBOOK



Earned Publicity
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Cecelia Moreno

Food Diary of a City Girl
INSTAGRAM (STORIES AND/OR HIGHLIGHTS)



Earned Publicity
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Cecelia Moreno

Food Diary of a City Girl
INSTAGRAM (STORIES AND/OR HIGHLIGHTS)



Earned Publicity
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Cecelia Moreno

Food Diary of a City Girl
TWITTER



Earned Publicity
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Jami McLaughlin

Mom on the Go
http://fayareamom.com

FB: @fayareamom (2,193 followers) / IG: @fayareamom (996 followers) / TW: @fayareamom (66 followers)

FACEBOOK



Earned Publicity
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Jami McLaughlin

Mom on the Go
INSTAGRAM



Earned Publicity
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Jami McLaughlin

Mom on the Go
TWITTER



Earned Publicity
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Joel Christian

Basic Beer Blog
www.joelachristian.com

FB: @basicbeerblog (55 followers) / TW: @tribexian (40 followers)

BLOG

https://joelachristian.com/2019/02/02/andy-annie-a-celebration-of-the-arts/

https://joelachristian.com/2019/02/02/andy-annie-a-celebration-of-the-arts/


Earned Publicity
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Joel Christian

Basic Beer Blog
FACEBOOK



Earned Publicity
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Joel Christian

Basic Beer Blog
TWITTER



Earned Publicity
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Katlin McFadden

Guac & Soul
https://guacnsoul.com

FB: @guacnsoul (185 followers) / IG: @guac_n_soul (16.1K followers)

BLOG



Earned Publicity
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Katlin McFadden

Guac & Soul
FACEBOOK



Earned Publicity
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Katlin McFadden

Guac & Soul
FACEBOOK



Earned Publicity
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Katlin McFadden

Guac & Soul
INSTAGRAM



Earned Publicity
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Katlin McFadden

Guac & Soul
INSTAGRAM (STORIES AND/OR HIGHLIGHTS)



Earned Publicity
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Kelly Beal Siech

Kelly Seeks
http://kellyseeks.com

FB: @kellyseeks (1,133 followers) / IG: @kellyseeks (2,920 followers)

FACEBOOK



Earned Publicity
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Kelly Beal Siech

Kelly Seeks
FACEBOOK



Earned Publicity
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Kelly Beal Siech

Kelly Seeks
INSTAGRAM



Earned Publicity

51

Kelly Beal Siech

Kelly Seeks
INSTAGRAM



Earned Publicity
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Kia Young

The Social Crown / Bite This Fayetteville
https://www.thesocialcrown.com / https://bitethisfayetteville.com

FB: @bitethisfayetteville (1,807 followers) / IG: @thesocialcrown (2,097 followers) / @bitethisfay (2,447 followers)

BLOG

https://bitethisfayetteville.com/blog/themed-dating-in-fayetteville-spotlight-on-art/

https://bitethisfayetteville.com/
https://bitethisfayetteville.com/blog/themed-dating-in-fayetteville-spotlight-on-art/


Earned Publicity
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Kia Young

The Social Crown / Bite This Fayetteville
FACEBOOK



Earned Publicity
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Kia Young

The Social Crown / Bite This Fayetteville
INSTAGRAM



Earned Publicity
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Kia Young

The Social Crown / Bite This Fayetteville
INSTAGRAM



Earned Publicity
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Kia Young

The Social Crown / Bite This Fayetteville
INSTAGRAM (STORIES AND/OR HIGHLIGHTS)



Earned Publicity
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Krystel Spell

Army Wife 101: The Official Lifestyle Blog for Military Spouses
http://armywife101.com

FB: @ArmyWife101 (71,823 followers) / IG: @officialarmywife101 (4,259 followers) / TW: @Armywife101 (7,854 followers)

BLOG

https://armywife101.com/2019/02/50-ways-to-celebrate-valentines-in-fayetteville-north-carolina-fort-bragg.html

https://armywife101.com/2019/02/50-ways-to-celebrate-valentines-in-fayetteville-north-carolina-fort-bragg.html


Earned Publicity

58

Krystel Spell

Army Wife 101: The Official Lifestyle Blog for Military Spouses
FACEBOOK



Earned Publicity
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Krystel Spell

Army Wife 101: The Official Lifestyle Blog for Military Spouses
INSTAGRAM



Earned Publicity
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Krystel Spell

Army Wife 101: The Official Lifestyle Blog for Military Spouses
TWITTER



Earned Publicity
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Maria A. McDonald

Wrought Irony / Mac and Cheese Media
https://medium.com/@wroughtirony

FB: @mariamcdonaldwrites (112 followers) / @MacAndCheeseMedia (1,307 followers) / 
IG: @wroughtir0ny (101 followers) / @macandcheesemedia (92 followers)

BLOG

https://medium.com/@wroughtirony/pop-goes-fayetteville-warhol-comes-to-town-1a986191eedb

https://medium.com/@wroughtirony/pop-goes-fayetteville-warhol-comes-to-town-1a986191eedb


Earned Publicity
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Maria A. McDonald

Wrought Irony / Mac and Cheese Media
FACEBOOK



Earned Publicity

63

Maria A. McDonald

Wrought Irony / Mac and Cheese Media
FACEBOOK



Earned Publicity
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Maria A. McDonald

Wrought Irony / Mac and Cheese Media
INSTAGRAM



Earned Publicity
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Michelle Downey

Simple Journey 
https://simple-journey.com

FB: @FayLifeNC (325 followers) / IG: @faylifenc (183 followers)

FACEBOOK



Earned Publicity
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Michelle Downey

Simple Journey 
FACEBOOK



Earned Publicity
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Michelle Downey

Simple Journey 
INSTAGRAM



Earned Publicity

68

Mindy Love

Sweet Tea & Pasta
https://www.sweetteaandpasta.com

FB: @sweetteaandpasta (198 followers) / IG: @sweet_tea_and_pasta (443 followers) / 
TW: @SweetTea_Pasta (571 followers) / YT: @Mindy Love (0 subscribers)

BLOG

https://www.sweetteaandpasta.com/gallery-goes-pop-warhol/

https://www.sweetteaandpasta.com/gallery-goes-pop-warhol/


Earned Publicity
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Mindy Love

Sweet Tea & Pasta
ARTICLE

https://www.upandcomingweekly.com/arts/5809-visit-methodist-university-to-see-gallery-goes-pop-warhol

https://www.upandcomingweekly.com/arts/5809-visit-methodist-university-to-see-gallery-goes-pop-warhol


Earned Publicity
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Mindy Love

Sweet Tea & Pasta
FACEBOOK



Earned Publicity
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Mindy Love

Sweet Tea & Pasta
FACEBOOK



Earned Publicity
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Mindy Love

Sweet Tea & Pasta
INSTAGRAM



Earned Publicity
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Mindy Love

Sweet Tea & Pasta
TWITTER



Earned Publicity
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Mindy Love

Sweet Tea & Pasta
YOUTUBE (VLOG)

https://www.youtube.com/watch?v=iufUx4ZMEqA

https://www.youtube.com/watch?v=iufUx4ZMEqA


Earned Publicity
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Tiffany Haywood

The MrsTee
http://themrstee.com

FB: @TheMrsTee (5,487 followers) / IG: @themrstee (11.2K followers) / 
TW: @themrstee (9,453 followers) / YT: @TheMrsTee (1,841 subscribers)

BLOG

https://themrstee.com/fayettevilles-art-scene-expect-the-unexpected/

https://themrstee.com/fayettevilles-art-scene-expect-the-unexpected/


Earned Publicity
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Tiffany Haywood

The MrsTee
FACEBOOK



Earned Publicity
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Tiffany Haywood

The MrsTee
FACEBOOK



Earned Publicity
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Tiffany Haywood

The MrsTee
FACEBOOK



Earned Publicity
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Tiffany Haywood

The MrsTee
INSTAGRAM



Earned Publicity
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Tiffany Haywood

The MrsTee
INSTAGRAM



Earned Publicity
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Tiffany Haywood

The MrsTee
INSTAGRAM



Earned Publicity
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Tiffany Haywood

The MrsTee
INSTAGRAM



Earned Publicity
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Tiffany Haywood

The MrsTee
INSTAGRAM



Earned Publicity

84

Tiffany Haywood

The MrsTee
INSTAGRAM



Earned Publicity
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Tiffany Haywood

The MrsTee
INSTAGRAM (STORIES AND/OR HIGHLIGHTS)



Earned Publicity
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Tiffany Haywood

The MrsTee
INSTAGRAM (STORIES AND/OR HIGHLIGHTS)



Earned Publicity
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Tiffany Haywood

The MrsTee
TWITTER



Earned Publicity
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Tiffany Haywood

The MrsTee
YOUTUBE (VLOG)

https://www.youtube.com/watch?v=PyvNz9t0PH0

https://www.youtube.com/watch?v=PyvNz9t0PH0


Public Relations Recap

• BUREAU GENERATED PUBLICITY

Fayetteville Area Convention & Visitors 

Bureau Efforts

o 9 Calendar of Events listings sites

o 1 Press Release

o 2 Newsletters

o 1 Blog

o 17 Facebook posts

o 1 Instagram post

o 12 Twitter tweets

o 2 Twitter Travel Chat Posts – Travel Chat 

Reached 578,441 people 

89

• EARNED PUBLICITY

o 1 TV Show

o 1 TV Video Clip

o 1 Article

o 8 Blogs

o 2 Vlog

o 39 Facebook Social Media posts

o 25 Instagram Social Media posts

o 17 Instagram Stories and/or Highlights

o 15 Twitter tweets



Occupancy Comparison
“Fayetteville Area CVB Weekly Report” 

Information is pulled directly from the STR Report
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Occupancy % February March April

2019 64.8% 67.4% 68.7%

2018 59.3% 63.3% 64.4

Percent Change 9.3% 6.5% 6.7%



TDA

Granted $12,500 to be used to include public relations, advertising, print, 

social and other mediums determined to reach the targeted visitor 

market. Said funding shall be used exclusively to assist with the 

marketing of the David McCune International Art Gallery exhibition of 

Andy Warhol scheduled for February 7- April 12, 2019.

351 completed surveys was the agreed upon requirement, 2,421 were 

collected. 

All Tourism Development Authority (TDA) requirements were met.

Can re-apply next year?

Yes No
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Summary
ATTENDANCE

Per the David McCune Gallery management, the actual attendance 

for the event was 2,421 (100% of attendees were surveyed).

12 visitors were referred by their hotel.

71.54% (1,729) were from Cumberland County, including Fort Bragg.

22.73% (550) stated they were from a surrounding county and were 

a day-tripper.

Hotel Information from Surveys

The 13 who came for the event and stayed at the hotel, listed the 

following hotels:

CALCULATIONS

For the calculations, the FACVB used the agreed upon estimated 

attendance number provided by the David McCune Gallery management 

of 3,000.

The sample size of 2,421 completed surveys was considerably more 

than the required and agreed upon 341 completed surveys necessary to 

ensure the presentation met “best practices” of +/- 5%, as a result this 

presentation is at +/-0.88%. 

Of those participants staying at a hotel, the overall average length of stay 

was 1 nights. (Only 5 of the 13 who stayed at hotels provided the length 

of stay information).

0.54% of the participants (13) were overnighters and came specifically 

for the event – extrapolated out to 3,000 actual attendees this means 

potentially 16 people X 1 night = 16 room nights +/- 0.54%.

No Answer 7

Embassy Suites 3

Courtyard Marriott 2

Fairfield Inn 1



92

Summary
ATTENDANCE (continued)

Of those participants staying at a hotel, the overall average length of 

stay was 1 night.

0.54% of the visitors (13) were overnighters and came specifically for 

the event out of the actual 2,421 attendees – 13 people X 1 night = 13 

room nights +/- 0.54%.

Potential Revenue (using April ADR) - $1,046.63.

Economic Impact = 13 x 1-day x $114 = $1,482.00.

Official Hotel Pick Up: 0 Room Nights as reported from hotels.

Participating hotels: Embassy Suites, Fairfield Inn & Suites North, 

Holiday Inn I-95, Homewood Suites and Spring Hill Suites

Average Daily Rate (ADR)* for the months of event:

February - $79.43

March - $79.95

April - $80.51

Hotel Revenue - $0.00.

*ADR is reported by Smith Travel Research (STR), which is used by 

the global hotel industry as a vital revenue management tool. The 

report benchmarks a hotel’s performance against its competitive 

aggregate and local market. The STAR program tracks and delivers 

monthly, weekly and daily data.

MARKETING

The top 5 resources where they heard of the event were:

1. Word of Mouth

2. Brochure

3. Social Media

4. Newspaper

5. Invitation

353 attendees signed up for the FACVB’s E-Promotion Program.



Thank You

Proudly Promoting the
Communities of Cumberland County
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