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Source: Albuquerque International Sunport

+ 5 . 9 %
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+ 4 . 9 %
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Source: Bureau of Labor Statistics
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Dec. '19 % Change 
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% Change 
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# of Meetings/Events

Room Nights

Attendance

Direct Spend

7 -30%
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$2.8M

-38.1%
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-34.9%
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-14.3%

+12.5%

+0.7%
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*Citywides have a minimum of 400 room nights on peak
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FYTD: 69.9M  
PYTD: 19.6M  

+256%

%

FYTD: 138
PYTD: 147

-6.1%
FYTD: 165,813
PYTD: 168,251

-1.4%

+17%FYTD: $50.46M
PYTD: $43.13M

FYTD: 15,726   
PYTD: 25,790   

-39%
FYTD: 81,613
PYTD: 33,434

+144%

+6.93%
FYTD: 1.26M
PYTD: 1.18M

+25.1%
FYTD: 118,150
PYTD: 94,448  

+168%

FYTD: 30
PYTD: 26

+15.4%

FY20 Q1&2: 221   
 FY19 Q1&2: 218    

+1.4%
FY20 Q1&2: 15K+     
FY19 Q1&2: 17K+     

-10.4%

FYTD: 220,531 
PYTD: 207,124

+6.5%
FYTD: 269,887
 PYTD: 194,357 

+38.9%

FYTD: 118
PYTD: 44  
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Note: FYTD= Fiscal Year To Date. Our Fiscal Year Runs July 1 - June 30. 

Travel Articles Generated 

Publicity Value 

Impressions
560,711,557

$1.43M

2 0

3 7
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%

S O C I A L  M E D I A  
F O L L O W E R S
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*Does not include local coverage or 
syndications/additional pickups



$49,203.28

Non
96.5%

Short-Term Rentals
3.5%

$1,736,241.54

+32.73%

T O T A L  O C T O B E R   2 0 1 9
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+6.9%

V S .  F Y T D  2 0 1 9

L O D G E R S '  T A X  ( 5 %  O C C U P A N C Y  F E E )  C O L L E C T I O N S  

Short-term Rentals as 
a % of FYTD Revenue
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$1,785,444.92 +7.48% 

* S H O R T - T E R M  R E N T A L S   O N L Y

M I N U S  S H O R T - T E R M  R E N T A L S

 

Source: City of Albuquerque

+8.68% 

+32.95%

+7.97% 

1

1 0  Y E A R  L O D G E R S '  T A X  
F Y T D  H I S T O R Y

$ 4 M

$ 3 M

$ 5 M

$ 6 M

F Y 1 1 F Y 1 2 F Y 1 3 F Y 1 4 F Y 1 5 F Y 1 6 F Y 1 7 F Y 1 8 F Y 1 9 F Y 2 0

*As of October 2019, HomeAway/VRBO collections began in addition to Airbnb
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CYTD
Occupancy      

% Change 
vs. PYTD      

Albuquerque

Comp. Set 
Average

U.S. Average

69.2% +5.1%

% Change 
vs. PYTD      

+5.4% +10.7% +3.7%

CYTD
ADR

$89.92

69.2%

67.2%

+0.6%

RevPAR 
% Change 
vs. PYTD

Rooms Sold
% Change 
vs. PYTD

RevPAR
% Changes vs.

November 2018 

RevPAR
% Changes

vs. PYTD

A B Q . C O M P .
S E T

U . S . A B Q . C O M P .
S E T

U . S .

Top 5 Meetings Properties per
Corridor Performance

CYTD
Occupancy      

% Change 
vs. PYTD      

75.5%

74.1%

79.2%

% Change 
vs. PYTD      

CYTD
ADR

RevPAR 
% Change 

vs. PYTD      

70%

Downtown

Uptown

Airport

Northern 
Corridor

S T R ,  I N C .  L O D G I N G  I N D U S T R Y  R E P O R T *

*Republication or other reuse of this data without the written permission of STR, Inc. is strictly prohibited 

2

$115.80 +1.4% +2% not available

-.1% $131.53 +0.9% +0.8% +1.9%

+5.5%

+4.8%

+0.2%

+5.8%

$127.39 +4% +9.7%

$109.98 +5.8% +10.8%

$102.90 +8% +8.2%

$110.26 +6.1% +12.2%



C O N V E N T I O N  S A L E S ,  S E R V I C E S  &  S P O R T S  

 
M O N T H ' S  T O T A L

E V E N T  B O O K I N G S

2 8 2 5 , 7 1 2
M O N T H ' S  T O T A L

R O O M  N I G H T S  B O O K E D
D I R E C T  S P E N D  T O  B E  G E N E R A T E D

B Y  T H E S E  B O O K I N G S

$ 1 1 . 2 M
#  O F  M E E T I N G S ,  C O N V E N T I O N S  &  

S P O R T S  L E A D S  P R O D U C E D  F Y T D

R E C E N T  +  U P C O M I N G  
T R A D E S H O W S  &  I N D U S T R Y  M E E T I N G S

N O V E M B E R
1 1 - 1 4 :  T E A M S  C O N F E R E N C E  &  E X P O ,  A N A H E I M ,  C A
1 3 - 1 6 :  N A T I O N A L  C O A L I T I O N  O F  B L A C K  M E E T I N G  P R O F E S S I O N A L S
A N N U A L  M E E T I N G ,  N E W  O R L E A N S ,  L A
 
D E C E M B E R
8 - 1 2 :  N A T I O N A L  T O U R  A S S O C I A T I O N  A N N U A L  C O N V E N T I O N ,  F O R T
W O R T H ,  T X
1 6 :  D E S T I N A T I O N S  I N T E R N A T I O N A L  C O N V E N T I O N  S A L E S  &
L E A D E R S H I P  F O R U M ,  C H I C A G O , I L
1 7 :  H O L I D A Y  S H O W C A S E ,  C H I C A G O ,  I L
 
J A N U A R Y
5 - 8 :  P C M A  C O N V E N I N G  L E A D E R S ,  S A N  F R A N C I S C O ,  C A
1 0 - 1 2 :  E V E N T  S E R V I C E  P R O F E S S I O N A L S  A S S O C I A T I O N ,  D E N V E R ,  C O
2 6 - 2 9 :  I N D E P E N D E N T  P L A N N E R S  E D U C A T I O N  C O N F E R E N C E ,  S T .  P E T E
B E A C H ,  F L
 
F E B R U A R Y
3 - 6 :  R E L I G I O U S  C O N F E R E N C E  M G M T .  A S S O C I A T I O N ,  I R V I N G ,  T X
5 :  D E S T I N A T I O N S  S H O W C A S E ,  W A S H I N G T O N ,  D . C .
1 9 - 2 1 :  C O N N E C T  D I V E R S I T Y ,  K I S S I M M E E ,  F L

+ 2 . 5 %
F Y T D  V S .  P Y T D  

Sporting Events
65%

Mtgs. & Conventions
35%

Month's Room Nights
Booked by Event Type

2 8 9

3



C O N V E N T I O N  S A L E S ,  S E R V I C E S  &  S P O R T S  ( C O N T . )
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Most Room Nights Lost To
(FYTD Non- Ctr. Mtgs/Conv.)

M O N T H ' S  R O O M  N I G H T S  L O S T

M O N T H ' S  A T T E N D E E S  L O S T

M O N T H ' S  D I R E C T  S P E N D  L O S T

15,510

8,048

$6.48M

4

Reoccurring Convention Center 
Lost Business Reasons % of Room Nights Lost 

Most Room Nights Lost To
(FYTD Non-Ctr. Sports)

Westfield, IN
92%

Las Vegas
8%

Did Not Make the Shortlist

Perceived Destination Desirability

Preferred Location Available

2 6 %

1 1 %

1 1 %

Transportation/Accessibility Issues 9 %



P A R T N E R  D E V E L O P M E N T  

 
F Y T D  R E V E N U E

$ 3 1 9 , 5 9 2
V S .  P Y T D

+ 1 9 %
Due

s

Adv
ert

isi
ng

Othe
r

60 

40 

20 

0 

F Y T D  M E M B E R S H I P

7 1 5
V S .  P Y T D

+ 1 . 1 %
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Thousands 

$158,928

$152,924

$7,740

FYTD Revenue by
Category
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5

P A R T N E R  E V E N T S  T H I S  M O N T H

12/8: ACE Training for RailRunner Employees
12/11: Quarterly Meeting/Holiday Party

12/17: ACE Training
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December article in 
the Washington Post

BP Score: 120

#  O F  T R A V E L  A R T I C L E
I M P R E S S I O N S  T H I S  M O N T H

P O S I T I V E  Q U A L I T Y
M E D I A  C O V E R A G E

( %  O F  A R T I C L E S  W /  A
B A R C E L O N A  P R I N C I P L E S

S C O R E  O F  5 5 + )

C O R R E S P O N D I N G
P U B L I C I T Y  V A L U E

8 3 + M

$ 4 7 6 , 8 3 3
8 0 %

#  O F  T R A V E L  A R T I C L E S
G E N E R A T E D  T H I S  M O N T H

5

M A R K E T I N G ,  C O M M U N I C A T I O N S  &  T O U R I S M

F E A T U R E D  M E D I A
E F F O R T S

Local Media
National Media

6

12/11: ABQ 365 highlights upcoming holiday-themed markets, contests, and theatre
performances - KRQE (broadcast and online)

12/21: Best Holiday Light Displays Across the U.S. - Forbes

12/4: ABQ 365 previews holiday events in the metro - KRQE (broadcast and online)
12/6: Go There: An Arts and Culture Weekend in Albuquerque - Livability

12/2: New Mexico is the best place in the US for a winter road trip - Matador Network

12/12: You're going where? Albuquerque - The Washington Post (print and online; syndicated)
12/20: Old Town gets new visitor center - KRQE (broadcast and online)

12/26: ABQ 365 highlights New Year’s Eve celebrations around the metro - KRQE (broadcast and
online)
12/27: Enjoy the simple life at these 10 agritourism farm stays around the world - Lonely
Planet

https://www.washingtonpost.com/graphics/2019/lifestyle/vacation-ideas/things-to-do-in-albuquerque/
http://redtri.com/things-to-do-with-kids-in-albuquerque/
https://www.krqe.com/news/albuquerque-metro/abq-365-highlights-upcoming-holiday-themed-markets-contests-and-theatre-performances/
https://www.forbes.com/sites/micheleherrmann/2019/12/21/best-holiday-light-displays-across-the-us/#594456985010
https://www.krqe.com/news/albuquerque-metro/abq-365-previews-holiday-events-in-the-metro/
https://livability.com/nm/albuquerque/experiences-adventures/go-there-an-arts-and-culture-weekend-in-albuquerque
https://matadornetwork.com/read/new-mexico-winter-road-trip/
https://www.washingtonpost.com/graphics/2019/lifestyle/vacation-ideas/things-to-do-in-albuquerque/
https://www.krqe.com/news/albuquerque-metro/old-town-gets-new-visitor-center/
https://www.krqe.com/news/albuquerque-metro/abq-365-highlights-new-years-eve-celebrations-around-the-metro/
https://www.lonelyplanet.com/articles/top-agritourism-farm-stays-around-the-world


H I G H  
E N G A G E M E N T  P O S T

O F  T H E  M O N T H

T O T A L  S O C I A L  M E D I A
E N G A G E M E N T S  T H I S  M O N T H

2 9 , 9 0 7

 

 S O C I A L  M E D I A  F O L L O W E R S  
B Y  P L A T F O R M

1 3 0 , 7 5 2

5 9 , 0 2 2
3 0 , 7 5 7

M A R K E T I N G ,  C O M M U N I C A T I O N S  &  T O U R I S M  ( C O N T . )

M O N T H ' S  T O P  P E R F O R M I N G  
E - M A R K E T I N G  C A M P A I G N S

“ F I N D  A  W I N T E R  W O N D E R L A N D
O F  F U N  I N  A L B U Q U E R Q U E ”

1 3 8 , 9 2 8  L E I S U R E
C O N T A C T S  

S E N T O P E N  R A T E C L I C K - T O -
O P E N  R A T E

5 . 8 % 1 4 %

“ C M U  V S  S D S U  F O R  T H E
2 0 1 9  N E W  M E X I C O  B O W L ! ”

5 , 4 5 7  L E I S U R E
C O N T A C T S  1 0 % 1 3 %
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12/20: City COO
Lawrence Rael and

Councilor Isaac
Benton joined us for
our Old Town Visitor

Center ribbon cutting
ceremony

C O M M U N I T Y  &  I N D U S T R Y  E N G A G E M E N T  H I G H L I G H T S

8

Events Hosted by Visit Albuquerque 
12/8: ACE Training 
12/11: Quarterly Meeting + Holiday Party
12/16: Volunteer Holiday Luncheon
12/17: ACE Training
12/19: Executive Committee Meeting
12/20: Old Town VC Ribbon Cutting 

12/18: We hosted our
Quarterly Meeting/Holiday

Party at Isleta Resort &
Casino, which included a

celebration of Denise
Suttle's career

12/4: Larry Atchison hosted a site visit
for the National Association of State

Directors of Migrant Education

12/19-21: Visit Albuquerque
staff attended various New
Mexico Bowl-related events

12/13: Tania Armenta
and Trisha Terhar

attended the Allegiant
Air Community

Engagement Breakfast

12/12: Brenna Moore
attended a Google-DMO

Partnership Program
workshop hosted by 
the NMTD in Santa Fe

12/18: Liz Burnam was
interviewed by NM PBS about

the Old Town Visitor Center


