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FY18

2 2 9 , 1 3 9

T O T A L  D E C E M B E R   D E P L A N E D
P A S S E N G E R S

2 3 1 , 4 4 7

FY19

FY20

2.69M

2.9M

2.89M

+ 6 . 9 %
V S .  D E C .  2 0 1 8  

T O T A L  P A S S E N G E R S

Millions 
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Source: Albuquerque International Sunport

+ 1 . 3 7 %
V S .  D E C E M B E R  2 0 1 8

+ 4 . 6 %
C Y T D  V S .  P Y T D

T O T A L  D E C E M B E R  L E I S U R E  &
H O S P I T A L I T Y  E M P L O Y M E N T

4 4 , 3 0 0
Source: Bureau of Labor Statistics
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F U T U R E  N O N - C I T Y W I D E
E V E N T S  B O O K E D  F Y T D

F U T U R E  C I T Y W I D E *  
E V E N T S  B O O K E D  F Y T D

T O T A L

R O O M
N I G H T S

A T T E N D E E S

 D I R E C T
S P E N D
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6,995
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30
N E W T O T A L

R O O M
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A T T E N D E E S

 D I R E C T
S P E N D

$35.36M

119

49,367

41,375

$16.97M
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122,239

80,750

$4.08M

A T T E N D E E S

R O O M
N I G H T S

D I R E C T
S P E N D

T O T A L   R O O M  
N I G H T S  B O O K E D

J A N U A R Y  B U S I N E S S
O C C U R R I N G

Jan. '20 % Change 
vs. Jan. '19      

% Change 
vs. PYTD      

# of Meetings/Events

Room Nights

Attendance

Direct Spend

12 -36.8%

5,221

4,125

$1.9M

-49.1%

-38.8%

-58.7%

-17.3%

-17.9%

+9.6%

-6%

F U T U R E  S P O R T S  E V E N T S  B O O K E D  F Y T D
( C I T Y W I D E  &  N O N - C I T Y W I D E )

A T T E N D E E S68

87,277

149,842

$37.8MD I R E C T
S P E N D

#  O F  E V E N T S

R O O M
N I G H T S

*Citywides have a minimum of 400 room nights on peak
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FYTD: 72.2M  
PYTD: 21.8M  

+232%

%

FYTD: 149
PYTD: 166

-10.2%
FYTD: 171,606
PYTD: 177,543

-3.3%

+14.3%FYTD: $52.3M
PYTD: $45.8M

FYTD: 18,156  
PYTD: 28,507

-36.3%
FYTD: 89,674
PYTD: 36,766

+144%

+6.65%
FYTD: 1.42M
PYTD: 1.33M

+20.7%
FYTD: 122,125
PYTD: 101,197 

+142%

FYTD: 41
PYTD: 32

-21.9%

FY20 Q1&2: 221   
 FY19 Q1&2: 218    

+1.4%
FY20 Q1&2: 15K+     
FY19 Q1&2: 17K+     

-10.4%

FYTD: 221,325
PYTD: 207,860

+6.5%
FYTD: 295,687
 PYTD: 211,356 

+39.9%

FYTD: 138
PYTD: 57  
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A D V E R T I S I N G  
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 F U T U R E  A T T E N D A N C E
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F Y T D  E A R N E D  M E D I A  
C O V E R A G E *

A C E  
T R A I N E E S

W E B S I T E  U S E R  
S E S S I O N S

S A L E S  F A M I L I A R I Z A T I O N
&  S I T E  T O U R S

F Y T D  M E D I A  
S I T E  V I S I T S

Note: FYTD= Fiscal Year To Date. Our Fiscal Year Runs July 1 - June 30. 

Travel Articles Generated 

Publicity Value 

Circulation/Reach
606,868,436

$1.68M

2 2

4 6

D

G R O U P
T O U R S

% G R O U P  T O U R
R O O M  N I G H T S

%

S O C I A L  M E D I A  
F O L L O W E R S

S O C I A L  M E D I A
E N G A G E M E N T

*Does not include local coverage or 
syndications/additional pickups



$41,319.26

Non
96.4%

Short-Term Rentals
3.6%

$1,008,429.32

+26.5%

T O T A L  N O V E M B E R   2 0 1 9
R E V E N U E

V S .  N O V .  2 0 1 8

+10.5%

V S .  F Y T D  2 0 1 9

L O D G E R S '  T A X  ( 5 %  O C C U P A N C Y  F E E )  C O L L E C T I O N S  

Short-term Rentals as 
a % of FYTD Revenue
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$1,049,748.58 +11.09% 

* S H O R T - T E R M  R E N T A L S   O N L Y

M I N U S  S H O R T - T E R M  R E N T A L S

 

Source: City of Albuquerque

+9.05% 

+31.8%

+8.36% 
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1 0  Y E A R  L O D G E R S '  T A X  
F Y T D  H I S T O R Y

$ 4 M

$ 5 M

$ 6 M

F Y 1 1 F Y 1 2 F Y 1 3 F Y 1 4 F Y 1 5 F Y 1 6 F Y 1 7 F Y 1 8 F Y 1 9 F Y 2 0

*As of October 2019, HomeAway/VRBO collections began in addition to Airbnb

$ 7 M
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+10.4%+4.2%

+2.6%
+2.2%

+0.9%

CYTD
Occupancy      

% Change 
vs. PYTD      

Albuquerque

Comp. Set 
Average

U.S. Average

67.8% +4.9%

% Change 
vs. PYTD      

+5.3% +10.4% +3.5%

CYTD
ADR

$89.17

68.1%

66.1%

+0.6%

RevPAR 
% Change 
vs. PYTD

Rooms Sold
% Change 
vs. PYTD

RevPAR
% Changes vs.

December 2018 

RevPAR
% Changes

vs. PYTD

A B Q . C O M P .
S E T

U . S . A B Q . C O M P .
S E T

U . S .

Top 5 Meetings Properties per
Corridor Performance

CYTD
Occupancy      

% Change 
vs. PYTD      

73.6%

72.3%

77.5%

% Change 
vs. PYTD      

CYTD
ADR

RevPAR 
% Change 

vs. PYTD      

68.6%

Downtown

Uptown

Airport

Northern 
Corridor

S T R ,  I N C .  L O D G I N G  I N D U S T R Y  R E P O R T *

*Republication or other reuse of this data without the written permission of STR, Inc. is strictly prohibited 
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$114.90 +1.5% +2.2% not available

-0.02% $131.21 +1% +0.9% +2%

+5.5%

+4.3%

-0.4%

+6%

$126.27 +3.7% +9.5%

$109.51 +5.7% +10.3%

$102.06 +7.8% +7.4%

$109.54 +5.8% +12.2%



C O N V E N T I O N  S A L E S ,  S E R V I C E S  &  S P O R T S  

 
M O N T H ' S  T O T A L

E V E N T  B O O K I N G S

1 1 3 , 9 7 5
M O N T H ' S  T O T A L

R O O M  N I G H T S  B O O K E D
D I R E C T  S P E N D  T O  B E  G E N E R A T E D

B Y  T H E S E  B O O K I N G S

$ 1 . 8 7 M
#  O F  M E E T I N G S ,  C O N V E N T I O N S  &  

S P O R T S  L E A D S  P R O D U C E D  F Y T D

R E C E N T  +  U P C O M I N G  
T R A D E S H O W S  &  I N D U S T R Y  M E E T I N G S

D E C E M B E R
8 - 1 2 :  N A T I O N A L  T O U R  A S S O C I A T I O N  A N N U A L  C O N V E N T I O N ,  F O R T
W O R T H ,  T X
1 6 :  D E S T I N A T I O N S  I N T E R N A T I O N A L  C O N V E N T I O N  S A L E S  &
L E A D E R S H I P  F O R U M ,  C H I C A G O ,  I L
1 7 :  H O L I D A Y  S H O W C A S E ,  C H I C A G O ,  I L
 
J A N U A R Y
5 - 8 :  P C M A  C O N V E N I N G  L E A D E R S ,  S A N  F R A N C I S C O ,  C A
1 0 - 1 2 :  E V E N T  S E R V I C E  P R O F E S S I O N A L S  A S S O C I A T I O N ,  D E N V E R ,  C O
2 6 - 2 9 :  I N D E P E N D E N T  P L A N N E R S  E D U C A T I O N  C O N F E R E N C E ,  S T .  P E T E
B E A C H ,  F L
 
F E B R U A R Y
4 - 6 :  R E L I G I O U S  C O N F E R E N C E  M G M T .  A S S O C I A T I O N ,  I R V I N G ,  T X
5 :  D E S T I N A T I O N S  S H O W C A S E ,  W A S H I N G T O N ,  D . C .
1 9 - 2 1 :  C O N N E C T  D I V E R S I T Y ,  K I S S I M M E E ,  F L
 
M A R C H
1 0 - 1 1 :  M E E T I N G S  I N D U S T R Y  C O U N C I L  O F  C O L O R A D O  C O N F E R E N C E ,
D E N V E R ,  C O
 
 

+ 3 . 4 %
F Y T D  V S .  P Y T D  

Mtgs. & Conventions
68.5%

Sporting Events
31.5%

Month's Room Nights
Booked by Event Type

3 3 5

3



C O N V E N T I O N  S A L E S ,  S E R V I C E S  &  S P O R T S  ( C O N T . )
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Most Room Nights Lost To
(FYTD Conv. Ctr. Events)
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San Diego 

Denver 

Phoenix 

Hyatt Tamaya 

Dallas 

Most Room Nights Lost To
(FYTD Non- Ctr. Mtgs/Conv.)

M O N T H ' S  R O O M  N I G H T S  L O S T

M O N T H ' S  A T T E N D E E S  L O S T

M O N T H ' S  D I R E C T  S P E N D  L O S T

15,532

7,189

$6.4M

4

Reoccurring Convention Center 
Lost Business Reasons % of Room Nights Lost 

Most Room Nights Lost To
(FYTD Non-Ctr. Sports)

Westfield, IN
61.2%

Salt Lake City
33.5%

Las Vegas
5.3%

Did Not Make the Shortlist

Perceived Destination Desirability

Preferred Location Available

2 4 %

1 0 %

1 0 %

Downtown Hotel Package 9 %



P A R T N E R  D E V E L O P M E N T  

 
F Y T D  R E V E N U E

$ 3 4 8 , 7 5 8
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Thousands 

$180,245
$160,673

$7,840

FYTD Revenue by
Category
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P A R T N E R  E V E N T S  T H I S  M O N T H

1/15: Partner Orientation
1/23: ACE Training
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January article in 
the Denver Post
BP Score: 112

#  O F  T R A V E L  A R T I C L E
I M P R E S S I O N S  T H I S  M O N T H

P O S I T I V E  Q U A L I T Y
M E D I A  C O V E R A G E

( %  O F  A R T I C L E S  W /  A
B A R C E L O N A  P R I N C I P L E S

S C O R E  O F  5 5 + )

C O R R E S P O N D I N G
P U B L I C I T Y  V A L U E

4 6 + M

$ 2 5 6 , 4 0 7
8 9 %

#  O F  T R A V E L  A R T I C L E S
G E N E R A T E D  T H I S  M O N T H

9

M A R K E T I N G ,  C O M M U N I C A T I O N S  &  T O U R I S M

F E A T U R E D  M E D I A
E F F O R T S

Local Media
National Media

6

1/21: 10 Unique and Quirky Museums Around the United States - USA Today 10Best

1/15: ABQ 365 showcases Albuquerque Comic Con, Monster Truck Tour, Explora Adult Night,
concerts and more - KRQE (broadcast and online)

1/2: Albuquerque — yes, Albuquerque — is the next foodie destination you need to visit - The
Denver Post

1/1: The 25 places you need to travel in 2020 - Matador Network

1/13: 100 Destinations So Magical You Won't Believe They're in the U.S. - BestLife

1/7: See the latest updates on NM's hotel construction projects - Albuquerque Business First
(print and online)

1/29: Visit Albuquerque highlights Electric Playhouse opening, Book of Mormon, trivia and
more - KRQE (broadcast and online)

1/24: 5 warm travel destinations to escape the winter weather in 2020 - TODAY

https://www.10best.com/interests/galleries-venues/10-of-the-best-unique-museums-around-the-united-states/
https://www.krqe.com/news/albuquerque-metro/abq-365-showcases-albuquerque-comic-con-monster-truck-tour-explora-adult-night-concerts-and-more/
https://theknow.denverpost.com/2020/01/02/albuquerque-travel-guide-food/231292/
https://matadornetwork.com/read/25-places-need-travel-2020/
https://bestlifeonline.com/destinations-so-magical-you-wont-believe-theyre-in-the-u-s/
https://www.bizjournals.com/albuquerque/news/2020/01/07/see-the-latest-updates-on-nms-hotel-construction.html
https://www.krqe.com/news/albuquerque-metro/visit-albuquerque-highlights-electric-playhouse-opening-book-of-mormon-trivia-and-more/
https://www.today.com/shop/warm-travel-destinations-escape-winter-weather-2020-t172220


H I G H  
E N G A G E M E N T  P O S T

O F  T H E  M O N T H

T O T A L  S O C I A L  M E D I A
E N G A G E M E N T S  T H I S  M O N T H

2 5 , 8 0 0

 

 S O C I A L  M E D I A  F O L L O W E R S  
B Y  P L A T F O R M

1 3 0 , 7 6 5

5 9 , 0 2 8
3 1 , 5 3 2

M A R K E T I N G ,  C O M M U N I C A T I O N S  &  T O U R I S M  ( C O N T . )

M O N T H ' S  T O P  P E R F O R M I N G  
E - M A R K E T I N G  C A M P A I G N S

“ K I C K  O F F  T H E  N E W  Y E A R
W I T H  A  V A C A T I O N  T O

A L B U Q U E R Q U E ! ”

8 1 , 8 9 2  L E I S U R E
C O N T A C T S  

S E N T O P E N  R A T E C L I C K - T O -
O P E N  R A T E

1 1 % 1 2 %

“ T O D A Y  I S  P L A N  F O R
V A C A T I O N  D A Y ! ”

8 3 , 1 4 1  L E I S U R E
C O N T A C T S  1 0 % 1 2 %
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C O M M U N I T Y  &  I N D U S T R Y  E N G A G E M E N T  H I G H L I G H T S
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Events Hosted by Visit Albuquerque 
1/15: Partner Orientation
1/16: Executive Committee Meeting
1/23: ACE Training
1/28: Board of Directors Meeting

1/5-8: Kristin McGrath, Tania Armenta,  
& Misty Jester attended the PCMA

Convening Leaders event in 
San Francisco

1/16: Visit Albuquerque
leadership attended the

Greater Albuquerque Hotel
& Lodging Association

Luncheon

Visit Albuquerque Board & Staff
members celebrated National

Plan for Vacation Day (1/28)

1/22:  Cristina Baca 
 participated in a USA Track &

Field logistics meeting

1/29-31:  Cecilia
Padilla hosted a

planning tour for the
International Society of

Arboriculture

1/8: Tabitha Stallworth
hosted a site visit by the

American Kinesiology
Association

1/26-29: Clarissa Baca
attended the Independent

Planners Education
Conference in St. Pete

Beach, FL  

1/15: Tracy Cox was
on KRQE promoting

local events, including
Albuquerque 

Comic Con

1/22- 23: Brenna
Moore hosted a

visit by freelance
writer Leilani
Marie Labong

(Sunset, Travel +
Leisure, GQ) 


