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June 2020 Destination Dashboard
*The COVID-19 pandemic has had a significant impact on the figures reflected

 in this report. See page 9 for a timeline of emergency announcements/restrictions.
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*PYTD only included Airbnb; FYTD includes Airbnb, HomeAway/VRBO, as of
Oct 2019, and other short term rental collections, as of Feb 2020.
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Booked by Event Type
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Reoccurring Convention Center 
Lost Business Reasons FY20 % of Room Nights Lost 

Most Room Nights Lost To
(FY20 Non-Ctr. Sports)

Orem, UT
31.7%

Westfield, IN
28.6%

Salt Lake City
15.7%

Columbus, GA
13.9%

Tyler, TX
10.2%

Preferred Location Available

Perceived Destination Desirability

Health Concerns - COVID-19 2 7 %

1 1 %

1 1 %

Downtown Hotel Package 9 %
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P A R T N E R  E V E N T S  T H I S  M O N T H

Partner Orientation &
ACE Training Cancelled in June

due to COVID-19
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6/1: Outside Options - Small Market Meetings (print and online)
6/1: Western Landmark: An Artist Sojourn - Western Art & Architecture (print and online)
6/5: Pride Journey Outdoors: Albuquerque, New Mexico - Pride Journeys
6/7: Large spectator events may be a long way off - Albuquerque Journal (print and online)
6/12: Father's Day Gift Guide: Virtual Travel-Related Experiences - Forbes
6/17: How African American Soldiers Shaped the First National Parks - Condé Nast
6/23: Rainbow Ryders encourages you to take the 'New Mexico Safe Promise' - New Mexico
Living
6/26: This Is the Summer of the Drive-In Theater - Smithsonian
6/29: Visit Albuquerque release 4 new digital puzzles - KRQE (broadcast and online)

Forbes article
BP Score: 75

#  O F  T R A V E L  A R T I C L E
I M P R E S S I O N S  T H I S  M O N T H
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( %  O F  A R T I C L E S  W /  A
B A R C E L O N A  P R I N C I P L E S

S C O R E  O F  5 5 + )

C O R R E S P O N D I N G
P U B L I C I T Y  V A L U E

3 2 + M

$ 5 0 , 0 4 5
8 9 %

#  O F  T R A V E L  A R T I C L E S
G E N E R A T E D  T H I S  M O N T H
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M A R K E T I N G ,  C O M M U N I C A T I O N S  &  T O U R I S M

F E A T U R E D  M E D I A
E F F O R T S

Local Media
National Media

6

https://smallmarketmeetings.com/articles/outside-options/
https://westernartandarchitecture.com/departments/western-landmark/western-landmark-an-artistic-sojourn
https://www.pridejourneys.com/single-post/2020/06/05/Pride-Journey-Outdoors-Albuquerque-New-Mexico
https://www.abqjournal.com/1464065/large-spectator-events-may-be-a-long-way-off.html
https://www.forbes.com/sites/micheleherrmann/2020/06/12/fathers-day-gift-guide-virtual-travel-related-experiences/#63246a625501
https://www.cntraveler.com/story/how-african-american-soldiers-shaped-the-first-national-parks
https://nmliving.com/2020/06/23/rainbow-ryders-encourages-you-to-take-the-new-mexico-safe-promise/
https://www.smithsonianmag.com/travel/this-is-summer-drive-in-theater-180975181/?fbclid=IwAR3cIsYtnvzfcxzSY3d0qq4vffJHEwJEuLAz0S0ZvtphAMB5NsT9_9YktZI#.XvYO3G58yfQ.facebook
https://www.krqe.com/news/albuquerque-metro/visit-albuquerque-release-4-new-digital-puzzles/
https://www.forbes.com/sites/micheleherrmann/2020/06/12/fathers-day-gift-guide-virtual-travel-related-experiences/#63246a625501
https://www.forbes.com/sites/micheleherrmann/2020/06/12/fathers-day-gift-guide-virtual-travel-related-experiences/#63246a625501
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M A R K E T I N G ,  C O M M U N I C A T I O N S  &  T O U R I S M  ( C O N T . )

M O N T H ' S  T O P  P E R F O R M I N G  
E - M A R K E T I N G  C A M P A I G N S

V i s i t  A l b u q u e r q u e  d i d  n o t  s e n d
a  l e i s u r e  e N e w s l e t t e r  i n  J u n e

S E N T O P E N  R A T E C L I C K - T O -
O P E N  R A T E
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C O M M U N I T Y  &  I N D U S T R Y  E N G A G E M E N T  H I G H L I G H T S
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Events Hosted by Visit Albuquerque 

6/5: DOS meeting via video conference
6/12: DOS meeting via video conference
6/18: Visit Albuquerque Executive
Committee meeting via video conference
6/19: DOS meeting via video conference
6/26: DOS meeting via video conference

6/12: Attended the NM
Safe Certified Partner

meeting via video
conference

6/30: Tabitha Stallworth had five
meeting planner visits during Smart

Meetings Mid Atlantic Virtual
Tradeshow

6/26:  Attended the Lodgers'
Tax Advisory Board meeting

via video conference

6/3, 10, 17: Tania
Armenta attended NM

Tourism Dept DMO Task
Force Meetings via video

conference

Visit Albuquerque staff
continues to attend

numerous COVID-19 and
recovery webinars via

industry sources, i.e. NM
Tourism Dept, USTA,

Destinations Intl, TTRA,
DMA West, STR Inc &
Destination Analysts

6/25: Angela Gandy
attended the opening

session of the 2020 Sports
ETA Virtual Women's

Summit

6/22: Tania Armenta attended
the NM Tourism Commission

meeting via video conference

6/26: Clarissa Baca had five
meeting planner visits during the
Virtual Meeting Series: Southeast

Virtual Tradeshow

6/29:  Attended the
City Council meeting
via video conference

6/1:  Misty Jester attended the
Rocky Mountain PCMA Community

Conversations via video conference

6/23: Tania Armenta attended
the DMAP Board meeting via

video conference
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Events Hosted by Visit Albuquerque 

3/27: Air Travelers to
New Mexico were

ordered to self-isolate
for at least 14 days

3/23: Nonessential
businesses were
ordered closed

3/11: Governor Michelle
Lujan Grisham proclaimed a
public health emergency in

New Mexico due to the
spread of COVID-19

3/16: A Public Health
Order prohibited

gatherings of 100 or more

4/7: Gatherings of
more than five people
were prohibited and

places of lodging were
ordered to not operate

at more than 25% of
maximum occupancy

3/19: Places of lodging
were ordered to not

operate at more than 50%
of maximum occupancy,
gatherings of more than
10 were prohibited, and

nonessential businesses
were ordered to limit

operations

4/30: Governor Michelle
Lujan Grisham formally
extends the Emergency

Public Health Order thru
May 15 

6/1: Places of lodging may
increase operations to no

more than 50% of maximum
occupancy; 

In-door dining opens at 50%
capacity; Recreational

facilities remain closed

5/16: Nonessential
businesses open at 25%

maximum occupancy;
State Parks open under
modified day-use only

basis

5/27: Outdoor Dining
allowed at 50% outdoor

fire code capacity

6/11: Breweries open at
50% outdoors on June 12

and indoor on June 15

7/1: Public health order
extended thru 7/15;

Mandatory 14-day quarantine
extended to include

travelers by air or by vehicle

7/13: Indoor seating at
restaurants & breweries
again prohibited; State

Parks not open to out-of-
state residents


