NISI T,

ALBUQUERQUE

CHANGE YOUR PERSPECTIVE

DESTINATION DASHBOARD

MAY 2019

Fiscal Year July 1 - June 30

(¢ UP 10.2% FYTD

eMar '19: $1,373,751
*Mar'18: $1,244,110

*FYTD: $10,366,608.59
*PYTD: $9,404,350.97

e ™
* DOWN 3.6% FYTD

*May '19: $12M
eMay '18:  $8M

*FYTD: $83.3M
*PYTD: $86.4M

Booked
Direct Spend

Meetings, Conventions &

po

s N
e DOWN 8% FYTD

*May '19: 37
*May '18: 47

*FYTD: 276
*PYTD: 300

Jotal Booked A

£vents

(Meetings, Conventions & Sports)

-
*18 New Citywides
Booked FYTD

eRoom Nights: 38,535
eAttendees: 39,222
eDirect Spend: $17.2M

New
Citywides <

(Meetings, Conventions & Sports)

G —

, : Hotel

(¢ UP 4.1% CYTD

*Apr'19: 69.9%
*Apr'18: 67.1%

*CYTD: 63.9%
*PYTD: 61.4%

Y
(¢« DOWN 3% FYTD

eMay '19: 27,651
eMay '18 21,076

*FYTD: 190,329
*PYTD: 196,105

Booked

Room Nights

(Meetings, Conventions & Sports)

e N
* 135 Sports Events

Booked FYTD

*Room Nights: 136,805
eAttendees: 244,118
eDirect Spend: $58M

SPORTS 3

4 N\
* 53 Total Citywides
Booked FYTD

*Room Nights: 118,558
eAttendees: 177,835
eDirect Spend: $50.8M

Total
: Citywides

(Meetings, Conventions & Sports) .

(¢ UP 5.1% CYTD

*Apr'19: $90.28
*Apr'18: $85.81

*CYTD: $85.21

*PYTD: $81.11
Average

Daily Rate

P
*UP 1% FYTD

*May '19: 40,923
*May '18: 45,681

*FYTD: 299,108
*PYTD: 296,479

Booked

Attendance

(Meetings, Conventions & Sports

(¢72 M/C Site Visits & |
29 Group Tour Sites
FYTD

*May: 5 M/C Sites & 7
attendees for the May
Sales FAM Tour

Sales fams 4
& Site Tours |

4 N\
e 223 Non-Citywides
Booked FYTD

*Room Nights: 71,771
eAttendees: 121,273
eDirect Spend: $32.5M

Non- N
Citywides /

(Meetings, Conventions & Sports)



NS ITT,

ALBUQUERQUE

CHANGE YOUR PERSPECTIVE

DESTINATION DASHBOARD
MAY 2019
fFiscal Year July 1 - June 30

4 ) 4 1 4

* DOWN 2.8% FYTD *UP 30% FYTD *UP 20% FYTD
*FY19-Q3: 22 *FY19-Q3: 567 *May '19: 165,029
*FY18-Q3: 20 *FY18-Q3: 500 *May '18: 193,637
*FYTD: 240 *FYTD: 17,779 *FYTD: 1,997,667
*PYTD: 247 *PYTD: 13,672 *PYTD: 1,663,723

Group Tour
Room Nights

4 N 4 N\ 4

e DOWN 17% FYTD * May '19: 100% ¢ 39 Media Visits
eBarcelona Rating over 55 Conducted FYTD

*May '19:18,595,638

OMay '18:1 0,329,72 *FY19-Q3 (Jan-Mar) oMay; Steve LaRosa’ The
eNatl/Intl Articles: 242 Trave/ Guys/' Barbara

*FYTD: 57,370,119 elmpressions: 439,577,887 Barrielle, Napa Va//ey

*PYTD: 68,717,982 *Pub Value: $1,999,078.66 Reqgister

#ofGroup ‘
Tours :

Website User e
-
N\

Media Site

Advertising

tarned Media
Impressions ¢

Visits

coverage

s s s

*UP 2% FYTD *UP 1% FYTD *UP 57% FYTD
eFollowers: 128,592 eFollowers: 58,399 eFollowers: 25,270
*Engagement: 10,041 *Engagement: 1,567 e*Engagement: 10,030

4 N\ 4 N\ 4 N\
* DOWN 13% FYTD e UP 30% FYTD * DOWN 52% FYTD
0May"|9: 7,675 OMay"I‘?: 2,074 *May '19: 12

*May '18: 6,548 *May '18: 2,413 *May '18: 7

*FYTD: 59,011 *FYTD: 38,824 *FYTD: 99

*PYTD: 68,188 *PYTD: 29,773 *PYTD: 207
Visitor Guide |

Fulfillment

Information i o )
Center Visits 0 ACE Training @




. NISI1T,

ALBUQUERQUE

CHANGE YOUR PERSPECTIVE

PRESIDENT'S REPORT
MAY 2019

5% Hotel Occupancy Tax Collections

Monthly Comparison Current Revenue
% Ch from
Mar '19 Mar '18 Mar '18 FYTD PYTD FY % Ch
$1,311,042.66 $1,176,112.97 11.5% $9,849,806.14 $9,128,741.10 7.9%
Monthly Comparison Airbnb
% Ch from
Mar '19 Mar '18 Mar '18 FYTD PYTD FY % Ch
$52,979.82 $37,112.73 42.8% $361,245.33 $142,198.14 154.0%
Monthly Comparison Total Revenue excluding Airbnb
% Ch from
Mar '19 Mar '18 Mar '18 FYTD PYTD FY % Ch
$1,320,771.00 $1,206,997.08 9.4% $10,005,363.26 $9,262,152.83 8.0%
Monthly Comparison Total Revenue Current/Airbnb/Delinquent
% Ch from
Mar '19 Mar '18 Mar '18 FYTD PYTD FY % Ch
$1,373,750.82 $1,244,109.81 10.4% $10,366,608.59 $9,404,350.97 10.2%

Albuquerque Lodgers Tax
Cumulative by Quarter (In 000's)
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$14,000,000 -

$12,000,000 /

$10,000,000 f‘h//\\ /
$8,000,000

56,000,000 +—— ————— ——— ———
P & S O P O FTEEL IO DN LD
& & & 8 g AR AR AT A SR
& & & E S E S E S E e

Source: Cily of Albuquerque - Treasury Division, City Economist
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STR, INC.

Lodging Industry Report
April 2019 Calendar Year to Date
% Ch % Ch
% Ch % Ch | %ch Rooms % Ch % Ch % Ch Rooms
Occ Occ ADR | ADR | RevPAR | Sold Occ | Occ | ADR | ADR | RevPAR | Sold
Albuguerque | 69.9% 4.0% $90.28 5.2% 9.4% 2.9% 63.9% 4.1% $85.21 5.1% 9.3% 3.4%
Markets
11 79.2% 3.8% $152.03 0.0% 3.8% 6.2% 74.2% 3.2% | $152.72 1.4% 4.6% 7.1%
2| 73.9% 0.6% $132.02 2.9% 3.5% 9.2% 67.7% 0.5% | $124.28 | 2.5% 3.0% 7.9%
3| 71.9% 2.5% $121.38 0.3% 2.8% 1.9% 76.9% 3.6% | $134.74 | 2.5% 6.2% 3.3%
4| 69.5% -1.6% $109.99 0.2% -1.4% -0.8% 68.2% | -2.8% | $112.14 | 0.9% -2.0% -1.1%
51| 71.3% 0.6% $91.64 -5.3% -4.7% 0.6% 70.0% 2.9% $91.14 1.1% 4.0% 2.8%
6 | 58.0% 3.7% $83.24 -1.9% 1.7% 3.7% 53.0% 2.5% $82.47 0.8% 3.3% 2.8%
7| 72.2% -3.2% $111.54 | -1.7% -4.8% 0.3% 68.6% | -0.8% | $115.08 | 2.5% 1.7% 2.8%
8 | 73.0% -0.4% $130.81 0.0% -0.4% 3.8% 66.9% | -21% | $124.23 0.1% -1.9% 2.7%
9 | 64.8% -2.0% $86.06 -1.0% -3.0% 1.8% 59.9% | -2.3% $82.71 -1.9% -4.1% 2.4%
10 | 75.3% -2.1% $147.79 0.3% -1.8% -1.3% 80.0% 0.6% | $168.94 | 3.3% 3.9% 1.1%
Comp
Average | 70.8% 0.5% $114.25 | -0.1% 0.5% 2.6% 68.1% 0.9% | $115.79 1.7% 2.5% 3.2%
USAverage | 68.0% | 0.3% | $131.85 | 0.9% | 12% | 2.3% | 63.3% | 03% | $129.82 | 1.0% | 14% | 2.4%
Corridor Reporting (represents only the top 5 Meeting Properties based on size)
% Ch % Ch
% Ch % Ch | %cCh Rooms % Ch % Ch % Ch Rooms
Occ Occ ADR | ADR | RevPAR | Sold Occ | Occ | ADR | ADR | RevPAR | Sold
Downtown | 78.7% 1.4% $130.95 9.1% 10.5% 1.4% 71.6% 6.1% | $124.88 | 6.3% 12.8% 6.1%
Uptown | 74.1% 1.0% $111.07 5.4% 6.5% 1.0% 67.1% 58% | $106.80 | 4.7% 10.7% 5.8%
Airport | 82.4% -1.1% $105.16 | 11.7% 10.4% -1.1% 75.9% 3.2% $98.99 9.9% 13.4% 3.2%
N Corridor | 70.8% | 5.6% | $108.16 | 63% | 122% | 5.6% | 66.1% | 1.4% | $10559 | 7.3% | 8.8% 1.4%
CYTD % Change Rooms Sold CYTD Ocaupancy
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Source: STR, Inc - Republication or other re-use of this data without the express written permission of STR is strictly prohibited.
Comp Set Includes: Salt Lake City, Tucson, Austin, Charlotte, Little Rock, Denver, Phoenix, Portland, Oklahoma City and Arlington
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Albuquerque Leisure and Hospitality Employment

Calendar Yearto Date Average
January- April (In Thousands)

47.0 -
44.7
45.0 -
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37.0

35.0 T T T T T T T 1 1 1 1
2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019

Source: Bureau of Labor Statistics

Albuquerque International Sunport Activity

Aviation Passengers

% Ch
% Ch from from
Apr'19 Apr'18 Apr'18 FYTD PYTD PYTD
Total Enplaned Passengers 210,095 218,977 -4.1% 2,218,196 | 2,126,354 4.3%
Total Deplaned Passengers 206,860 | 217,114 -4.7% 2,210,260 | 2,128,047 3.9%
Total All Passengers 416,955 | 436,091 -4.4% 4,428,456 | 4,254,401 41%
Total Passengers by Fiscal Year April 2019 Airline Market Share
550000 Charter/Commuter Frontier - Allegiant Jet Blue

1%

450000 +

Y19

w—FY18
350000

—FY17

=—FY16

FY15 Arnerican
250000 T T T T T T T T T T T ZD%

Source: Albuquerque International Sunport
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CONVENTION SALES, SERVICES

& SPORTS

# of Events Booked Room Nights Booked Estimated Attendance Estimated Direct Spend
350,000 90,000,000
300 200,000 — June
June 300,000 dune 80,000,000 i
: m April y u April ,000, pril
19 ® April 150,000 £ 250,000 16,340 B i
27 Warch ' # March March 60,000,000 $14,498,226 V"
200 38,617 ® February
B February ® February 200,000 ® February 50,000,000
s o January ® January  January
150 y 100,000 MossmngE | 150,000 = Decemnber 40,000,000 B December
u December ' A $17,865,321 [SINIam—-
100 u November S s 100,000 N 30,000,000 October
October 50,000 7625 Octobier ’ Z’m:be:) 20,000,000 3,421,03?9 —
50 %% 4 /S:ptember 31,'246 ii‘:j:ber 50,000 -.Au;sx 10,000,000 $zoesens August
0 Julj . esIatad] - oy o oty 0 SRR oy
May FYTD
TOTALBOOKINGS Room Room
# of Events Nights Attendees Direct Spend # of Events Nights Attendees Direct Spend
Number of Events 37 27,651 40,923 |$11,692,524 276 190,329 299,108 | $83,279,642
New Citywides 2 4,297 3,972 | $1,712,515 18 38,535 39,222 | $17,229,055
Total Citywides 8 17,097 25,442 | $7,011,281 53 118,558 177,835 $50,822,768
Total Non-Citywides 29 10,554 15,481 $4,681,243 223 71,771 121,273 $32,456,874
Meetings & Conventions Room Room
# of Events Nights Attendees Direct Spend # of Events Nights Attendees Direct Spend
Number of Events 8 6,153 3,393 | $2,703,060 141 53,524 54,990 | $25,246,789
New Citywides 1 3,168 1,200 | $1,187,448 5 10,693 4,800 $5,240,692
Total Citywides 1 3,168 1,200 | $1,187,448 6 11,183 5,800 $5,542,939
Non-Citywides 7 2,985 2193 | $1,515,612 135 42,341 49,190 $19,703,850
Sporting Events Room Room
# of Events Nights Attendees Direct Spend # of Events Nights Attendees Direct Spend
Number of Events 29 21,498 37,530 | $8,989,464 135 136,805 244,118 | $58,032,853
New Citywides 1 1,129 2,772 $525,067 13 27,842 34,422 $11,988,363
Total Citywides 7 13,929 24,242 |  $5,823,833 47 107,375 172,035 $45,279,829
Non-Citywides 22 7,569 13,288 | $3,165,631 88 29,430 72,083 | $12,753,024
Average Room Nights per Group
800 -
750 A
744 | 734
700 A
690
650 A
654
600 T 1
Definites Leads
oFYTD oPYID
Current Tentatives
We are projecting to turn the following room nights in:
Room Nights Jun Jul Aug % of Total
Center M/C 70,501 6,221 4,903 0 15.8%
Center Sports 5,138 0 0 1,898 36.9%
NC Mtgs/Conv 33,938 3,855 2,295 0 18.1%
NC Sports 24,023 3,395 814 0 17.5%
Total 133,600 13,471 8,012 1,898 17.5%
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CONVENTION SALES, SERVICES

& SPORTS

Meetings Lead Production
May '19 May '18 % Ch FYTD PYTD % Ch
Number of Leads 82 70 17.1% 551 562 -2.0%
Total Potential Room Nights 47,589 53,742 -11.4% | 409,779 412,525 -0.7%
Total Attendance 37,343 67,059 -44.3% | 442,494 427,173 3.6%
Center Lost Business FYTD Non-Center Lost Business FYTD

100% of Lost Business Shown - Total 131,091

® Downtown Hotel Package
m Preferred Location Available

m Preferred Location Available
B ABQ - Overall City Package

12%

® *Qther - See chartbelow

m No Response from Planner

B Board/Mermnbership Vote
u Destination Desirability

m *Other - See chart below

m Destination Desirability

m Board/Meinbership Vote

m Hotels - Dates/Space Availability
m No Respaonse from Planner

¥ Local Support/Meinbership

= Meeting Cancelled

w Hotel - Dates/Space Unavailable 19% Org Internal Politics
13% Cornbined w/another Event # Local Support/Membership
® Contiquous Exhibit Space Needs “Other 17% Non C enter Expanded
]?% Reason RN % Reason RN %
14% *Other 14% Convention Center Expanded Preferone Roof 2681 2 7%| Regquested Concessions 540 06%)
. 3 Overall Rates/Cost 100 High 3025 23%)| OverallCiy Package o 0.0%! il Packags Offas e aoha e
P s oo st g [ ot Ji( i ffcomsesioes v | v T S T T T
Space/Sieeping Rooms under one roof. IZ:SD:"a:'::“w“'“")":s“ 58 19“|r;2?£";::m:d 081 0.6%) No LOlorNo LongerUsingHotel 1531 16%|Near Traming/H dgt Office 41| 04%)|
selectedforoneyear only 2208 18%] pace alkenge: 074] 0.8%| T .
CE e e —— e e e N T
B =G GL, L] LG OverallRates/Costtoo High 10| 12%|Did not make short list 276| 03%|
Too manyhotelsin package 850 0 9%|Combined wiano ther meeting 14| 0.1%
UNM did not get nto toumament| gog| 0 5%|
May FYTD
. # of Room . # of . .
Lost Business . Attendees Direct Spend Room Nights [ Attendees| Direct Spend
Events Nights Events
Total Lost Business 25 | 15,344 10,425 $6,648,600 266 228,986 | 129,962 [$109,750,783
Convention Center 5 6,144 4,500 $3,123,779 68 131,091 66,997 | $69,980,688
Non-Center Mtgs/Conv 18 7,614 3,908 $2,872,434 185 69,415 34,970 $24,589,981
Non-Center Sports 2 1,586 2,017 $652,387 13 28,480 27,995 | $15,180,114
Top 5 Destinations Chosen over ABQ
Convention Center Non-Center Meetings/Conventions Non-Center Sports
May FYTD May FYTD May FYTD
Jacksonville, FL| 1,960 Salt Lake City[ 12,055 San Diego 1,274 San Diego| 5,218 Event Cxl| 1,495 Tampa| 9,509
Denver| 1,544 Las Vegas| 5,996 Tulsa 1,050 Portland| 4,104 JABQ -No LOI| 91 Phoenix| 3,964
Portland| 550 San Diego| 5,967 | Colorado Springs 586 Chicago| 3,382 Denver| 809
Phoenix| 5,626 Phoenix 497 San Antonio| 2,692 Pennsylvania| 449
To Be Determined| 2,090 Orlando| 4,902 Santa Fe 433 Salt Lake City| 2,617 TBD| 9,509
Business Occurring
May '19 May '18 % Ch FYTD PYTD % Ch
Number of Meetings 42 43 -2.3% 301 294 2.4%
Room Nights 38,813 41,832 -7.2% 199,979 172,101 16.2%
Attendance 67,257 73,849 -8.9% 275,155 273,181 0.7%
Direct Spending $15,886,378 | $17,447,260 -8.9% | $83,722,628 | $73,466,371 14.0%
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Total Private Revenue

$600,000 -
$505,034
$500,000 - $475,430

$400,000 -

$300,000 -

$200,000 -

$100,000 -

$0 T 1
FYTD PYTD
Private Revenue In-Kind
Dues m Advertising Other Revenue $200,000 $188,893 $185,118
$350,000 $180,000 1
Aaa $160,000 -
$300,000 { $272,489 $285,932 $140,000 -
$250,000 - $220,121 $120,000 -
$200,000 - $180,733 $100,000 -
$150,000 - 228'888 T
$100,000 - $40,000 -
$50,000 - $12,424 $8 765 $20,000 -
$0 T ! $0 T
FYTD PYTD FYTD PYTD
Partners
May Visit Albuquerque Partner Events:
412 439 May 15: Partner Orientation, 4 attendees
May 23: ACE Class at Explora, 12 attendees
53 58
Total Partners New Partners Renewals
FYTD © PYTD
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MARKETING, COMMUNICATIONS & TOURISM

ADVERTISING YOY . FYTD . PYID | May2019  May2018
IMPRESSIONS & 179 57,370,119 | 68,717,982 = 18595638 10,329,729

Due to a strategy shift, our advertising buy in FY19 focused on media placements with fewer impressions with a higher value.

— CONVENTION —

LEN MALCZYNSKI >3 P R OJ ECTS

BROUGHT HIS

’ MEETING HOME A
TUABO S IPW Booth/Counter

o Profile Sheet

WE'D LIKE TO SAY, . :
“THANK YOU.” / National Senior Games

o Booklets

Len Malczynski is our hero. He was instrumental in bringing o Window CIings
the System Dynamics Society - 2019 Annual Conference here, :

which will help the Albuquerque economy. Learn how you can © MaP des'Qn

be a hero like Len at VisitABQ.org/MeetingHero. o Airport welcome

NISIET,

ALBUQUERQUE

CHANGE YOUR PERSPECTIVE

O

*2019 NATIONAL>

JUNE 14-25, 2019 SENIUR

OO0BGOD | #MeetAB)

Albuc!uerque Journal WE LCOM E GAMES

Business Outlook ——ALBUQUERQUE. NM—

Est. Circulation ATH LETES

61,144

COLLATERAL/AD PRODUCTION

New Mexico Vacation Directory Ad Business Cards

Turner Meet and Greet Signs Summer Rail Runner Express Ad

ARSC Reprint Signs Business Outlook

Volunteer Recruitment Flyer - USA Services Sign Repair
Weightlifting MPI WEC Dailies Ads

FAM Badges Outside Online Spring eBlast
American Airlines Magazine Ad July SW Airlines Ad

ABQ Business First - half page ad

s smwia . AW

"!,{» /fl:‘ T qi “,J &
VAW, \\ZZAY

{
{
\ '11‘ b\\‘ Zz T &2 ‘

= WHERE INNOVATION
AND HISTORY MEET
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MARKETING, COMMUNICATIONS & TOURISM

WEBSITE USER | YOY FYTD PYTD May 2019

May 2018

SESSIONS 0%

1,997,667 1,663,723 165,029

193,637

WEBSITE UPDATES

- Updated all seasonal event pages

£ IMAGINING AMERICA 20TH
ANNIVERSARY NATIONAL

GATHERING + Created landing page for Imagining America Conference coming to Albuquerque

ALBUQUERQUE, NEW MEXICO | OCTOBER 18-20,

» Updated statistics, charts and graphs on Travel Matters microsite

» Updated National Senior Games landing page with sponsor logos and links

» Updated the Summer Sights and Sounds landing page for summer campaigns

Imagining America 20th Anniversary National + Updated job postings and staff information as necessary

Gathering * Updated Fim Tourism page to include a link to NM Film tours in intro content

* Updated Memorial Day Weekend landing page and created Fourth of July landing page
» Updated Memorial Day Weekend landing page and created Fourth of July landing page

+ Uploaded six new itineraries in downloadable and printable format to the “Plan My Trip” page

» Updated Balloon Fiesta microsite to ensure all 2019 dates, times and links are up to date

PPC ADVERTISING | MAIN CAMPAIGN PHOTO REQUESTS

Note: We ran an incremental hotel campaign, in response to concerns about loss of
business from the government shutdown.Total clicks with the incremental campaign:

16,764 6 26,887.
SOCIAL FACEBOOK TWITTER INSTAGRAM
FOLLOWERS ENGAGEMENT FOLLOWERS ENGAGEMENT FOLLOWERS ENGAGEMENT
IMPRESSIONS
128,592 10,041 58,399 1567 25,270 10,030
@VisitABQ @ABQ365
May April March May April March
TOTAL LIKES 128,592 128,770 128,569 11,539 11,509 11,157
NEW LIKES 0 201 271 382 352 254
ENGAGEMENT 10,041 6,635 13,091 824 2,852 646
ORGANIC 158,891 137,451 167,949 5,582 18,764 7,648
TOTAL POSTS 26 24 20 9 13 12
FOLLOWERS 58,399 58,343 58,246 3,928 3,893 3,844
NEW FOLLOWERS 56 97 160 84 49 49
ENGAGEMENT 1,567 1,639 1,158 139 206 112
FOLLOWERS 25,270 24,273 23,287 1,758 1,752 1,733
@ NEW FOLLOWERS 997 986 694 25 19 4
ENGAGEMENT 10,030 7,959 7,891 200 152 151
TOTAL ABQCVB VisitABQ ABQ 365
SUBSCRIBERS 684 246 416 22
# OF VIDEOS 236 61 152 23
You TUhe TOTAL VIEWS 619,654 192,972 336,698 89,984
NEW VIDEOS 16 0 16 0
VIEWS/mo.
@VisitABQ ABQ 365 BLOG POSTS
E-MAR KETI NG SENT OPEN CLICK THEME DATE
5/7: "Celebrate National Travel & Tourism Week with VisitABQ!" 1278 031 014 Events 51
5/9: "Experience World-Class Flamenco in the Flamenco Capital of the 131,040 leisure 007 014 Alfsvgsrae fin e Mags 5/8
us” contacts
5/14: " And the AI-BREW-querque Sweepstakes Winner Is.....1" 1218 Al-BREW-querque 0.46 0.09 Raiis 5/8
Sweepstakes entries
5/12: "Visit Albuquerque’s May 2019 Industry Insider” 1285 partner contacts 032 0.16 Albuquerque in the News 5/14
5/25: "Take a Left Turn INTO Albuquerque!” 2630 local contacts 0.09 0.12 Events 5/15
May: “You're invited Visit Alouquerque Quarterly Meeting” 1293 partner contacts 0.35 0.22 Albuquerque in the News 5/20
E5/31: “June Events in Albuquerque!” 2895 local contacts 0.21 0.29 Events 5/22
Events 5/29
Albuquerque in the News 5/30

Page 8




PR/COMMUNICATIONS

MEDIA EFFORTS | veon it fxair=r herine
5/1 Events taking place in Albuguergue this week - KRQE (broadcast and online)

Sent “Media Alert: May 2019 Meetings/Conventions & Events” to local

PITCHES — 8 edia
Variety of print, online and broadcast coverage of meetings and events
June Flamenco FAM(Short-Long 5/8-5/31 included in media alert

-oec) 5/8 ABQ has plenty of family events - KRQE (broadcast and online)

Hot Air Ballooning (Balloon Fiesta)

Individual FAM Qutreach

Sent “Visit Albuguerque Rallies in Support of the Travel and Tourism
5/9 Industry” release to local media and over the wire

5/15 ABQ 365 has plenty of fun events - KRQE (broadcast and online)

Albuguergue 365 highlights plenty of family-friendly events - KRQE
5/22 (broadcast and online)

— HARO (HELP A REPORTER OUT) —

Cool Glamping/Camping Accommodations in 5/23
the U.S. (Thrillist)

Sent “Internationally-Renowned Turquoise Museum Reopens in Downtown
Albuguerque” release over the wire
Sent “City to Host Pathway Games Albuquerque” release to local general

Best Fall Festivals of 2019 (Working Mother Magazine) 5/28 and sports media
Al r has fantastic events from summer con rden tour
Unique Cultural Celebrations with a Spiritual Element 5/29 - KROE (broadcast and online)

(EamilyTravel.com) ; " "
5/3 3 Unique Albuguergue Hotels For Families - FamiliesGo!

These five U.S. cities are best bets when traveling with pets - The Columbus
5/31 Dispatch

May/June: Change Your Per ive in Al rque - Destinations

May/June (print)

— PROACTIVE LEADS & INITIATIVES

Marie Claire Magazine — TBD 2019 (Best Mini-
Moon Destinations/Hotels; Los Poblanos)

TLCme.com — TBD 2019 (Resort Weddings; Los
Poblanos)

Sunset Magazine — September 2019 (Best
Artisans of the West; Robin Moore/Cebastien
Rose of Dryland Wilds)

Red Tricycle — TBD 2019 (Affordable Hotels;
Nativo Lodge)

Travel + Leisure - TBD 2019 (Affordable Luxury
Travel Opportunities; Historic Luxe at Hotel
Chaco)

Wall Street Journal — TBD 2019 (Rich Zips;
87122/Jason Harrington)

CHANGE YOUR
PERSPECTIVE
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MARKETING, COMMUNICATIONS & TOURISM
PR/COMMUNICATIONS

1 Ooo/ of national or regional articles scoring above 55 on the
O

Barcelona Principles Scale

MAY/JUNE 2019

{inations

HALPUBLICATION OF THE AMERICAN BUS ASSOCIATION

FLaces To STAY a

3Hn?que Albuquerque Hotels For lfar:'lili(ej B 5 j,' ’ \ X A L L R OA DS

Our Newest Travel Stories

o B P B omi

!v—- Mickoor

§ 5UK Seaside Destinations With Kids
A ———
i

Our Top Picks + Your Favorites

‘Share the Travel Inspiration

‘ 30 Clik Thraugh ToSes Our testtravel poduct
[Flaws [@]mwe |[F]os: [ e Culter oo ok e e ety

travel, bed-time, compect strolers & more.

FAMILIES GO!
May 3

LET’S TALK FMCSA

TRA
RESOURCE  Erpic T

3 U n Iq ue COMMUNICATION  TRAFFICKING

LINES OPEN WITH PARTNERS
IS KEY IN SAFETY ABA)

Albuquerque Hotels
for Families

BP SCO re — 99 | THE SOUTHWEST

' NEW MEXICO

Sections = | News Sports Entertainment Lifestyle Obits E-Edtion DMGRewards Jobs Cars

Trump says GOP Py
would be ‘foolish’to [
block Mexico teriffs IS

rtunity o explore
ational Wildlife

St
Give a porsonalzed -
Birthday Book or. 4

@he Columbus Dispatch [ somrneron |

Ohio’s first Tory Burch store to Bicyclist struck, . White House tells 2
open Wednesday at Easton killed on Rt. 36 in ar ex-aides to defy &
Delaware County congressional...
lon decks,hiking trails,and a

Art Here. ort?ﬁ}} “",.
Park Here.

CHANGE YOUR
PERSPECTIVE IN
ALBUQUERQU!

Albuquerque s a welcoming Southwestern
sation v indsc

Entertainment & Life

These five U.S. cities are best bets when traveling with pets

o A e e e e e Q [ een | coumsuse e P
Trump says 0P e 2 | Ohio's first Tory Burch store to Bioyoliststruck, M | White House tells 2
wauld be foolish to g open Wednesday t Ceston kiledan Rt 36 in S | oxaides to defy (g §
block Mexico tariffs E'Z"f’?’:s Delaware County congressional. g

Albuquerque, New Mexic :
L 0 g affordability make Albuguerque apremier

destination for groups’
An average of 61 days of rain a year make Albuquerque = Visit Albuqueraue 41 |
www.isitaba.org, (505) 222-4349 or

another city where dogs will have plenty of apportunity to enjoy (800> 753.9918, ext. 3349

being outside. — CLICK TO
Saness, ee VIEW CURRENT SN S 5
I'he city’s parks and recreation department operates 15 dog parks and SPECIALS >>

140 miles of paved, multi-use trails, said Brenna Moore, public

relations and ‘manager for Visit

Visit Strader's Garden
There are 177 restaurants in the city that allow pets on outdoor

patios, and 93 hotels welcome pets, according to BringFido.com. Center Taday" DES T’NATIONS

Trees, Shrubs, and Over
A few of those lodgings offer pet packages as well. The Nativo Lodge's 100,000 Plants!

594 package, for example, allows pets to stay for free and even S M ay / J une

provides them with a goody bag.

THE COLUMBUS Change Your
DISPATCH Perspective in

May 31 Albuquerque

These five U.S. cities

are the best when BP Score - 85

traveling with pets
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MEETINGS/INDUSTRY EVENTS

May 1: State Tourism Commission Meeting

May 1: New Mexico Hospitality Board of Directors Meeting

May 2: Convention Center Monthly Forecasting and Update Meeting

May 9: Festival Flamenco Media Night

May 10: Albuquerque Foundation Great Grant Giveaway

May 15: APD/Hospitality Partnership Meeting

May16: NMPRSA Board Meeting

May 16: Downtown Community Partnership Meeting

May 16: Greater Albuguerque Innkeepers Association Luncheon

May 20: City Council Meeting

May 22: Holiday Inn Express & Suites Historic Old Town Grand
Relaunch

May 23: Lodgers’ Tax Advisory Board Meeting

May 23: NMPRSA Monthly Luncheon

May 24: E-Scooter Ribbon Cutting

May 29: Chihuahua Opportunities Meeting with City of
Albuquerque and Albuquerque Hispano Chamber of Commerce

May: Thirty-One (31) National Senior Games planning meetings

VisitABQ HOSTED

May 1: Turner PR Meet & Greet with Visit Albuquerque
Partners

May 15: Visit Albuquerque Partner Orientation

May 16: Visit Albuquerque Executive Committee Meeting

May 19-21: Visit Albuquerque Sales Familiarization Tour

May 23: ACE Class

May 28: Visit Albuquerque Board of Directors Meeting

MAY TRADESHOWS/INDUSTRY MEETINGS

May 6-8 Connect NY, New York, NY

May 6-9: National Association of Sports
Commissions Symposium, Knoxville, TN

May 13-16: Washington, DC Sales Mission

May 14: Association of Meeting Professionals Monthly Meeting,
Washington, DC

May 19-22: Simpleview Summit, Phoenix, AZ

May 29-31: HelmsBriscoe Annual Business conference,
Houston, TX

UPCOMING TRADESHOWS/INDUSTRY MEETINGS

June 1-5: US Travel Association IPW, Anaheim, CA

June 15-18: MPI World Education Summit, Toronto

June 23-25: Military Reunion Network, Nashville, TN

CA

June 25-28: PCMA Education Conference, Los Angeles,
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