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May 2020 Destination Dashboard
*The COVID-19 pandemic has had a significant impact on the figures reflected

 in this report. See page 9 for a timeline of emergency announcements/restrictions.
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Oct 2019, and other short term rental collections, as of Feb 2020.
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M A Y
1 8 - 1 9 :  H E L M S B R I S C O E  A N N U A L  B U S I N E S S  C O N F E R E N C E ,  L A S  V E G A S ,
N V -  P O S T P O N E D
2 7 :  N O R T H S T A R  M E E T I N G S  G R O U P  W O M E N  I N  L E A D E R S H I P
M E E T I N G S  +  I N C E N T I V E S  -  V I R T U A L  E V E N T
 
J U N E
6 - 9 :  M P I  W O R L D  E D U C A T I O N  C O N F E R E N C E ,  G R A P E V I N E ,  T X  -
P O S T P O N E D  T O  N O V E M B E R
 
J U L Y
1 3 - 1 5 :  D E S T I N A T I O N S  I N T E R N A T I O N A L  A N N U A L  C O N V E N T I O N
-   M O D I F I E D  T O  V I R T U A L  E V E N T  J U L Y  1 4 - 1 5
 
A U G U S T :
8 - 1 1 :  A S A E  A N N U A L  C O N V E N T I O N  -   M O D I F I E D  T O  V I R T U A L  E V E N T
W E E K  O F  A U G U S T  1 0
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35,218
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$13.6M
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Reoccurring Convention Center 
Lost Business Reasons FYTD % of Room Nights Lost 

Most Room Nights Lost To
(FYTD Non-Ctr. Sports)

Westfield, IN
36.4%

Salt Lake City
19.9%

Columbus, GA
17.6%

Collin County, TX
13%

Tyler, TX
13%

Preferred Location Available

Perceived Destination Desirability

Health Concerns - COVID-19 2 2 %

1 2 %

1 2 %

Downtown Hotel Package 1 0 %
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P A R T N E R  E V E N T S  T H I S  M O N T H

Partner Orientation &
ACE Training Cancelled in May

due to COVID-19
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5/7: Visit Albuquerque Celebrates National Travel & Tourism Week and the #SpiritOfTravel -
PRWeb (syndicated)
5/10: ‘Tourism stopped – it literally did’ - Albuquerque Journal (print and online)
5/26: Technology provides a promotional boost for NM tourism industry hit hard by Covid-19 -
Albuquerque Business First
5/27: Visit Albuquerque website features activities page and home explorations - KRQE
(broadcast and online)
5/28: Electric Playhouse's new robot cleans up - KRQE (broadcast and online)
5/28: We Asked Resorts and Restaurants to Share Their Best Hamburgers. The Results are
Mouth-watering. - Islands
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M A R K E T I N G ,  C O M M U N I C A T I O N S  &  T O U R I S M

F E A T U R E D  M E D I A
E F F O R T S

Local Media
National Media
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https://www.islands.com/story/resorts/best-burgers-from-resorts-and-restaurants/
https://www.islands.com/story/resorts/best-burgers-from-resorts-and-restaurants/
https://www.prweb.com/releases/visit_albuquerque_celebrates_national_travel_tourism_week_and_the_spiritoftravel/prweb17107453.htm
https://www.abqjournal.com/1454060/tourism-stopped-it-literally-did.html
https://www.bizjournals.com/albuquerque/news/2020/05/26/nm-tourism-hit-by-covid-19.html
https://www.krqe.com/news/albuquerque-metro/visit-albuquerque-website-features-activities-page-and-home-explorations/
https://www.krqe.com/video/electric-playhouses-new-robot-cleans-up/5547181/
https://www.islands.com/story/resorts/best-burgers-from-resorts-and-restaurants/
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T O T A L  S O C I A L  M E D I A
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 S O C I A L  M E D I A  F O L L O W E R S  
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1 3 0 , 8 8 6

5 8 , 9 1 8
3 3 , 9 1 8

M A R K E T I N G ,  C O M M U N I C A T I O N S  &  T O U R I S M  ( C O N T . )

M O N T H ' S  T O P  P E R F O R M I N G  
E - M A R K E T I N G  C A M P A I G N S

" E X P L O R E  A L B U Q U E R Q U E ' S
V I R T U A L  V I S I T O R

I N F O R M A T I O N  C E N T E R ! "

9 9 , 1 1 4  L E I S U R E
C O N T A C T S  

S E N T O P E N  R A T E C L I C K - T O -
O P E N  R A T E

1 2 . 3 % 8 . 7 %
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C O M M U N I T Y  &  I N D U S T R Y  E N G A G E M E N T  H I G H L I G H T S
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Events Hosted by Visit Albuquerque 
5/1: DOS meeting via video conference
5/7: Virtual Open House for National
Travel and Tourism Week
5/8: DOS meeting via video conference
5/15: DOS meeting via video conference
5/21: Visit Albuquerque Executive
Committee meeting via video conference
5/22: DOS meeting via video conference
5/26: Visit Albuquerque Board of
Directors meeting via video conference
5/29: DOS meeting via video conference

5/12: Tania Armenta
attended the New Mexico

Hospitality Association
Board meeting via video

conference

5/27: Clarissa Baca had fifteen (15)
scheduled meeting planner

appointments during Northstar
Meetings Group, Women in Leadership

Meetings + Incentives Virtual Event

5/28:  Attended the
Greater Albuquerque

Hotel & Lodging
Association meeting and

the Lodgers' Tax Advisory
Board meeting, both via

video conference

5/13, 20, 27: Tania
Armenta attended the
NM Tourism Dept DMO

Task Force Meetings via
video conference

Visit Albuquerque staff
continues to attend

numerous COVID-19 and
Recovery webinars via

Industry Sources, i.e. NM
Tourism Dept, US Travel

Assn, Destinations
International, Travel &

Tourism Research Assn,
DMA West, STR Inc &

Destinations Analysts

5/22: Tabitha Stallworth
presented Project Search with a

Virtual Tour as they are 
 considering ABQ for their 2022 or

2023 Annual Conference 

5/13: NM MPI
Conversations Cafe

attended by Misty Jester,
Tabitha Stallworth &

Cecilia Padilla

5/27: Tracy Cox appeared
remotely on KRQE to promote the
Albuquerque at Home webpage

https://www.krqe.com/news/albuquerque-metro/visit-albuquerque-website-features-activities-page-and-home-explorations/
https://www.visitalbuquerque.org/covid-19-traveler-information/homeside-exploration-activities/
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Events Hosted by Visit Albuquerque 3/27: Air Travelers to
New Mexico were

ordered to self-isolate
for at least 14 days

3/23: Nonessential
businesses were
ordered closed

3/11: Governor Michelle
Lujan Grisham proclaimed a
public health emergency in

New Mexico due to the
spread of COVID-19

3/16: A Public Health
Order prohibited

gatherings of 100 or more

4/7: Gatherings of
more than five people
were prohibited and

places of lodging were
ordered to not operate

at more than 25% of
maximum occupancy

3/19: Places of lodging
were ordered to not

operate at more than 50%
of maximum occupancy,
gatherings of more than
10 were prohibited, and

nonessential businesses
were ordered to limit

operations

4/30: Governor Michelle
Lujan Grisham formally
extends the Emergency

Public Health Order thru
May 15 

6/1: Places of lodging
may increase operations
to no more than 50% of
maximum occupancy; 

In-door dining opens at
50% capacity;

Recreational facilities
remain closed

5/16: Nonessential
businesses open at 25%

maximum occupancy;
State Parks open under
modified day-use only

basis

5/27: Outdoor Dining
allowed at 50% outdoor

fire code capacity


