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November 2020 Destination Dashboard
*The COVID-19 pandemic has had a significant impact on the figures reflected

 in this report. See page 9 for a timeline of emergency announcements/restrictions.
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Note: FYTD= Fiscal Year To Date. Our Fiscal Year Runs July 1 - June 30. 

Travel Articles Generated 

Publicity Value 

Circulation/Reach
165,080,288

$1.8M
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*Does not include local coverage or 
syndications/additional pickups

*FYTD Includes 4 Virtual Site Tours
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Short-term Rentals as 
a % of FYTD Revenue

* S H O R T - T E R M  R E N T A L S  O N L Y

M I N U S  S H O R T - T E R M  R E N T A L S

Source: City of Albuquerque
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*VRBO added effective Oct '19 with PYTD Airbnb;
FYTD includes Airbnb, HomeAway/VRBO, and

other Short Term Rental collections.
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% Change 
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-20.2% -47.8% -35.8%
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ADR

$72.22

46.0%

45.2%
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% Change 
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Top 5 Meetings Properties per
Corridor Performance

CYTD
Occupancy      

% Change 
vs. PYTD      

31.5%

35.7%

% Change 
vs. PYTD      

CYTD
ADR

RevPAR 
% Change 

vs. PYTD      

35.7%

Downtown

Uptown

Airport

Northern 
Corridor

Reflects the occupancy rate of open rooms. Closed properties are not reflected in STR’s calculation after 30 days of non-reporting.
Republication or other reuse of this data without the written permission of STR, Inc. is strictly prohibited 
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$92.81 -20.1% -47.8% not available

-33.2% $105.26 -20.3% -46.8% -35.9%

-54.6%

-58.0%

-55.4%

-49.6%

$100.34 -8.8% -61.7%

$87.17 -15.5% -62.3%

$93.04 -16.1% -57.7%

RevPAR
% Changes vs. PYTD

-47.8% -47.8%

A B Q .C O M P .
S E TU . S .

-46.8%

34.9% $114.79 -9.7% -59.0%

*Comp Set Includes: Salt Lake City, Tucson, Austin, Charlotte, Little Rock, Denver, Phoenix, Portland, Oklahoma City and Arlington



#  O F  M E E T I N G S ,  C O N V E N T I O N S  &  
S P O R T S  L E A D S  P R O D U C E D  F Y T D

R E C E N T  +  U P C O M I N G  
T R A D E S H O W S  &  I N D U S T R Y  M E E T I N G S

N O V E M B E R :
3 - 5 :  M P I  W O R L D  E D U C A T I O N  C O N F E R E N C E  -  G R A P E V I N E ,  T X
1 9 :  S O C I E T Y  O F  G O V E R N M E N T  M E E T I N G  P R O F E S S I O N A L S ,
S P O N S O R S H I P  O F  V I R T U A L  P R O G R A M  " T H E  W A Y  F O R W A R D "  

D E C E M B E R :
2 - 3 :  E S P O R T S  T R A V E L  V I R T U A L  S U M M I T
3 - 6 :  U S A  T R A C K  &  F I E L D  V I R T U A L  A N N U A L  M E E T I N G
1 5 :  N M  M P I  V I R T U A L  C O N V E R S A T I O N  C A F É
1 5 - 1 6 :  H O L I D A Y  S H O W C A S E  V I R T U A L  E V E N T
1 7 :  L U X U R Y  M E E T I N G S  V I R T U A L  M E E T I N G S  S H O W C A S E :
S O U T H W E S T  D E S T I N A T I O N S

J A N U A R Y :
1 0 - 1 3 :  P C M A  C O N V E N I N G  L E A D E R S  V I R T U A L  E V E N T
2 1 - 2 2 :  E V E N T  S E R V I C E  P R O F E S S I O N A L S  A S S O C I A T I O N  ( E S P A )
V I R T U A L  E V E N T

Mtgs. & Conventions
82.9%

Sporting Events
17.1%

C O N V E N T I O N  S A L E S ,  S E R V I C E S  &  S P O R T S  

M O N T H ' S  T O T A L
E V E N T  B O O K I N G S

6 4 , 0 9 1
M O N T H ' S  T O T A L

R O O M  N I G H T S  B O O K E D
D I R E C T  S P E N D  T O  B E  G E N E R A T E D

B Y  T H E S E  B O O K I N G S

$ 2 . 1 M

- 7 0 . 2 %
F Y T D  V S .  P Y T D  

Month's Room Nights
Booked by Event Type

7 5
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C O N V E N T I O N  S A L E S ,  S E R V I C E S  &  S P O R T S  ( C O N T . )

L O S T  B U S I N E S S

M O N T H ' S  T O T A L  L O S S E S
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Philadelphia 

Wichita, KS 

Leesburg, VA 

Savannah, GA 

Santa Fe 

Most Room Nights Lost To
(FYTD Non- Ctr. Mtgs/Conv.)

M O N T H ' S  R O O M  N I G H T S  L O S T

M O N T H ' S  A T T E N D E E S  L O S T

M O N T H ' S  D I R E C T  S P E N D  L O S T

2,897

1,621

$1.1M
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Reoccurring Convention Center 
Lost Business Reasons FYTD % of Room Nights Lost 

Most Room Nights Lost To
(FYTD Non-Ctr. Sports)

Event CXL
100%

Rotational Issues

Insufficient Local Infrastructure

COVID-19 4 5 %

2 5 %

1 4 %
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T H I S  M O N T H

Partner Orientation & 
ACE Training Cancelled

due to COVID-19
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$21,644

$425



11/1: The 2020 Readers' Choice Awards - Hotels: The Southwest & West - Condé Nast Traveler (print)
11/1: Move Up a Gear (print)
11/2: Governor proposes $25M stimulus for NM's tourism industry - Albuquerque Journal (print and
online)
11/5: The best farm stay vacations in the US - Business Insider
11/6: ABQ 365 highlights local events taking place this November - KRQE (broadcast and online)
11/10: A Green Chile Road Trip Through New Mexico - Condé Nast Traveler (syndicated via MSN,
among others)
11/10: 12 Most Breathtaking Rock Formations in America - Reader's Digest
11/17: High-altitude wines are on the rise in the U.S. - American Way
11/19: How To Bring More Native American Ingredients To Your Thanksgiving Menu - Forbes
11/19: Visit Albuquerque releases 2020 holiday gift guide supporting small businesses - KRQE
(broadcast and online)
11/20: Top 5 Thanksgiving Getaways in America Revealed - World Property Journal
11/24: 'Buy Local' push picks up steam in NM during shutdown - Albuquerque Journal (print and
online) (syndicated)
11/30: The Best Affordable Sparkling Wines for New Year's Eve - Smarter Travel

Condé Nast Traveler article
BP Score: 101

#  O F  T R A V E L  A R T I C L E
I M P R E S S I O N S  T H I S  M O N T H

P O S I T I V E  Q U A L I T Y
M E D I A  C O V E R A G E

( %  O F  A R T I C L E S  W /  A
B A R C E L O N A  P R I N C I P L E S

S C O R E  O F  5 5 + )

C O R R E S P O N D I N G
P U B L I C I T Y  V A L U E

6 7 M

$ 1 . 6 M
6 7 %

#  O F  T R A V E L  A R T I C L E S
G E N E R A T E D  T H I S  M O N T H
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M A R K E T I N G ,  C O M M U N I C A T I O N S  &  T O U R I S M

F E A T U R E D  M E D I A
E F F O R T S

Local Media
National Media

6

https://www.abqjournal.com/1513676/easing-the-pain.html
https://www.businessinsider.com/best-us-farm-stays
https://www.krqe.com/news/albuquerque-metro/abq-365-highlights-local-events-taking-place-this-november/
https://www.cntraveler.com/story/green-chile-road-trip-new-mexico
https://www.msn.com/en-us/travel/tripideas/a-green-chile-road-trip-through-new-mexico/ar-BB1aTirG?li=BBnbklE
https://www.rd.com/list/breathtaking-rock-formations-america/
https://www.americanway.com/articles/elevated-wines/
https://www.forbes.com/sites/claudiaalarcon/2020/11/19/how-to-bring-more-native-american-ingredients-to-your-thanksgiving-menu/?sh=2976d25041cb
https://www.krqe.com/news/albuquerque-metro/visit-albuquerque-releases-2020-holiday-gift-guide/
https://www.worldpropertyjournal.com/featured-columnists/great-destinations/real-estate-news-best-thanksgiving-getaways-in-america-the-hotel-roanoke-devils-thumb-ranch-resort-spa-landmark-resort-hotel-hale-los-poblanos-historic-inn-organic-farm-2020-thanksgiving-travel-report-12238.php
https://www.abqjournal.com/1521178/building-a-support-system.html
https://www.smartertravel.com/best-affordable-sparkling-wines/
https://www.cntraveler.com/story/green-chile-road-trip-new-mexico


C O M M U N I T Y  &  I N D U S T R Y  E N G A G E M E N T  H I G H L I G H T S
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Events Hosted by Visit Albuquerque 

11/12: DOS meeting via video conference
11/12: Visit Albuquerque Executive
Committee meeting via video conference
11/17: Visit Albuquerque Board of
Directors meeting via video conference
11/19: DOS meeting via video conference

11/19: Tania Armenta
attended the
Destinations

International CEO
Conversations via video

conference

Visit Albuquerque staff continues to
attend numerous COVID-19 and
recovery webinars via industry

sources, i.e. NM Tourism Dept, USTA,
Destinations Intl, TTRA, DMA West,

STR Inc & Destination Analysts

 11/3, 9, 16, 23 & 30: Tania
Armenta attended the NM

Hospitality Association
Government Affairs
meetings via video

conference

11/5 & 18:Tania
Armenta attended the
NM Tourism DMO Task

Force meetings via
video conference

11/3-5: Kristin McGrath attended
the MPI World Education

Conference in Grapevine, TX

11/11: Tania Armenta
attended Economic

Forum via video
conference

11/12-13: Angela Gandy
conducted a site tour with USA

Cycling and CABQ and Bernalillo
County Parks & Recreation

Departments for the 
2021 & 2022 USA Cycling Masters

Road National Championships

11/20: Tania Armenta
attended the Greater

Albuquerque Chamber of
Commerce annual meeting

via video conference

Angie Jepsen was highlighted during the USATF
Week of Thanks campaign spotlighting some of
USATF's most dedicated members.

https://www.usatf.org/news/2020/usatf-week-of-thanks-member-spotlight-angie-jepsen


COVID-19/CORONAVIRUS TIMELINE

M A Y  2 0 2 0

M A R C H  2 0 2 0

J U N E  2 0 2 0

O C T O B E R  2 0 2 0
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J U L Y  2 0 2 0

S E P T E M B E R  2 0 2 0

3/11: Governor Michelle Lujan Grisham proclaimed a public health emergency
in New Mexico due to the spread of COVID-19
3/16: A Public Health Order prohibited gatherings of 100 or more
3/19: Places of lodging were ordered to not operate at more than 50%
of maximum occupancy, gatherings of more than 10 were prohibited,
and nonessential businesses were ordered to limit operations
3/23: Nonessential businesses were ordered closed
3/27: Air Travelers to NM ordered to self-isolate for at least 14 days

A P R I L  2 0 2 0
4/7: Gatherings of more than five people were prohibited and places of
lodging were ordered to not operate at more than 25% of maximum
occupancy

5/16: Nonessential businesses open at 25% maximum occupancy;
State Parks open under modified day-use only basis
5/27: Outdoor Dining allowed at 50% outdoor fire code capacity

6/1: Places of lodging may increase operations to no more than 50% of
maximum occupancy; Indoor dining opens at 50% capacity; 
Recreational facilities remain closed
6/11: Breweries open at 50% outdoors on June 12 and indoor on June 15

7/1: Public health order extended thru 7/15; Mandatory 14-day
quarantine extended to include travelers by air or by vehicle
7/13: Indoor seating at restaurants & breweries again prohibited;
State Parks not open to out-of-state residents

A U G U S T  2 0 2 0
8/29: Mass Gatherings increase to 10 persons; Indoor food & drink
establishments reopen at 25% capacity; outdoor increases to 75%; Static
display Museums open at 25%

9/3: Mandatory quarantine amended to exempt travelers to NM from
low-risk sates based on <5% positivity rate and new case rate equal to
or less than 80 per 1M residents
9/17: Agritourism experiences permitted 

10/1: State park overnight camping opens for NM residents in groups 
of 10 or less
10/16: Increased Restrictions: Food & Drink establishments must
close by 10pm; Lodging occupancy reduced to 60% if NM Certified 25%
if not; Mass gatherings reduced to no more than 5
10/23: 4 Rapid Responses = 2 Weeks Closed; Retail to close by 10pm;
NM Certification required to continue indoor dining at 25%; State
museums and historical sites close.

N O V E M B E R  2 0 2 0

D E C E M B E R  2 0 2 0

11/16: NM Safe Certified lodging properties reduced to 25%, all others
shut down; On-Site Dining prohibited; Close-contact businesses and
outdoor recreational facilities must close; Essential retailers at 25%
maximum occupancy or no more than 75, whichever is smaller.

12/2: "Red to Green" County-by-county framework created to permit
counties to operate based on individual county health metrics. Criteria
and chart provided on following page.



COUNTY-BY-COUNTY REOPENING CRITERIA

RED: Case rate of greater than 8 cases per 100,000 AND an average test positivity rate greater than 5%.

YELLOW: Case rate of no greater than 8 cases per 100,000 OR average test positivity rate less than or
equal to 5%.

GREEN: Case rate of no greater than 8 cases per 100,000 AND average test positivity rate less than or
equal to 5%.
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