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Note: FYTD= Fiscal Year To Date. Our Fiscal Year Runs July 1 - June 30. 

Travel Articles Generated 

Publicity Value 

Impressions
475,832,316

$948,285.22

1 2

3 0
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%

S O C I A L  M E D I A  
F O L L O W E R S

S O C I A L  M E D I A
E N G A G E M E N T

A member of the Society of American Travel Writers admires 
the Torreón at NHCC, a stop along their Routes' Bicycle Tour
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Average
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% Change 
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CYTD
Occupancy      

% Change 
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75.5%
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CYTD
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% Change 
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Northern 
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S T R ,  I N C .  L O D G I N G  I N D U S T R Y  R E P O R T *

*Republication or other reuse of this data without the written permission of STR, Inc. is strictly prohibited 
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$115.82 +1.6% +2.3% not available

+0.01% $131.92 +1% +1% +2%

+6.1%

+4.6%

+0.9%

+5.4%

$123.47 +4.1% +10.5%

$106.92 +5.8% +10.6%

$100.57 +9.4% +10.5%

$106.35 +6.3% +12%



C O N V E N T I O N  S A L E S ,  S E R V I C E S  &  S P O R T S  

 
M O N T H ' S  T O T A L

E V E N T  B O O K I N G S

1 4 7 , 0 2 5
M O N T H ' S  T O T A L

R O O M  N I G H T S  B O O K E D
D I R E C T  S P E N D  T O  B E  G E N E R A T E D

B Y  T H E S E  B O O K I N G S

$ 3 . 2 M
#  O F  M E E T I N G S ,  C O N V E N T I O N S  &  

S P O R T S  L E A D S  P R O D U C E D  F Y T D

R E C E N T  +  U P C O M I N G  
T R A D E S H O W S  &  I N D U S T R Y  M E E T I N G S

S E P T E M B E R
4 - 6 :  D E S T I N A T I O N  C E L E B R A T I O N ,  I N D I A N A P O L I S ,  I N
5 - 8 :  P R O F E S S I O N A L  F R A T E R N I T Y  A S S O C I A T I O N  A N N U A L          
C O N V E N T I O N ,  A L E X A N D R I A ,  V A
9 - 1 2 :  S . P . O . R . T . S .  T H E  R E L A T I O N S H I P  C O N F E R E N C E ,  P A N A M A  C I T Y
B E A C H ,  F L
1 0 - 1 2 :  I M E X  A M E R I C A ,  L A S  V E G A S ,  N V
2 3 - 2 7 :  D . C .  S A L E S  M I S S I O N ,  W A S H I N G T O N ,  D . C .
 
O C T O B E R
1 3 - 1 5 :  C O N N E C T  M E D / T E C H ,  D A L L A S ,  T X
 
N O V E M B E R
1 1 - 1 4 :  T E A M S  C O N F E R E N C E  &  E X P O ,  A N A H E I M ,  C A
1 3 - 1 6 :  N A T I O N A L  C O A L I T I O N  O F  B L A C K  M E E T I N G  P R O F E S S I O N A L S
A N N U A L  M E E T I N G ,  N E W  O R L E A N S ,  L A
 
D E C E M B E R
8 - 1 2 :  N A T I O N A L  T O U R  A S S O C I A T I O N  A N N U A L  C O N V E N T I O N ,  F O R T
W O R T H ,  T X
1 6 :  D E S T I N A T I O N S  I N T L .  C O N V E N T I O N  S A L E S  &  L E A D E R S H I P  F O R U M ,
W A S H I N G T O N ,  D . C .
1 7 :  H O L I D A Y  S H O W C A S E ,  C H I C A G O ,  I L

+ 3 . 4 %
F Y T D  V S .  P Y T D  

Mtgs. & Conventions
79.2%

Sporting Events
20.8%

Month's Room Nights
Booked by Event Type

4 7

3
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Most Room Nights Lost To
(FYTD Non- Ctr. Mtgs/Conv.)

M O N T H ' S  R O O M  N I G H T S  L O S T

M O N T H ' S  A T T E N D E E S  L O S T

M O N T H ' S  D I R E C T  S P E N D  L O S T

25,117

16,364

$11.4M
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Reoccurring Convention Center 
Lost Business Reasons % of FYTD 

Room Nights Lost 

Most Room Nights Lost To
(FYTD Non-Ctr. Sports)

TBD
57.5%

Westfield, IN
39.1%

Las Vegas
3.4%

Overall City Package

Perceived Destination Desirability

Did Not Make the Shortlist

3 3 %

1 5 %

1 0 %
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P A R T N E R  E V E N T S  T H I S  M O N T H

October 16th: Partner Orientation
October 23rd: ACE Training

2

(no change)



October article in Meetings Today
BP Score: 113

#  O F  T R A V E L  A R T I C L E
I M P R E S S I O N S  T H I S  M O N T H

P O S I T I V E  Q U A L I T Y
M E D I A  C O V E R A G E

( %  O F  A R T I C L E S  W /  A
B A R C E L O N A  P R I N C I P L E S

S C O R E  O F  5 5 + )

C O R R E S P O N D I N G
P U B L I C I T Y  V A L U E

1 0 + M

$ 8 9 , 2 5 0
9 0 %

#  O F  T R A V E L  A R T I C L E S
G E N E R A T E D  T H I S  M O N T H

1 0

M A R K E T I N G ,  C O M M U N I C A T I O N S  &  T O U R I S M

F E A T U R E D  M E D I A
E F F O R T S

Local Media
National Media

6

10/23: ABQ 365 previews this weekend’s Halloween events and activities - KRQE (broadcast
and online)

10/2: ABQ 365 showcases Balloon Fiesta, upcoming balloon-themed events - KRQE (broadcast
and online)
10/3: 50 Weekend Trips to Make The Most of Fall - Men’s Journal

10/18: The Prettiest Glamping Spots for a Fall Getaway - Travel Channel

10/9: Events segment live at the Albuquerque International Balloon Fiesta - KRQE (broadcast
and online)

10/25: The Best Places Around the World to Travel in December - Thrillist

10/4: Curandera Spirit: 4 Healing Spas in New Mexico - Insider’s Guide to Spas

10/30: Sent “Sun Country Region Volleyball Association Makes 3-Year Commitment to
Albuquerque” release to local and sports media

10/16: ABQ 365 highlights marathons, musicals, and more happening this weekend - KRQE
(broadcast and online)

10/1: What’s New in New Mexico - Meetings Today (print and online)

http://redtri.com/things-to-do-with-kids-in-albuquerque/
https://www.krqe.com/news/albuquerque-metro/abq-365-previews-this-weekends-halloween-events-and-activities/
https://www.krqe.com/news/albuquerque-metro/abq-365-showcases-balloon-fiesta-upcoming-balloon-themed-events/
https://www.mensjournal.com/travel/50-fall-weekend-trip-ideas-to-make-the-most-of-fall-foliage/10-albuquerque-nm/
https://www.travelchannel.com/interests/fall/photos/the-prettiest-glamping-spots-for-a-fall-getaway
https://www.thrillist.com/travel/nation/winter-vacations-best-places-to-travel-in-december/travel
https://www.insidersguidetospas.com/features/curandera-spirit-4-healing-spas-new-mexico/
https://www.krqe.com/fox-new-mexico/community/abq-365-highlights-marathons-musicals-and-more-happening-this-weekend/
https://www.meetingstoday.com/magazines/article-details/articleid/33944/title/new-mexico-meetings-developments-breaking-bad-hype


M O S T  
E N G A G I N G  P O S T

T H I S  M O N T H

T O T A L  S O C I A L  M E D I A
E N G A G E M E N T S  T H I S  M O N T H

1 0 9 , 9 3 6

 

 S O C I A L  M E D I A  F O L L O W E R S  
B Y  P L A T F O R M

1 3 0 , 6 2 5

5 8 , 9 8 5
2 9 , 2 3 9

M A R K E T I N G ,  C O M M U N I C A T I O N S  &  T O U R I S M  ( C O N T . )

T O P  P E R F O R M I N G  
E - M A R K E T I N G  C A M P A I G N S

“ H O N O R  N A T I V E  A M E R I C A N
H E R I T A G E  I N  A L B U Q U E R Q U E

T H I S  N O V E M B E R ”

1 3 0 , 2 2 3  L E I S U R E
C O N T A C T S  

S E N T O P E N  R A T E C L I C K - T O -
O P E N  R A T E

 7 % 1 3 %

“ I T ’ S  H E A T I N G  U P  I N
A L B U Q U E R Q U E ”

1 3 9 , 2 2 8  L E I S U R E
C O N T A C T S  5 % 1 1 %
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C O M M U N I T Y  &  I N D U S T R Y  E N G A G E M E N T  H I G H L I G H T S
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Events Hosted by Visit Albuquerque 

10/16:  Partner Orientation
10/17:  Executive Committee Meeting
10/23:  ACE Training

10/1: Tania Armenta attended the
Business Industry Council (BIC)

Meeting

10/25: Tania Armenta
attended the Ski New
Mexico Board Meeting

10/4- 13: Visit
Albuquerque Staff &

Volunteers interacted with
Balloon Fiesta attendees at

our visitor information
booth and photo frame

10/6- 7: Brenna Moore
hosted a media site

visit with Gary Zsigo of
STYLE 

10/7- 8: Cristina Baca
hosted a site tour for

the Southeastern
Homicide

Investigators
Association 

10/16: Misty Jester
hosted a site tour for
the United Appliance
Servicers Association 

10/23: Tabitha
Stallworth

attended the
Holiday Inn

Midtown opening

10/28- 29: Denise
Suttle hosted a site tour

for the Association of
Independent Hospitality

Professionals 


