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September 2019 Destination Dashboard
A V E R A G E  H O T E L  

O C C U P A N C Y  
A V E R A G E  D A I L Y  

R A T E  

+ 7 . 7 %
V S .  J U L Y  2 0 1 8

+ 4 . 2 %

Source: City of Albuquerque
See full collections analysis on pg. 1 of the

President's Report 

Source: STR, Inc.
See expanded STR data on pg. 2 

of the President's Report
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2 4 4 , 7 2 1

T O T A L  A U G U S T  D E P L A N E D
P A S S E N G E R S

2 4 6 , 8 8 9

FY19

FY20

909K

1.03M

1.01M

- 1 . 3 %
A U G U S T  2 0 1 9  V S .  2 0 1 8

T O T A L  P A S S E N G E R S

Millions 
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Source: Albuquerque International Sunport

+ 3 . 9 9 %
A U G U S T  2 0 1 9  V S .  

A U G U S T  2 0 1 8

+ 4 . 6 9 %
C Y T D  V S .  P Y T D

T O T A L  A U G U S T  L E I S U R E  &
H O S P I T A L I T Y  E M P L O Y M E N T

4 6 , 9 0 0
Source: Bureau of Labor Statistics

B

F Y T D  T O T A L  
P A S S E N G E R S

47.5%

20.8%

12.7%
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F U T U R E  N O N - C I T Y W I D E
E V E N T S  B O O K E D  F Y T D

F U T U R E  C I T Y W I D E *  
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N E W T O T A L

R O O M
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A T T E N D E E S

 D I R E C T
S P E N D

$24.2M

73

28,467

23,190

$9.3M
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95,209

57,352

$0

A T T E N D E E S

R O O M
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 D I R E C T
S P E N D

T O T A L   R O O M  
N I G H T S  B O O K E D

S E P T E M B E R
B U S I N E S S

O C C U R R I N G

Sept. '19      
% Change 

vs. Sept. '18      
% Change 
vs. PYTD      

# of Meetings/Events

Room Nights

Attendance

Direct Spend

28 -20%

8,570

14,831

$4.3M

-24.3%

+13.1%

-4.3%

+1.2%

-15.7%

+53.7%

+8.8%

F U T U R E  S P O R T S  E V E N T S  B O O K E D  F Y T D
( C I T Y W I D E  &  N O N - C I T Y W I D E )

A T T E N D E E S47

64,897

114,501

$27.2MD I R E C T
S P E N D

#  O F  E V E N T S

R O O M
N I G H T S

*Citywides have a minimum of 400 room nights on peak

C



September 2019 Destination Dashboard

A D V E R T I S I N G  
I M P R E S S I O N S

FYTD: 43.29M
PYTD: 15.67M  

+176%

V I S I T O R  G U I D E
F U L F I L L M E N T

%V I S I T O R  C E N T E R  
T R A F F I C

F U T U R E  
E V E N T S  B O O K E D

FYTD: 91
PYTD: 74

+23%

F U T U R E  
R O O M  N I G H T S  B O O K E D

 F U T U R E  A T T E N D A N C E
B O O K E D

FYTD: 123,676
PYTD: 89,078

+38.8%

+83.1%

F U T U R E  D I R E C T  S P E N D
B O O K E D

FYTD: $33.5
PYTD: $18.3

FYTD: 10,890
PYTD: 17,996  

-39.5%

F Y T D  E A R N E D  M E D I A  
C O V E R A G E

A C E  
T R A I N E E S

FYTD: 44,765
PYTD: 17,467

+156%

+8.16%

W E B S I T E  U S E R  
S E S S I O N S

FYTD: 687,478
PYTD: 635,605

+80.1%
FYTD: 80,542
PYTD: 44,728

+46.7%

S A L E S  F A M I L I A R I Z A T I O N
&  S I T E  T O U R S

FYTD: 15
PYTD: 13

+15.4%

F Y T D  M E D I A  
S I T E  V I S I T S

Note: FYTD= Fiscal Year To Date. Our Fiscal Year Runs July 1 - June 30. 

Travel Articles Generated 

Publicity Value 

Impressions
465,764.231

$859,035
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2 0

D

G R O U P
T O U R S

%

FYTD: 56
PYTD: 89

-37.1%

G R O U P  T O U R
R O O M  N I G H T S

%

FYTD: 1,869
PYTD: 2,312

-19.2%

S O C I A L  M E D I A  
F O L L O W E R S

S O C I A L  M E D I A
E N G A G E M E N T

FYTD: 646,510
PYTD: 608,912

+6.2%
FYTD: 109,811
 PYTD:  81,859

+34.2%

FYTD: 44
PYTD: 30



L O D G E R S '  T A X  ( 5 %  O C C U P A N C Y  F E E )  C O L L E C T I O N S  

Airbnb % of 
FYTD Revenue
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$47,878.78

Non-Airbnb
96.4%

Airbnb
3.6%

$1,314,386.54 +7.7% 

$1,266,507.76

+28.48%
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R E V E N U E

A I R B N B  O N L Y

M I N U S  A I R B N B  

V S .  J U L Y  2 0 1 8

+7.05%

 

V S .  F Y T D  2 0 1 9

Source: City of Albuquerque

+7.7% 

+28.48%

+7.05% 
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1.2%

CYTD
Occupancy      

% Change 
vs. PYTD      

Albuquerque

Comp. Set 
Average

U.S. Average

69.5% +5.5%

% Change 
vs. PYTD      

+5.6% +11.4% +4.2%

CYTD
ADR

$86.49

69.9%

67.6%

+.8%

RevPAR 
% Change 
vs. PYTD

Rooms Sold
% Change 
vs. PYTD

RevPAR
% Changes

vs. August 2018  

RevPAR
% Changes

vs. PYTD

A B Q . C O M P .
S E T

U . S . A B Q . C O M P .
S E T

U . S .

Top 5 Meetings Properties per
Corridor Performance

CYTD
Occupancy      

% Change 
vs. PYTD      

75%

73.5%

79.8%

% Change 
vs. PYTD      

CYTD
ADR

RevPAR 
% Change 

vs. PYTD      

70.1%

Downtown

Uptown

Airport

Northern 
Corridor

S T R ,  I N C .  L O D G I N G  I N D U S T R Y  R E P O R T *

*Republication or other reuse of this data without the written permission of STR, Inc. is strictly prohibited 

2

$115.77 +1.6% +2.4% not available

+.1% $131.95 +1.1% +1.2% +2.1%

+5.5%

+5.2%

+1.4%

+6.1%

$123.32 +4.1% +9.8%

$106.83 +5.8% +11.3%

$100.33 +9.7% +11.3%

$106.23 +6.6% +13.1%



C O N V E N T I O N  S A L E S ,  S E R V I C E S  &  S P O R T S  

 
M O N T H ' S  T O T A L

E V E N T  B O O K I N G S

4 3 6 4 , 6 6 2
M O N T H ' S  T O T A L

R O O M  N I G H T S  B O O K E D
D I R E C T  S P E N D  T O  B E  G E N E R A T E D

B Y  T H E S E  B O O K I N G S

$ 2 7 . 2 M
#  O F  M E E T I N G S ,  C O N V E N T I O N S  &  

S P O R T S  L E A D S  P R O D U C E D  F Y T D

R E C E N T  +  U P C O M I N G  
T R A D E S H O W S  &  I N D U S T R Y  M E E T I N G S

S E P T E M B E R
4 - 6 :  D E S T I N A T I O N  C E L E B R A T I O N ,  I N D I A N A P O L I S ,  I N
5 - 8 :  P R O F E S S I O N A L  F R A T E R N I T Y  A S S O C I A T I O N  A N N U A L          
C O N V E N T I O N ,  A L E X A N D R I A ,  V A
9 - 1 2 :  S . P . O . R . T . S .  T H E  R E L A T I O N S H I P  C O N F E R E N C E ,  P A N A M A  C I T Y
B E A C H ,  F L
1 0 - 1 2 :  I M E X  A M E R I C A ,  L A S  V E G A S ,  N V
2 3 - 2 7 :  D . C .  S A L E S  M I S S I O N ,  W A S H I N G T O N  D . C .
 
O C T O B E R
1 3 - 1 5 :  C O N N E C T  M E D / T E C H ,  D A L L A S ,  T X
 
N O V E M B E R
1 1 - 1 4 :  T E A M S  C O N F E R E N C E  &  E X P O ,  A N A H E I M ,  C A
1 3 - 1 6 :  N A T I O N A L  C O A L I T I O N  O F  B L A C K  M E E T I N G  P R O F E S S I O N A L S
A N N U A L  M E E T I N G ,  N E W  O R L E A N S ,  L A
 
D E C E M B E R
8 - 1 2 :  N A T I O N A L  T O U R  A S S O C I A T I O N  A N N U A L  C O N V E N T I O N ,  F O R T
W O R T H ,  T X
1 7 :  H O L I D A Y  S H O W C A S E ,  C H I C A G O ,  I L

- 4 . 6 %
F Y T D  V S .  P Y T D  

Sporting Events
91.9%

Mtgs. & Conventions
8.1%

Month's Room Nights
Booked by Event Type

1 6 6

3



C O N V E N T I O N  S A L E S ,  S E R V I C E S  &  S P O R T S  ( C O N T . )

L O S T  B U S I N E S S

M O N T H ' S  T O T A L  L O S S E S
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13

1

0 500 1,000 1,500

Denver 

San Diego 

Reno 

Nashville 

Hyatt Tamaya 

Most Room Nights Lost To
(FYTD Non- Ctr. Mtgs/Conv.)

M O N T H ' S  R O O M  N I G H T S  L O S T

M O N T H ' S  A T T E N D E E S  L O S T

M O N T H ' S  D I R E C T  S P E N D  L O S T

24,976

14,404

$11.99M

4

Reoccurring Convention Center 
Lost Business Reasons % of Room Nights Lost 

Most Room Nights Lost To
(FYTD Non-Ctr. Sports)

Las Vegas
100%

Overall City Package

Perceived Destination Desirability

Preferred Location Available

3 4 %

1 2 %

1 0 %

Board/Membership Vote 9 %



P A R T N E R  D E V E L O P M E N T  

 
F Y T D  R E V E N U E

$ 1 1 2 , 8 6 0
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- . 1 %

N E W  P A R T N E R S  
T H I S  M O N T H

Thousands 

$58,276

$47,634

$6,950

FYTD Revenue by
Category

1 0
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P A R T N E R  E V E N T S  T H I S  M O N T H

ACE Training was canceled this
month due to President Trump’s visit and

Partner Orientation was canceled due
to low registration

0



#  O F  T R A V E L  A R T I C L E
I M P R E S S I O N S  T H I S  M O N T H

P O S I T I V E  Q U A L I T Y
M E D I A  C O V E R A G E

( %  O F  A R T I C L E S  W /  A
B A R C E L O N A  P R I N C I P L E S

S C O R E  O F  5 5 + )

C O R R E S P O N D I N G
P U B L I C I T Y  V A L U E

1 6 2 + M

$ 2 3 0 , 8 2 6
1 0 0 %

#  O F  T R A V E L  A R T I C L E S
G E N E R A T E D  T H I S  M O N T H

9

M A R K E T I N G ,  C O M M U N I C A T I O N S  &  T O U R I S M

September article in 
the New York Times

BP Score: 124 (highest of FY20)

F E A T U R E D  M E D I A
E F F O R T S

Local Media
National Media

6

9/17: Historic trains visit Albuquerque - KOB (broadcast and online)

9/25: The Best Places Around the World to Travel This October - Thrillist

9/4: Albuquerque 365 has fantastic events from festivals to green chile picking - KRQE
(broadcast and online)

9/19: 36 Hours in Albuquerque - The New York Times (print and online)

9/9: Fun Things To Do In Albuquerque In A Weekend - The Next Trip

9/16: Beyond blue meth: Albuquerque worth visiting for more than ‘Breaking Bad’ - Matador
Network

9/11: New Mexico soccer, a night of ghost stories, and music from Florida Georgia Line in your
ABQ 360 - KRQE (broadcast and online)

9/23: Hotel rooms and Airbnb's still available for Balloon Fiesta - KOAT (broadcast and online)

9/12: Tania Armenta interview with KRQE on Balloon Fiesta

9/30: See ABQ’s top 25-rated hotels (slideshow) - Albuquerque Business First (print and online)
9/26: 5 can’t-miss experiences in October - National Geographic

http://redtri.com/things-to-do-with-kids-in-albuquerque/
https://www.kob.com/albuquerque-news/historic-trains-visit-albuquerque/5496213/
https://www.thrillist.com/travel/nation/best-places-to-travel-in-october/travel
https://www.krqe.com/news/mornings/albuquerque-365-has-fantastic-events-from-festivals-to-green-chile-picking/
https://www.nytimes.com/2019/09/19/travel/what-to-do-36-hours-in-albuquerque.html
https://www.thenexttrip.xyz/fun-things-to-do-in-albuquerque-in-a-weekend/
https://matadornetwork.com/read/best-things-albuquerque-breaking-bad/
https://www.krqe.com/news/albuquerque-metro/new-mexico-soccer-a-night-of-ghost-stories-and-music-from-florida-georgia-line-in-your-abq-360/
https://www.koat.com/article/hotel-rooms-and-airbnbs-still-available-for-balloon-fiesta/29196903/experience-country-music-flamenco-film-baseball-and-more-this-week-with-abq-365/
https://www.bizjournals.com/albuquerque/news/2019/09/30/see-abq-s-top-25-rated-hotels-slideshow.html
https://www.nationalgeographic.com/travel/lists/things-to-do-around-world-october/


M O S T  
E N G A G I N G  P O S T

T H I S  M O N T H

T O T A L  S O C I A L  M E D I A
E N G A G E M E N T S  T H I S  M O N T H

5 3 , 1 6 1

 

 S O C I A L  M E D I A  F O L L O W E R S  
B Y  P L A T F O R M

1 2 9 , 8 7 5

5 8 , 9 2 0
2 7 , 9 2 1

M A R K E T I N G ,  C O M M U N I C A T I O N S  &  T O U R I S M  ( C O N T . )

T O P  P E R F O R M I N G  
E - M A R K E T I N G  C A M P A I G N S

“ C A P T U R E  T H E  M O S T
P H O T O G R A P H E D  E V E N T  I N  T H E

W O R L D ”

1 3 7 , 1 0 7  L E I S U R E
C O N T A C T S  

S E N T O P E N  R A T E C L I C K - T O -
O P E N  R A T E

 8 . 6 % 1 7 %

“ F A L L  I N  L O V E  W I T H  A B Q ” 1 3 8 , 1 2 5  L E I S U R E
C O N T A C T S  1 2 % 1 2 %
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C O M M U N I T Y  &  I N D U S T R Y  E N G A G E M E N T  H I G H L I G H T S

8

9/19: Kristin
McGrath presented

at the Women's
Council of Realtors

Luncheon

Events Hosted by Visit Albuquerque 
9/19:  Executive Committee Meeting
9/19: Downtown Community
              Partnership Meeting
9/24:  Board of Directors Meeting
9/24:  Annual Board Retreat

9/18: Tania Armenta,
Larry Atchison &

colleagues met with
the New Mexico Black

Leadership Council

9/11: Brenna Moore
hosted a media site
visit with journalist

Maurício Nunes from
the Brazilian Press

9/23: Tania Armenta was
interviewed on KOAT

9/4: Tracy Cox appeared on
KRQE to promote local

festivals and events

9/25: Misty Jester
hosted a site visit with
the National Academic

Advising Association

9/24: Larry Atchison
met with the 

 American
Astronomical

Society 

9/26: Clarissa Baca
hosted a site visit with
the Society of Women

Engineers


