
Maximize Your 
Marketing and Customer 
Service During Balloon 

Fiesta



ÅA private, non-profit 501(c)6 organization that is funded by:

ÅLodgersõ tax through a contract with the City of Albuquerque

ÅA tourism marketing assessment paid by overnight guests who stay at lodging properties in 

the city

ÅPrivate investments from more than 600 business Partners in the form of annual dues, 

advertising and sponsorships

ÅGoverned by an 18-member Board of Directors

ÅManaged by a professional staff of approximately 40

ÅSupported by a volunteer force of more than 50

About Visit Albuquerque



ÅAs the official destination organization for the city, Visit Albuquerque is 

responsible for promoting Albuquerque as a competitive and world-class 
leisure, meeting, convention and sports destination, and enhancing its 
public image as a dynamic place to live and work.

ÅThrough the impact of travel, Visit Albuquerque ǎǘǊŜƴƎǘƘŜƴǎ ǘƘŜ ŎƛǘȅΩǎ 
economic position and provides opportunity for people in the 
community.

Our Mission



Hot air balloons in the sky

AI-generated content may be incorrect.

A white arrow in a black circle

AI-generated content may be incorrect.

https://www.youtube.com/watch?v=lCRz1z6nfR8
https://www.youtube.com/watch?v=lCRz1z6nfR8


Why Marketing & Customer Service Matter 
During Balloon Fiesta 

More potential 
customers to maximize 

revenue

A positive experience 
can turn first-time 
visitors into repeat 

customers 

Being strategic can 
help you stand out in 
the crowd and earn 
your market share



Get the Word Out Through Visit 
Albuquerque

ÅSubmit Online Coupons: Reach visitors by offering 

exclusive deals via our website 

ÅEvents Calendar: Increase visibility by listing your 

events on our ABQ365 Events Calendar 

ÅBrochure Distribution: Ensure your brochures are 

stocked at our Visitor Information Center in Old 

Town  

ÅAdvertising opportunities are available 

ÅTag us on social media @VisitABQ and #TrueABQ



Submit 
Coupons

Submit 
Events 

Interested in 
Advertising?

Get the Word Out Through Visit 
Albuquerque

Email us at 
Marketing@VisitABQ.org

Tell Us 

What's New

Email Alisha at 
Zierden@VisitABQ.org



Visit Albuquerque's City Guide

ÅThe City Guide is distributed leading up to, during 

and two weeks after Balloon Fiesta each year

Å Includes a calendar of events, coupons, visitor 

information

ÅDeadline for inclusion August 1 each year

ÅAdvertising opportunities are available (deadline 

for 2025 has passed) 



Digital Marketing Tips 
Make Your Business Easy to Find 

ÅUpdate Your Google Business Listing and 

Apple Maps Listing: Ensure business hours 

and location are accurate and up to date 

ÅUpdate Your Visit Albuquerque Listing: 

Make sure your information on 

VisitABQ.org is accurate and current 



Your Online Presence

Up-to-date profiles are:

ÅThe first thing people see when they search 

for your business.

Å2.7x more likely to be considered reputable.

Å70% more likely to attract visits.

Å50% more likely to lead to a purchase.



Create Signature Offerings 
Generate Buzz to Garner Business 

Å Themed Menu Items: Create limited-time dishes, 

drinks or menus inspired by Balloon Fiesta to draw 

in customers. 

Å Special Offerings: Offer balloon-themed 

products, services or activations to enhance the 

visitor experience.  

Å Host Special Events: Plan unique events or tours 

around Balloon Fiesta to attract visitors.

Email Media@VisitABQ.org with details!

mailto:Media@VisitABQ.org


Let the Local News Know 
How to Work with the Media

Å Press Releases: Send timely press releases to 

local media about your special offerings or 

events, or media advisories to invite media to 

previews.

o Anatomy of a press release

Å Media Outreach/Pitching: Reach out directly to 

specific media contacts with a concise pitch about 

your offering or event (be sure to include visuals).

o Visit ABQ can help! Your partnership with us 

includes media/PR assistance. 

https://www.prnewswire.com/content/dam/prnewswire/resources/toolkits/PRN-Anatomy-of-a-Press-Release-Infographic-3-24.pdf
https://www.prnewswire.com/content/dam/prnewswire/resources/toolkits/PRN-Anatomy-of-a-Press-Release-Infographic-3-24.pdf


Social Media Tips and Tricks 

Å Plan, but be flexible and take advantage.

Å Keep the balloon theme going.

Å Be consistent. 

Å Respond to messages and comments.

Å Leverage your special events for social media 

content!

Å Enlist the help of a local content creator.



Social Media Examples



Social Media Examples



Social Media Examples



Social Media Examples



²ƻǊƪƛ ƴƎ ²ƛǘƘ 
Local Creators
ÅFind someone in your niche. 

ÅPay if you can. 

ÅCommunicate via DM.

ÅWord gets around! Treat them nicely!
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Make Visitors Feel Welcome

ÅPost welcome signs. 

ÅKeep a Balloon Fiesta FAQ at your front desk.

ÅBe prepared to answer questions about the top 

things to do and events happening in Albuquerque. 

ÅTrain your staff. 

o Next ACE class: Sept. 17, 1-4 p.m. at Sheehan 

Winery



Use Positive Language

LƴǎǘŜŀŘ ƻŦ ¢ƘƛǎΧ Say This

L ŘƻƴΩǘ ƪƴƻǿΦ Let me find out.

Calm down / settle down. LΩƳ ǎƻǊǊȅΣ L ǳƴŘŜǊǎǘŀƴŘ Ƙƻǿ ȅƻǳ ŦŜŜƭΦ

No one else has complained about this. What more can you tell me about this issue?

LǘΩǎ ƴƻǘ Ƴȅ Ŧŀǳƭǘ κ ƴƻǘ Ƴȅ ŀǊŜŀΦ[ŜǘΩǎ ǎŜŜ Ƙƻǿ L Ŏŀƴ ƳŀƪŜ ƛǘ ǊƛƎƘǘ ŦƻǊ ȅƻǳΦ

Sneak Peek



On-Site Activations
Å In the Know! Let guests know about our Visit ABQ visitor 

information table, located mid-field at Fiesta.

Å Souvenir Snap! Life-size picture frame, where attendees 

can take their pictures with balloons. 

Å Celebration Swag! Is a guest celebrating a birthday, anniversary 

or engagement? Tell them to stop by our booth for a custom button!



Create Special Experiences

Suburban Studios Old Town Visitors CenterSuburban Studios



Create a micro-event

Poulin Marketplace



Spreading the Word

ÅRideshare driver outreach

o 2024 - Distributed 207 info bags to 

drivers

o This year, bags will include even 

more detailed maps for visitor drop 

off

o Bags also included snacks for drivers



Contacts
ÅBrooke Jung, Vice President of Destination Development & Community Engagement

o Jung@visitabq.org 

ÅRachel Cromer Howard, Director of Marketing

o RHoward@VisitABQ.org

ÅBrenna Moore, Director of Communications & Public Relations

o Moore@VisitABQ.org

ÅLara Brockway, Social Media Manager 

o Brockway@VisitABQ.org

ÅAlanna Allen, Partner Services Manager

o Allen@VisitABQ.org 

mailto:Jung@visitabq.org
mailto:Jung@visitabq.org
mailto:RHoward@visitabq.org
mailto:RHoward@visitabq.org
mailto:Moore@VisitABQ.org
mailto:Moore@VisitABQ.org
mailto:Brockway@VisitABQ.org
mailto:Brockway@VisitABQ.org
mailto:Allen@VisitABQ.org
mailto:Allen@VisitABQ.org


THANK YOU



Jennifer Garcia
Director of Operations 

and Logistics
Event Director






