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Delivering an Extraordinary

Alexandria Experience

Improving the visitor experience Is the best way to ensure
good word of mouth and a high rate of returning guests



EXTRAORDINARY

Economic Impact of
Tourism

A $754 million in visitor spending (2014)
A 3.5 million visitors per year,
from all 50 states, DC, and numerous
countries

A $24 million in tax revenue generated

A $300 tax savings per household

A 6000+ jobs supported

Source: Virginia Tourism Corporation,
2014 Economic Impact of Domestic Travel



Tourism: A Growth Industry

Alexandria FY 2015 Lodging Results

Occupancy 72.4%
Average Daily Rate $149
Revenue Per Available Room $108 (+14.7%, #1 in DC region)
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The Value of Tourism

AGenerating visitor spending
Alncreasing local tax revenue
ACreating jobs

AEnhancing quality of life

A Strengthening local businesses

ABuil ding Al exandriads i mage anoc



Top Reasons People Come to Alexandria

Question: Which of the following were IMPORTANT to your decision to make
this visit to Alexandria, VA?

Restaurants, cuisine, food scene 46.3%
Proximity to Washington, DC 40.2%
Easy to get to by car, train, plane 38.7%
Clean and safe 33.6%
Friends or family in the area 33.0%
Walkable and easy to get around (do not need a car) 31.4%
Waterfront location 30.5%
Overall ambiance and atmosphere 30.1%
Historic significance 28.9%
Well-preserved 18th and 19th century architecture 22.5%
Alexandria is family-friendly 20.9%
Unigue shopping opportunities 19.1%

Source: Destination Analysts,
Alexandria 2014 Advertising
Effectiveness and ROI Study



Top Activities In Alexandria

Question: Which of the following activities and attractions did you participate Iin
while in Alexandria, VA on this trip?

Dine in restaurants 59.8%
Shopping 42.4%
Stroll King Street ("Old Town") 41.8%
Visit the Waterfront 36.6%
Visit local friends/family 26.5%
Visit Alexandria's historic sites 21.0%
Torpedo factory Art Center 19.4%
Visit art gallery or antique / design store 17.8%
Visit Mount Vernon 16.2%
Take a history tour 10.9%

Source: Destination Analysts,
Alexandria 2014 Advertising
Effectiveness and ROI Study
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Where Should We Eat?

Dining in Alexandria




VisitAlexandriaVA.com/Dine
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