IPW 2017 Recap

Lorraine Lloyd
Senior VP, Sales, Visit Alexandria

June 19, 2017




Thanks to our
Funding Pariners

AH  NWVA

Alexandria Hotel Association




Thanks to our Member Sponsors

POTOMAC DC

RIVERBOAT COMPANY mMetro

+OOD

TOURS

Carluecceo’s

GEORGE WASHINGTON?’S

MOUNT*VERNON Office of Hﬁmru 4}; ;fmdna




Supporting Members

‘ hotel
I NDIGO.
Old Town Alexandria

TORPEDO FACTORY
ART CENTER

“Town Crier” 0 IRTUE

Ben Fiore-Walker FEED & GRAIN




Thanks to our members who exhibited
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Alexandria Buyer & Media Events

in partnership with Northern Virginia Visitors Consortium

\
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e Official Pre-Fam for Buyers
and Media

 Official Media Pre-Fam




Official Sightseeing Tour:
Pints & Bites

54 Industry professionals experienced Alexandria’s
history & food scene




Nelly Gaulier, Project Manager, Monde Authentique
Siggi Sperber, Senion Product Manager, Travalco
Mateo Provasnik, Product Manager, Travelbound GTA
Mellony Styles, Senior Contractor, Trailfinders, Ltd
Andrés Canet, writer Autos & Vijes

Maria D’Aires EF Explore America

Rich Grant, Freelance Journalist = DISCOVER“‘”&!}M

,4-0; ’S ORIGINAL., ==

Maria C.umpos, Brazilian travel writer OLD TOW N‘i

Sarah Siese, writer, St. Christopher's Publishing

Helen Hatzis, Trip Jaunt B

Cori Weisel, Voyages Terra Natura . ’,‘ 'j ,}
Christina Simpson, Senior Director, Smart Destinations 3

Lisa Cooper, journalist, The Australian

v:5|tAlexandrlaVA com/lebﬁ




Tradeshow Marketplace

e Capital Region USA (DC, MD & VA) —
exhibited with VA Tourism
VTC secured the highest number of appointments

requested to date with a total of 143 appointments

e Additional Representation: Cat Pear Consulting
(in DChooth) & TourOperatorLand.com

e Media Marketplace
Visit Alexandria partnered with NVVC conducting 40
appointments




Advertising and Marketing

BrandUSA Inspiration Guide
* Distributed to all media and buyers at
registration

SOUTHEAST | VIRGINIA

For lovers of

Also distributed to 575,000 travel trade globally '\\:\'/A‘TU'R;&B'ASTQRY
in 21 markets and10 languages L

Pushed out digitally to consumers with 30+
million impressions

One-time VTC co-op opportunity (full page
$27,800)

VIRGINIA BEACH
Ronked o ) the A




EXTRAORDINARY

BrandUSA City Page
* Primary call-to-action for all Brand USA
marketing outside of China

. 1
% .
VisitTheUSA.com

The official travel site of the USA.

Experiential/City description; N :
includes 500 words of copy, 20 = Vigiia
photos, 1 video module and Alexandria

. Exploring historic Old Town Alexandria’s shops, restaurants and museums
custom eBook link .

4

One time charge as content lives on site
indefinitely on the DiscoverAmerica sites L ————

Local Information

* Translated into 11 languages (except Chinese)




* CRUSA Brochure Distribution
Distribution: 4,000 at (2) UK Consumer Travel shows

IPW Daily- Sunday (Opening day) edition

Distribution: on floor and in-room delegate delivery;
includes digital version

Destination DC International Map

2016-2018; Circulation: 250,000; translated in 9

languages; distribution: consumer and travel trade

tradeshows, international sales missions and in-market distribution at IPW and DD(C
Visitors Centers/members e

restaurants and boutiques-alongside intimate historic museums. Hop
on the metro or scenic water taxi to bustling King Street, a walkable |
mile recognized as one of the “Great Streets” of America.

Don't miss one of SmarterTravel’s “Must-Visit U.S. Hotspots for 2017
Stop by booth 2701 for your complimentary

IPW Deals Brochure (comp) Brochure distribution at DDC info booth and listed on S v

~ Just minutes

official DDC site Tt e B Ylow U g0 Tom saon




IPW Online Marketplace

IPW Online Press Room LR e -

‘@ Info Center & Photos B3 Videos

WASHINGTON, DC

BrandUSA.org

/ 747 //71/ 77>

ViRGINIA

VisitAlexandriaVA.com

VisitAlexandriaVA.com/USA il

Company Profile

Press Releases

Brochures

Minutes from Washington, D.C. on the Potomac River, Alexandria, Virginia, delights travelers from all over the world. A nationally

I b hd b / Photos
designated historic district founded in 1749, and hometown of George Washington, today Old Town Alexandria hums with more

Videos than 200 independent restaurants and boutiques alongside intimate historic museums and a vibrant waterfront. At the heart of it all

D e | e g u -I- e D e u | S ( K ey -I-O -I- h e ( i-I-y) — is bustling King Street, a walkable mile recognized as one of the “Great Streets” of America.

Explore the city's rich history and culture, nationally-acclaimed dining and one-of-a kind shopping. Recognized by Condé Nast
] . . ] Calendar Traveler, Travel + Leisure and TripAdvisor for outstanding hospitality, our hotels provide an ideal home base for visiting the capital
P I nt S & B Iie S S I g hi S e e I n g TO U r region or an extraordinary last stop to unwind before heading to nearby Dulles airport.
Attachments
Let the team of destination experts at Visit Alexandria create one-of-a-kind experiences for the most discerning travelers. Come and

Pu r-I- n e rS ( N VV C) :nt/MyCompany# see for yourself at IPW why Alexandria is the perfect stop or even better, home base, for your Capital Region itinerary. Hop on a




IPW Summary

Alexandria, D.C.’s Original Old Town, is positioned as the perfect home bhase for a Capital Region
Vacation

/1 International Buyers & Media Experienced Alexandria
93 Additional One-on-One Appointments Conducted
216 Additional leads will be received from Virginia and Maryland

Increase support from CRUSA In-Market Representatives

Now the work begins: Individual follow up to include hotel product/contacts, images, itineraries and
new attractions and tours




Thank you!




