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FY 2018 Headlines



Visitor Spending in Alexandria 
(Home location = 50+ miles)

Source: 2017 Economic Impact of Domestic Travel on Virginia and 
Localities, Virginia Tourism Corporation
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Jobs Supported by Tourism

Source: 2017 Economic Impact of Domestic Travel on Virginia and 
Localities, Virginia Tourism Corporation
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Alexandria Tax Receipts from Tourism
(Home location: 50+ miles)

Source: 2017 Economic Impact of Domestic Travel on Virginia and Localities, Virginia Tourism 
Corporation
Data is based on macroeconomic modeling and provides an estimate of receipts, not an accounting of actual taxes and receipts.
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Occupancy

Source: Smith Travel Research; Fiscal years run July through June
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Revenue Per Available Room (RevPAR)

Source: Smith Travel Research; Fiscal years run July through June
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Source: Smith Travel Research; D.C. Suburbs includes Arlington County, 
Fairfax County, and Prince George’s County (MD). July 2017-June 2018.

How Does Alexandria Compare?
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Community Impact



Source: 2016 Visa credit card sales, meals, and lodging transaction data, VisaVue

Non-Residents Pay 71% of Consumption Taxes



Source: 2016 Visa credit card sales, meals, and lodging transaction data extrapolation, 
VisaVue

Non-Residents: $44.5 Million in City Tax Revenue





Source: Longwoods International, TTRA Marketing Outlook Forum 2015



The visitor economy 
supports all Alexandrians.



FY 2018 Key Activities



What We Do



Leveraging Regional Partnerships

Northern Virginia Tourism Partnership



Leveraging Regional Partnerships



Visual Itineraries



Watch our “DC’s Best-Kept Travel Secret” video at https://youtu.be/HsZRPYOh_Dc

https://youtu.be/HsZRPYOh_Dc


ALX ExtraPerks Meeting Incentive



National Science Foundation Opening



Short Term Rental Revenue

“ ”

Sources: Alexandria Times, 3-12-18; Washington Post, 3-26-18



LGBTQ Initiative & Pride Month



360° Video, Photography & VR Experiences



Leveraging the Money Magazine Accolade

https://www.youtube.com/watch?v=oQIzP_NZ
1o8

Watch our “Alexandria, VA Named #1 Best Value US Travel Destination” video at 
https://www.youtube.com/watch?v=oQIzP_NZ1o8

https://www.youtube.com/watch?v=oQIzP_NZ1o8


Key Performance Indicators



1,167 PRESS HITS  14%



What They’re Saying About Us



What They’re Saying About Us



2.03 MILLION WEB VISITS   5%



293,000 ENGAGED ADVERTISING LEADS  73%



131,000 SOCIAL MEDIA FOLLOWERS   19%



$45 MILLION MEETING LEADS   13%



78,000 VISITOR CENTER GUESTS  3%



365 MEMBERS   10%



FY 2019 Preview



Big Data & Targeting Need Periods



Meetings Marketing Push
Expanded Face-to-face Initiatives



Meetings Marketing Push
New Campaign



Metro Shutdown Mitigation Plan



Neighborhood Promotion



Visitor Center Garden Redesign





King Street Corridor Initiative
Thanks to Our Partners

City Manager’s Office

Department of Project 
Implementation

Department of Recreation, Parks & 
Cultural Activities

Department of Transportation & 
Environmental Services

Office of Historic Alexandria

FOUNDING FUNDERS
Lead Partners

Alexandria Hotel Association
Alexandria Restaurant Partners 

Carr Hospitality 
TTR Sotheby’s

Virginia Tourism Corporation

Community Contributors
EYA 

Tall Ship Providence Foundation

Neighborhood Partners
Asana

Chadwicks Restaurant
Pizzeria Paradiso

Port City Brewing Company
Potomac Riverboat Company

Urbano 116 and Augie’s Mussel House



King Street Corridor Initiative
Beautification, Programming & Promotion



Portside Series

• History
• Arts
• Live Music
• Fitness
• Family
• Holidays



Portside in Old Town Festival: Oct. 12-14



Portside 2019 Preview

• Public Art in new park
Spring 2019

• Tall Ship Providence 
Summer 2019



Since Launch in 2013

Web Visits: + 90%

Press Hits: + 67%

Sales Leads: + 32%

Four consecutive years of Hotel Occupancy > 70%

Visitor Spending: + $88,000,000/year





VisitAlexandriaVA.com | #VisitALX

Thank You!


