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Mission

To attract visitors that 
increase revenues and 

promote the City of 
Alexandria and its assets



Organization

▪A 501 (c)(6) nonprofit

▪ A Membership based organization
• 380+ members, including restaurants, shops, hotels, attractions, etc.
• We assist our members with unique marketing opportunities, web and Visitor 
Guide promotion, sales leads, media coverage, etc.  

▪ Independent of city government, but with significant funding from general tax 
revenues

▪ Works in alignment with city government and economic development partners



Visit Alexandria Board of Governors

Representatives from the following categories:
▪ Hotel
▪ Retail
▪ Restaurant
▪ Association
▪ Attraction
▪ Historic Preservation
▪ City Manager’s Designee (currently Deputy City Manager Emily Baker)
▪ Mayor’s Designee (currently Vice Mayor Elizabeth Bennett-Parker)
▪ Citizen At-Large





Economic Impact of Visitors (50+ miles)

$859 million 
in Visitor Spending

6,583 
Jobs

$27.9 million 
in Local Tax Receipts*

Source: 2018 Economic Impact of Domestic Travel on Virginia and Localities, Virginia 
Tourism Corporation. 
*Data is based on macroeconomic modeling and provides an estimate of receipts, not an 
accounting of actual taxes and receipts.



Visitor Spending in Alexandria 
(Home location = 50+ miles)

Source: 2018 Economic Impact of Domestic Travel on Virginia and 
Localities, Virginia Tourism Corporation
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Source: 2016 Visa credit card sales, meals, and lodging transaction data, VisaVue

Non-Residents Pay 71% of Consumption Taxes



Occupancy (by Fiscal Year)

Source: STR; Fiscal years run July through June
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Visit Alexandria By the Numbers
VisitAlexandriaVA.com

2.33 million visits per year

Social Media
141,000 followers

Meetings and Sales
$45.6 million in meetings leads

Public Relations
1,190 total media stories generated

Visitor Center
78,500 guests served



Target Geographic Markets

Destination:
Targeting Those Interested in DC Travel

National

Awareness 
States: PA, MD, VA

Metros: Raleigh, New York, Chicago, Boston

Regional:
DC Metro Area



Advertising Channels (Domestic Leisure)







Top Press Hits



New Regional Brand Campaign for Old Town



“50 Ways to Love Your Summer” Campaign





Website

Outstanding Web Site 

Award 

Travel Category

Get our monthly e-newsletter:
Sign up at VisitAlexandriaVA.com/eNews



VisitALX.com





Neighborhoods



Neighborhood Video Series: 
Del Ray, Carlyle, West End



King Street Corridor Initiative

Beautification Programming Marketing



King Street Corridor Initiative Partners

City Manager’s Office

Department of Project 
Implementation

Department of Recreation, Parks & 
Cultural Activities

Department of Transportation & 
Environmental Services

Office of Historic Alexandria

FOUNDING FUNDERS
Lead Partners

Alexandria Hotel Association
Alexandria Restaurant Partners

Asana 
Carr Hospitality 

TTR Sotheby’s International Realty

Community Contributors
Alexandria Chamber of Commerce

EYA 
Port City Brewing Company

Tall Ship Providence Foundation

Neighborhood Partners
Chadwicks Restaurant

Old Town Business Association
Pizzeria Paradiso

Potomac Riverboat Company
Urbano 116 and Augie’s Mussel House



Portside in Old Town Summer Festival





Follow Us on Social Media



VisitAlexandriaVA.com | #visitALX

Thank you.


