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Watch the Virginia is For Lovers “50 Years of Economic Impact” video at:
https://www.youtube.com/watch?v=y_dfEDOPrX8

https://www.youtube.com/watch?v=y_dfEDOPrX8
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50 Years of Tourism Promotion
Makes a Difference

• Virginia tourism $1.3 billion (1969) 

 to $26 billion (2018)

• 6.4% annual growth rate

• Virginia is for Lovers® was established 

in 1969 

• Inducted into the Madison Avenue 

Advertising Walk of Fame 



Power of Tourism Promotion

• Tourism = Sound investment for local 

government

• Tourism = Instant revenue generator 

• $1 Virginia tourism → $7 in tax revenue 

(Alexandria ROI similar 6:1)

• Brands (including travel destinations) 

require consistent investment

• One of Amazon’s six decision drivers was 

finding a “community where employees 

will enjoy living with recreational and 

educational opportunities.”
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President & CEO
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50 Years Makes a Difference

2018

$42 million $287 million

$859 million

Source: Virginia Tourism Corporation



FY 2019 Headlines



Federal Government Shutdown



Metro Summer Platform Improvement



Amazon & Virginia Tech



Best Small City



“Best Small City” Tourism Budgets

$19.2 M

$12.2 M $12.5 M

$3.9 M

$7.1 M

#1 Charleston #2 Santa Fe #3 Savannah #4 Alexandria #5 Sarasota



FY 2019 Economic Impact



Visitor Spending in Alexandria 
(Home location = 50+ miles)

Source: 2018 Economic Impact of Domestic Travel on Virginia and 
Localities, Virginia Tourism Corporation
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Jobs Supported by Tourism

Source: 2018 Economic Impact of Domestic Travel on Virginia and 
Localities, Virginia Tourism Corporation
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Alexandria Tax Receipts from Tourism
(Home location: 50+ miles)

Source: 2018 Economic Impact of Domestic Travel on Virginia and Localities, Virginia 
Tourism Corporation
Data is based on macroeconomic modeling and provides an estimate of receipts, not an accounting of actual taxes 
and receipts.
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Occupancy

Source: STR; Fiscal years run July through June
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Revenue Per Available Room (RevPAR)

Source: STR; Fiscal years run July through June
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Source: 2016 Visa credit card sales, meals, and lodging transaction data, VisaVue

Non-Residents Pay 71% of Consumption Taxes





FY 2019 Initiatives





Top 5 Best Small City
Leveraging the Accolade



Watch the “Alexandria Named Top 5 Small City by Condé Nast Traveler” 
video at:

https://www.youtube.com/watch?v=FVy5aK9-lSM

https://www.youtube.com/watch?v=FVy5aK9-lSM


New Video & Photo Assets



New Video & Photo Assets



Metro Shutdown Mitigation



“50 Ways to Love Your Summer” Campaign



Updated Meetings Strategy



Visitor Center Garden Redesign



Waterfront Park Opening



King Street Corridor Initiative
Beautification Programming Marketing



Portside in Old Town Programming



Portside in Old Town Programming



Portside in Old Town Programming

“Art installations, concerts and festivals have 

helped turn Old Town Alexandria’s revamped 

Waterfront Park into one of the area’s coolest 

outdoor event spaces.” 



King Street Corridor Initiative Marketing



FY 2019 Results



2.3 MILLION WEB VISITS   14%



281,000 ENGAGED WEB VISITS 
FROM ADVERTISING  4%



1,190 PRESS HITS  2%



What They’re Saying About Us



What They’re Saying About Us



What They’re Saying About Us



141,000 SOCIAL MEDIA FOLLOWERS   8%

#visitALX



$46 MILLION MEETING LEADS   2%



78,500 VISITOR CENTER GUESTS  1%



382 MEMBERS   6%



FY 2020 Preview



Neighborhood Promotion



Neighborhood Promotion



Neighborhood Videos

Watch the “Things to Do in the West End” video at:
https://www.youtube.com/watch?v=r9dRCTGdkK4

Watch the “Things to do in Carlyle and Eisenhower” video at:
https://www.youtube.com/watch?v=MRggXUQDos0

Watch the “Things to do in Del Ray” video at:
https://www.youtube.com/watch?v=Q0Z5F52AYWM

https://www.youtube.com/watch?v=r9dRCTGdkK4
https://www.youtube.com/watch?v=MRggXUQDos0
https://www.youtube.com/watch?v=Q0Z5F52AYWM


Tall Ship Providence Arrival



King Street Corridor
Growth & Sustainability Plan



New Consumer Research



Topline Research Takeaways

Product strengths:  
• Waterfront
• Walkability
• DC proximity

Opportunities: 
• Accolades
•  Length-of-stay
•  Awareness

Personas:
• Historic/Small-town charm
• Active/High-energy
• High quality/High value



New Destination Ad Campaign



New Strategic Direction for Meetings



The Leadership Collection™
at Alexandria

McChrystal Group

George Washington Leadership 

Institute at Mount Vernon

Building Momentum





Watch the “Meet in Alexandria” 3-minute video here:
https://www.youtube.com/watch?v=NhdIx2ee1ZI

https://www.youtube.com/watch?v=NhdIx2ee1ZI


VisitAlexandriaVA.com | #visitALX

Thank you.



Thanks to Our Valued Partner

City of Alexandria



Thanks to Our Valued Partner

Virginia Tourism Corporation



Thanks to Our Charter Members



Thanks to Our Host for This Evening



King Street Corridor Initiative
Thanks to Our Partners

City Manager’s Office

Department of Project 
Implementation

Department of Recreation, Parks & 
Cultural Activities

Department of Transportation & 
Environmental Services

Office of Historic Alexandria

FOUNDING FUNDERS
Lead Partners

Alexandria Hotel Association
Alexandria Restaurant Partners

Asana 
Carr Hospitality 

TTR Sotheby’s International Realty

Community Contributors
Alexandria Chamber of Commerce

EYA 
Port City Brewing Company

Tall Ship Providence Foundation

Neighborhood Partners
Chadwicks Restaurant

Old Town Business Association
Pizzeria Paradiso

Potomac Riverboat Company
Urbano 116 and Augie’s Mussel House


