
New Destination Ad Campaign 2020



1. Raise awareness 

Goals

2. Increase length of stay

3. Home base for a DC-region vacation & destination in itself

4. Highlight historic character, walkability, and waterfront setting

5. Express the feeling
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Click below to view digital 
banner animations:

1
2
3

https://youtu.be/qshUG_5YHgU
https://youtu.be/jdrgohIdjOg
https://youtu.be/iHf6ujt7c90
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Click here for the Couples :15 video ad

https://youtu.be/Q-98tVIx8Es
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Click here for the Friends :15 video ad

https://youtu.be/rxx_5GSujcw
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Click here for the Family :15 video ad

https://youtu.be/TfgijPcKje4


VisitAlexandriaVA.com | #visitALX

Thank You!


