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New Destination Ad Campaign 2020




Goals

1. Raise awareness
2. Increase length of stay
3. Home base for a DC-region vacation & destination in itself

4. Highlight historic character, walkability, and waterfront setting

5. Express the feeling




nutes Irom DC. amﬂdmntvum Explore the region by day
: city where time slows toa stroll. Walk cobblestone streets- -
aurants and shops in 0ld Town Alexandria. Wind *+ ¢
ont, ho bﬁqetallsmpl’rovﬂeme andend i

B A e e g
,Twzmtmummm‘gm ~Condé Nast Traveler Readers' m@, ,
 VisithlexandriaVA.com. | #isitALX Lvmmms’ wkuom - —‘_‘“,‘

s ‘ - :

Ny . .‘A,"







EST. 1749
(."C

~3

&

v —_—

Top 3 Best Small City in the U.S. 2019 ~Condé Nast Traveler Readers' CRORGAWAIDS
VisitAlexandriaVA.com | #visitALX | VIRGINIA IS FOR LOVERS




Digital
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Click below to view digital
banner animations:



https://youtu.be/qshUG_5YHgU
https://youtu.be/jdrgohIdjOg
https://youtu.be/iHf6ujt7c90

:15 Video





https://youtu.be/Q-98tVIx8Es



https://youtu.be/rxx_5GSujcw



https://youtu.be/TfgijPcKje4

Thank You!
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