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Branding & Visual Identity

Guidelines



The Huntington Place logo exists in four color variations.
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Please use a primary color variation whenever possible.
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Use the mono variations only in situations where the primary color scheme
does not provide adequate contrast or visibility.
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Please use this logo only when the primary logos cannot be effectively
applied to the design.
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Maintain adequate clear space around the logo. Clear space is defined as a
minimum of one hexagon's width of open area on all sides of the logo.



Color Palette

Please prioritize the use of primary colors in all designs. Secondary colors
should only be used when the primary palette effectively applied.

Primary Colors

#6CBE45 #437839

Secondary Colors

e #5BC7DC

Accent Colors

#94C940

#F6EBOF

#766A62 #282828




Accent Designs

The branding and identity of Huntington Place rely heavily on the hexagon
shape. The hexagon must always be oriented with a point facing vertically,
and the side corners should be slightly rounded to maintain visual
consistency.

The Hexagon

® O

There are many
acceptable
variations of the
hexagon, and
creative exploration
is encouraged.

Please note: all final
approvals reside
with Huntington
Place.




The hexagon texture is derived from elements of our logo and two
complementary hexagon variations. Used thoughtfully, this pattern adds
visual depth while reinforcing immediate brand recognition across designs.



We use two primary fonts across most materials. Our typography is simple,
clean, and modern, creating a timeless look that is both visually appealing
and easy to read.

Huntington Apex

The quick brown fox jumps over the lazy dog.

Avenir Next LT Pro

The quick brown fox jumps over the lazy dog.

Exceptions may be made for special applications, such as decorative or
calligraphic lettering for holiday cards or other celebratory pieces.

Huntington Place reserves the right to final approval of all non-listed font
usage.



