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One day. Two icons.

Wake up in Big Sky and point yourself toward one of the
most extraordinary landscapes on earth. Spend the day
in Yellowstone, then return to mountain air, good food,
and time to let the day sink in. Two unforgettable places,
experienced as part of the same journey.

VISITBIGSKY.COM




2026 Advertising Strategy

e Obijectives
o Strengthen brand
awareness
Growth & engagement
Data-driven refinements

e Audience Targets:
o Past visitors
o Lookalike audiences
o IKON resort
geo-conquesting

Minneapolis-St. Paul

Los Angeles
Atlanta
Dallas

Houston
\

Geographic Targets

Boston




2025/2026 Annual
Performance Review

1,780 5,980

Visits/Trips Visitor Days

Average Length of Stay in Days

4.8 38 34

Lodging Resorts Destination

Ad Aware Markets




2025/2026 Annual
Performance Review

$4.6M

In visitor spending

84.6X

Return on
Advertising

Value Generated



YoY Performance Comparison

2024/2025 Visitation

313,559

Total Trips

1,368,869

Visitor Days

4.4

Avg. Length of Stay

(in days)

2025/2026 Visitation

249,096

Total Trips

1,514,017

Visitor Days

6.1

Avg. Length of Stay

(in days)
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Big Sky State of Mind

5/6 SK‘/ state of mindr
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https://docs.google.com/file/d/1_PkISFBG1ATmfiBvd2Csnq9wfHZOxPPk/preview



https://docs.google.com/file/d/1KO63BCVH-gY3L2HpKue6-OIZxVnG700q/preview

Looking Forward
|

Stronger
Positioning

Strong Community
Integration

Smarter Audience
Targeting



DVA ADVERTISING & PUBLIC RELATIONS



