








DIGITAL ENGAGEMENT
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2025 Digital Engagement Statistics:

12.1 million actions on visitbloomington.com.
Average active website users per 30 minutes = 62.
Over 650,000 active website users.

Over 640,000 new website users.

Published 173 blog posts.
Created Taste of Bloomington and America 250

miCIOSites. See insights and ads
0 47¢

Sent 992,807 e-mail newsletters - 34% open rate - ¢ Lie
18,884 clicks.

Provided funding to over 20 partners through event

support program.
Now have 45,000 Facebook and 25,000 Instagram

followers.

Visit Bloomington is learning how to use Arti cial Intelligence (Al) to help promote Bloomington and Monroe County to
visitors. Al captures Visit Bloomington content creation to support Google, Microsoft and other tourism web research related
to Bloomington and Monroe County. Visit Bloomington’s goal is to turn those searches into human visitors.
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SPORTS TRAVEL MARKETING

Visit Bloomington promotes the Monroe County
area as a destination for hosting aquatics,

basketball, golf, and other types of group sporting
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events. The positive impact of hosting a sports

tournament for 50 traveling teams during the
summer or 100 golfers midweek is significant for

the area.

Visit Bloomington's Hoosier Sports Corporation
created 23 sporting event leads and 17 sporting
event bookings in 2025. Multiple new events
came to Karst Farm Park including lacrosse and
ultimate frisbee. We helped host five golf events
over a 6-week period with four of them taking
place midweek.

@ VISIT BLOOMINGTON // 2025 COMMUNITY TOURISM REPORT // VISITBLOOMINGTON.COM 10



CONVENTION MARKETING

Visit Bloomington serves as the destination sales and marketing arm of the

Monroe Convention Center and other meeting venues, creating 23 meeting Iﬂl .ﬁ[ﬂ[T
leads and 11 bookings in 2025. BLOOMINGTON

CONVENTION CENTER

The long-awaited expansion of the Monroe Convention Center broke
ground in the summer of 2025. The new building is scheduled to be
completed in early 2027 and the remodel of the existing building will

be done in late 2027. Tl 5%
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The project has been renamed the Bloomington Convention Center
and Visit Bloomington worked closely with the center management
team to develop new branding and a new website located at

www.bloomingtonconvention.com.

Bloomington Convention center brand platform:

Cutting Edge Nostalgia

This direction honors the Convention Center’s storied past while embracing its forward-looking
role in the community. Once a Ford assembly plant and a downtown landmark where locals

gathered to glimpse the latest cars, the building has long served as a hub of innovation and T
venue rich in history

connection. Today, that legacy continues in a state-of-the-art venue designed to bring people

together—whether for business, celebration, or creativity. The identity reflects this dual spirit: gr&r::":%:"

Center
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clean and contemporary in its execution, but grounded in warmth, authenticity, and local pride. It’s
a space that lives larger than its footprint, one that pairs modern amenities with timeless character,

just steps away from IU’s campus and Bloomington’s vibrant downtown.
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2026 MONROE COUNTY TOURISM

90% of Americans who have taken an overnight trip in the last
three years plan to do so again in 2026. But there is more concern

about the economy than in recent years and travelers are using

caution when making trip plans and purchases. When there is less /

disposable income, many times hospitality-related purchases such
as dining out, shopping, and overnight lodging can be the first to
get cut. That’s why it’s more important than ever to deliver quality
experiences with excellent service, all at a great value to your

customers.
34% of American travelers will take a trip to attend a professional
or college sporting event in 2026 and 52% will travel to attend a

cultural or entertainment event.

Al says:

“Tourism in 2026 is defined by intentionality, personalization,
and immersive experiences. Travelers are prioritizing
wellness, cultural depth, sustainability, and adventure, while
leveraging both technology and human experience to plan
meaningful journeys. Event-driven travel, luxury experiences,

and emerging destinations are shaping the global tourism

landscape, reflecting a shift from passive sightseeing to active,

purposeful exploration.”
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