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GBCVB: WHO WE ARE

OUR MISSION

The Greater Boston Convention & Visitors Bureau (GBCVB) is the official 

marketing and v isitor serv ice organization charged with the development of 
meetings, conventions and tourism-related business to enhance the 

economy of Boston, Cambridge and the metropolitan area.

MARKETING PROGRAMS

GBCVB members benefit from the Bureau’s vast network of B2B and B2C 
connections. We offer our members numerous opportunities to reach 
convention groups and v isitors, while helping them to foster fruitful 

relationships with other GBCVB member companies.



LUNCH: $15 | $20 | $25 • DINNER: $28 | $33 | $38

ORIGIN

Dine Out Boston® (formerly known as Restaurant Week Boston) 

was designed to drive business during traditionally slow periods for 

GBCVB Restaurant Members.

EVOLUTION

Initially started as a 5-day, once-a-year promotion with 36 

restaurants, Dine Out Boston has evolved into a two-week, twice-

a-year foodie event with over 150 restaurants.

DINE OUT BOSTON



OPEN TABLE
Online reservation partner provides analytics including source data and historical trends.

DINE OUT BOSTON AUCTION

For each Dine Out Boston, local charities are selected to benefit from the Dine Out Boston Auction.
The 17-day online auction includes participating restaurant gift cards valued at $100.

HOTEL DEALS

Web visitors extended their Dine Out Boston experience by booking nearcation deals.

DINE OUT BOSTON



STRATEGIC PARTNERS



CHARITABLE PARTNERS
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SOCIAL MEDIA

• 6 Social Media Giveaways
• Influencer Dining Campaigns

• Paid Social Media Advertising + Boosted Posts

• Facebook Events

• Social Media Shoutouts
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$ 50,000

INCLUDES:
• Logo Placement on the following:

• Dine Out Boston website
• All printed material:

• City Hall Banner
• Local Newspapers

• Restaurant Slims
• All digital advertisements:

• Online/banner ads
• Dine Out Boston E-Blasts (In-house & Partner 

deployed)
• Social Media Hero Image

• Social Media exposure across all Dine Out Boston and 

VisitBoston accounts (Facebook, Instagram, Twitter, 
Pinterest, LinkedIn)

• Curated messaging as a presenting sponsor on key Dine Out 
Boston landing pages

• Member E-newsletter feature

• Spotlight ad on BostonUSA.com for 3 months
• Option to display an offer for Dine Out audience

Full Course



$ 25,000

INCLUDES:
• Logo Placement on the following:

• Dine Out Boston website
• All printed material:

• City Hall Banner
• Local Newspapers

• Restaurant Slims

• All digital advertisements:
• Online/banner ads

• Dine Out Boston E-Blasts (In–house & Partner deployed)

• Social Media exposure across all Dine Out Boston

& VisitBoston accounts (Facebook, Instagram, Twitter, Pinterest, LinkedIn)
• Spotlight ad on BostonUSA.com for 3 months
• Option to display an offer for Dine Out audience

Chef's Special



$ 15,000

INCLUDES:
• Logo Placement on the following:

• Dine Out Boston website
• All printed material:

• City Hall Banner
• Local Newspapers

• Restaurant Slims

• E-blasts
• Dine Out Boston E-Blasts (In-house and Partner deployed)

• Social Media exposure across all Dine Out Boston 
& VisitBoston accounts (Facebook, Instagram, Twitter, Pinterest, LinkedIn)

• Option to display an offer for Dine Out audience

Entrée



$ 10,000

INCLUDES:
• Logo Placement on the following:

• Dine Out Boston website

• E-blasts

• Dine Out Boston E-Blasts (In-house and 
Partner deployed)

• Social Media exposure across all 

Dine Out Boston and VisitBoston accounts (Facebook,
Instagram, Twitter, Pinterest, LinkedIn)

• Option to display an offer for Dine Out audience

Appetizer



$ 5,000

INCLUDES:
• Logo listed on the Dine Out Boston website

• Social Media exposure across 

all Dine Out Boston and VisitBoston accounts (Facebook,
Instagram, Twitter, Pinterest, LinkedIn)

• Option to display an offer for Dine Out audience

Aperitif



BANNER ADVERTISEMENTS 



LOCAL NEWSPAPERS 



CITY HALL BANNER 



WEBSITE PLACEMENT 



SOCIAL MEDIA SHOUTOUT



THANK YOU

Hilina D. Ajakaiye, Executive Vice President

hajakaiye@bostonusa.com• 617.867.8219

Diane DiNunzio, VP, Leisure Destination Serv ices & Operations

ddinunzio@bostonusa.com • 617.867.8283

David O’Donnell, VP, Strategic Communications

dodonnell@bostonusa.com • 617.867.8214

Glenn McGibbon, Director of Web & Digital Marketing

gmcgibbon@bostonusa.com• 617.867.8269

Kamilla Carmignani, Director of Membership Development

kdcarmignani@bostonusa.com• 617.867.8277
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