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Chiefs Marketing:

Draft Fest, April 25, Chicken N Pickle- 2 locations in KC. Anticipated
audience of 3,500 between both spots. No entertainment from Branson since
it’s a Friday night. We opted to have entertainment from Branson at another
Tailgate event in the 25/26 season
Will have 2 wrapped photo buses- one at each location, Vacation Guides,
stickers, and enter to win a trip to Branson scanned QR code to capture
email addresses for our database

Digital Marketing Report:

Nexstar campaign results for the month of March. Full report is found here. 
Exceeding benchmark CTR
Measuring footfall traffic from those served ads
196 total location visits for less than one month of campaign activity

Miles 2024-Feb. 1, 2025 results from Adara, hotel media performance.
Graphs and charts can be found here

Top markets: KC, Springfield, St. Louis, Chicago, Tulsa, OKC, Dallas
Datafy January 1-March 22 initial visitation numbers and top market spend for
2024-February 2025 . Click here for graphics

Datafy will be in market for an educational session May 12, 12:00pm
and 4:00pm for MOC/TCED and any community members to hear about
this new data platform

AdTheorent/Cadent CTV and linear (traditional) TV report 2/17-3/24/25. Click
here for the full report 

Public Relations:
Agility PR story mentions for March. Click here for graphs and links 

56.2 million impressions
$1.4 million AVE (advertising value equivalency)

Website RFP:
Distributed 2/28, six candidates brought to MOC in March, three candidates
interviewed and entered scoring round: Tempest, Simpleview, Lifeblue, March
26-28
Final proposals, scoring sheets, summary and full folder can be found here
Simpleview chosen as the website vendor
Kickoff planning meeting takes place 4/15

https://acrobat.adobe.com/id/urn:aaid:sc:VA6C2:4f198028-8eac-433e-ba70-cd1f5dbcbb3b
https://acrobat.adobe.com/id/urn:aaid:sc:VA6C2:bb699439-1535-4f57-a39d-9439e26ce6b7
https://acrobat.adobe.com/id/urn:aaid:sc:VA6C2:9ad6a78d-20bd-4a70-9bc1-4c60e3552a1e
https://bransoncvb-my.sharepoint.com/:x:/p/hhermen/EXOe2zmJcqtAo6qroLSJcWwBZb64vyitNyAcx61x5g0N_A?e=TgJBGa
https://bransoncvb-my.sharepoint.com/:x:/p/hhermen/EXOe2zmJcqtAo6qroLSJcWwBZb64vyitNyAcx61x5g0N_A?e=TgJBGa
https://acrobat.adobe.com/id/urn:aaid:sc:VA6C2:10959e5a-e424-4b56-86e6-0c2bdf990bf6
https://acrobat.adobe.com/id/urn:aaid:sc:VA6C2:10959e5a-e424-4b56-86e6-0c2bdf990bf6
https://www.dropbox.com/scl/fo/s2otwttr3ib7zahwkvgj8/AKuXwl4U9-saOVcPFJQq7Gw?rlkey=0p1rswicp5mcopjnhhts3tobk&st=bw0cshsq&dl=0


Summer TV Spots:
TCED approved spots from the March MOC meeting with edits made

KPIs: current KPI & Goal Sheet can be found here
Grow annual visitation, increase visitor spending by 3%, increase tax revenue
by 3%, maximize ROI
Tax reports show numbers and results for spending first months of 2025
Maximize ROI with data showing results for marketing, spend in market, time
spent in market, DMAs and performance

Save the Date: 
Cultivator Creative Workshop: April 23, 3:00pm downstairs at the Chamber
building.

https://www.dropbox.com/scl/fo/s0x0ruqx8kcyr776xt5zc/AJheCbsPCbNoqGXo7CHRTFk?rlkey=t9ymgzrz04wonuncpqv1dftlb&e=1&st=0or68etj&dl=0
https://acrobat.adobe.com/id/urn:aaid:sc:VA6C2:2363ce31-0887-46d4-8473-18f29df7aa71

