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MIX is an award-winning design & branding agency 
with strengths in travel & food service industries. 

• Our clients include AAA Travel, Irvine Company,  
House of Blues and more.  

• We have been partnering with the Catalina Island 
Chamber of Commerce since 2005 

• We produce the Visitors Guide and the Pocket Map 

• Here today to talk about the Visitors Guide
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The Catalina Island  
Visitors Guide
Serves two primary purposes: 

1. As a Destination Sales Piece when you  
dream & plan your vacation  

2. As an On-Island Visitors Resource when 
you are traveling to and on the Island 



Effectiveness of  
Official Visitors Guides
According to two studies* 

• OVG’s increased the number of attractions and 
events people consumed during their trips 

• OVG’s helped cause visitors to increase their 
length of stay by an average of 1.9 days 

• 45% of OVG readers spent over 45 minutes 
reading it, compared to an average of 3-5 
minutes on a DMO website. 

*Temple University Laboratory for Tourism and eCommerce, 2014 

*Destination Marketing Organization-West and conducted by Destination Analysts, 2014



Cost
Total cost of the Visitors Guide is self-funded 

• Paid by the advertising revenue

$175,000 

- 56,500 

- 3,500  

- 51,000  

= $64,000

• Cost breakdown:  
• Advertising revenue: 

• Design & Production:  

• Photography:  

• Printing & Shipping: 

• Total additional revenue:

• Additional funds are used for distribution, mailing, 
storage & other Chamber programs



Distribution
75,000 printed 

• 42,000 — mailed from Visitor Center  
& Fulfillment house 

• 12,000 — CA Welcome Centers  

• 8,000 — Trade shows & Direct Mail to over  
250 AAA offices 

• 8,000 — Corporate coverage in LA, OC,  
Inland Empire & San Diego 

• 3,800 — Local Distribution 

• 1,000 — Promotions & Events 

• 200 — Media Visitors



Online Digital VG
• Available online with turn-book capability 

• Direct links to the advertisers websites 

• Historically over 80,000 page views



VG Effectiveness
• Increase in brand perception 

• #1 fulfillment piece & principal source  
of information 

• Yearly increase in Island visits & overnight stays 

• Feeds local & regional pride of the Island



Key Messaging
Our goal with the VG is to communicate 
the unique selling propositions for the 
Island. 

• This is an island vacation which makes it very 
different than the competing destinations 

• Catalina Island has attractions that are  
unlike anyplace else



Our Approach to the VG

Elevate the Catalina Island Brand 

1. Create a Coffee Table Book that will be kept 

• Use visual storytelling to connect emotionally 

• Feature breathtaking photography 

• Clean modern design 

• Premium printing with a tactile, quality feel 

2. Educate about the evolution of the  
Island offerings
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• Impactful Cover Photo 

• Brings to life the dramatic 
reveal of Avalon when arriving 

• Shows how unique a vacation 
on Catalina is compared to the 
other destinations 

• Clean design lets the custom 
photography be the focal point 

• Bolder masthead for increased 
legibility 

• Typeface ties to Catalina’s 
history 

• Call-to-action copy shows 
range of experiences possible.
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Thank you!  
Questions or 
Comments?


