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dia Campaign

Superior Insights. Excellent Results.




Part I: Consumer Media Campaign

Spend: $239 295
Value: $343. 444
Impressions: 33.4 million

We generated $104,149 or 44°% in additional media

value against spend



Part I: Consumer Media Campaign

January — February 13%
March — June 49%
July — mid August 15%
Mid August — October 17%

November — December 6%



rt I: Consumer Media Campaign

Superior Insights. Excellent Results.

Media Mix

Newspaper
1%

Magazine
32%

Digital




Part I: Consumer Media Campaign I_MED'A

Newspapers
1% of Budget Impressions: 602K Total leads: 31

San Diego Union Tribune (4/3)

Orange County Register (3/13)
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CATALINA
ISLAND

Relax...you're on Island Time. *

To Advertise, call Myriam Yanagi at 619-293-1438 0

Deachfronthotelsandbed-  rine life that thrivesinthe

Your own island paradise awaits you at Catalina  eomis nGeneeiopiomsis

Catalina’s mostly untou- Shopping, dining, biking,
ched interior is packed with hiking into the interior and
‘This Spring, leave the are daily from Dana Point taking the Island Express foot, bicycle, organized tour,  natural beauty, native renting a golf cart to tour
mad rush behind and es- on Catalina EXpress or from helicopter and you'll be on golrcart or segway. In Ava- Pplants and hundreds of bird the city are popularland
capetoCatalinalsiand. The ~ Newport Beachonthe the Island in 14 minutes. fon, the main life. activities.
scenery is picture-perfect, Catalina Fiyer. waterfront promenadelead  Eagles fly overhead and wild ‘The Zip Line Eco Tour
the activities are fun and ‘There are daily depar- Catalina's charm past beach bungalows, Buffalostill roamas they Zips from the mountain
thrilling, andisland breezes  tures also out of Long Beach Catalina'ssmallcityof  businesses, shops, hotels please. nearty 4,000 feet long with a
andsunnyskiesareexactly  and San Pedro. I take Mediterrane-  andinns, total drop of nearty 600 feet.
‘what you need. about an hour to an hour ancharmasit stretches plazas. Lot of things to do For more information
and-a-half to get to the along the water’s edge. ‘There's something for Thereare anastonishing  about Catalina Island ac-
It's easy to get to island. Iryou want toget to Carsare limited and everyone: camping, the range of activities. Water COMMOAALiONS, ALrACtions,
Departurestothelsiand  Catalinaquicker, consider  everyone gets arouna by four-starcountryinn,cozy — adventuresandparasailing  activities and events, orto
are perennial favorites. receive afree copy of the

Forthosewhodon'twant  new 2016 Catalina Island
toget wet, theglass-bottom  Visitor's Guide, contact the
Dboats and semi-submersible  Catalina Island Chamber of
tours are great alternatives Commerce & Visitors Bu-
o view the bright orange Teau at (888) 265-8034 or
Garibaldi fish and the ma- visit catalinachamber.com.

There’'s more to see and do
than ever before on Catalina

> 5 Indulge in luxury at thatusesthe sameboat that
i ~ < Island Spa Catalina, the the Navy SEALsuse; the
2 first ialspafeatur- EastEnd

ing a soaking pool, ocean- 'H1 Hummer tour that ven-
GREAT MONEY SAVING SPECIALS & PACKAGES - g viewrelaxationdeck,spa turestothe summit above
- 3 sl E ‘cafe and eucalyptus steam Avalon; the Sea Trekocean
Just an hour off the coast awaits the island of J @8 room. Thendeligntin walk that exploresthesea
X g : Dbeachside cocktails, served foor; orthe Catalina Fal-
thrilling adventure, world-class events, . - % inapi W conry thattoach-
unexpected fun, and unforgettable romance. A 1 . rious chaise lounge, and esabout the “sport orkings.”
Catalina Island is the perfect relaxation g dineal rescoat Descanso ‘Theseactivities and agven-
destination. When you're on Island Time, you're ith Beach Club. o turesarereadyfor you.
always having the time of your life. st NawAn vl x
s C bimininib il ol
$100 dining credit for Avalon Grille grab-andgoessentialsat  SantaCatalinalsiand Com-

$150 spa credit for Island Spa Catalina per adult ~ Descanso Freshawait. And  pany. As the premier resort
totrulyexciteyour senses,  operator, the Santa Catalina

Rates from $159 per person per night. therearemorethan25land  Island Companyoffersan
andsea in.
Go to Vnslca((a:llnalslangcom o '; 877.778.8597 cluding: the five-line Zip both Avalon and Two Har-
’ . to book the Catalina Escape Package now. Line Eco Tour that pushes bors.
Relax..You're On Island Time ADion

5 P! Start your
aChambercom SANTA CATALINA ISLAND COMMNY Ocean Runner boat tour Dbycalling (877) T78-8597.



Magazines

32% ot Budget

Impressions: 14.0M

Lalaind sirkt

CatatinaChomber <M

Total Leads: 5,638

CATALINA [SLAND |
FUN & FABULOUS |

A

b

Just an hour off the coast of Southern California.

* SANTA CATALINA
ISLAND COMPANY

VisnCatasnaisiend cOm

=" .

Coranalapress com

Overiookball com

Long Beach Pride Guide



Part I: Consumer Media Campaign

Superior Ins 5. Excellent Resu

Smooth Jazz News DOVEIOIIS

isiana’Styie.

Enjoy Tive music & the longest running smooth jaxz
foachaal In America. Fexruring smooth ez scare

v performing “Unplugged ot Descarse Ssach Cub” and in
&_* 1 the historic Casing Ballvoom, Enhance the rhythm of
your fife on beautiful Catalina. When you're on lshnd
-~ § ‘ Time, you'll abways have the time of your life.

talinaChamber.com Relax._You're On Island Time

Sunset So Cal Insider

Just an hour off the coust of Souchern California awaits
the island of shrilling adventure, unexpected fun, and
unforgettable romance. When you're on Island Time,

you're always having the time of your life.

Visit our website for Catalina Hot Deals »
and leland Time Packages.

866-449-5803 « CatalinaChamber.com Relax.You're On Island Time



National Ge
ootraphi
Traveler Sraphic

HOT* spOT=T RAVEL

gest of the waat

sland, CA - Discover the magcal island of Catalina, an

Catalina | c
o chill with

hour off the g, California coast. i you ¥® looking
hilaratng outdoof experence or a relaxng

friends, enjoY an ex
ton, From 2P ine

romantic getaway, Catalina s the perfect destind

tours © undernesd adventures, waterfront restaurants 1 colorful

oceanside shops, Catalina’s unique blend of scenic beau'

class events and never-ending adventures awais

vy, world:

Ventura, CA Home to Channel \slands National Park, Vertura 18
¢ north of Los Angeles along the Pacific Coast Highway
as North Amer wca’s Galapagos

an hou!
Explore this amazing region known
by umpng aboard one of Island Packers’ boats departng out
of Venwra Harbor Village Once on the islands, aryak through
and wnnels, hike uncrc-wd-ui wals, and camp among
s — 8 uue

goa caves
friendly island foxes 0 naturally scenc surrounding!

bucket-list expenence

Oceanside, CA - An inwting coastal community with the perfect

and land adventure for all ages Soak up the warm

blend of sea
op of dine

sun along 3 miles of peautiful sandy beaches; kayak, Sh¢
within Ov'_-hansvdq-'s quant Harbor Village, and explore the lively
local craft beef & dining scene The hardest part of your wip will

be deciding what to do next. Request your FREE Visitor Guide

today!

CA Discover your #SonomaPassion today. Just

Sonoma County,
Badge, Sonoma

30 miles north of San Francisco’s Golden Gate
County » @ land of nthuhul.i\ bounty and world class wanes
More than 425 winenes, organk farms, acclaimed far 0
give way o ancient

restaurants, and a thrving arts community
secluded ocean

radwood forests, oak»covered mountans,
coves, and dozens of nature parks Sonoma County beckons the

adventurous and the cunous who seek 8

genuine Wine Country

expenence

a—-io—l\———-

9056482075
V.nVnu«uuCA com

86 449 5807
CatalinaChambercem

@ SCEANSIDE “:Li .

l00v57bw
SenomaCountycom

$00.350.7873
VisitOcourside o9

Catalina sand, CA

10



Part I: Consumer Media Campaign

Digital
67% of Budget

Type of Buy

Paid Search

Paid Social
(6,397 page likes)

Annual Destination
Sites

Network/Site Buys

Emails

Total

Impressions: 18.1M

CATALINA CHAMBER DIGITAL CAMPAIGN RESULTS JANUARY-SEPTEMBER

Impressions

3.1 Million

2 Million

494,425

10.4 Million

296,685

16.4 Million

Clicks

69,978

21,070

6,200

52,277

36,837

186,362

Avg.
CPC

$1.14

$0.40

$2.80

$1.06

$0.30

$0.92

Total Leads: 469

CTR

2.25%

1.04%

1.25%

0.50%

12.42%

1.14%

Cost

$79,989

$8,324

$17,337

$55,282

$11,219

$172,151

% of Clicks

37.50%

11.30%

3.30%

28.10%

19.80%

100.00%



Part I: Consumer Media Campaign

Chamber Emails

Email Drop Dates:
DigDev

National Geo Traveler

NBCLosAngeles.com
LA Weekly

2/2- Island of Romance lodging packages

3/8- Endless Fun... Island Style, Spring events and hot
deals

8/9- Fall Lodging Push, &August events

8/23- Fall Lodging Push, August events

9/27- Fall Lodging Push, October events

2/10- Hot Deals

9/7- Fall Lodging Push, September events

3/8- Enter to Win a Spring Getaway to Catalina Island
9/12-Fall Lodging Push, September events



Part I: Consumer Media Campaign

MEDIA

Superior Insights. Excellent Results.

Sunny And Warm,
With So Much To Do.

Fall is the perfect time for relaxing and enjoying the soft, sandy beaches of Catalina
Island. Take in the extraordinary views and treat yourself to a spa treatment. Stroll
around town and take in the unique items among the many local shops. Follow this
with a signature island beverage and tasteful meal in one of many seaside eateries.
And to rejuvenate, take in an island adventure in the back country or on water.
Lodging options abound. From full-service hotels, vacation rental condominiums and
private homes to quaint bed and breakfast inns, you will find just the right pillow for
ultimate relaxation. Visit CatalinaChamber.com to learn of the affordable and flexible
island vacation packages

October Events

A complete calendar of events is available at CatalinaChamber.com/Events

September 28 - October 2 Catalina Film Festival

An annual celebration of film featuring more than 90 films. nightly events and
entertainment. From Charlie Chaplin to Marilyn Monroe. celebrities and flmmakers have
flocked to Catalina for inspiration. Clear blue water and coastal bregzes provide the
perfect backdrop for unparalleled premieres. yacht and mansion parties. and industry
networking. Films are screened at multiple venues around the island. including the
iconic. art deco, 1.200-seat Avalon Theatre the worlds first sound theatre.

29 - October 2 Days in Two Harbors
Aargh. mateys! Come celebrate our 27th Annual Buccaneers Weekend. Don your best
pirate attire and set sail for Two Harbors for a weekend of treasure hunts. costume
contests, great food. live music. and a lot of fun

October 13- 16  30th Annual Catalina Island JazzTrax Festival
The longest running Smooth Jazz festival in America. In the historic 1929 Casino
Ballroom, 20+ different stars of Smooth Jazz two consecutive October weekends for
Smooth Jazz lovers all over the world. Thursday night Unplugged at Descanso Beach
Club and Friday, Saturday and Sunday in the Casino Ballroom

October15  Avalon Charity Home Tour
Join s for the second annual custom home tour benefiting the Catalina Island
Foundation. Step into Avalons most iconic properties: learn abot their history and
distinctive architectural styles, enjoy beautiful island home designs and stunning views of
Catalinal

October 31 Annual Halloween Parade

Don your favorite costume and join Island school kids and residents alike for the Annual
Halloween Parade down Crescent Avenue starting at 4pm

CLICK HERE FOR CATALINA ISLAND OFFERS

For more information, call 310.510.1520 or visit www.CatalinaChamber.com
Relax...You're On Island Time.

January-September Email Results:

Database:

Emails Opened:
Average Open Rate:
Clicks:

Average CPC:
Average Click Rate:

2,745,407
296,685
10.8%
36,837
$0.30
12.42%

This 2 day/1 night package during the month of April, 2016 includes:

» Round-trip boat transportation for « Tickets for 2.on the Ocean Runner

two aboard Catalina Express from

Dolphin Tour. courtesy of the Santa

San Pedro, Long Beach, or Pana Point Catalina Island Company
« Lodging for two in a Superior room « $20 Gift Card to the Catalina Coffee

(with fireplace OR Jacuzzi) at the

Hotel Metropole

« Tickets for 2 on the Avalon Tasting

& Cookie Co.
« $100 Gift Certificate to Jewels of
Interest or Two's Company of Avalon

& Cultural Walking Tour, courtesy of

Taste of Catalina Food Tours

For more information, call 310.510.1520 Catall

or visit www.CatalinaChamber.com

Relax..You're On Island Time 13



Part I: Consumer Media Campaign

Weather Trigger

Sites: Google and Facebook

Campaign Dates: February 4-16

Spend: $618 s Catalina Is:fnd Chamber of Commerce il Like Page
Impressions: OSNTOSN tnsais e IRERAEE
Clicks: 759

Click Rate: 719%

EGRE: $0.81

-

Picture Perfect Catalina

Learn More




Part I: Consumer Media Campaign

Romance/Hot Deals

Sites: Google, Yahoo/MSN, Instagram and
Facebook

Campaign Dates: January-September

Spend: $9,305

Impressions: 503,834

Clicks: 9,681

Click Rate: 1.92%

OREC: $0.96

Note:

We promoted Hot Deals via paid search from 1/1-9/30.
Facebook and Instagram ran 1/13-2/29.



Part I: Consumer Media Campaign

Leap Day Packages

Sites: Google, Yahoo/MSN and Facebook
Campaign Dates: February 8-29

s Catalina Island Chamber of Commerce | o Like Page
Spend: $35 7 Leap ovér ;O Catali:a for Lodging, Spa, Dining & Tour deals. Book Now!
Impressions: 51,000
Clicks: 978
Click Rate: 1.92%
CPC: $0.37

Leap Year Day Specials!

Learn More

16



Part I: Consumer Media Campaign

Fall I.odging Push

Campaign Dates: August 9- September 30

Spend: $8,525

Impressions: 635,974

Clicks: 23,501

Click Rate: 3.69%

CPC: $0.36

Sites: Google, Yahoo/MSN,

Tripadvisor Banners, Google
Site Retargeting, Sandiego.com,
Facebook, DigDev 8/9,

8/23 & 9/27 Emails,
LAWeekly 9/12 email and S
National Geo Traveler 9/7 email [Be

All of these placements promoted the
‘Sunny and Warm without the Summer Crowds’
message. , : elax. You're On Island Time




Part II: Events

Fall Events

Events Promoted: Catalina Trail Venture Weekend Catalina Island Triathlon

Campaign Dates:

Spend:
Impressions:
Clicks:

Click Rate:
CPC:

Sites:

Ukulele Festival Catalina Festival of Art
Catalina Film Festival JazzTrax
Catalina Women’s Forum Wine Festival

AUgUSt 18- September 30 + Catalina Island Chamber of
Commerce

Experience Catalina! Swim it. Bike it. Run it. Tri

$3.909 g
1,157,519 gy
9,604
0.83%
$.41

Google, Yahoo/MSN/BING, Catalina Island Triathlon &

. . Duathlon: N ber5 S
TripAdvisor and Facebook S v ey ok



Part II: Events

Catalina Island Concert Series

April 15 — September 9
LA Weekly/OC Weekly Media Sponsorship

Results

Total Impressions: 616,550
Total Click-Throughs: 1,055
Contest Entries: 2,340

"XCEPTIONAL
{ia‘calina Cov\r'ﬂ

FREE CONCERTS ~ WRIGLEY
STAGE, ON THE WATERFRONT



Part II: Events

. . I [
Digital Banners ﬁf ,l
April 15 — September 9

LA Weekly
Impressions: 143,785
Clicks 732

FREE Waterfront Concerts

OC Weekly
84,586
282

dJUNE IZ

anbGBTH
WELCOMING EVENT

'XCEPTIONAL
=
‘ C;;!Eﬂh"ﬁ'u_ﬂ . 7, ‘ =t

/) d .
Mx“gfjﬂ ""W
Concert Series

ot cAlgland

Concert Series



Part II: Events

Promotional Newsletters

May 5

Delivered: 71,772
Opens: 7,316
Open Rate: 10.2%
Clicks: 8

June 9

Delivered: 72,407
Opens: 6,853
Open Rate: 9.5%
Clicks: 6

June 16
Delivered: 72,238
Opens: 6,442
Open Rate: 8.9%
Clicks: 12

August 25
Delivered: 72,070
Opens: 6,614
Open Rate: 9.1%
Clicks: 8

September 1
Delivered: 73,427
Opens: 6,863
Open Rate: 9.3%
Clicks: 7



Part II: Events

Print Insertions
Run Dates / Size _, °
" 4 page ads ran in the 6 issues °A,U iff
= Full page ad ran in the 6/3 Summer

Concert Guide

5 » *.‘
Ly

) % & -

‘om;wnnnrgom‘. ;6‘8 alia

'BEER GARDEN B-10pw |~ 181aNd 2~
RGN |

| CITY OF AVALON'S SPRING FEST | wwCotalinaChamber.com/concerts




Part III: GoToCatalina.com

Created 1n 2005
Partners: Catalina Chamber
SCIRS

Catalina Express

Investment: $100k each
Total: $300k

Events




Part III: GoToCatalina.com

Strategies
v" Combine dollars to create exponential impact
v Build awareness/brand of Catalina Island

v Drive targeted and qualified visitors to GoToCatalina.com
who then click out to partner sites

V" Primarily drive overnight visits



Part III: GoToCatalina.com

Target: Adults 25-54
HHI $125K+
Propensity to Travel
Primary: Southern California

Secondary: Destination Market

Campaign Focus: March - June

2016 Media Mix: Digital (65%)
Bl e BN (35°/0)



Part III: GoToCatalina.com

Los Angeles Area Cable Television

Flight Dates: March 14 - May 8 (6 weeks)
Networks: A&E, HGTYV, Bravo, TBS

Geo targeted to select zip codes with the highest
propensity to visit Catalina Island.

Impressions:  21.5 million

61% ot spots ran in primetime



Part III: GoToCatalina.com

Digital

Paid Search, Travel Spike, Mobile Fuse, Underdog Media,

You Tube, Sunset.com/Coastalliving.com and Emails

Total Impressions: 9.5 million
Total Clicks: 257,528
CPC: $0.69

Total Video Views: 96,111 ($0.09 cpv)



Part III: GoToCatalina.com

Paid Search

% of Clicks
Catalina Terms: 82%0
General Travel Terms Geo Targeted to So California: 18%

Top Performing General Travel Terms:
Island Vacation

Weekend Vacation

Romantic Vacation

Family Vacation

Vacation Getaway

Vacation Package

These six search terms delivered 77% of the general travel term clicks.



Part I1I: GoToCatalina.com

Catalinaﬁl(gﬁl_.a(pd

Jusk

Visitor / Island Info

(scal

ISLAND"PARADISE

FALL IS THE TIME FOR CATALINA ISLAND

About an hour off the coast of Southern California, you'll find an island full

of excitement. Besides diving, hiking, biking, kayaking, golfing, celebrating, dining, zip

lining, spa-ing, and concert going - there's something for everyone.

UPGRADE YOUR
BOAT RIDE TO

UNLIMITED FUN
ON CATALINA ISLAND December 31

DANCE IN THE NEW YEAR

COMMODORE LOUNGE With more than two dozen Dance the night away at this

Island Packages | Boat Transportation

priority cneck-In, recining

can go, accommoaauons,

INCIUE @ gourmet burret

leather-trimmed seats and a round-trip transportation dinner, dancing to live music

complimentary snack & drink.

and dining credit!

party favors and a champagne
split to toast the New Year.

Upgrade >> Book Now >>

RELAX ON CATALINA ISLAND
Fall is the ideal time to relax on Catalina
Island. Enjoy soft sandy beaches and take in

extraordinary views as you stroll around town,

browsing unique local shops, dining on fresh-
caught local seafood, and taking
in one of the season’s best events.

View Calendar >>

Reserve Now >>

CATALINA WINE MIXER
September 23-25, 2016
Inspired by the Catalina Wine Mixer scenes
from Will Ferrell's comedy classic Step
Brothers, the real-life version features
entertainment from KONGOS and The Dan
Band, in addition to DJs, a Step Brothers
screening, costume party, and more

More Info >>

Go To Catalina

Visitor / Isiand Info 86
Island Packages
Boat Transp

n §00.410.9159

GoToCatalina.com

Email

Drop Dates:

Database:
Emails Opened:
Average Open Rate:

Clicks:

3/15,4/27,6/14 &
9/13

1,112,142

214,007

19.2%

17,608

Clicks out to CatalinaChamber.com: 4,507

29




Part I1I: GoToCatalina.com

Results

Chamber Investment:
Value:

Estimated 2016 GoToCatalina.com Web Visits: 315,000

Visitor Profile Based on Survey Content
Never Been to Catalina:

Haven’t been in 11+ years:

Female:

Adults 25-54:

HHI $100k+:

Live outside So California:

Interested in Overnight:

Would you like information:

How far out would you plan your trip
to Catalina Island - 1 month+:

Do you have plans/reservations-NO:

$101,000
$327,000

73%0

11.4%
69.2%
57.4%
26.9%
75.7%
47.4%
48.7%

80.5%
84.3%



Part I1I: GoToCatalina.com

Catalina Island Chamber Benefits

" Visits to CatalinaChamber.com from GoToCatalina.com (Jan-Sept): 81,117
" Cost Per Visit: $1.12

" Time on Site: 3.29 (Site Average: 2:59)

=  Average Pages Viewed: 7 (Site Average: 5.7)

= Ranked Referring site to CatalinaChamber.com: 274 after Google
=  Visitor Planner Request: 729

=  Phone calls: 587

=  Opt In Contest Leads: 5,547



Part III: GoToCatalina.com

2017 Direction

Budget: $300,000

Media Mix:
Cable and/or Podcast and Digital

Growth Market:
San Francisco Bay Area Digital Campaign



Part I'V: Groups / Meetings Co-op

Budget:
Chamber:

Partners:
Campaign Dates:

Total Impressions:
Total Value:

Leads thru September:

Media Mix:
Digital:
Print;

89%o
11%

Newly Developed Co-op for 2016

318’888 13 Members Participated
$33,000 Each Investing $500-$5,000

May - December, 2016

2.7 million
$104,440
64



Part I'V: Groups / Meetings Co-op

An Island So Closé,
Yet a World Away

Callfornia’s only Iskand resort lies just 22 miles from the southem cosst.
Catallna Island offers & rare und deal combinetion of netural beauty,
caring sttention, & daxzling wrey of activities and special locations o
wssemble your groun.

Collaboration happens when you take the square room out of the
equation. mamuﬂymmmmmm
The fresh, clean alt, brigitt, clear
mmmnwmbm-nm-mmmumo
together, naturally. Cataling Island, the perfect place for Inspirrtion.

Visk CatulineChumber.com/Oreups to lsarm how sasy kis to book your
d.

Print 11% of Budget Plan Your
Impressions: 124K

Meetings

Smart
Meetings

(p.78)

Unique Venues

Sunny and Warm and
Still So Much To Do.

Just 22 miles from southern Callfornia’s malnfand, CJHIM
Letand I -xﬂymﬂ,un-ib)ﬁ sucrmasiul &

unicqun rroeti rd group gath 'nllhluld-ﬂ.'l uram
and kdeal cambinatian dmmm“mmm an, and
a varinty af spacial locations to amsemble your group.

You may inow us far but sty s

upgrading owr proparties and MMWN provide
thon the ph

your of sxp ng Catalina Idand
na mwmmmmmmmmubm
aquare room out of the equstion. Sparks of tivity fiy when

you gather In a placs fostaring togatharmess and tsem
camaraderie. Catalina sland Is a2 place whare ideas come
naturally. The frash, cean alr, bright, claar sides and
starry nights combined with a duzzling array of group
activities maies thiz tha parfact place for Inspiration.

Ybit CatalinaChamber com/G
or cadl u‘deﬁ:- Ralwx. You're On Wlend Time.

Meeting
Paradise

Visit CatalinaChamber.com
or call 310-510-1520 to
book your next event.

Catalind Jsland




Part I'V: Groups / Meetings Co-op

Smart Meetings Integrated Buy

Print

Emails and E-Newsletter Sponsorships
Branded Native Content on Site

Smart Meetings From Catalina Chamber of Commerce & Visitors Bureau - Catalina Island offers the perfect
venue for your small or medium business group, just an hour from Los Angeles - http:/hubs.ly/HO4MYtMO

Like (2) - Comment(1) - Share - 20 days ago

Alfredo Lara and Sarita Ramgulam

Sarita Ramgulam One of my favorites!
: 20 days ago

Superior Insights. Excellent Results.

Smart Meetings
tober 17 at 4:30pm - @

Smarte—e

From Catalina Chamber of Commerce & Visitors Bureau - Catalina Island
offers the perfect venue for your small or medium business group, just an
hour from Los Angeles - http://hubs.ly/HO4MYtNO




Part I'V: Groups / Meetings Co-op

Digital

Emails

RaideSeatclh

Paid Social Media
UniqueVenues.com
MultiView

SmartMeetings.com

B < N < X

PlanYourMeetings.com



Part I'V: Groups / Meetings Co-op

Emails

e || e e i 1
CEiad AR AR
1 B

E Drop Dates:
Meetings in Paradise.
Closer Than Expected. Database.

Emails Opened:

Clicks:
Clicks to Partners:

Average Open Rate:

6/28,8/4,8/30 & 9/21
198,355

45,748

23%

3,513

1,107

37



: G
roups / Meetings Co-op _
MEDIA

Superi i
perior Insights. Excellent Results.

Plan Your Meetings ing
etings

.M
August 2016

Newsletter
Destination Spo
Catalina |sland
Catalina |sland is the
perfect place t0 meet. Just
22 miles from the Southern
California coast, this sunny
and warm four-season
paradise provides the

opportunity to get away and
ewed clarity.

focus with ren

passenger poat and helicopter

ccess Via high-speed
a variety of unique |sland venues.

group gathering.

Easy @
transfers combined with
makes Catalina the ideal place

Whether for meetings. corporate retreats,

seminars, of incentive and team puilding
Kl

for your next
nhealth and wellness

programs. consider

Catalina |sland.

achamber com/g roupsl

Learn more at http:l/wwwcatal‘m

38



Part I'V: Groups / Meetings Co-op

Campaign Results May — September

Digital campaign
Impressions: 2 million

Clicks to CatalinaChamber.com/groups: 8,428

Website Actions
Clicks to Partner Profiles: 274
Clicks out to Partner Sites: 1,211
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CatalinaChamber.com/Groups
% website growth 2016 vs 2015

Pre Campaign January-April 5.1%
(346 additional visits YOY)

Campaign May-September 201%
(22,000 additional visits YOY)

Source of visits to section
Digital campaign:  58%
Direct traffic: 10.5%
Organic search: 22%0
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Superior Insights. Excellent Results

Unique Venues

unigue o o
\r/era'l: 'eS Search for Venues Find Venues for Me List Your Venue Ll S tlng

Catalina Island Chamber Of Commerce & Visitors Bureau

Q / California / Catalina Island Chamber of Commerce & Visitors Bureau

Catalina Island Chamber of
Commerce & Visitors Bureau
CATALINA ISLAND CHAMBER OF COMMERCE & VISITORS
BUREAV

P.O.BOX 217
AVALON. CALIFORNIA 90704
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MultiView

Banners

Let’s Start Meeting
Like This
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Thank you




