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INTRODUCTION

fiOur region is a destination of
choice for thousands of visitors
who choose our area for
everything it offers such as its
unique events, natural beauty,
amazing culinary scene, eclectic
lodging offerings, world
renowned historical landmarks
andthe University of

Virginia. The Charlottesville
Albemarle Convention and
Visitors Bureau is pleased to plaly
an important role in marketing
the City of Charlottesville

and AlbemarleCounty
ultimately resulting in additional
tourism dollarsthat benefit our
local businesse$

Anthony P. de Bruyn
CACVB Board Chair

aCcraolt
exhilarating year for the
Charlottesville Albemarle
Convention & Visitors Bureau and
we are thrilled to share with you
this annual report highlighting our
activities and initiatives.

We express our sincere thanks and
appreciation to the City of
Charlottesville & Albemarle County
for their funding support, as well as
the invaluable continued
collaboration of our tourism
partners and community
stakeholders. We are proud of the
work we accomplished again this
year and look forward to continuing
our service to you in the coming
8SI NH¢

Kurt Burkhart
CACVB Executive Director
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FINANCE

The Charlottesville Albemarle Convention & Breakdown of Expenses
Visitors Bureau (CACVB) receives its funding $190 386
from the City of Charlottesville and Albemarle (12%) $3796457
County through a portion of the overnight bed (24%) CACVB
tax collected by hotels, inns, B&Bs and short partners
term rentals. When room revenue grows, this is provided
added revenue for the City & County, and
provides additional fundir¥g to the gACVB. $26,758
of in-kind
$1.000.112 complimentary
&64%’)) rooms, _m_e_als
- and activities
® Administrative to travel
A : m Marketi writers,
CACVBO6s return on 1 nviesitment .\I};I%tlér Srtgr\\(/i%ezs journalists, VIP
visitors and
the CACVB.

24%  9.0%

CACVB Budget

Increase in local Increase in local
guest room hotel room revenue
demand compared compared to last
to last year year

The CACVB has demonstrated sound
management and accepted financial
practices in successive annual audits
performed by Brown Edwards.
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MARKETING

The CACVB uses a multi-faceted marketing
strategy to increase awareness and entice
potential visitors to choose our destination.

Payne, Ross & Associates, through the end of their
contract on December 31, 2016, which included
placements in print and online publications, as well
as cutting-edge strategies allowing our video
content to be shown to target audiences.

/ A robust advertising plan created by our vendor,

For the second half of FY17, the CACVB marketing
team created and executed an advertising strategy
spanning radio, television, digital, print, and social
media, which targeted markets such as Chicago,
Philadelphia, Washington, D.C., and Raleigh-
Durham, N.C.

Consistent and deliberate media relations, which

/ include regular distribution of press releases on a
local and national level, pitching story ideas to
journalists on aregular basis, and welcoming
journalists to the destination to allow them to share
their experiences with their audiences.

Presence at key travel and trade shows.

Constant maintenance of
www.visitcharlottesville.org to ensure that
information is up-to-date and relevant. Additionally,
other digital efforts included consumer newsletters,
arobust blog, and powerful social media channels.
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enjoy

where tradition is always new.




