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AGENDA



BECOME A 
PARTNER

VISITCHATTANOOGA.COM/PARTNERSHIP





• Must be basic partner or higher

• Must be in good standing with 
contracts and payments

• Must provide needed materials 
by deadlines

• Applies to all partnership 
opportunities presented today

TERMS



DIGITAL ADVERTISING
 New VisitChattanooga.com 

website launches Tuesday, 
November 17, 2020
 Upgraded content, technology 

and ADA compliance
 Upgraded advertising options
 All current digital ads will be 

transitioned to upgraded ad 
types
 Must have new ad materials



DIGITAL ADVERTISING TYPES
CURRENT AD TYPES NEW AD TYPES

Header Slider Image Header Image Sponsor

Banner (Homepage & Page 
Specific)

Run-of-Site

Spotlight Spotlight

Featured Listing Featured Listing

Premium Page Sponsor

Mobile Banner



DIGITAL 
ADVERTISING 
TYPES



PACKAGE DESCRIPTION PRICING

Impressions Matter • Maximize impression to 3M Online 
Visitors

• Run of Site and Spotlight Combo

$1,500

Target, Target, Target • Reach Targeted Audience

• Page Specific Premium Page Sponsor 
and Featured Listing

$2,000 Attractions & Accom.
$1,000 Restaurants & All 
Others

I Want It All • Maximize everything

• Header Image Sponsor, Run of Site, 
Spotlight, Premium Page Sponsor and 
Featured Listing

$4,000 Attractions & Accom.
$3,000 Restaurants & All 
Others

Basic Sponsored Content • 1500-word article on 
VisitChattanooga.com plus $500 
Facebook promotion

$1,000

Premium Sponsored 
Content

• Basic plus video, email blast, $1,000 
Facebook promo and 1st choice of 
months

$2,000

Mobile Banner • Rotating Banner on mobile site $1,000



NEW DIGITAL/PRINT PUBLICATION
"ABSOLUTELY NOT A VISITORS GUIDE"
 New Chattanooga 

Publication launches 
March 2020
 Both Traditional And 

Sponsored Advertising
 Spring/Summer (March)
 Fall/Winter (September)
 200,000 Print Readers
 200,000 Digital Readers
 Full Digital Integration of 

stories and advertising

AD TYPES



CURRENT AD TYPES NEW AD TYPES PRICING

Full Page Full Page Spring and Fall Issues
Traditional or Sponsored Story

$5,500 1st Page
$4,500 Additional Page

½ Page Full Page Spring or Fall Issue
Traditional or Sponsored Story

$3,500

¼ Page Digital Only
Traditional Only

$1,500

Back Cover Back Cover
Traditional Only

$9,000 Both Issues

Premium Placement Premium Placement
Traditional Only

$6,500 Both Issues

Map Sponsor Map Sponsor
Traditional Only

$5,000 Both Issues

SPONSORED STORIES & 
TRADITIONAL ADVERTISING



HOLIDAY CO-OP OPPORTUNITY 
10/21/2020
CHATTANOOGA TOURISM CO. 



Overview: Why Co-op?
Opportunity: 

• Ability to increase the value of your investment 
• Gain access to Visit Chattanooga’s existing social, digital, and email audiences

• Gain access to Chattanooga Tourism Co’s Agency of Record for media buying expertise
• Tap into Chattanooga First Party Data 

• When a user lands on the Chattanooga site, we have the ability to retarget them with partner messaging 
across the web. From there we are able to identify and target other users who exhibit similar 
characteristics as VisitChattanooga.com Visitors, creating a unique audience that is highly likely to click 
thru our co-op messaging 

Benefits: 

• Your investment is matched by Chattanooga Tourism Co. dollars to promote both your destination and 
Chattanooga

• Knowing budgets are tight, Chattanooga Tourism Co. is offering co-op partners even more value this winter. 



Tier 1: Basic Package 
$1,000 - $2,500

100%

Social – 250,000

4 Weeks, November - December

• Promotion of 2 social ads on Facebook + Instagram (1 post per 
week)

• Campaign Performance Report

Partner Investment

Chattanooga Match

Estimated Impressions

Campaign Timing

Media Package



Tier 1: Basic Package Examples 

Promoted Social Media Posts Campaign Performance Report



Tier 2: Standard Package
Partner Investment

Chattanooga Match

Estimated Impressions

Campaign Timing

Media Package

$3,500 – $5,000

100%

Social – 250,000 , Display/Video - 1,000,000

4 Weeks, November - December

• Promotion of 2 social ads on Facebook + Instagram (1 post per 
week)

• Promotion of 6 Digital Display Banners 
OR Promotion of 1 thirty second digital video

• Audience prospecting + retargeting
• Campaign Performance Report



Tier 2: Standard Package Examples

Promoted Social Media Posts Promoted Digital Display Banners
OR 

Promoted Pre-roll Video  

Campaign Performance Report



Tier 3: Premium Package
Partner Investment

Chattanooga Match

Estimated Impressions

Campaign Timing

Media Package

$5,000 - $10,000

100%

250,000 Social, 2,000,000 Display/Video, 20,000+ Email

4 Weeks, November - December

• Promotion of 2 social ads on Facebook + Instagram (1 post per 
week)

• Promotion of 6 Digital Display Banners 
OR Promotion of 1 thirty second digital video

• Audience prospecting + retargeting
• Chattanooga Tourism Co. Industry E-Newsletter Feature
• Campaign Performance Report



Tier 3: Premium Package Examples

Promoted Social Media Posts Promoted Digital Display Banners
OR 

Promoted Pre-roll Video  

Campaign Performance ReportE-Newsletter Feature 



3:1 Value
How far your investment will go

Basic Standard Premium

Investment —$1k-$2,500
+1:1 Match
+ Agency Services
+ Bonus Editorial
Total value = $3k-$5k

Investment —$3,500-$5k
+1:1 Match
+ Agency Services
+ Bonus Editorial
Total Value =  $10,500-$15k

Investment —$5k-$10k
+1:1 Match
+  Agency Services
+ Bonus Editorial
Total Value =  $15k-$30k



2021 Budgeting
Chattanooga Tourism Co. plans to offer 
the partner co-op program seasonally 
in 2021.

Please keep these opportunities in 
mind as you plan your budgets.

Family Spring Break1

2

3

4

Summer 

Fall 

Holidays  



Corporate Partnerships
Partner with the Chattanooga Tourism 
Co. and get your corporation in front 
of millions of visitors and/or 30,000 
tourism professionals .

Chattanooga Sports1

2

3

4

Chattanooga Tourism Summit

Chattanooga Tourism 
Ambassadors  

Co-Branded Collatera l 



ZILLOW:
CHATTANOOGA #1

FOR REMOTE WORKERS

COVERED BY
TIMEOUT OCT 19, 2020



General Partnership - Dawn Gilbert

Dawn@ChattanoogaTourism.com

Digital Advertising – Kami Rowe

Kami@ChattanoogaTourism.com

Magazine Advertising – Marrissa Bell

Marissa@ChattanoogaTourism.com

Marketing Co-Op –Sean Phipps

Sean@ChattanoogaTourism.com

Schedule One-On-Ones

https://calendly.com/kami-rowe

VisitChattanooga.com/Partnership

• Partnership Kit

• This PowerPoint Presentation

• Recording of this Webinar

CONTACT

mailto:Dawn@ChattanoogaTourism.com
mailto:Kami@ChattanoogaTourism.com
mailto:Marissa@ChattanoogaTourism.com
mailto:Sean@ChattanoogaTourism.com
https://calendly.com/kami-rowe
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