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All Respondents

EOUND

Participation and Completion Rate

WHO
PA RT I C I PAT E D? hﬁmr]zg%:gm@ étz‘zs l(l;;eater Austin Music

Click SUBMIT below, or if you feel like you /
reached this page in error, click the "PREV"
1 O 7 button. Thank you again for participating! Excellent! /ndUSffy
y 4 standard is 42%

ghest participation
K fe in Sound Music

e |

City’s history!

online respondents

3.3 responses per 1,000 population
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All Respondents

Geography: City/County of Residence

§OUND MUSIC CITIES

City of
Chattanooga

Hamilton Cnty
(outside City)

Catoosa County

Walker County

Dade County

Marion County

Sequatchie
County

5%
l 4%
I 1%
1%
0%
0% 10% 20% 30% 40%

50%

60%

64%

70%
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All Respondents

Geography: Home Zip Code (entire MSA)

EOUND

2022 Chattanooga Music Census - Respondent Home by Zip Code

2.5%

Home Zip Code

I 11.6%

0.0%

© 2023 Sound Music Cities, All Rights Reserved



All Respondents

Geography: Top Home Zip Codes (3% or more of total)

2022 Chattanooga Music Census - Respondent Home by Zip Code (3% or more)

Home Zip Code

l 11.6%

3.0%

Zip Code
37421
37405
37415
37343
37411
37404
37377
37363
37416
37412
37408

City
Chattanooga
Chattanooga
Chattanooga
Hixson
Chattanooga
Chattanooga
Signal Mountain
College Dale
Chattanooga
Chattanooga
Chattanooga

Responses
153
140
135
107
105
81
67
52
52
44
40

Percentage
11.6%
10.6%
10.2%
8.1%
7.9%
6.1%
5.1%
3.9%
3.9%
3.3%
3.0%

EOUND MUSIC CITIES
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All Respondents

Geography: Work Location

60%

50%

40%

30%

20%

10%

0%

51%

25%

Varies (eg. gigs) A separate workplace

24%

Home

§OUND MUSIC CITIES
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All Respondents

Geography: Work Location by Zip Code

for the 25% who have a workplace out of home

EOUND

2022 Chattanooga Music Census - Work Zip Code

(Just the 25% who have 1 separate work place outside their home)

5.7%

1.4%

0.5%

0.5%

© TomTom

Work Zip Code

I 25.0%

cHATIA

E
Zip Code Responses Percentage
37402 53 25.0%
37421 20 9.4%
37405 19 9.0%
37403 18 8.5%
37408 1’5 7.1%
37404 12 5.7%
37415 12 5.7%
37343 10 4.7%
37411 6 2.8%
37377 5 2.4%
37406 5 2.4%
37412 5 2.4%
37379 4 1.9%
30741 3 1.4%
37363 3 1.4%
37407 3 1.4%
37419 3 1.4%
30707 2 0.9%
37416 2 0.9%
30750 1 0.5%
30752 1 0.5%
30755 1 0.5%
37341 1 0.5%
37350 1 0.5%
37353 1 0.5%
37397 1 0.5%
37409 1 0.5%

© 2023 Sound Music Cities, All Rights Reserved



All Respondents

Primary Industry Sector

80%
70%
60%
50%
40%
30%
20%
10%

0%

EOUND MUSIC CITIES

69%

MUSIC CREATIVE

19%

MUSIC INDUSTRY

© 2023 Sound Music Cities, All Rights Reserved

12%

PRESENTER



All Respondents

Music Business Structure

60%

50%

40%

30%

20%

10%

0%

| freelance without
a formal business
structure

EOUND MUSIC CITIES

29%

17%

| am an employee,
without ownership

| own (or share
ownership of) an
entity

© 2023 Sound Music Cities, All Rights Reserved

Word Cloud of Comments

music educator

operator, o |ynteer 8rouUps
live churches

Venue Manager

director
freelance

book live music
venue work
member play ba. N d

fit ici
nonprofit LLC musician,,;,

Independent
also freelance

perform lead

recording production

Elementary Music Teacher




All Respondents

Some Features of Respondents’ Music Work

“l am mainly a
musician at a local
church along with
audio engineer, and
occasionally book
and promote events”

“Only 2 employees
dedicated to entire
venue operation”

“Full time job + working
musician and sound/
recording engineer.”

§OUND MUSIC CITIES

50%

40%

30%

20%

10%

0%

41%

Working with
several
bands,
entities

24%

22%

Registered
Entity (LLC,
partnership
or corp)

None of these

© 2023 Sound Music Cities, All Rights Reserved

21%
18%

Band (or 6 or more
owned by full-time
music employees
creatives)

b2

“We're a collective

“l am a musician,
and | run a music
nonprofit."

“IATSE Stagehand”

10



All Respondents

Income Outside of Music Work

§OUND MUSIC CITIES

90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

75%

Yes

25%

No

© 2023 Sound Music Cities, All Rights Reserved
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All Respondents

Features of Work Outside of Music

70%
60%
50%
40%
30%
20%
10%

0%

§OUND MUSIC CITIES

60%

Outside work
provides my
primary income

“Doordash and delivery work to compliment whatever

income | make from music. Sometimes | make more from

41% music, sometimes | make less. It helps to stabilize income.*

24%
18%
Work in a Work in another Job is creative
non-creative creative regardless of
industry industry industry

© 2023 Sound Music Cities, All Rights Reserved
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All Respondents

Years Experience in Music [H

70%
60%
50%
40%
30%
20%

10%

0%

Less than 3 3-5 years 6-10 years Over 10 years
years

EOUND MUSIC CITIES
© 2023 Sound Music Cities, All Rights Reserved 13



All Respondents

Years Experience in Music (v. average of 8 other cities) [Hlﬂlﬂﬁﬂ

EOUND MUSIC CITIES

p
Music Ecosystem Years Experience (by City)
70% 66.3%
61.9%
60%
50%
40%
30%
20% 16.0% 1549
10.4% 1L.7%  10.3%
10% 8.3%
0% —.
Less than 3 years 3-5years 6-10 years 10+ years
m CHATT (2022) Average (8 City)
_

~

© 2023 Sound Music Cities, All Rights Reserved
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All Respondents

Music Training or Experience

EOUND MUSIC CITIES

80%
70%
60%
50%
40%
30%
20%
10%

0%

64%

Self-taught
(or job
experience)

45%
41%
31%
Lessons / K-12 Completed
mentored / public or partial
family school degree in
music music

© 2023 Sound Music Cities, All Rights Reserved

15%

“l went straight into
the industry and
learned as |
progressed.”

“Luthiery schools”

“Just love music
and learn as | go”

8%

Music
Business
education
or training

Other

15



All Respondents

Local Activities

EOUND MUSIC CITIES

70%

60%

50%

40%

30%

20%

10%
0%

51%

Local
music
social
media

cheTTH
D&

NSUS

MNS

“l used to be heavy in the open mics around town. Landing solo gigs
here and there. | did much more than | ever expected with what |
50% had to offer. 2020 changed that for me and many others
unfortunately. But now I'm feeling the urge to get back out into the

community.”
37%
29%
23%
Local Music Mentor Business
non music industry  othersin Net
groups net the music  working
working industry

© 2023 Sound Music Cities, All Rights Reserved

21%

16%

Grassroot  None of
advocacy these
local

gvmt

16



All Respondents

Worked in Music Industry Prior to Pandemic

EOUND MUSIC CITIES

100%

80%

60%

40%

20%

0%

87%

13%

Yes No

© 2023 Sound Music Cities, All Rights Reserved
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All Respondents

cHATIA

CENSY®

Still Recovering From Pandemic

musiC

cHATIA

s
musIC censY

2022: "How would you compare your current music earnings to those prior to the pandemic?"

W Very Reduced Somewhat Reduced Neutral mSomewhatiIncreased M Very Increased

Overall  42% I . n 20%

“l am making more than before the pandemic, | invested in myself, my music and my
business heavily since the beginning of Covid and a single slider does not give enough
representation of the hard work some people put in during a global pandemic.*

§OUND
© 2023 Sound Music Cities, All Rights Reserved 18



All Respondents

Registrations and Memberships

70%

60%

50%

40%

30%

20%

10%

0%

59%

20%
14%
None of BMI Trade or
these ASCAP Prof Org

etc.

8%

AFM
local or
SAG/AFTRA

4%
[
Other

4%

1%
1
Local Grammys
Chamber
of
Commerce

“Independent Promoter
Alliance, National Independent
Venue Association,
International Entertainment
Buyers Association”

EOUND MUSIC CITIES

© 2023 Sound Music Cities, All Rights Reserved

“NAMA native american
music association”

“Weird question”

“Dramatist Guild, Theater
Makers Studio”

19



All Respondents

Why Royalty Collection/Registration Has Not Been Pursued [HH"“

(by the subset of respondents who haven't registered for royalty collection)

EOUND MUSIC CITIES

100%

80%

60%

40%

20%

0%

82%

15%
My work doesn't My distribution
include copyrights service handles this

for me (eg. TuneCore)

2%

| work with a

publisher (eg.

SongTrust)

© 2023 Sound Music Cities, All Rights Reserved

Nsw CENSY®

20



All Respondents

Suggested Assistance to Register and Collect Royalties [HHEH][]
(by the subset of respondents who haven't registered for royalty collection) NﬂlccENsus
mMus
70% “A pot of coffee and a sit down with the right
person could definitely steer me in the right
60% 50% 49% direction”
50%
40% 33% 33%
30% 24%
20%
10%
0%
Online Local in Local in Not worth it A local
resources to person person expert for
help apply seminar registration hire
drive

§OUND MUSIC CITIES
© 2023 Sound Music Cities, All Rights Reserved 21



All Respondents

cHATIA

NSUS

Similar Resolve to “Stay in Music” v. “Stay in Chattanooga”

wusIc °&

2022: "Are you planning to continue your professional involvement in music over the next 3 years?"

EVery No mSomewhatNo Neutral B SomewhatYes MEVeryYes

Overall 3% | | S I —— 84%

2022: "Are you planning to stay in Chattanooga area over the next 3 years?"

H Very No Somewhat No Neutral ™ SomewhatYes M Very Yes

Overall 5% 0 | o II—— 80%

OUND
© 2023 Sound Music Cities, All Rights Reserved 22



All Respondents

Separate Workspace Needs [H

EOUND MUSIC CITIES

60%

50%

40%

30%

20%

10%

0%

48%

Don't need or
employer
provides

“My workspace currently is my home and | pay rent.
But would be interested in having a venue to perform.”

34%

1%
7%
N
Need but do not Rent or Lease Owner of
have a space currently commercial
space(s), other
than home

© 2023 Sound Music Cities, All Rights Reserved 23



All Respondents

Conditions of Current Lease Agreement

W e AN S e e

LX)

§OUND MUSIC CITIES

80%
70%
60%
50%
40%
30%
20%
10%

0%

53%

39%

Expires within 5 Includes variable
years cost obligations

28%

Longterm (5+ Years)

© 2023 Sound Music Cities, All Rights Reserved
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All Respondents

Majority of Current Lease Holders Will Renew

usic CEY v
musIC cENSU®
2022: "Will you renew this lease?"
H Very No Somewhat No Neutral ™ SomewhatYes HVeryYes
Overall 9% | o I——— Q
“32% Undecided” 9% Yes”

§OUND
© 2023 Sound Music Cities, All Rights Reserved 25



All Respondents

What Financing or Resources Would Help The Most

Select all that apply G 0

D Term loans for large expenses (eg. recording projects, gear, vehicle)
E] Line of Credit (eg. to float expenses, instead of a credit card)

E] Discounts (for regular expenses like parking, workspace rent, etc.)
E] More affordable pro services (eg. marketing, legal, acc'ting)

E] Cash to help with my living expenses

[ ] I don't need this or am not interested

What financing or resources would help your music business the most?

§OUND MUSIC CITIES

musiC CENSY®
60%
48% 47%
50% 43%
40%
28%

30% 25% 25%
20%
10%

0%

Discounts More Cash for Term loans Line of Don't need
affordable personal for large Credit this or am
pro living expenses not
services expenses interested

© 2023 Sound Music Cities, All Rights Reserved 26




All Respondents

sUS

Desired Types of New Funding HH

0
100% “I hate money. But money is absolutely necessary to record a
90% 77% decent mix and to get it into ears. There are many options |
80% suppose but they all seem out of reach for me in various
ways.”
70%
60%
50% 33%
40% - 27%
21%
30%
° 15%
20%
0%
Grant or Equity share | prefer Business Loan Not
Award of royalties crowdfunding Interested
future
earnings

OUND MUSIC CITIES
© 2023 Sound Music Cities, All Rights Reserved 27



All Respondents

Confidence in Skills to Navigate Grant Process [H“Hﬂ]
Muslc CENSUS
60%
40%
30% 090 23%
20%
7%
10% 2%
- N
Extremely Very Somewhat Not so Not at all
confident confident confident confident confident

§OUND MUSIC CITIES
© 2023 Sound Music Cities, All Rights Reserved 28



All Respondents

Suggested Grant Assistance (applying and compliance) l:N|]|]

90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

§OUND MUSIC CITIES

75%

Dedicated
grant
specialist

69%

Web-based
application
portal

46%
| 40%
|
| 25%
Accounting Instructional In person
and Finance webinars help
help

© 2023 Sound Music Cities, All Rights Reserved 29



All Respondents

Suggested Training Topics

§OUND MUSIC CITIES

Marketing
Social Media

63%

Recording
Engineering

60%

Booking Promo
Event Prod 5%

Publishing
Licensing

46%

Small Business
Management

42%

New Revenue
Streams

38%

Business
Startup

38%

Label
Distribution

37%

Venue
Management

34%

Advocacy

Leadership 2036

DEI Training 28%

I'm not
interested i...

9%

0% 10% 20% 30% 40% 50% 60% 70%
© 2023 Sound Music Cities, All Rights Reserved

80%

Chattanooga has a long history of
training events with “experts” with
no real experience. I’'m burned out
on attending these sorts of
things.”

“l have all the industry contacts | could
probably ever need. Just a matter of
finding the time and money to
expand.”

“l don’t think training of musicians is the
major issue in our community. Our issue is
local musicians are not valued enough.
Teaching a musician how to use a contract
is meaningless if the venue won’t sign it.”

30



All Respondents

Suggested Training Levels

50%
40%
30%
20%
10%

0%

EOUND MUSIC CITIES

38%

Leadership
(executive, DIY)

36%

Continuing Ed
Specialized

© 2023 Sound Music Cities, All Rights Reserved

25%

Introductory

31



Music Creatives Only

Creatives: Sources of Current Music Income

Ranking of Income Sources

Live Gigs
(Local)

Teaching

Live Gigs
(Road)

Songwriting

Mechanicals

Studio Work -

Recordings
Royalties

Merchandise

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

. All . Most Some Very Little
OUND MUSIC CITIES . None

“Recording and
production of
merchandise is so
expensive, it's nearly
impossible to turn a
profit. Any "income”
goes directly back into
making more music.”

32




Music Creatives Only

7

sic CEN

Creatives: Very Few Paid Gigs Per Month [

suS

e

Performances/Month
“26% have
Chattanooga _ maore tl?an 3
Local local gigs a
month”
Within a 3
hour drive
“560% have at
0%  10% 20%  30% 40% 50% 60% 70%  80%  90% 100% least 1 regional
gig a month”

. 0 shows . 1-3 shows 4-6 shows 7-10 shows
' 11-15 shows B 16+ shows

OUND MUSIC CITIES
g © 2023 Sound Music Cities, All Rights Reserved 33



Music Creatives Only

Creatives: Late 2022 Comparison of Gig Frequency [H

§OUND MUSIC CITIES

musiC ©
- - - - - - - \
2022 Multi-City Comparison: Creatives Reporting Paid Local Gigs (avg per month)
60%
Copyright © Sound Music Cities,
LLC. 2022. Alf Rights Reserved.

50%

m Austin 2022
40%

m Sacramento 2022

m Chattanooga 2022
30%
20% 189"+ ‘_=.:‘-,.

B,
vn!.f.;;;:.‘:.-
10% % -
...‘.‘... .......... 4%
A% 1%
0% e .- | |
L 0 Gigs 1-3 Gigs 4-6 Gigs 7-10 Gigs 11-15 Gigs 16+ Gigs y
© 2023 Sound Music Cities, All Rights Reserved 34



Music Creatives Only

Creatives: Guarantees and Why % Are Accepted gHATTH

Gigs paying a
base guarantee

57%

“We know we will generally get some compensation
from almost all gigs, and we enjoy playing fun shows
with good bands for the love of it more than the money."

§OUND MUSIC CIT

s
musIC censY

“If it will help the venue (be a win/win for both venue and
artist). If venue will help get the word out. If there is a
cause | am helping to support. If the gig is super fun.”

“I think that hugs and chatt for local
artists pay relatively nothing.
ESPECIALLY for hip hop. The pushback
on a black art form respected by the
world is disappointing here. However
I’'m proud of the community for the work
they do for their hip hop summit. Black
leaders have spearheaded something
beautiful in this city and they deserve
their flowers and support!”

“If you have a following, and bill and promote the show well,
then you could make way more than most places would
guarantee.”

cover.”

“They're the only gigs in town. If you want to work in this town, you have to
accept gigs that don't pay well. Venue owners still seem to feel like they're doing
us a favor instead of treating us like this is an actual legitimate job. And then we
get short changed at the doors because venues won't charge a reasonable

© 2023 Sound Music Cities, All Rights Reserved
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Music Creatives Only

Creatives: Work as a Gig Presenter/Promoter as Well

EOUND MUSIC CITIES

60%

50%

40%

30%

20%

10%

0%

55%

No

32%

Yes, casually

18%

Yes, professionally

(booking, promoting,

producing, etc.)

© 2023 Sound Music Cities, All Rights Reserved
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Music Creatives Only

Creatives: Annual Spending by Category, % Local

10k
9k
8k
7k
6k
5k
4k
3k
2k
1000

$6,470

52,244 ¢ oen —

$1.176
B - —
- B e oo

New Gear, Merch Publcity Supplies Rehearsl Accountg Social

Recordng Rentals and PR Work Legal Media
Space and

Avg Annual Spend: $15,180 Website

Nﬂ NSUS
MU 5

Spent Locally

45%

OUND MUSIC CITIES

© 2023 Sound Music Cities, All Rights Reserved
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Music Creatives Only

Creatives: Ranking of Concerns

EOUND MUSIC CITIES

Degree of Concern

Lack of gigs,
new business

14%

8%

Time for 25% 14% 11%

creative focus

Regular
business  BK9Yy) 17.%) 29% 15%
costs
Affording
basic 14%; 25% 31% 22%
supplies
Retiable o700 21% 56%
transportation 2 2

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

@ Highest Co..
Lowest Co...

@ Higher Con.. [ Medium Co.. [ Lower Con..

100%

“I'm only concerned about most
of Chattanooga's venues lack of
support for original artists.”

“With a full-time non-creative job,
it just makes it hard to find time.
Hard to commit to reqular music
efforts or gigs when | can't be
sure to clear the calendar.”

© 2023 Sound Music Cities, All Rights Reserved
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Music Creatives Only

Creatives: Where They Go For Music Industry Services [N

MUsIC
i 51% 573 4%
Accountng 51% CRb Top Local Service: Recording Studios (51%) and
. Legal / Accounting (51%)
-

Merchandise 45%) 23%)
Booking 369% 167 399% 9% Top National Service: Publishing/Licensing (38%)
Management 13% 36% ‘
PUblICItyl m m m 8%
soce Top DIY Service: Publicity/Social Media (50%)
rovinng [ s s
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100% Top Don ,t Need: Record Label (37%)

. Local Provi... . National Pr.. [ 1do it myself . I don't need

EOUND MUSIC CITIES
© 2023 Sound Music Cities, All Rights Reserved 39



Music Creatives Only

Creatives: Reasons Local Services Might Not Be Hired [H

80%
70%
60%
50%
40%
30%
20%
10%

0%

59%

Can't Find
Local
Providers

30%

Available
Elsewhere for
a Better

Price

26%
20%
15%
Specialized Other Not
Genre Not Interested in
Represented Working with
Locally Me

‘I am a musician who does
everything on my own so primarily
not aware of what resources are
out there and what the costs are.”

“If there are some legit local
providers, I'd be cool with
connecting with them.”

EOUND MUSIC CITIES

© 2023 Sound Music Cities, All Rights Reserved
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Music Creatives Only

Creatives: Assessment of Local Services Strengths/ \Weaknesses [HHELH

Connections
other industry “Not too
familiar with

Connections local resources

music industry and networks -
this is part of
,”
Visibility the problem!
locally

Competency

“Studio people, live sound
people all very capable,
sometimes excellent. Still
too many venues where
staging sucks & it looks
like you’re playing a
friend’s basement.”

Affordability
Pricing

Interest in
local talent

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

. Excellent . Very Good " Good ) Fair

§OUND MUSIC CITIES & Poor

© 2023 Sound Music Cities, All Rights Reserved 41



Music Venues/Presenters Only

Venues/Presenters: Ownership Structure [HHH#]
>0% 42%
37%
40%
30%
20% 15%
10% 5%
1%
0% -
Nonprofit For Profit Volunteer Other Governmental
DIY House
Concerts

§OUND MUSIC CITIES
© 2023 Sound Music Cities, All Rights Reserved 42



Music Venues/Presenters Only

Venues/Presenters: Venue Type

90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

EOUND MUSIC CITIES

72%

Live
Music
Venue

47%
40%
EE— 30% 0
27% 23%
Comm'ty Fest Bar House Rest
Space or DIY aurant
Pop-up Private

© 2023 Sound Music Cities, All Rights Reserved

19%

Other

17%
12%

PACor  Coffee
Theater Shop

COPYRIGHT © SOUND MUSIC GJHES, LLC. 2022.
All Rights Reserved.



Music Venues/Presenters Only

Venues/Presenters: Role of Live Music In Business [

60%
50%
40%
30%
20%
10%

0%

EOUND MUSIC CITIES

46%

51% or more
of business
income

42%

29% 29%

Special Less than Enhances a
events, 51% of service (eg.
private business restaurant)
bookings income

© 2023 Sound Music Cities, All Rights Reserved

“We definitely did more live
music pre-pandemic and are
still trying to navigate the post-
pandemic live music terrain.”

10%

Primarily DJs

44



Music Venues/Presenters Only

Venues/Presenters: Venue Legal Capacity

60

50

40

30

20

10

§OUND MUSIC CITIES

1-100

101-200

16

201-350

12
6 3
v . I
351-500 501-1000 1001 or

more

© 2023 Sound Music Cities, All Rights Reserved

52

Indy
promoter

“Varies based on event theme and
audience. We host events everywhere
from private homes to small to large
venues and outdoor spaces.”

18

Other

45




Music Venues/Presenters Only

Venues/Presenters: Can Host Live Music Outdoors [

80%
70%
60%
50%
40%
30%
20%
10%

0%

EOUND MUSIC CITIES

66%

Yes

20%
14%
No Varies depending on
venue

© 2023 Sound Music Cities, All Rights Reserved

“This is the problem for us. We
remodeled the venue to a more
outdoor setting, and now with the
current noise ordinance having live
music is difficult.”

46



Music Venues/Presenters Only

Venues/Presenters: Types of Regulation Experience [

What regulatory requirements do you have experience with? Beer Permit

Select all that apply. & 0

EOUND MUSIC CITIES

0,
(city & state) 56%

Sound Ordinance 56%

City-Owned o,
Space Rentals 55%
Liquor Permit o

(state) 44%
Street Closing

0,
Meter Bagging 43%

Certificate of

41%
Occupancy

Beer Board
eer Boa 40%
(Hearings)
Event Venue
Enforcement

38%

Zoning 28%

Other 1%

0% 10% 20% 30% 40% 50% 60%

© 2023 Sound Music Cities, All Rights Reserved 47



Music Venues/Presenters Only

Venues/Presenters: Greatest Concerns With Presenting [HH"“
Live Music ﬂﬁ"

mus!
Talent costs 33%) 33%) 7%
“My greatest concern is finding an
Uncertain fan TR, 25% 15% 13% outside location that we can play
Inferest music outside without disturbing
) residence, getting noise complaints
Need help with O ) i ; ’
Prod'n Mktz [T 3% 2% 0% I with the ability to sell tickets”
Concerns p i i i
Parking, parking, parking!!! Cost
Few a(r;\:rn';trl:; 7 21% 21% 12% and availability impacts attendance.”

Uncer'tain 172 28%
regulations

Ve.nu.e s?ace B O 53%
limitations ‘

“It’s not exactly that we are unsure
about how to access the city-owned
spaces. It’s that the ones we do
know about have enough associated

City-owned . - c
rental Q's 16 36% logistical and cost overhead in order
Neighbor to charge a ticket fee and sell drinks

Noise [5ZIN17%; 21%. 32% such that it discourages.”
Complaints
Don't know oS 7o) 21% 41%
local talent

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

EOUND MUSIC CITIES
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Music Venues/Presenters Only

Venues/Presenters: Regulations and Policies Impact [HH"“"

Lack of Live
Music Policy

129 24% 32%

Permit Expense
Timeline

15%) )! 29%

Beer Liquor

o 7% 47%
permitting

Sound Noise
uncertainty

17% 34%

Risk of Fines 4% 11%) 26% 44%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

. Highest Im... . Higher Imp... . Medium Im... . Lower Impa...

Lowest Imp...
EOUND MUSIC CITIES
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100%

“All above are concerns of venue owners”

“None of these.”

“In my context, these aren’t usually
issues. We have to jump through the
hoops, but we know what they are. |
can see how many independent artists
might not, and it’s not always easy to
find out without the right connections.”
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Music Venues/Presenters Only
Venues/Presenters: Suggest Tools To Improve Regulatory Hﬂ
Compliance N|]

m
D&

NSUS

Regulatory

Guide Indoor 67% “Non-profit or community groups

should get free/very reduced costs to
use public spaces and parking, etc.”

Regulatory
Guide Outdoor

66%

City-Owned
ity-Owne 60%

“Chattanooga needs an updated and
well-informed calendar of upcoming
events including all concerts, club
bookings, and festivals that is updated
58% weekly. This calendar should show all
events for at least the next year.”

Rental Guide

Vary costs by
event size

Beer permits
no hearing

56% “Education on all of the
above - or some kind of
resource guide.”

Other 1%

0% 10% 20% 30% 40% 50% 60% 70%

§OUND MUSIC CITIES
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Music Venues/Presenters Only

Venues/Presenters: Desired Tools for Live Music Industry [
Generally

MuUsIC EnsU®
Local talent
di _ po%
irectory
Audience
0, I3 ”
Develop't Tools — P Calendariii!
Production 0
Directory _ o “City investment
in music venues.”
ide f
Presenters
“More Independent Venues!”
Ent District
0,
Redesign _ M
Venue Social
0,
Media Group _ 9%
Directory
0% 10% 20% 30% 40% 50% 60% 70%
EOUND MUSIC CITIES
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Music Venues/Presenters Only

Venues/Presenters:; How Talent Is Paid

Guarantee (as

expense) 4% 8%
Guarantee - .
(from Door)
Percent of o —

Door

Tips Only 3% 14% 68%

Percent of Bar 3% 6% 81%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

. All . Most *) Some Little

g None
OUND MUSIC CITIES
© 2023 Sound Music Cities, All Rights Reserved

“We pay a flat rate plus
feed the artist and they
get tips also.”

“We usually run an 80/20
split of the door- bands
take 80.”

“Donations 100%.”

“N/A - nonprofit volunteer-
based structure.”
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Music Venues/Presenters Only

Venues/Presenters: Local v. Regional Talent Bookings [HHE“]

/ This can be confusing. As a guide: “7% of Venues report 0% of their bookings are Artists from Local Area.”

Artists from 14% 13% 509 1%
Local Area

Artists from
Region (3hrs)

13% 39% 4%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

0% 1-24% U 25-49% . 50-74%
. 75-100% | don't know

§OUND MUSIC CITIES
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Music Venues/Presenters Only

Venues/Presenters: Intent to Book More Local Artists (3 yrs) [N "“

50%
40%
30%
20%
10%

0%

§OUND MUSIC CITIES

27%
17%
8%
Definitely Probably yes Don't know Probably no

yes

© 2023 Sound Music Cities, All Rights Reserved

“The music industry is in a transition
and ticket confidence isn’t as strong
as pre-Covid. | cannot honestly
answer the question without knowing
how/if it will improve.”

Definitely no
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Music Industry Only

Industry: Music-Related Industry Occupations

Services
Development o
Education _ 0%
Marketing 34%
Production
_ 330/0
Support
Reco”.jmg _ 80%
Services
Agents and Biz .
Label
0
Wholesalle 12%
Retail
PUbliShing - L
Manufacturing - 7%
Medical 6%
0% 10% 20% 30% 40%

EOUND MUSIC CITIES

musIC
o <ground drumimer Programs ¢ websites
I C ce music : & Artict Ne & e ,‘
REGEUCEUmAS music festivals Artist Development produce
) vate support Cawriting | art com
promote priv ‘~'! promotion SYPPO! songwriting y Pl i ”| INityhostj e yde
>hotography "2di0 nerformances singin ive music help {qurs 7
PR EPTY p productlon S —— mall
scene industry skills - e
) marketlng r primarily
Play solo | : artISt studio lance
- L&llt}l]‘bOOkIngeventS R
':t?ﬁ‘)UHi‘Jl band engineer‘rua.\:i,v,&\.:)x)\,[("\ medla
team Education years ~eal miteiriana
PR i l'ocal' Venue reCOrdIng LOC u[ musiclans
best i dan narfmrmmar show building
video performel l'VeteaChmg > DJ reative
racord mie master SNIEaNMEnt  ysnalias EXPEriE SerV|lceHS perform church planning
) \/oca yroducer ) M ager | Jlc 0 ’ : ,7
public st \l [(""i"‘“" training Manage 9 SI8N professional
event production P mans  (DOGKINE GEeN _
make live performance management artis

“Artist Development, artist management,

“Bartend.”

artist booking. Talent buying for venues.

Entertainment management for umbrella
corps. Creative services for businesses
in the music industry. Small business
development and consultation for

“Writing,
production,
engineering,
graphic design.”

Startups in the music industry.”

© 2023 Sound Music Cities, All Rights Reserved

t

“Booking,
Marketing,
Managing.”

“Production
support for

live events.”
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Music Industry Only

Industry: Percentage of All Work That is Music-Related [HH"“

59 %

§ou CCCCCCCCCCCCC
© 2023 Sound Music Cities, All Rights Reserved 56



Music Industry Only

Industry: Geography of Music Clientele

Chattanooga
Region

Regional
(within 3 hrs)

21%

31%

24% 61%

0% 10% 20% 30% 40% 50% 60% 70%

. All . Most . Some

OUND MUSIC CITIES None
g et i i sy 1 g+ o v

31%

80%

Very Little

10% 3%

17%

90%

100%

CHA
il

sUS

“I have a studio and am
ready to work for local
artists to record/mix music.
I'd love to access
resources to get my name

out there with local artists.”
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Music Industry Only
Industry: Features of Music Industry Employment

Music Work

0,
Learned Locally 58%

Music Work

0,
Learned E'where 35%

Work Travel
Monthly

27%

Remote work

but live here 26%

Other 7%

Employer HQ

0
Elsewhere 7%

0% 10% 20% 30% 40% 50% 60%

§OUND MUSIC CITIES
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All Respondents

Health Insurance: Current Status of Coverage

EOUND MUSIC CITIES

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

81%

Yes

10%
4% 4%
No, 2+ Years No, Recently Prefer not
Without Lost to say

1%

Don't know

© 2023 Sound Music Cities, All Rights Reserved
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All Respondents

Health Insurance: Current Coverage Provided By...

(for the 81% of respondents who currently have health insurance)

EOUND MUSIC CITIES

50%

40%

30%

20%

10%

0%

43%

Current or
former
employer

17% 17% 16%
- .
Family | pay (me,  Government  Prefer not
member, family) to say
their
employer

0%

Local
NonProfit
Helped

© 2023 Sound Music Cities, All Rights Reserved
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All Respondents

Health Services Provided By...

§OUND MUSIC CITIES

90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

Primary Care
Provider

36%
16%
Urgent Care Emergency
Provider Department
(Hospital)

7%
[

Community
Health Center
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All Respondents

Current Health and Wellness Concerns

EOUND MUSIC CITIES

70%

60%

50%

40%

30%

20%

10%

0%

59%

23% 21%
15%
None of these Physical Uncovered Mental
health Dental or health or
concerns Vision substance use

4%

Intellectual
and/or
development
disability

© 2023 Sound Music Cities, All Rights Reserved
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All Respondents

Current Needs Struggling to Afford

EOUND MUSIC CITIES

None of these

Dental Vision
insurance

Rent or
mortgage

Health Ins
premiums

Healthcare

Nutritious food

Prescription
drugs

Childcare or
elder care

Adequate
transportation

21%

21%

19%

16%

12%

9%

8%

7%

0% 10% 20% 30% 40%

50%

60%

60%
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All Respondents

EOUND MUSIC CITIES

70%

60%

50%

40%

30%

20%

10%

0%

61%

No

18%

Yes, through
my non-music
job

13%

Yes, Other

7%

Yes, through
my music job

4%
7

Yes, as a
freelancing
music person

© 2023 Sound Music Cities, All Rights Reserved
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All Respondents

Pandemic Relief Was 15t Government Support Ever,

as a Music Professional
(for the subset of respondents who received pandemic relief through music work)

Received Pandemic Relef Funds While Living in Area

%
- 90% 75%
. _ - . 80%
) .-., e 70%
— X 60%
& 50%
40%
30% 21%
20%
4%
10%
0%
Yes Not sure No

§OUND MUSIC CITIES
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All Respondents

Current Housing

70%
60%
50%
40%
30%
20%
10%

0%

61%

Homeowner

23%
1%
Renter | live with
others and
contribute

7%

Stable
housing but
don't
contribute

1%

No permanent
or stable
housing

EOUND MUSIC CITIES
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All Respondents

Changes in Housing (within Most Recent Two Years)

EOUND MUSIC CITIES

80%
70%
60%
50%
40%
30%
20%
10%

0%

65%

No

16%

)
12% 8%

Housing Moved just  Moved into

costs have once the area

gone up locally from
elsewhere

6%
I

Moved more
than once
locally

4%
|

Housing
costs
reason for
my move
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All Respondents

Demographics: Hispanic Ethnicity

EOUND MUSIC CITIES

100%

80%

60%

40%

20%

0%

90.5%

5.4%

No Prefer not to say

4.2%

Yes
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All Respondents

Demographics: Race and Ethnicity [H

80% 71.4%

70%

60%

50%

40%

30%

0
90% 13.0% 8 .59 c oo,
- - e 1.0% 0.7% 0.2%
0% _—_
White Black, Prefer Two or Asian or Native Native
European African not to more Asian Am or Hawaiian
Origin or say races American Alaska or PI
Africa... Native
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All Respondents

EOUND

Demographics: Race and Ethnicity (Aggregate) v. General

Population

s

80%

70%

60%

50%

40%

30%

20%

10%

0%

W 2022 Music Census
2022 GenPop

76.2%

White /
European
Origin

70.4%
76.2%

Race and Hispanic Ethnicity (Aggregated)

Chattanooga Music Census (2022) vs Chattanooga MSA General Population (2021)

12.8%

Black,
African or
African
American

12.7%
12.8%

Prefer not to
say

8.5%

. 5.1%

Hispanic

4.2%
5.1%

.O% .4% .1% .0%

Two or more
races

2.3%
4.0%

Asian or
Asian
American

1.0%
1.4%

Native Native
American or Hawaiian or
Alaska Pacific
Native Islander
0.7% 0.2%
0.1% 0.0%

MENA
(Middle
Eastern or
North
African)

0.0%

cHATIA.

.s%

Other

0.0%
0.5%

© 2023 Sound Music Cities, All Rights Reserved

cHATIA

s
musIC censY
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All Respondents

g

Race: Benchmarking Against 8 Other Music Cities

(

Race (by City)

90.0%
84.0%

80.0%

White 68% Average
BIPOC 24% Average |

70.0% 67.0%

74.3%

70.4%

AVg == === mmmmmmmmmmmmmmeeee

60.0%

60.3%

59.1%

50.0%

40.0%

30.0%

24.4%

avg ==

20.0%

10.0%

0.0%
AUS (2014) PGH (2018)

*BIPOC includes Black/African American, Asian, Native Am,
Native Hawaiian, Two or more races, and Hispanic

9

CLT(2018) SEA(2018) DC(2019) AUS (2022)

m BIPOC*

" White / European Origin

SAC (2022)

CHATT (2022)

UND MUSIC CITIES
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All Respondents

Demographics: Age

40%

30%

20%

10%

0%

5.0%

18 to 24
Years

35.7%

25t0 39
Years

29.3%

14.1%

40 to 54 55 to 64
Years Years

13.2%

65+ Years

2.7%
[

Prefer not
to say

EOUND MUSIC CITIES
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All Respondents

Demographics: Age (v. 8 Other Music Cities)

-

-

-
Music Ecosystem Age Comparison (Chattanooga vs 8 city USA Average)
45%
40.3%
40% Y
35.7%
35%
30.2%
30% 29.3%
25%
20%
15% 14.1% 14.1% 13.2%
1% 6.8% 7%
5.0%
5% ] H
18-24 Years Old 25-39 Years Old 40-54 Years Old 55-64 Years Old 65+ Years Old
m CHATT (2022) Average (8 City)
J

§OUND MUSIC CITIES
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All Respondents

Demographics: Gender

70%
60%
50%
40%
30%
20%
10%

0%

63%

31%

4% 29
Male Female Prefer not Genderqueer
to say or non-binary

0%

Agender

§OUND MUSIC CITIES
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All Respondents

Gender: Benchmarking Against 8 Other Music Cities [H

2

Gender (by Cit‘l) Male 67% Average

90.0% Female 28% Average |

78.0%

80.0% 75.3%

70.0% 67%
e 625% . 63% . - 63%

;
~
[=)

N

60.0%

50.0%

40.0%

30.0%
a

vg -

20.0%

10.0%

AUS (2014) PGH(2018) CLT(2018) SEA(2018) DC(2018) AUS(2022) SAC(2022] CHATT (2022)

0.0%

m Male = Female
e v
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All Respondents

Demographics: Sexual Orientation

EOUND MUSIC CITIES

90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

76%

Hetero
sexual

10%

Prefer
Not to
Say

5% 2% 2% 2% 1% 1%
Bi Gay Pan Prefer  Lesbian  Queer
sexual sexual to

self-de
scribe

1%

Asexual
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All Respondents

Diversity, Equity, and Inclusion Adjective Pairs

Homophobic / Non- Racist /
Homophobic Inclusive

Uncomfortable /

Safe

Ageist /
Non-Ageist

§OUND MUSIC CITIES
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Sexist /
Non-Sexist
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All Respondents

§OUND

Diversity, Equity, and Inclusion — Overall Results

cHATIA

S
NEL
ic CE
mMUS
1 Racist / Inclusive
2 Sexist / Non-Sexist

3. Homophobic / Non-Homophobic

" 4 Ageist / Non-Ageist
" 5 Elitist / Non-Elitist
" 6. Uncomfortable / Safe

2022: Diversity Equity and Inclusion Questions (All Respondents)

B Very Negative M Negative Somewhat Negative Somewhat Positive  H Positive B Very Positive
26% I - I 74%
32% I - I= 68%
28% I - 1Is 72%
39% L I . | 61%
54% I S . 46%
19% _— S 81%
60% a0% 20% % 20% a0% 60% 80%

Copyright © Sound Music Cities, LLC. 2022. All Rights Reserved.
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All Respondents

cHATIA

NSUS

DEI: Deeper Analysis of Sub-Groups

wusic C8

See Appendix:
DEI Deep Dive

February 2023 gwo

§OUND
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All Respondents
)[HHTIH

DEI: Deeper Analysis of Elitism (Sampling of Comments

s
musIC censY

“There is an elitist clique in this town. The same
group of people are hired to play every gig. If
you aren't in the clique, you can barely find work
and forget being hired to play high-profile gigs
and festivals. That needs to change.”

“Why is someone with the equivalent of a B.S. in
music and years of playing and performing
experience and composition skills unable to find any
meaningful work in some music-related field in
Chattanooga and what can be done to change that?”

“l am not sure what the local government can do
about this but the local music scene seems to be

focused on a handful of bands and the same , ) ) ) _
musicians. This makes it difficult for less ‘LOVE seeing the Chattanooga music community grow. It still feels like a
established musicians and bands to get air time tight-knit, kind of underground community, but I'm seeing it grow more and

on WUTC, land better gigs, etc. lessoning the more. In my experience, it has been very welcoming as a new Chattanoogan.”

variety of music in the area.”

“We need more gatekeepers in this community.
The same artists get the same opportunities.”

“You didn’t consider “classical” musicians. Everything
seemed directed to “commercial music”. There is a large
netlwork. o S.’ ng .ers’ IBSPIISEIESS LD Clis CI.aSS’Ca”%, “Even music for younger Kids is elitist here. Music should not be held
W 7 G Gty Yl e Suiplpnih (reneien Slise: hostage by just the people who can afford to send their kids to private
schools, or people who put their kids on a list when they're newborns.
Sorry to rant, but | believe it could change a lot..”

§OUND
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All Respondents

Comments: How Has Pandemic Changed Things?

cHATIA

MusiC cENSU®
“Music was determined to be nonessential, and all hopes of | have lost contact with some of the peoplg we collabprated Wlth., tfley
: : v g - . have changed focus. Need to reconnect with the music community.
income were gone in a few short weeks. | don't think | will ever
be comfortable living off music related income alone anymore.”
2 Y “l took advantage of everyone working from Zoom. It really opened up opportunities

in places that may have only been open to me if | lived there or regularly traveled
there. It opened up opportunities in NYC and San Diego | might not have had

“I find that more people want outdoor music otherwise.”
opportunities and may have come to
appreciate outdoor venues more than before.” “More people started playing instruments during the pandemic. When there

are more musicians, there is more need for the services my store provides.”

‘Remote work has greatly increased my

potential time for music opportunities.” “It made me realize that this is what | want to do for a living.” || | beégan learning the music production and

audio engineering processes in earnest,

“By necessity | cancelled a seven %hlch / h.ople. will {ead t;) new opI;/)ortunlltllces in

“Many smaller weekday gigs have dried up. Mainly year radio program.” lim music, licénsing, etc. as weil as sell- ,
” released music on the streaming services.

due to venue closures and venue budgets.

“l feel it has brought to light the

. ili ' ' “It has taught me to be creative in growing
“Because we couldn't work for such a long time, vulnerability of many freelancing and gig ' ' : Vi
o/ workers, and hopefully there is more my skills and creating music opportunities

venues have forgotten we're out here. It's really .
i ” that are accessible to all, regardl f
hard to rebuild an audience after an absence.” awareness and support moving forward. — I all, regardless o

it shgttered my momentum, an'd I roze. I've sp”ent this “It shuffled the deck and gave new artists opportunities.”
year in therapy getting my confidence back up.

§OUND
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All Respondents

Comments: Role of Non-Profit Organizations

cHATIA

MU5|C CENSUS
“As a non-profit, | can tell you that we have been able to “None that | am aware of” “They've played a role in making it more
support more artists after Covid than before the pandemic.” difficult to establish a legitimate industry in
Chattanooga. They take up all of the
social bandwidth pushing projects touted
“Some local Latino-focused and art-focused nonprofits have been great at as promoting industry growth but don't
securing funds and inviting local presenters and artists to showcase their talent.” have a single person on the team that'’s
had real deal career success in the
industry.”
‘Rising tide lifts all boats. | haven't “Nonprofits have been the B . , . . ”
been helped directly, but nonprofits main stabilizer for my income.” Nonprofits don't support the hip hop community at all.
help drive participation in music, and
e e “Lots. Non-profits are key to supporting local music culture.”
“Many cities of our size do not have a local Nonp(of/ts have p{ayed a major r.ole in suppon‘mg my persoqal music career in the way of
) . providing community for me. Having friends, making connections, and being encouraged
symphony, and | believe we should do everything ) X . :

. and pushed creatively, has been priceless for me. Outside of the community aspect, | have
we can [o protect, preserve, support, and grow this never received any monetary support towards my music from any nonprofit in Chattanooga.”
organization for the benefit of everyone involved!” y y supp y y P ga.

“They haven't. | don't know any that will “As a church (non-profit) musician, that is my main source of current income.”

support a musician of my genre.”

OUND
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All Respondents

Comments: Common Goal for the Music Scene?

cHATIA

s
music censY

“To identify our authentic strengths and unique musical "niche”
as a region and use these assets to grow our music economy.

To build infrastructure where it is lacking that is necessary for

cultivating a successful and thriving music economy.”

“Efforts to encourage live music performance is the way forward. | feel
Chattanooga is a music-friendly place. | feel encouraged and supported by
other musicians I've met, even if | don't directly work with them, and | try to
encourage/support them. And we always like to see young people up on
the stage, to initiatives to encourage and cultivate young talent is key.”

“More urban events and concerts for the African
American community. Jazz/RnB/Hip Hop/Neo Soul.”

serious as STEM programs.”

“Take music (and the arts) seriously. As

“‘Equal access and open ears.”

“More independent venues of less than 500 capacity.”

“It is going to take all of us in

“It would be nice to bridge the
riverfront area with southside
with music in between so the
city is more cohesive.”

“A few more spaces in the
downtown area that host live
music would be great, with
small guarantees for local
artists to encourage more
artistic expression!”

the industry to figure this out.”

“Inclusivity. Not just of gender, racial, and sexual
identity; Also of all different genres and styles.”

“Creating a safe environment for all to enjoy our love of music.”

“We need a music venue "village" like Nashville's 2nd Avenue,

with equal opportunity for all area bands and artists to play there.”

“I think we need to build a culture that
promotes local artists in excellence.”

“We need diversity and inclusion. Most cities have

“Work together and share the spotlight and that but | seem to only see shows advertised for
bring the light to others. Unite or die.” primarily the same types of bands and musicians.”

EOUND

“I am still figuring out what it looks like to me.”

“We all love what we do but we need more community support.”

© 2023 Sound Music Cities, All Rights Reserved
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All Respondents
Comments: Suggestions for Government Support [HH"“

MUSIC CENSUS
“Sponsor some industry-centric educational seminars.” “I would like to see improved information access/directions regarding booking
public parks ie Miller Park and/or smaller neighborhood parks in order to
“Support porch fest and community events.” produce live music events, including liability insurance and options from
insurance vendors who may have a cooperative relationship with the city.”
‘RESTRUCTURE POLICIES TO MAKE LESS RESTRICTION ON LATE NIGHT
NOISE. EXPAND THE MUSIC ZONE TO NORTH CHATT AND HIGHLAND PARK.” “more hyper-local events - street or area parties/gatherings.”

“‘Rent assistance or rent-controlled spaces where music can be practiced and
“Expand the library's learning studio to its own venue

taught.”
, with multiple sound booths.”
“Grants.” “Anything that creates space for or helps support
DIY music culture is a great thing.”
“‘SUPPORT MUSIC EDUCATION IN OUR SCHOOLS!”

“I think making city-owned indoor/outdoor venues
available for events, at low-cost rental, would
“Yes, a shared online space where we can add information about our own groups/events/etc.”

benefit all genres and sectors of the industry."

“The city should open a public practice space somewhere

“Access to health care for the self-
“Healthcare. Establish a
visible downtown with all their empty real estate.”

employed would be fantastic.”
Musician’s Clinic. Tax incentives.”

EOUND
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All Respondents

Word Cloud: Suggestions for Government Support [H

resources - :
programming . cic scene SChools  plan networking

CONCerts b sinesses area oay Encourage bands money promote
music arts local government Chattanooga SPace festivals host
talents COMMUNILY Kol funding arts  scene inclusive

focus CIty shows open
Invest local Support Makzl p

groups public
find building events venues grants

opportunities
creatives

create
tOWN pigger

worklocal talent
parking fiee local musicians perform
o 8igs experience

economy allow
local musicoffer

o performanc
organizations

iIndustry
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© 2023 Sound Music Cities, All Rights Reserved 85



All Respondents

Comments: “What Did We Miss?”

cHATIA

s
musIC censY

“How can Chattanooga music scene offer more of a
networking hub so that music producers and artists
can link up with each other easier and find other
creators/artists who have compatible creative

“Thank you for making the effort to understand
musicians better. Particularly those of us who
depend on it for our incomes.”

“I think this is a great idea and | think if
we all work together, we can finally
make this city a true music destination.”

visions?”

“Create a weekly report on who is performing at what
venue: radio, website, paper. A “‘where will | go tonight
“app that is current and updated every day.”

“More about WHY Chattanooga’s music scene isn't diverse”.

Musician’s Co-Op?”

“Our local audiences need a trusted source to say "go see
this" and to trust. But I will often travel to other cities to
see the live music | want to see. Even ... and | think this is
key ... even if the same band is playing in Chattanooga.”

“What are your ideas for establishing a

talent.”

“As a worship leader, I'd be interested to
know the impact local churches have had on
the musical development of area musicians.”

EOUND

‘I would love to see how many responses you get from folks that identify as
Latino/Hispanic. I'm not sure what can be done to develop/inspire more local Latino

“l don't know if this exists - but it might be nice to have some kind of non-
profit, central hub for booking and info - even just the "where can l/we
play" and the policies or contact information for the establishments..”

“More questions related to teaching music.
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