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Chattanooga Tourism Co. and the
Chattanooga Chamber are
tracking the latest data on the
impacts of COVID-19 on the
Hamilton County Tourism
Community.

This deck includes the latest
tourism recovery indicators
and accommodations data.

A new deck will be released EOD
each Thursday.



DATA

SUMMARY

Re-Opening of attractions and seeing
others travel is key to getting visitor
economy going

2/3rds population neutral or comfortable
with travel and welcoming visitors

Sharp rise in planned June Road Trips
Planning has begun for next trips

Sharp rise in short-term hotel booking for
families

Ratio of positive tests to overall testing
continues to decline in TN



IMPACT ON TRAVEL PLANS

Information/Cues Indicating it is Safe to Plan Domestic U.S. Travel - Comparison

Official advice from the CDC or other federal government health experts
Federal government advice that it is safe to travel domestically

Social distancing rules are relaxed in your state and surrounding states

Official advice from your state government/governor that you can travel within your
state
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Official advice from your state health department that you can travel within your state

Advice from the White House Coronavirus Task Force

Major visitor attractions in your state and surrounding states are reopening
Major national visitor attractions such as Disneyland/Disney World are reopening

Deals and offers from the tourism industry promoting travel in the next month or two
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“What would make you feel safe and comfortable going to a museum,

aquarium, theater, zoo, or concert again?”
As of 18 May 2020, multiple choice, select all that apply, choices populated by lexical analysis
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Availability of Coronavirus vaccine

yeeing others visit
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Government lifting travel, movement, access restrictions
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Mandatory face coverings
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Organizations choosing to re-open

Availability of hand sanitizer

No s gr ificant ch INges necessary | feel safe and comfortable

Avoiding long lines of people

Limits on crowds (e.g. imit attendance)
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Excusive hours for vulnerable populations 6.8
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Onsite health monitoring (e.q. taking guest temperatures)
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TRAVEL PERCEPTIONS

Perceptions of Safety and Travel

| support opening up my community to visitors 18%

| feel safe traveling outside my community 15%

| would feel safe dining in local restaurants and

shopping in retail stores in my community 19%

0 50 100

Strongly disagree W Disagree W Neutral B Agree M Strongly agree
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ROAD TRIP PLANS

Month of Next Road Trip

Question: In what month do you woe |G 5.0
expect you will take your NEXT xd _ -

. - m u 12.
ROAD TRIP (Traveling in a personal ’
automobile)? avgest [
(Base: All respondents, 1,200 completed September _ 10.2%
surveys, Data collected May 8-10, 2020)

Question Added in Wave 9 e S6%
December - 4.4%

Sometime in 2021 20.2%
Sometime in 2022 or later - 1.8%
Never - | don't or won't take a road trip - 3.6%
0% 5% 10% 15% 20% 25%




Preparations Already Completed

for Next Leisure Trip
(% of travelers selecting any of the following)

Talked to friends/relatives Researched things to see Booked hotel, motel or
about trip (31.7%) and do on trip (23.3%) inn (22.4%)
Bought plane tickets Booked passage of Purchased train None of these

(17.9%) a cruise liner (9.7%) tickets (5.6%) (29.6%)

Destination ¢ Analysts
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Downward trajectory of positive tests as a percent of total tests within a 14-day period

Total Cases as Percent of Total Tests

Source: Governor Lee



ACCOMMODATIONS
DATA



Tennessee

TN TRAVEL SPEND
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=== Spending (S Millions)  ======9% Change YOY

Source: Tourism Economics

7-Mar 14-Mar 21-Mar 29-Mar  4-Apr 11-Apr  18-Apr  25-Apr 2-May 9-May
Spending (S Millions) $433 $346 $143 S76 S66 S57 S56 S51 S57 S68

% Change YOY -1% -21% -67% -83% -85% -87% -87% -89% -87% -85%

Source: Tourism Economics



Hamilton Co. COVID19 Occupancy Trend

OCCUPANCY TREND (%)

=== This Year Last Year
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Hamilton Co. COVID19 Average Daily Rate Trend

ADR TREND ($)
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Hamilton Co. COVID19 RevPAR Trend

REVPAR TREND ($)
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Hamilton Co. COVID19 Demand Trend

DEMAND TREND
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Hamilton Co. COVID19 Hotel Revenue Trend

REVENUE TREND ($)
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CHAMBER COLLECTED
COVID IMPACT DAIA




CHATTANOOGA TENNESSEE

COVID-19 Economic Indicators

May 21,2020

(@ CHAMBER

Daily Online Job Postings
Sourca: TN Dept. of Laber & Workforca Daval opment

10,119
8,73
7.50 7,247 7,288
\ 6,109 6,225
4,847 4,989
9-Mar 8-Apr 15 1-May 16 18 20
e Hamilton County - Chadltanooga MSA Southeast Region

Southeast Region includes the following counties: Bledsoe, Bradley, Grundy, Hamilion,
McMinn, Marion, Meigs, Polk, Rhea and Sequaichie

Daily % Change in Hourly Employees - Small Business
Indexed to January 2020

Sources: Homebasa; Horvard at al

-51.9%
1-Feb 1-Mar 1-Apr 1-May 11 13 15

e Hamillon County  —a—Tonnessce

Weekly Initial Unemployment Claims
Source: TN Dept, of Laber & Workforce Davelopment

116,141

28,692

2,522 2,469
199 e

1-Feb 7-Mar 28 4-Apr 25 2-May 16

-&—Southeast Region  —®—Tennessce

Az of May 16, 2020 there are 314,487 continued claims in Tennessee.

Daily % Change in No. Hours Worked - Small Business
Hourly Workers - Indexed 1o January 2020

Sources: Homebase; Harvard et al

-54.2%
1-Feb 1-Mar 1-Apr 1-May 11 13 15

e Hamilton County s Tonnesseo

Note: Homebases s primary customers are: resfourants, food & beverage, refail and service businesses.



CHATTANOOGA TENNESSEE

COVID-19 E ic Indicat CHATTANO DG A
covio-1 conomic Indicators @ CHAMBER

Monthly Local Sales Tax Collected Monthly Enplanements
Hamilton County, TN Source: Chattancogo Metropelitan Airport
Sourca: TN Dept. of Ravenue
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CHATTANOOGA TENNESSEE

COVID-19 Economic Indicators A
covio-1 (@ CHAMBER

Estimated Essecr:‘t‘lgl :nd N'gsr:EssomlalJobs Hamilton County, TN ad A
Sources: CISA Guidance on the Essential Criical Infrastructure Confirmed COVID-19 Cases L\
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Daily Social Distancing Scoreboard
Hamilton County, TN
Source: Unacast

Composite Score F
Reduction in Average Mobility Less than 25% F
(Based on Distance Traveled)

Reduction in Non-Essentfial Visits Less than 35% F

Reduction in Potential Human Encounters | Less than 40% F
(Compared to National Bazeline)
Methodology available: unacast.com

Daily COVID-19 Testing and Outcomes
Hamilton County, TN
Source: TN Dept. of Health
Positive 447
Negative | 6,219
Deaths 13
Social Distancing, Testing and Outcomes Data as of May 20, 2020
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The first known case of COVID-19 was reported in Hamilton County on March 13, 2020.



For additional information please contact:

Dave@chattanoogatourism.com
For tourism recovery indicators

Brian@chattanoogatourism.com

For accommodations data

Mhamilton@ChattanoogaChamber.com

Miriam Hamilton, Chattanooga Chamber

For economic inidators



http://chattanoogatourism.com
http://chattanoogatourism.com
http://ChattanoogaChamber.com




