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Chattanooga Tourism Co. and the
Chattanooga Chamber are
tracking the latest data on the
impacts of COVID-19 on the
Hamilton County Tourism
Community.

This deck includes the latest
tourism recovery indicators
and accommodations data.

A new deck will be released EOD
each Thursday.



Research

Summary

Chattanooga Area Hotel
Occupancy leads the region at
50%

Occupancy reached new high
during pandemic at 91%
Saturday of Labor Day Weekend

Must instill confidence by
communicating restrictions and
precautions to travelers

Road Trips are going to
continue to dominate

VFR, Outdoor and Sporting
events are primary motivators
for travel



Perceptions of Safety for Visitors and Travel

| | | | I |
| support opening up my communit
PP P supmy nunity 29% 26% 18%
to visitors
| feel safe traveling outside my
: 26% 33% 16%
community
| would feel safe dining in local | | | | ‘ |
restaurants and shopping in retail 23% 29% 19%
stores in my community | | | | | |
m Strongly disagree  m Disagree Neutral Agree Strongly agree



25%

of American Travelers
consider themselves
to be ready to travel
without hesitation




| am hesitant to travel because...

Travel restrictions™® are unclear in the destinations I'm... | 52%
Travel restrictions* vary between destinations 48%
Health & safety protocols** are unclear in the..j 43%
Health & safety protocols** vary between destinations 42%
| do not feel safe traveling outside my community 40%
| am not sure if visitors are welcome in the destinations... 25%
0] 20 40 60



IMPACT ON TRAVEL PLANS

Influence of Face Mask Requirements® on Destination Choices

| will only visit destinations that require the use of face masks in public

| am more likely to visit destinations that require the use of face masks in public
Face mask requirements have no influence on my destination choice

Not sure/undecided

| am less likely to visit destinations that require the use of face masks in public

| will not visit destinations that require the use of face masks in public

*In public where social distancing 1s not possible
| I

Travel Sentiment Study Wave 16

Lengwoods |

40



First Trip Travelers Will Take in the Next Six Weeks

| am not planning to take a trip in the next 6 weeks 35%

Travel by car to see friends and relatives within 200 miles in the U.S. 15%

Travel by car to see friends and relatives more than 200 miles in the U.S. 11%
| will vacation at home first (i.e., staycation) | 10%
Travel by plane to see friends and relatives in the U.S. 9%
Travel by car for a vacation/getaway within 200 miles (not to see... 8%
Travel by car for a vacation/getaway more than 200 miles (not to see... 5%
Travel by plane for a vacation/getaway (not to see friends/relatives) in the U.S. 5%

International trip to Canada or Mexico 1%

Trip to another international destination 1%




Daily Index YoY Last 7 Days YoY Last 30 Days YoY

- Q04 - -
+ /7.8% - 28.5% - 18.4%




Daily Arrivals ©

Arrivals
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Fri Jul 3, 2020

2,156

Apr 2020

May 2020

Jun 2020

Date

Jul 2020

Aug 2020

Sep 20

Top Origins
Origin
Knoxville, Tn
Murfreesboro,
Nashville, Tn
Atlanta, Ga
Cartersville, G
Marietta, Ga
Birmingham, A
Canton, Ga
Maryville, Tn

Huntsville, Al

Visitors

5,714
3,072
2,208
2121
1,492
1,466
1,402
1,348
1,267

1,249



HOW AMERICANS TRAVELED IN THE SUMMER OF COVID-19
JUNE 1 — SEPTEMBER 6

Ny,
24 90/) TOOK A TOOK A 000
774 LEISURE TRIP BUSINESS TRIP 0%
; \
TRAVELED FOR A TOOK A
9 0,
7.6% ) CONFERENCE EVENT STAYCATION $26:0%

AVERAGE NUMBER OF OVERNIGHT LEISURE TRIPS Iﬁl

WHERE THEY STAYED DESTINATIONS TYPES VISITED

Private home of a o
friend/relative 29.6% Beach destinations/resorts 24.9%
Full-service or 3-4 star hotel _29.3% Small towns, villages or

0,
rural destinations/attractions B! o

Budget hotel or motel - 14.7% State, county or regional b,

parks or recreation areas e
Luxury or 5-star hotel -13.7%

Cities or metropolitan areas 18.2%
Peer-to-peer lodging - 11.5%
U.S. National Parks 13.2%

Vacation home rental -10.7%
.Mo'unfaln -”.7%
Campground or RV park - 10.0% destinations/resorts

0
Bed £ Eoaae s -7.9% Theme or amusement parks -9.0A>

Time-share property -6.4% Desert destinations/resorts 5.2%




CHATTANOOGA AREA

HOTEL DATA




1200 60%

1000 0%
. 40% Hamilton Co.
g 800 30% 2 STVR
v Q
§ 600 20% °
5 400 10% 3 Bookings
3= 0%
200 10% 10%
0 -20%
Jan Feb Mar Apr May Jun Jul
mm 2019 723 697 815 840 953 910 948
As of July 31st
mmmm 2020 1053 1034 @ 1025 @ 762 886 861 856
% Chg | 46% 48% 26% 9% 7% 5% | -10%
Axis Title

Source: AirDNA
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Room demand: US

Quarters relative to trough, level relative to prior peak

20%
o 8 quarters to
10% _ recover prior peak P
Prior peak level
0% o
12 quartersto
-10% recover prior peak
Next year: 2021 Q3
-20%
-30%
-40% =40.4%
-50% Today: 2020 Q3 Hamilton Co.
2020 Q2 =-32.5
-60% 2020 Q2
-710%
-4 -2 Trough 2 4 6 8 10 12 14 16 18
¥ Global Financial Crisis Global Coronavirus Recession

Source: STR; Tourism Economics



(# Room Nights)

250,000
200,000
150,000
100,000
50,000
0
Apr May Jun Jul Aug (MTD)
2019 195,041 201,008 203,792 220,870 182,319
2020 121,757 128,573 157,212 180,833 153,486
s % 0f Chg -37.6 -36.0 -229 -18.1 -15.8

BN 2019 M 2020 =% of Chg

0.0

-5.0

-10.0

-15.0

-20.0

-25.0

-30.0

-35.0

(% YoY Chg.)

Hamilton Co.
Hotel Room
Demand

As of August 29"
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©
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0.00
Apr May Jun Jul Aug (MTD)
- 7019 103.49 102.88 103.18 101.14 95.39
2020 69.60 72.73 81.63 87.87 83.35
s % 0f Chg -32.8 -29.3 -20.9 -13.1 -12.6

BN 0019 M 2020 e===9% of Chg
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Hamilton Co.
Average
Daily
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25,000,000 0.0

-10.0
20,000,000
— -200 — o
§ 15,000,000 -26.4 200 %0 qullion CO.
= >
= 10000000 w00 2 Hotel Revenue
v X
-50.0 —
5,000,000
-60.0
0 A -70.0
Apr May Jun Jul (Ml;%)

th
mmmm 2019 | 20,185,255 20,680,425 | 20,991,276 22,338,156 17,392,048 As of August 29

2020 8,508,073 9,343,196 12,863,243 15,889,069 12,792,414
s % Of Chg -57.9 -54.8 -38.7 -28.9 -26.4

BN 2010 B 2020 e====9% of Chg




Hamilton Co.
vs Others

Hotel Occupancy

YTD

As of July 31¢

Occ %

2020 2019
United States 43.7 67.0
Hamilton County, TN 50.1 63.1
Asheville, NC 41.0 70.6
Atlanta, GA 47.6 71.6
Birmingham, AL 47.8 69.0
Charleston, SC 47.3 74.9
Knoxville, TN 42.5 62.4
Nashville, TN 42.8 74.2
Orlando, FL 47.4 79.7
Gatlinburg/Pigeon Forge, TN 42.1 61.3
Greenville, SC 451 68.1
Savannah, GA 48.6 741
Lexington, KY 34.6 61.4




CHAMBER COLLECTED
COVID IMPACT DATA




CHATTANOOGA TENNESSEE
COVID-19 Economic Indicators <A el e e

CHAMBER

September 10, 2020

Daily Online Job Postings
Sourca: TN Daparfmoni of Labor & Warkforce D‘avo|c-pmoni

10,695

4,847

9-Mar 8-Apr 1-May 1-Jun 1-Jul 1-Aug 9-Sep
s Hamilton County  «ww Chatlanooga MSA  «wSoutheast Region

Southeast Region indudes the following counties: Bledzoe, Bradley, Grundy, Hamilton,
McMinn, Marion, Meigs, Polk, Fhea and Sequatchie

Household COVID Impacts

Source: U.5. Census Burcau, Survey Pariod 19-Aug-31-Aug

43.0%
33.4% 31.9%

29.4%
26.2%
21.4%
I '2i 10.3%

Expect A Job Loss Someatimes or  Very or Somewhat Very or Somewhat
Next 4 Weeks  Often Not Enough  Likely Eviction or Difficult to Pay

To Eat Foreclosure Usual Household
Last 7 Days Naext 2 Months Exponses
m Tennessee m United Slates

Weekly Unemployment Claims
Hamilton County, TN
Source: TN Department of Labor & Workforca Davelopmant

19,158

9,384

888 5,792 523

124
14-Mar  4-Apr 2-May é-Jun 4-Jul 8-Aug 5-Sep

—#—|nitial Claims  —#— Continued Claims

Food Scarcity Last 7 Days by Educational Attainment

Tennessee Population 18+ Years
Source: U.S. Census Bureau, Survey Period 19-Aug-31-Aug

250,000

200,000
150,000
100,000
50,000 .
, HNm 1 .
Less Than High School Some Bachelor's
High School or GED College/ Degree or
Associate’s Higher
Degree

» Sometimes Not Enough 1o Eat mOften Not Enough to Eat



CHATTANOOGA TENNESSEE
COVID-19 Economic Indicators

September 10, 2020

(@ CHAMBER

Monthly Jobs by Sector for July - Chattanooga MSA
Source: U.S. Bureau of Labor Statistics

Sector 2019 2020 Change % Change
Leisure & Hospitality 31,600 29,400 -2,200 7.0%
Wholesale Trade 8,500 8,000 -500 -5.9%
Mining, Logging & Construdciion 11,500 11,000 -500 -4.3%
Manufadturing 34,300 33,900 -400 -1.2%
Retail Trade 27,300 27,000  -300 1.1%
Information 2,300 2,100 -200 -8.7%
Transportation, Warehousing & Utilities 17,600 17,400 -200 -1.1%
Professional & Business Services 27,900 27,700 -200 -0.7%
Other Services 12,500 12,700 200 1.6%
Government 35,300 35,600 300 0.8%
Financial Activities 22,000 23,300 1,300 5.9%
Education & Health Services 34,100 36,100 2,000 5.9%

TOTAL 264,900 264,200  -700 -0.3%

Weekly Hotel Revenue and % Change
Hamilton County, TN
Sources: STR, Inc., STR Global, Lid.; Chattanocga Tounsm Compony

5.3%

Millions

1-Feb 7-Mar 4-Apr 2-May 4.]ul 5.Sep
%% Chng

Daily % Change in Avg. Consumer Credit & Debit
Card Spending - Indexed to January 2020

Sourcas: Affinity Soultions; Harvard ot al

5.0%

15-Jan 1-Mar 1-Apr 1-May 1-Jun 1-Jul 30-Aug

«8- Hamilton County  —#-Tennessee

Weekly Hotel Occupancy Rate
Hamilton County, TN
Sources: STR, Inc., STR Globel, Ltd.; Chattanocga Toursm Compony

52.6%
50. 3II
2-May

1-Feb 7-Mar 4.Apr
m2019 = 2020

76.8%
66.3%¢g4 4% 65.0%

II Isaa%

4.Jul 5.Sep




CHATTANOOGA TENNESSEE

COVID-19 Economic Indicators
September 10, 2020
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Daily Social Distancing Scoreboard
Hamilton County, TN
Source: Unacast

Composite Score | F
Reduction in Average Mobility Lessthan 25%  F
(Based on Distance Traveled)

Reduction in Non-Essential Visits Less than 55% F
Reduction in Potential Human Encounters Less than 40% F

(Compared to National Baseline)
Methodology available: unacast.com, data as of 9-Sep

Daily COVID-19 Testing and OQutcomes

Hamilton County, TN
Source: Hamilion County Department of Health
As of As of Change
8-Apr* 9-Sep 8-Apr-9-Sep
Positive 97 8,533 8,436
Deaths 9 82 73
Positive Cases - Demographics
Male 55 4177 4,122
Female 42 4,335 4,293
Unknown 0 21 21
White 74 4,408 4,334
Black 18 1,728 1,710
Asian 3 117 114
Other 1 638 637
Unknown 1,642 1,641
Hispanic 4 2,083 2,079
Non-Hispanic 92 6,104 6,012
Unknown 1 346 345
0-10 years old 3 624 621
11-20 2 1,320 1,318
21-30 6 1,957 1,951
31-40 10 1,524 1,514
41-50 19 1,117 1,098
51-60 22 977 955
61-70 18 586 568
7+ 17 396 379
Unknown 0 32 32

*Benchmark: Hispanic ethnicity first published

©

Hamilton County, TN
Confirmed COVID-19 Cases
by Zip Code

~

Zip Codes
/ Case Counts

2 C 0
. ~1-59
760 - 105
.7 106 - 154
o™ 155 - 220
ol 221 - 406
ol® 407 - 523

e 524 - 714

15 - 1251

£~ Hamilton County
Total Cas«t\zs = 8533

; /a2 ) (A7 0%
fr7) (
I drsde 37210k

s Liak

10
Miles

9/9/1020

®13-Mar - first known case of COVID-19 reported
®1-Jul - 8-Oct - mask mandate in effect



For additional information please contact:

Dave@chattanoogatourism.com
For tourism recovery indicators

Brian@chattanoogatourism.com

For accommodations data

Mhamilton@ChattanoogaChamber.com

Miriam Hamilton, Chattanooga Chamber

For economic inidators
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