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Visitors paid 9.5% of the sales tax collected
in Laramie County in 2017, the equivalent of
funding approximately 74 local firefighters.

Laramie County has the 3rd highest level
of traveler spending among all Wyoming
counties, behind Teton and Park Counties.

Travelers supported 2,970 local jobs, 4% of
Laramie County’s total private sector employment.

Laramie County’s annual occupancy rate of = e
58% means that 1,500 hotel rooms are : : ;
booked here every single night of the year.
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CHEYENNE LEADS
DISCOVER CHEYENNE
GREATER CHEYENNE CHAMBER OF COMMERCE
GREATER CHEYENNE FOUNDATION
WYOMING OFFICE OF TOURISM
WYOMING TRAVEL INDUSTRY COALITION
NATIONAL TOUR ASSOCIATION
AMERICAN BUS ASSOCIATION
WYOMING SOCIETY OF ASSOCIATION EXECUTIVES
SOCIETY OF GOVERNMENTAL MEETING PROFESSIONALS
PROFESSIONAL CONVENTION MANAGERS ASSOCIATION
MEETING PLANNERS INTERNATIONAL
DESTINATIONS INTERNATIONAL
' ssjdﬁal visitor
nternational.

KUDOS

Visit Cheyenne — named Supplier of the Year by the Rocky
Mountain Chapter of Professional Convention Management
Association (PCMA).

Darren Rudloff — served a 2nd term as Chairman of the Wyoming
Office of Tourism Board of Directors. He also served on the
Board of Directors for the Wyoming Industry Travel Coalition.

Jim Walter — named Rocky Mountain Chapter of PCMA
Member of the Year and 2018 President Elect.

Lisa Maney — recipient of the GEM Award from the Society
of Government Meeting Planners (SGMP).

Laura Levi — earned Simpleview’s CRM Certification.
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MARKETING & PUBLIC RELATIONS
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962,655

Website User Sessions
(+19% from 2017)

Visit Cheyenne once again ran a
major internet advertising campaign
using online ads, search words,

and videos resulting in 32 million
internet impressions and 85,000
clicks to Cheyenne information.

Visit Cheyenne managed a strong
social media effort, providing updates
on local attractions and events.

00000000

Visit Cheyenne advertised in numerous
publications and websites (often in
partnership with Frontier Days or
the Wyoming Office of Tourism)

and responded to 63,000 inquiries
for Cheyenne information.

Visit Cheyenne advertised in group
tour publications and promoted the
area at 4 group tour trade shows.

~ Historic Govern

Visit Cheyenne developed several
new videos, including an animated
spot that describes the benefits of
the local hospitality industry.
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LET'S TA
CHEYENNE TOURISM

Visit Cheyenne responded to inquiries
from both national/international
media (81 contacts, +4% from
2017) and local media (85 contacts,
+29% from 2017). These public
relations efforts led to at least 57
Cheyenne articles in publications
like Cowboys & Indians, Fodor’s Travel,
Reader’s Digest, and Lonely Planet.

Recognizing that local residents are
marketing the area daily through

social media and peer review sites like
TripAdviser, Visit Cheyenne advertised
events and attractions in the local area.

Viisit Cheyenne produced and
distributed 6 promotional
brochures, a local coupon booklet,
a direct mail piece, and a monthly
newsletter/calendar of events.
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2018 ACTIVITIES

CONVENTION VISITOR SERVICES
SALES & SERVICES

Visit Cheyenne provided 91 bids @
(-19% from 2017) for new convention D
business to lodging partners. Winnin

ging p g 51,266

bids represented an estimated

10,678 room nights (-26%). Visitors at the

Cheyenne Depot
Visitor Center
(+10% from 2017)

Visit Cheyenne played a major role in

Cheyenne Rated as a Meetings bringing a photo exhibit from Ronnie
Destination by Meeting Planners Dunn, of Brooks & Dunn fame, to the
STRENGTHS ~ WEAKNESSES Dl Mg,
Authenticity Airport Visit Cheyenne held a networking session
Lodging Quality/ Acce§5|b|l|ty of Air BnB owners to inform them of
Quantity Evening Visit Cheyenne services.
Restaurants EEtertgmment
Meeting Venues CPPIS
; o)
Source: Young Strategies 090
Visit Cheyenne performed an 2] l4'5-I .
extensive survey of meeting planners Total Trolley Riders
to determine their perceptions of (+5% from 2017)

Cheyenne as a meetings destination. =
Visit Cheyenne operated the Cheyenne

Street Railway trolley system,
providing summer historic tours,
Halloween and Christmas tours, and
transportation for conventions.

Visit Cheyenne won the 2020
Select Traveler annual convention
which will bring highly qualified

travel planners to the area.

COMMUNITY & INDUSTRY EFFORTS

Visit Cheyenne sponsored several successful
“Experience Cheyenne” networking events for
industry members at the Ice and Events Center,
Depot Museum, Pine Bluffs Distilling, and Old
West Museum.

Visit Cheyenne held two “How to Promote Your
Event” training sessions for event providers and
convention attendees.

Visit Cheyenne celebrated National Tourism Week with
the Governor serving ice cream at Little America.

eLancey Team Roplng ~ wan of Plne BIuFFs
-~ Old West Museum Town of Burns -
Civic Center Shows City of Cheyenne
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VISIT CHEYENNE
IS BUILDING
A BETTER CHEYENNE

In 2015, Visit Cheyenne performed a major hospitality survey
called Destination Next that suggested ways to improve our visitor
industry. We replicated the survey in 2018, and the new results
showed significant improvement in our destination’s strength
and support for tourism. However, we still have work to do!
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Here’s what Visit Cheyenne and its partners
did in 2018 to improve Cheyenne.

DEPOT SPLASH PAD:

Visit Cheyenne played a leadership role with
its economic development partners and the
City to raise $550,000 to construct a Splash
Pad water feature in the Depot IEVERTI AN R
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RESTAURANT WEEK:
Visit Cheyenne grew this annual ey
from 24 to 32 part|C|pat|ng
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Pete Léybourn (ex officio)
Cheyenne City Council

Ron Kailey (ex officio)
Laramie County Commissioner
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VISIT CHEYENNE
The Convention & Visitors Bureau

121 W 15th St, Suite 202
Cheyenne, Wyoming 82001

307-778-3133 - 800-426-5009
cheyenne.org




