
2017:18

let the revolution begin

the district  
game plan:

annual report
annual report



To be 
the most ac

cessibl
e,  

custom
er-foc

used d
estinat

ion  

in the
 U.S. f

or con
ventio

ns,  

meeting
s and 

visitor
s.

mission
mission

The mission 
of the

 ATL Ai
rport 

Distric
t 

is to g
enerat

e econ
omic deve

lopment 

for th
e citie

s of Co
llege P

ark, Ea
st 

Point, 
Hapevi

lle an
d Unio

n City 
by 

effecti
vely m

arketin
g the 

community  

as a p
referr

ed tou
rism, conve

ntion  

and meeting 
destina

tion.

visionvision

ATLdistrict.com



joint
letter

ATLdistrict.com

joint
letter

Cookie Smoak, President
ATL Airport District

Ken Allen, Board Chair
ATL Airport District

We are excited to provide our fourth Annual Report for fiscal year ending  
June 30, 2018, produced by the ATL Airport District Convention and Visitors Bureau.  

The time has once again flown by and this newly expanded team has much to be excited about.

The ATL Airport District team continues the momentum this fiscal year to raise the level of visibility and 
awareness for the cities of College Park, East Point, Hapeville and Union City. We continue to utilize a variety 

of platforms to accomplish this, including online promotional campaigns, print and digital advertising, extended 
participation in tradeshows, our Washington, DC sales event MeetUp, numerous site inspections, and social media.  

Our leisure ad campaign continues in its strategic location on the inside cover of the State of Georgia’s Visitor Guide,  
and we are receiving an increase in response and requests for further information on the ATL Airport District.

The ATL Airport District hosted our fifth annual Restaurant Week, which included participation by 23 restaurants and  
sponsorships by Phase 3 Marketing and Communications, the cities of College Park, East Point, Hapeville and Union City, and 
AtlantaEats. The ATL Airport District was highlighted in an hour-long segment on AtlantaEats dedicated entirely to the District  
and showcasing six of our restaurants.  ATL Airport District received additional coverage on social media, radio and in print.  

The ATL Airport District continues with our Safety Council meetings.  This council consists of the Aerotropolis CID, municipal  
and county police departments, and heads of security in the area hotels. Improving the perception of crime and safety of our  

visitors is our top priority and will enable us to increase our tourism visitors.

Additionally, the ATL Airport District prepares to kick-off our inaugural Spin the District cycling event.  Set to happen  
September 21-23 in the cities of East Point, Hapeville, and College Park, and October 21 in Union City.  This will consist of  

fast-paced cycling entertainment, as well as fun festivities, including the LocalMotion Arts Festival, BMX freestyle,  
MTB trials, amateur races, live music and food!  Grab your bike or bring the family and watch, you won’t want to miss this!

These successes would not be possible without all of your support!  Thank you to all of you, our partners, and 
stakeholders for your continued partnership adding to our success. Our sincere thanks also extends to our  

Board of Directors who continue to push us to be the absolute best we can be!

On behalf of our entire staff and Board of Directors, we want to extend our sincere thanks for  
your support and trust of ATL Airport District Convention and Visitors Bureau and our  
mission to attract tourism and convention business to our cities.  We look forward to  

many more successes and that through all of you, anything is possible!



ECONOMIC IMPACT 
BY MARKET SEGMENT 

KEY GROUPS BOOKED

ECONOMIC IMPACT 
BY MARKET SEGMENT 

2018 HD Supply F
M  

Sales Conference

Total room nights: 2,065

economic impact: $1.6 mil

ESPN 2018, 2019 a
nd 2020  

Challenge Kick-o
ff Game

Total room nights: 1,179

economic impact: $12 .8 mil 

World Pet Industr
y Association

2018 Atlanta Pet
 Fair

Total room nights: 1,118

economic impact: $1.6 mil

Southern Volley
ball Center

2018 Beast of th
e Southeast

and First Ladies
 Challenge

Total room nights: 3,709

economic impact: $2.8 mil

Skills USA Georg
ia 2018 & 2019 

State leadership
 and  

Skills Conferenc
e 

Total room nights: 3,996

economic impact: $2.9 mil

Total 2017-2018 F
Y:  

41,967
Total 2016-2017 F

Y: 

36,730
PERCENTAGE INCREASE

14%

ROOM NIGHTS 
Total 2017-2018 F

Y: 

$56,403,584
Total 2016-2017 F

Y: 

$46,611,059

ECONOMIC IMPACT 

PERCENTAGE INCREASE

21%

SALES LEADS

PERCENTAGE INCREASE

55%

Total 2017-2018 F
Y: 

459
Total 2016-2017 F

Y: 

297

* Only top market segments represented

agricultural

$188,455

Athletic & Sport
 

/Recreation

$25,106,654

construction &  

building materials

$2,555,180

Convention, Trad
eshow,  

Hospitality Indus
try

$192,607

Education

$3,565,790

entertainment

$321,879

Financial

$3,334,925

Food and Bevera
ge

$210,420

Fraternal

$535,250

health

$1,027,268

Hobby & Vocatio
nal

$1,621,626

Manufacturing/Dis
tribution

$1,519,451

Medical / dental

$936,055

mining

$457,327

MultiLevel

$1,207,836

Non-Profit

$187,528

pet

$1,696,518

pharmaceutical

$164,091

Religious

$6,015,086

technology/computer

$909,394 

Transportation

$2,536,353

travel & leisure

$1,423,764

TOTAL FOR DEFINITE 
2017-2018 FY:   

$56,403,584

SALES  
REPORT
SALES  

REPORT

ATLdistrict.com



TOURISM & GROUP 

TRAVEL CAMPAIGN

50%
INCREASED NEW WEBSITE VISITORS BY

WEB ANALYTICS

MEETINGS & CONVENTIONS CAMPAIGNthe  
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report

the  

marketing  
report
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PRINT IMPRESSIONS 3,954,970
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13.2%
TAX RECEIPT

PERCENTAGE  
INCREASE

Total 
2016-2017 FY

$2,514,479 

Total 
2017-2018 FY

$4,163,358

TAX RECEIPTS*

*Amounts above represent tax collections for ALL cities  
through April 2018 FOR the respective fiscal years.

OVER LAST FISCAL YEAR
% CHANGE EXCLUDING THE ADDITION OF HAPEVILLE

BY
 THE NUMBERS

BY
 THE NUMBERS

Increase hotel room night bookings and convention center bookings

Leverage Resources by creating collaborative Marketing programs that 
create and add value for stakeholders, partners and members

Utilize key resources and assets to sell and promote the  
ATL Airport District as a premier destination

Partner with key businesses to develop a broader network of resources

Capitalize on the ATL Airport District’s proximity to Atlanta  
– one of the top 10 U.S. travel destinations

2018  
2019

GOALS

ATLdistrict.com
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ia 

towne Vice President of M
arketing & Technology

Cookie Smoak President

todd neal Senior Sales M
anager

tyler runyon Sales M
anager

la
sha

nta taylor Vice President of Finance & Administration

BOARD DIRECTORS
anthony brown  
Hyatt Place Airport South

daniel summers, jr. 
Mayoral Appointee

David Gleim 
Sheraton Atlanta Airport

david shepard 
Hilton Atlanta Airport

donelle zunker 
Atlanta Airport Marriott Gateway

ed richardson
Atlanta Metro Studios

grace davis
Ward 2 Appointee 

julian nabaa
The Corner Grille

karl matson
Ward 4 Appointee 

ken allen
Chairperson (Ward 3 Appointee)

kevin bird
Shepard Expositions

laverne brown
Delta Flight Museum

linda montgomery
Crowne Plaza Atlanta Airport

lisa churchfield
Chick-fil-A Corporate

Mercedes Miller 
GICC Executive Director

michael randman
Hapeville Appointee

ray robichaud
The Westin Atlanta Airport

stephanie thompson
Ward 1 Appointee

tammie hester
Ward 4 Appointee

tarsha calloway
Union City Appointee

tony morrow
Tony Morrow’s BBQ

EXECUTIVE COMMITTEE
ken allen
Chairperson  
(Ward 3 Appointee)

donelle zunker
Vice Chairperson  
(Atlanta Airport Marriott Gateway)

dave shepard
Treasurer  
(Hilton Atlanta Airport)

linda montgomery
Secretary  
(Crowne Plaza Atlanta Airport)
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meg oxford Director of Sales

k
r
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 s
ch

ne
ide

r Sales Manager
Chanta waller Com

m
unications & Event Marketing Manager

gabrielle dickson M
arketing & Project Manager
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ey Offi ce Manager

eu
gen

e burnett Manager of Convention Services
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