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Hot Opportunities + Partnerships 
Earned – Fox 21 Duluth:  LIVE from SHTA and FOX 21 Linda in Studio  
Earned – KBJR Duluth: Get Outdoors Series with Adam Lorch http://bit.ly/2R8A6cj 
Earned – WDIO Duluth: Lip Sync Challenge (with CVR) http://bit.ly/2R3CNMm 
Earned – LakeTime Magazine: Best of Minnesota – Grand Marais wins the vote 
Earned – Minnesota Monthly November: Lake Superior Storm Festival http://bit.ly/2R6QgmD + upcoming story about Lutsen in 
December + other future collaborations pending 
Earned – Midwest Living Magazine: February – Hygge Festival  
Earned (Upcoming) Conde Nast Travler – Luxury in the Wilderness BWCAW – likely summer 2019 
 
Murray – to appear at upcoming UMD Hockey games in Nov/Dec and January 
Stormy Videos Playlist: https://youtu.be/BG4RGZnkTyA 
Winter Videos Playlist: https://youtu.be/Oe6uiHt33ro  
SEO – new ads targeting lodging and dining seekers – tracking conversions, seasonal fall campaign directing to fall download and 
connected to youtube video 
 
 
Recent Visit – also update your listing http://bit.ly/2OvLrlL  
EMT Coop Advertising: http://bit.ly/2OxRarr  
Explore MN Hike Campaign - Sept 5 - Oct 21, 2018  http://www.exploreminnesota.com/travel-topics/hikemn/  

 

Visitor Guide 2019 
Fall & Winter Marketing – highlights bus wrap, emailer blitz, and social media contest 
Hygge Fireplace Tour 
Website Reports 
 
HTTP vs HTTPS – affects your analytics tracking 
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