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Overview

Marketing & Covid-19
May 2020

Covid-19 Campaigns 
● Stakeholder Resources

● Visitor Messaging

Summer + Beyond
● Campaign

● Content



Covid-19 + Tourism Marketing

Stakeholder Resources

● Best Practices Guide

● Facebook Group

● Business Hours

Visitor Messaging



● Visitor Pledge
● Health Care Message
● Lodging
● Dining
● Retail
● Outfitting / Rentals
● Employee Safety 
● Housing and returning staff
● Resources

Stakeholder Resources
Best Practices

  How to find:  .
1) Home page, header
2) Resources > Media 

Room > Covid-19 
Resources  

Link: 
https://www.visitcookcounty.com/resources/
media-room/best-practices-covid19/

https://www.visitcookcounty.com/resources/media-room/best-practices-covid19/
https://www.visitcookcounty.com/resources/media-room/best-practices-covid19/


● Dining
● Retail
● Updated frequently 

Stakeholder Resources
Business Hours

  How to find:  .
1) Home page, header
2) Resources > Media 

Room > Business
 Hours

Link: 
https://www.visitcookcounty.com/resou
rces/media-room/business-hours/

https://www.visitcookcounty.com/resources/media-room/business-hours/
https://www.visitcookcounty.com/resources/media-room/business-hours/


Stakeholder Resources

Join the Group
● Stay updated
● Ask questions
● Learn from peers

Facebook Group

  How to find:  .
VCC Facebook Page > 
Groups > Join or Login 

Link: 
https://www.facebook.com/groups/2611956
332414834/

https://www.facebook.com/groups/2611956332414834/
https://www.facebook.com/groups/2611956332414834/


Covid-19 + Tourism Marketing

Stakeholder Resources

● Best Practices Guide

● Facebook Group

● Business Hours

Visitor Messaging

● One Moose Apart

● Virtual Backgrounds

● #DreamNorthMN

● Facebook Frames



One Moose Apart

Visitor Messaging  How to find:  .
Resources > Media Room > 
Covid-19 Resources  

● Posters Available

○ GM: Info Center

○ GTA: Trail Center

● Digital Artwork

● Ad campaign

Link: 
https://www.visitcookcounty.com/resou
rces/media-room/covid-19/

https://www.visitcookcounty.com/resources/media-room/covid-19/
https://www.visitcookcounty.com/resources/media-room/covid-19/


Zoom Background

Visitor Messaging  How to find:  .
Resources > Media Room > 
Covid-19 Resources  

● Background for each 

Community!

○ GMATA: 149

○ LTTA: 98

○ GTA: 82

○ GP: 107

○ VCC: 87 Link: 
https://www.visitcookcounty.com/resou
rces/media-room/covid-19/

https://www.visitcookcounty.com/resources/media-room/covid-19/
https://www.visitcookcounty.com/resources/media-room/covid-19/


#DreamNorthMN

Visitor Messaging  How to find:  .
Resources > Media Room > 
Covid-19 Resources  

Collab Campaign with 

Visit Duluth & Iron Range 

Tourism

● Temporary Facebook 

Profile Frame

● Videos
Link: 
https://www.visitcookcounty.com/resou
rces/media-room/covid-19/

https://www.visitcookcounty.com/resources/media-room/covid-19/
https://www.visitcookcounty.com/resources/media-room/covid-19/


#DreamNorthMN

Visitor Messaging  How to find:  .
Resources > Media Room > 
Covid-19 Resources  

Collab Campaign with 

Visit Duluth & Iron Range 

Tourism

● Temporary Facebook 

Profile Frame

● Videos
Link: 
https://www.visitcookcounty.com/resou
rces/media-room/covid-19/

“Nightlife”

“Trails”

“Water”

https://www.facebook.com/visitcookcountymn/videos/833167783842450/
https://www.visitcookcounty.com/resources/media-room/covid-19/
https://www.visitcookcounty.com/resources/media-room/covid-19/
https://www.facebook.com/MesabiIronRange/videos/244000956924076/
https://www.facebook.com/VisitDuluth/videos/274238046950471/


Facebook Frame

Visitor Messaging  How to find:  .
Resources > Media Room > 
Covid-19 Resources  

Link: 
https://www.visitcookcounty.com/resou
rces/media-room/covid-19/

https://www.visitcookcounty.com/resources/media-room/covid-19/
https://www.visitcookcounty.com/resources/media-room/covid-19/


Custom Face Coverings

Visitor Messaging  How to find:  .
 Details coming. Anticipated 
arrival mid-June

Link: coming soon! 



Summer & Beyond



Summer Campaign (May-August)
Marketing Message

● Reconnect

● One Moose Apart

Tactics

● Social Media

● Google Display & 

Remarketing

● Search ads

● Banner ads

● Pre-booked: MNMO, AAA, 

LakeTime

Media Spend

● $16,600



Summer Campaign

Message: One Moose Apart

Tactics: Google display, remarketing & 
social media

Timeline: 
May - June

Geo: 
Regionally



Summer Campaign

Message: Reconnect with Nature

Tactics: Google display, remarketing & 
social media

Timeline: 
May & June

Geo: 
Metro



Summer Campaign

Message: Reconnect with Adventure 

Tactics: Google display, remarketing & 
social media

Timeline: 
June & July

Geo: 
Metro



Summer Campaign

Message: Ready when you are 

Tactics: Google search 

Timeline: 
May & June

Geo: 
Metro



Content & Public Relations



Content & Public Relations

Social Media

● #DreamNorthMN

● Waterfall Walks

● Reopening

● Murray 

● Reconnect

● Fishing & Wilderness

Public Relations

● Virtual Events

● Best Practices

● Collaboration



Analytics



Website Analytics



Thank You!


