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KEY INSIGHTS

While January and February were busier than last year, March 

brought the first year-over-year decrease in demand of the 

fiscal year.

This trend was largely mirrored by other TX coast destinations 

like South Padre Island and Galveston.

Meanwhile, larger metro areas posted increases in March 

hotel numbers. The return of large events compared to last 

March, like SXSW in Austin and the Rodeo in Houston, likely 

contributed to this increase.

External surveys indicate that concerns about inflation and 

gas prices played a role in these changes, but that people are 

still excited about future trips.

However, short term rental bookings for the next quarter are 

still pacing behind last year for TX gulf destinations.

Daily rates for both hotels and short term rentals elsewhere 

are continuing to rise. Corpus Christi hotels should continue to 

take advantage of these market changes. Short term rental 

rates are not keeping pace. 
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Attitudes towards COVID, 

inflation and gas prices  affected 

travel behavior in Q2.

 

Surveys indicate they continue to 

affect short term planning 

barring economic changes.

60%
of Americans say they'll stay 

closer to home for road trips 

due to increased gas prices.

56%
agree that inflation will 

affect will their travel 

plans if consumer prices 

don't come down.

36%

Perceptions of the impact of 

COVID on travel experience 

is at a record low:

Data via Destination Analysts' State of the American Traveler April Edition

TRACKING TRAVEL SENTIMENT



57%

47%

42%

TRACKING TRAVEL SENTIMENT

compared to 
pre pandemic, 

travelers 
are more 

likely to...

Plan trip 

details more

Feel more 

motivated to travel

Visit outdoor 

destinations

Long term outlooks on travel 

intentions remain positive.

While travel behaviors are 

changing, sentiment towards 

taking future trips is strong.

88%
have current trip plans

86%
are in a ready to travel 

state of mind

81%
report strong excitement 

about travel this year

Data via Destination Analysts' State of the American Traveler April Edition
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While demand dipped in 

March compared to 2021, 

increases in room rates 

translated to increases in 

total revenue for the quarter.

week of year

Demand fell below 

2021 in March

2021

2021

2022

sustained increases 

in Q2 room rates 

12%
Q2 VS 2021

+16%
hotel 

REVENUE
Q2 VS 2021
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Occupancy forecasts are based on historical patterns and recent trends. Room rate forecasts are a 15% 

increase vs. 2021 citywide averages - hotels should aim to match this same increase at minimum to keep 

pace with recent Corpus Christi trends. A larger increase is necessary to keep pace with other markets.

AVG ROOM RATE
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Q2 saw reductions in the share of 

visitors from traditional TX markets, 

meaning increases in our visitor 

base reach elsewhere.

 

OKC and Denver in particular, who 

we've identified as top advertising 

targets, saw increases in visitor 

share this quarter.

 

Given the more recent economic 

conditions that are causing 

travelers to plan trips closer to 

home, it's unclear if this trend will 

continue into the summer.

Darker red 

means more 

visitors from 

state in Q2



SHORT TERM RENTAL REVIEW
Data via KeyData

Nueces County 

ADR growth 

consistently 

lagged behind 

Galveston and 

South Padre 

Island.

SHORT TERM 

RENTAL REVIEW
data from

keydata

JAN

FEB

MAR

Like hotel occupancy rates, 

short term rental demand 

grew year over year in Jan 

and Feb before declining 

compared to 2021 in March. 

The decline in our county was 

smaller than in Galveston 

and SPI, however.

*data listed only for STR properties for which data provider has data directly from property



SHORT TERM RENTAL REVIEW
Data via KeyData

SHORT TERM 

RENTAL PACING
data from

keydata

Short term rental 

demand for all

TX coastal 

destinations is 

lagging behind 

last year for the 

coming quarter.

A KeyData blog post 

reported the same trend 

in many spring break 

destinations, such as 

Gulf Shores, AL, and 

Myrtle Beach, SC. A few 

others (like Orlando and 

Palm Springs) posted 

small (2-7%) increases.

All ten destinations in 

the blog post continued 

to increase ADRs year 

over year, whether or 

not demand increased.

*data listed only for STR properties for which data provider has data directly from property


