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Executive Summary

May 2026

Highlights

Comments for May 2026 will be ready by June 26th.

Sources: STR, Azira, TSA, Sprout Social, Google Analytics, and Bureau of Labor Statistics

Hotel Demand

148.0K

-7.1% YOY

Hotel RevPAR
$60.28

-5.3% YOY

s,
L&H Jobs
28.5K

+2.9% YOY

A

Website Sessions

197.3K

-9.7% YOY
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Hotel ADR
$108.10

-0.9% YOY

Overnight Trip Share
87%

)P

CRP Checkpoint Volume
38.9K

-4.1% YOY

V%
Social Media Audience

508.7K

+7.4% YOY
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Travel Trends

Travel Price Index

% Change Relative to Same Month in Previous Year | Last 12 Months
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Travel Spending (% change vs 2019)

% Change vs. 2019 | Texas vs U.S. total
[ state % change [l US % change
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Source: U.S. Travel Association via U.S. Travel Recovery Tracker Source: Tourism Economics via U.S. Travel Recovery Tracker
Planning Leisure Travel Within the Next 12 Months
% of American Consumers Planning Travel by Household Income (Calendar Year)
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Note: Light gray bars represent the average for all survey respondants
Source: MMGY Global's Portait of American Travelers
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Domestic Travel Forecast SCIENCE
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Real Domestic Leisure Travel Spending Real Domestic Business Travel Spending
Forecasted recovery, relative to 2019 (index, 2019=100) Forecasted recovery, relative to 2019 (index, 2019=100)
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Poweredby SYMPHONY TOURISM ECONOMICS

Source: Tourism Economics via U.S. Travel Recovery Tracker




Hotel Review
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Monthly Performance by Market Fiscal Year-to-Date Corpus Christi Performance

occ % CHG ADR % CHG RevPAR % CHG
Corpus Christi  57.5% -2.1% $112 +7.6% $65 +5.3% Occupancy ADR RevPAR Supply Demand Revenue
, . ) ] ] 53.1% $101 $54 2.2M 1.1M $115.1M
Austin  72.7% -1.7% $190 ~4.2% $138 -5.8% +2.2% +2.5% +4.8% -1.5% +0.7% +3.2%
Galveston  60.2% +2.2% $164 +3.3% $99 +5.5%
= Houston  69.9% +3.3% $144 +8.2% $101 +11.8%
= San Antonio  66.8% +2.6% $145 +1.9% $97 +4.5% 2026 BN 2025
South Padre Island  69.0% -0.5% $142 +6.1% $98 +5.6%
Texas  67.0% +0.8% $134 +3.0% $90 +3.8% 6120
United States  64.9% +2.0% $168 +3.8% $109 +5.9% /\
Q
Corpus Christi ~ 57.0% -4.8% $115 +5.6% $65 +0.4% E $110
Austin  70.2% -0.5% $173 -0.7% $121 -1.1% = —
(@)
Galveston  55.8% -0.9% $154 +1.7% $86 +0.8% o w0
C Houston  62.4% -0.3% $129 +3.0% $80 +2.7%
(@l o)) o — ~N [32) < n © N 0] o o — o~ o™
< ~ -~ ~ i ~— ~ i ~— ~ i ~— o o o o
San Antonio  62.1% -0.7% $140 -9.6% $87 -10.2% 3 ¥ ¥ 3 ¥ ¥ ¥ ¥ ¥ ¥ ¥ ¥ ¥ ¥ ¥
; 9] () (] 9] () (] Q () (] 9} () (] [0} ()
= = = = = = = = = = = = = =
South Padre Island 63.8% -3.6% $134 +3.0% $86 -0.7%
Texas  64.0% -0.1% $130 +1.7% $83 +1.6%
2026 W 2025
United States  64.9% +1.6% $166 +2.8% $108 +4.4%
Corpus Christi  55.8% -4.4% $108 -0.9% $60 -5.3% 5%
Austin  67.9% +2.2% $165 +1.6% $112 +3.8%
Galveston  57.1% +1.1% $167 +1.8% $95 +2.9% o 0% \/ /\\
C /
> Houston  59.8% -2.5% $126 +3.3% $76 +0.7% c r
© 5 55%
= San Antonio  58.7% +0.3% $129 -1.5% $76 -1.2% 9 \/
(@]
South Padre Island ~ 67.3% +2.2% $141 +0.7% $95 +2.9% 50%
[e)} o — [a\] o™ < n (o} ~ [co) [e)} o — o ™M
Texas  62.9% +0.2% $127 +3.2% $80 +3.4% x . = - = = - . - . " ] ] N R
() Q (] (] Q (] (] Q () (] Q () (] [0} ()
; 7] () (] Q () (] 9} () (] ) () (] 0} ()
United States  65.7% +0.6% $169 +3.4% $111 +4.0% = = = = = = = = = = = = = =
Source: STR
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Corpus Christi Hotel Forecast oﬁ’iDATA

Hotel Performance Forecast by Quarter Forecast vs. Actuals by Month

Occupanc
Occupancy ADR RevPAR Supply Demand Revenue p y
. Actual Occupancy Forecast Occupancy
2026 Q2 61.0% $110 $67 841.8K 513.2K $56.2M
Q3 55.4% $108 $60 856.3K 474.0K $51.4M =] 60%
Q4 45.5% $91 $42 861.7K 392.0K $35.8M -
g 50%
2027 Q1 49.8% $96 $48 842.9K 419.8K $40.3M )]
1))
Q2 61.8% $111 $69 852.3K 526.4K $58.7M ~+r 40%
Q3 55.3% $111 $61 863.3K 477.7K $52.9M
30%
Q4 46.0% $93 $43 865.8K 398.6K $37.1M Nov-25 Feb-26  May-26  Aug-26 Nov-26 Feb-27  May-27  Aug-27 Nov-27
Occupancy % ADR % RevPAR % Supply % Demand % Revenue %
Change Change Change Change Change Change Average Room Rate
Actual ADR Forecast ADR
q) 2026 Q2 +1.4% -0.1% +1.2% +2.0% +3.4% +3.3% O
()] $120
- Q3 -3.7% +0.0% -3.6% +2.5% -1.2% -1.2%
© $110
N - Q4 -0.3% +0.3% -0.1% +2.6% +2.3% +2.6%
O $100
o 2027 Q1 -2.6% -0.3% -2.9% +1.7% -0.9% -1.2%
N
o $90
>- Q2 +1.3% +1.7% +3.1% +1.2% +2.6% +4.4%
80
g Q3 +0.0% +2.1% +2.1% +0.8% +0.8% +2.9% ¥
$70
Q4 +1.2% +1.9% +3.1% +0.5% +1.7% +3.6% Nov-25 Feb-26 May-26 Aug-26 Nov-26 Feb-27 May-27 Aug-27 Nov-27

Source: Tourism Economics Powered by SYMPHONY TOURISM ECOMNOMICS




Short Term Rental Review

Monthly Performance by Market
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Fiscal Year-to-Date Corpus Christi Performance

Occupancy ADR RevPAR
37.3% $154 $58
+1.8% +3.1% +5.0%

ocCC % CHG ADR % CHG RevPAR % CHG
Corpus Christi 52.9% +4.6% $168 +6.6% $89 +11.6%
Galveston 23.9% -35.9% $218 +3.3% $52 -33.7%
©
=
Port Aransas 45.1% +10.7% $316 +5.8% $143 +17.1%
South Padre Island 38.5% -18.5% $229 -1.5% $88 -19.7%
Corpus Christi 35.4% -4.2% $174 +7.0% $62 +2.6%
Galveston 10.0% -66.7% $271 +31.5% $27 -56.2%
a
<
Port Aransas 29.5% +7.1% $259 -1.6% $76 +5.4%
South Padre Island 16.6% -55.8% $236 +7.6% $39 -52.5%
Corpus Christi 43.7% -5.3% $223 +9.6% $98 +3.9%
Galveston 8.2% -79.7% $380 +43.3% $31 -71.0%
>
©
=
Port Aransas 43.1% -0.2% $367 +6.8% $158 +6.6%
South Padre Island 9.6% -78.7% $307 +28.6% $30 -72.5%

Note: Occupancy is not reflective of overall changes in short term rental demand

Source: KeyData

Short Term Rental RevPAR by Month

Last Three Fiscal Years
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Visitor Profile
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May 2026 Domestic Visits Domestic Visitor Trends & Characteristics

||

1.8 days 87%

Avg. Length of Stay

Top Origin Markets

States

Overnight Trip Share

Overnight Trip Share by Month

c, — 2025 2026

51%

Repeat Trip Share

2026

85%

80%
2025

Overnight Trip Share

75%

MSA

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

virginia | 1.3% Houston, TX- 13.29% May 2026 Visitor Origin Demographics
Share of Total
Harlingen-Weslaco- -
Oklahoma | 1.1% - 10.6%
Brownsville-McAllen, TX Household Income Age Race
Median: $87.92K

- o i 0

Louisiana | 0.8% Austin, TX - 10.1% 16% 599
21% 14% 149
. (o]
Florida | 0.8% Dallas-Ft. Worth, TX.7.6°/0 18% 19% 13% 13%
16% 16%
California | 0.8% Corpus Christi, TX 4.2%
10%
12%
Colorado | 0.4% Waco-Temple-Bryan, TX I 3.3%
New Mexico | 0.4% Laredo, TX I 1.6% 16%
10% 11%

Illinois | 0.4% Victoria, TX I 1.4% 7%

Arkansas | 0.4% Odessa-Midland, TXI1.4% <25K 25K- 50K- 75K- 100K- 150K 19Y- 25Y- 35Y- 45Y- 55Y- 65+ White Black Asian Other 2+
49K 74K 99K 149K + 24Y  34Y 44Y 54Y 64Y Races

Source: Azira & U.S. Census Bureau
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Corpus Christi Leisure & Hospitality Workforce

L&H Jobs
as of May 2026 L&H

28.5K T

of Total Jobs
+2.9% YOY | +5.6% vs. 2019

Employment Recovery
Leisure & Hospitality Jobs (Thousands)

== 2019 == 2020 == 2024 == 2025 2026
—
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20
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5 ¢ 2 2 2 = : E 3 S 2 &

Source: Bureau of Labor Statistics
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Leisure & Hospitality Job Openings

L&H Job Openings
as of December 2025 L&H

1.3K 4.5%

Opening Rate
-7.6% YOY | -6.4% vs. 2019

Job Opening Rate

Share of total available jobs that are not filled
Leisure and Hospitality [ Total Nonfarm

8.0%

6.0%

4.0%

2.0%

0.0%
2017 2019 2021 2023 2025

Source: Tourism Economics
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Corpus Christi International TSA Checkpoint Volume & Visitor Origins
Year-to-Date TSA Checkpoint Volume & Visitor Origins

May 2026 Volume Oct 2025 - May 2026 Volume
38.9K 290.3K
-4.1% YOY +0.6% YOY

Source: Transpotation Security Administration

TSA Checkpoint Volume by Month Top Origin Markets - Air

Last Five Calendar Years Oct 2025 - Apr 2026 Visitor Arrivals

Denver, CO - 4.0%

30K Las Vegas, NV - 1.8%
5
Q
S San Diego, CA - 1.8%
3
2 20K
= New Orleans, LA - 1.7%

10K
Orlando, FL - 1.5%
0K Atlanta, GA - 1.5%

& ) © S 5 5 3 S & 8 3 5
n w = < s ) - < n o z a Washington, VA - 1.4%
Source: Transpotation Security Administration Source: OAG
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Visit Corpus Christi Meeting & Sports Booked as of May 2026 "iDATA

Calendar Year-to-Date Bookings Lead Volume Calendar Year-to-Date

Avg. Peak Events

170 125

-43.8%Y0OY -30.9% YOY

Lead Rooms

79,037

-21.5% YOY

Avg. Peak

207

+3.0% YOY

Events Booked Rooms

86 39,657

+50.9% YOY -23.2%Y0Y

Bookings by Market Segment

Events & Requested Rooms Booked Calendar Year-to-Date
Events Booked Rooms

Peak Size

Leads Created Calendar

Government, Public Administration, ..
Niche

Educational

Racquet Sports

Association

Baseball/Softball

Health & Medical

Scientific, Engineering, Technical, C..
Water

Golf

High Tech/Electric/Computer Comp..
Manufacturing/Distribution
Medical/Pharmaceutical

Multiple

Pool

Adaptive

Agricultural, Commodities, Food/Fo..
Association Management Companie..
Cycling

Dance/Cheer

Source: CRM (Simpleview)

= =

N NN NDNN

w w w w w

15
15
2.9K
2.8K

2.0K
732
1.9K
701
328
241
44
326
1.3K
1.4K
75
231
24
59
205

5.4K
4.9K

4.6K

Year-to-Date

Leads Created Calendar
Year-to-Date

in Calendar Year-to-Date

51
l 36

<100

66

CY2026

40,502

CY2022

100-199

23
15

Cy2027 CY2028

61,192

CY2023
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Cy2029
64,038
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Cy2030

2 1
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1 2

Cy2031 CY2032

51,668

39,657

CY2025
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Visit Corpus Christi Meeting & Sports Sales
____Jan - May 2026 Meetings & Sports Events il Future Rooms On-the-Books

19,455

Events Rooms Attendees

71 47.2K 65.9K

11,261

9,521 CY
5 3

9,236

7,298

2026

Definite Rooms

Past Rooms On-the-Books by Calendar Year

3,055 2,638
mm 2022 mm 2023 mm 2024 mm 2025 == 2026 . 1,913 2,056 1611
Y i = < = 2 g o =
15,000
11,446
(7))
£
o
(o]
[a'4
= 10,000
4
o
o
o
5000 2027
2,168 2,461 1,094 | gy 2,104
0 225 m
s ¢ g 2 & 32 =2 2 & & & 8 E ¢ £ 2 & 3 2 2 & 5 2 &

On-the-Books as of 6/22/2026
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Source: Visit Corpus Christi CRM (Simpleview)
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197.8K 2.0 pages 40.6% 00:02:22

Total Sessions Pages per Session Bounce Rate Avg. Session Duration
-9.0% YOY -0.09 pages YOY -3.8% YOY -16.7% YOY

by

Website Sessions by Month

0.0%
smart tv 22.2% W 2023 W 2024 M 2025 2026
desktop

240K~

Device 220K~

200K~

75.7%
mobile
180K-
0.0% _ \
Organic ShoppingMobile Push Notifications 160K
9.9%
Unassigned 35.8%
Organic Search 140K - /
Channel >/
13.2% 120K-
Direct
100K-
15.4%
Paid Social 15.9%

Paid Search
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

Source: Google Analytics Poweredby SYMPHCONY TOURISM ECOMNOMICS
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Social Media Summary «D’iDATA

Engagements & Impressions

3%
. Facebook (76.4%)

2%
. Instagram (12.8%
Audience 1 9 ( °) 1%
i o)
5 0 7 ] 7 K B Tiktok (9.4%) May 2026 0%
+7.4% YOY LinkedIn (1.0%) N d d 4 & 4 N4 N4 & «@ & & 9«
-0.1% pt YOY o o o o o o o o o o o o o
o o o o o o o o o o o o o
Y 49, > [ S (@)] [aX ° > (O] c fal = = >
B Youtube (0.4%) L 3 ) 2 & o) 2 a 8 L s < ~
80K
_ E t 60K
Audience by Month ngagements 0K
e LI
55.7K
-41.1% YOY & &4 & & 4 N 8 08 2 & 8
o o o o o O o O o o o o o
o o o o o o o o o o o o o
> c S (@)} Q is] > [S] c fal = = >
0.50M g 2 ~ 2 & o 2 & = ¢ 2 I 2
0.49M 6M
Impressions 4M
May 2026 2M -
0.48M 4.9M oM
-33.7% YOY

May 2025
Jun 2025
Jul 2025
Aug 2025
Sep 2025
Oct 2025
Nov 2025
Dec 2025
Jan 2026
Feb 2026
Mar 2026
Apr 2026
May 2026

May-25 Jul-25 Sep-25 Nov-25 Jan-26 Mar-26 May-26

Source: Sprout Social

Powered by SYMPHCGNY | TOURISM ECONOMICS



Social Media Performance by Platform
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May 2026 e
Il Facebook I Instagram I Tiktok LinkedIn I Youtube
Facebook Instagram YouTube
Audience Audience Audience
388.1K 65.0K 1.8K
+4.3% YOY +12.7% YOY +23.3% YOY 6M
Engagement Rate 0.7% Engagement Rate 1.7% Engagement Rate
Impressions 3,609,189 Impressions 798,566 Impressions g
Video Views 470,291 Video Views 211,253 Video Views 76,674 @ 4M
Engagement 24,681 Engagement 13,352 Engagement 186 g
Comments 586 Comments 148 Comments 3 E
Reactions 7,538 Reactions 9,022 Reactions 119
Shares 571 Saves Shares 44 2M
Post Link Clicks 552 Shares 3,314 Post Link Clicks
Other Post Clicks 15,434 Other Post Clicks 0
Other Engagements oM
May-25 Jul-25 Sep-25 Nov-25 Jan-26 Mar-26 May-26
LinkedIn Tiktok
Audience Audience
5.1K 47.7K 0.08M
+17.2% YOY +27.9% YOY
Engagement Rate 11.2% Engagement Rate 3.6% o 0.06M
Impressions 14,004 Video Views 438,085 é '
Video Views 771 Engagement 15,905 g
Engagement 1,568 Comments 62 % 0.04M
Comments 6 Reactions 13,357 w
Reactions 395 Shares 2,486
Shares 3 0.02M
Post Link Clicks 1,164
0.00M

Source: Sprout Social

May-25

Jul-25

Sep-25 Nov-25 Jan-26 Mar-26 May-26
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