
 

 

Visit Corpus Christi 
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March 2025 
 

 Placements 
 

●​ Travel + Leisure (UVM: 9,876,963 | Ad Value: $197,539): This Underrated Coastal Drive Has 

Charming Fishing Towns, Quiet Beaches, and Lesser-known U.S. History 

●​ Lonely Planet (UVM: 3,889,221 | Ad Value: $77,784): The 12 best beaches in Texas 
●​ National Parks Traveler (UVM: 162,553 | Ad Value: $3,251): Seabeaning Among Marine Debris 

At Padre Island National Seashore 

●​ Texas Lifestyle Magazine (UVM: 8,437 | Ad Value: $169): A Coastal Escape: The Best Beach 

Destinations Along the Texas Gulf Coast 

●​ Destinations International (UVM: 12,399 | Ad Value: $248): Trending: The Latest Research on 

Culture and Workplace Engagement 

●​ KENS 5 News (Viewership: 10,949 | Ad Value: $648): KENS 5 News at 6 am 

 

Previously Unreported Coverage 
●​ The Travel (UVM: 3,023,438 | Ad Value: $60,469): 8 Warmest Places To Visit In The U.S. During 

January 
●​ My Curly Adventures (UVM: 12,913 | Ad Value: $258): Best Texas Winter Road Trip Ideas to 

Explore This Season 
 

FY25 Hot List Saturation: 16% 
 
 Annual Planning 
 

●​ Provided updated FY2025 public relations plan, adjusting virtual mission to Dec. 2025 to align 

with media holiday gifting. 

 

Media Hosting 

FAM Trips: 

●​ VIP in CC FAM (March 13 - 16): Coordinated press visits for the following three journalists; 

shared feedback on provided itineraries and communicated with journalists before and after 

their trips. 

○​ Luis Rendon, Freelance (Texas Monthly, Texas Highways) 
○​ Deb Steenhagen, SheBuysTravel 
○​ Jared Ranahan, Freelance (Forbes) 

 
●​ Individual Press Trips 

○​ Gabi De la Rosa, Freelance (Chron.com, Southern Living) – March 10 - 11 
■​ Shared itinerary and coordinated with journalist on a press trip to research a 

story for Southern Living on the best things to do in Corpus Christi. 
○​ Kimberly Burk, Freelance (Oklahoma Magazine, The Oklahoman) – April 22 - 26 

 

https://www.travelandleisure.com/texas-gulf-coast-road-trip-8777467
https://www.travelandleisure.com/texas-gulf-coast-road-trip-8777467
https://www.lonelyplanet.com/articles/best-beaches-texas
https://www.nationalparkstraveler.org/2025/03/seabeaning-among-marine-debris-padre-island-national-seashore
https://www.nationalparkstraveler.org/2025/03/seabeaning-among-marine-debris-padre-island-national-seashore
https://texaslifestylemag.com/travels/best-beaches-texas/
https://texaslifestylemag.com/travels/best-beaches-texas/
https://destinationsinternational.org/blog/trending-latest-research-culture-and-workplace-engagement
https://destinationsinternational.org/blog/trending-latest-research-culture-and-workplace-engagement
https://www.thetravel.com/warmest-places-in-us-january/
https://www.thetravel.com/warmest-places-in-us-january/
https://mycurlyadventures.com/best-texas-winter-road-trip-ideas-to-explore-this-season/
https://mycurlyadventures.com/best-texas-winter-road-trip-ideas-to-explore-this-season/


 

■​ Shared flight confirmation and gathered additional itinerary interests and 
in-destination transportation preferences.  

 

 Press Materials, Pitches and Media Relations 

Media Events 

●​ Travel Texas Media Mission in New York City (April 9): Confirmed Visit Corpus Christi’s America 
Segura’s availability to attend the Travel Texas media mission in New York City, after a spot 
became available. 

●​ Oklahoma Media Mission (May 2025): Began developing media list and invitation for deskside 
meetings. Conducted research and outreach for potential integrated broadcast appearance(s) on 
local lifestyle programs. 

Proactive Outreach 

●​ Experience Arts & Culture in Corpus Christi in 2025: Distributed pitch highlighting arts and 

culture scene in Corpus Christi. 

●​ Summer Events Outreach (June, July, August): Distributed pitch highlighting Corpus Christi 

summer events. 

●​ Fun for All Ages: A Family-Friendly Corpus Christi Itinerary: Conducted targeted outreach to 

explore media coverage opportunities highlighting family-friendly experiences in Corpus Christi.  

●​ Connect with Marine Life in Corpus Christi: Began drafting pitch focused on destination 

sustainability, the Texas State Aquarium Wildlife Rescue Center, sea turtle releases, Birdiest 

Festival and related experiences for early April distribution. 

●​ Find the Best Corpus Christi Beach for Your Personality: Began developing pitch highlighting 

Corpus Christi beaches based on travelers’ personalities for April distribution. 

●​ Agency Roundups: 

○​ Spring’s Best Festivals: Included Buc Days in agency-wide pitch on best spring festivals 

across the U.S. 

Reactive Outreach 

●​ Texas Lifestyle Magazine Giveaway: Continued coordinating logistics for a promotional trip 

giveaway set to run in April for a family of four to visit Corpus Christi during the summer by 

providing visual assets for social media use. Giveaway program offered on a trade basis. 
 
 Additional Activity 
 

●​ Shared February issue of MMGY’s media and travel industry trends newsletter “The News Beat”  
●​ Conducted status calls on March 5 and 19; drafted and shared agendas and recaps 

●​ Monitored for earned media placements 
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