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visit sosi is a 
very cool way 
to explore 
danville and 
pittsylvania 
county.

Lisa K. Meriwether
Tourism Manager
Visit SoSi

Rodney Berger
The Artist Way Cafe

all of this work in
advancement is 
building local pride, 
and i’m so very thankful 
for the hundreds of 
partners who have 
joined with us and 
supported our efforts.

““

Whew, what a year! Over the last 12 months, the energy 
in Danville and Pittsylvania County Virginia has been 
truly electric and the new tourism program, managed 
through the Danville Office of Economic Development 
and Tourism, has been at the heart of much of the action.  

It’s amazing what a region can accomplish when 
everyone pulls in the same direction. 

Over the last twelve months, together, we’ve formalized 
our tourism and destination marketing program, 
aligned resources and infrastructure to allow City Staff 
to better support the local tourism economy, published 
a community led, data-backed tourism master plan to 
guide future programming and investments, launched 
a new brand identity and website, trained more than 
175 local front line workers on hospitality best practices, 
launched new workforce development programs to 
support our growing sector, and partnered with local 
businesses to showcase our abundant tourism assets in 
a wide-variety of exciting new ways.  

In the last year, we’ve also quite literally grown our 
destination. We welcomed the Danville Casino and the 
Holbrook Hotel. We’ve witnessed the groundbreaking 
and transformation of the former White Mill into its 
new era as Dan River Falls and we’ve developed new 
assets like the self-guided Old West End Historic 
Walking Tour, the Outdoor Adventure Guide, and the 
Regional Map.

These investments aren’t just serving visitors, they 
are helping to build a sustainable local economy 
for residents. The tourism industry is offering more 
entertainment options, creating more beautiful spaces 
to relax and play, providing additional community 
services, and introducing new career opportunities for 
locals along the way.   

All of this work and advancement is building local pride, 
and I am so very thankful for the hundreds of partners 
who have joined with us and supported our efforts 
over this first full year of program implementation. We 
are just getting started, but I couldn’t be happier to be 
investing in the region alongside all of you.  

Lisa K. Meriwether
Tourism Manager
Visit SoSi

A MESSAGE FROM VISIT SOSI

New Promotions

12

http://www.VisitSoSi.com
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there’s new shops popping up, 
there’s new restaurants that 
are coming to the area. And, 
the biggest change I think that 
I’ve seen is the foot traffic. 

That has been really cool.

“

“

Susan Moss, Moss Mountain Outfitters

Stop by the Danville Visitor Center at 645 River 
Park Drive, Danville, VA 24540 to say hello!

Susan Pruitt
Travel Counselor

Vanessa Wise
Travel Counselor

Lesly Martin
Travel Counselor

Beverly Harville
Travel Counselor

Joe Eisenberg
Travel Counselor

Lisa Greer
Visitor Center 

Manager

Hannah Barker
Marketing 

Communications 
Coordinator

Laura Ashworth
Marketing & Research 

Manager

Lisa K. Meriwether
Tourism Manager

Aliki E. Leonard
Tourism Sales
Coordinator

meet the visit sosi team

Corrie Teague Bobe, Director of Economic Development & Tourism
Kelvin Perry, Assistant Director of Economic Development & Tourism

Kim Custer, Special Projects Manager
Samantha Bagbey, Project Manager

The Visit SoSi team is part of the Danville Office of 
Economic Development & Tourism, which also includes:
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In May of 2023, Visit SoSi published its first ever Tourism Master Plan. The 108-page report was the 
final deliverable in an inclusive year-long community process. 

The final master plan included data-backed recommendations to help grow and sustain the tourism 
economy across Danville and Pittsylvania County, VA over the next five to ten years.  

The comprehensive report provided robust 
investment recommendations and project 
detail that is now helping to shape the ongoing 
priorities and investments coming out of the 
Danville Office of Economic Development and 
Tourism, Tourism Division in support of the 
Visit SoSi program. 

Tourism is a large, complex, and often 
fragmented industry. By aligning industry 
stakeholders, development specialists, and 
local citizens around a shared vision for 
industry success, the Visit SoSi Tourism Master 
Plan is helping the community realize positive 
economic value at scale while proactively 
mitigating risk, engaging stakeholders, and 
driving synergistic community benefits that 
support local quality of life, job creation, 
beautification, and community services.  

The report is public and can be downloaded 
from VisitSoSi.com. 

master planning for thoughtful tourism industry 
growth and sustainability

Behavioral Trends

22   Tourism Master Plan 2023  |  Danville & Pittsylvania County

INSIDE THE DANVILLE and Pittsylvania 
County regions, the team was able to observe 
the visitation patterns of 74,257 unique visitors 

to the region. A unique visitor was counted if they 
stayed in the region more than four hours and did 
not regularly reside (live or work) within 50 miles 
of the region’s boundaries. 

This aggregate data exclusion method allowed 
researchers to exclude visitors who may have 
lived or worked outside the county but who may 
routinely come into the region frequently for 
employment, shopping, dining, or entertainment.

Of the 74k+ unique visitors to the region that 
qualified for the study, approximately 45% were 
day trippers and approximately 55% were overnight 
visitors during the 12-month study period. 62% of 
visitors to the region came for just one trip.  38% 

of visitors came back for more than one trip during 
the twelve-month study period from Sept of 2022 
through August 2023.

The average day trip duration for visitors to the region 
was 7.36 hours and the median day trip duration was 
6.39 hours. The average overnight trip duration was 
3.26 days, and the median overnight trip length was 
1.43 days. It is worth noting that the average length of 
stay for the region appears to be bolstered by multiple 
visitor stays of 25 days or more. 

These visitation sprint averages are longer than was 
originally expected for a region with this profile, 
but multiple extra-long stays (20+ days) appeared 
in the data consistently throughout the year-long 
study. This indicates a subsidiary market of long-
term visitors in the region, perhaps coming from 
long-term corporate, military, or healthcare travel 
employment contracts or similar. 

Danville & Pittsylvania County  |  Tourism Master Plan 2023    21

Behavioral Trends

In July of 2022, in preparation of the formal launch 
of the new tourism program, the Danville Office 
of Economic Development and Tourism assumed 
operations of the local Danville Visitor Center 
located at 645 River Park Drive, Danville, VA 24540.  

They hired Lisa Greer to serve as the Danville Visitor Center Manager, and added a team of five 
friendly part-time visitor center staff to greet guests 7 days per week from 9 am – 5 pm. The center 
is now open and welcoming area visitors every day of the year except Christmas, Thanksgiving, and 
New Year’s Day. 

The Danville Visitor Center is one of 65 state-certified information centers that provide Virginia 
visitors with reliable information about local food, lodging, entertainment, and attractions in each 
unique destination across the state. These certified facilities adhere to common performance 
standards and compliment the 12-official state-operated Welcome Centers that sit at major border 
crossings and Commonwealth access points.  

These highly-networked facilities share local brochures, training information, and attraction details 
to help ensure visitors maximize their travel experiences while visiting Virginia. Local Danville Visitor 
Center staff actively share information and ideas that encourage travelers to stay longer, and spend 
more, during their time in the Commonwealth. Visitor Centers like this one provide fundamental 
industry infrastructure that supports the $7.3 million dollar economic impact that visitors add to the 
state’s economy every day.  

This year, in preparation for the region’s anticipated growth and tourism industry expansion, the 
Visit SoSi Travel Counselor Team trained with the Virginia Tourism Corporation (VTC) and applied 
state-level Welcome Center standards to all operations and promotional efforts. Between Spring 
2023 and Spring 2024, the Danville Visitor Center supported more than 20,000 visitors. 

Area business owners and event planners that cater to out-of-town visitors are invited to stop by the 
Danville Visitor Center to introduce themselves to the travel counselors and share more information 
about their offerings with the onsite staff. Local businesses who have been through extranet training 
are also invited to leave brochures, promotional fliers, and other relevant visitor information to be 
shared with regional guests. If you haven’t been through extranet training but would like the Visitor 
Center’s help supporting your business or 
attraction, sign up at VisitSoSi.com.

DANVILLE visitor center: 
ready for regional growth 
and expansion

https://www.visitsosi.com/
https://www.visitsosi.com/
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In May of 2023, the Danville Office of Economic Development and Tourism, Tourism Division kicked 
off their first full year of destination marketing programming by launching their new brand standards. 
After a year-long community driven process, they unveiled a new name for the regional destination 
which includes both the City of Danville, Virginia and Pittsylvania County, Virginia. 

City and County leadership had decided to collaborate on regional destination promotions because 
research has long indicated that visitors seek out regions and tend to ignore municipal boundaries. 
Community leaders felt they could better leverage their resources and earn stronger return on 
investment by collaborating than they could by going to market separately and competing against 
one another for the same group of potential visitors. However, a fresh new regional brand was required 
to effectively attract the cultural travelers who are known to provide maximum economic value.

The team hired to do this work, Eddy Alexander, spent significant time in the community and met 
with industry stakeholders and investors before testing their creative concepts and ideas.  

The final Visit SoSi brand was the result of a robust 9-month community-led and data-driven process 
that accounted for more than 2,000 community survey responses, extensive visitor demographic 
and behavioral research, 16 focus groups (12 in-market and 4 out-of-area), and countless one-on-one 

introducing sosi: a new tourism brand
for a transformational moment

PITTSYLVANIA CO.
DANVILLE

community interviews, product visits, and stakeholder 
conversations. 

The new regional name Visit SoSi came from two 
distinct ideas 1) that the region is geographically 
located on the Southern Side of Virginia and 2) that the 
region surprises many visitors by offering “So Much To 
See, and So Much To Do.”  

As focus groups gathered to test and prioritize a variety 
of potential brand concepts and design directions, they 
repeatedly and overwhelmingly preferred this final 
option. The test groups indicated that they found it 
provided a confident, differentiated, and playful new 
twist on the region – highlighting the area’s personality, 
rise, and momentum. 

The new Visit SoSi brand uses clean, differentiated, 
high-energy colors and visuals to encourage locals 
and visitors alike to take a fresh look at all the area 
has to offer, to smile, and to celebrate the community’s 
warmth, wit, and evolution. 

Participants  noted that this design direction, messaging, 
and creativity was “fun,” “fresh,” “flexible,” “appealing,” 

“unique,” “approachable,” “memorable,” and “welcoming.” 

The corresponding brand strategy is also highly 
diversified, allowing a consistent package to be used 
to promote the region’s outdoor recreation, food and 
beverage, lodging, entertainment, art, history, culture, 
architecture, festivals, events, agritourism and so much 
more.  

Designed to appeal to a wide group of travelers with 
discretionary income and adventurous spirit, the new 
brand is now being used to invite target audiences to 
take a fresh look at the region and to make note of the 
abundance of activities and offerings available in and 
around Danville and Pittsylvania County, VA. 

ADVOCACY
Visit SoSi staff participated in the 2023 and 2024 
Tourism Industry Day on the Hill and represented 
Danville and Pittsylvania County Tourism in 
Richmond, VA. They met with 10-12 different 
elected officials and discussed the Visit SoSi 
brand and the impact of tourism on the regional 
economy and economic development landscape.

43 Visit SoSi | Brand Guidelines

Print AdvertisingPrint Advertising – Two-Page Spread

44 Visit SoSi | Brand Guidelines

Print Advertising – Two-Page Spread

Print Advertising – Full-Page

Print Advertising – Half-Page

Print Advertising – Quarter-Page

58 Visit SoSi | Brand Guidelines

Right: Lisa Meriwether, Visit SoSi 
Tourism Manager, and Rita McClenny, 
President and CEO, Virginia Tourism 

Corporation at the May 2023 Visit 
SoSi Brand Launch Event

Left: Former Delegate Bill Janus; Mike Rose, Director of Marketing, 
VIRginia International Raceway; Steve Helms, Vice President and 
General Manager, Primland Resort; and Lisa Meriwether, Visit SoSi 
Tourism Manager, at the 2024 Tourism Industry Day on the Hill
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Before promoting the region and all of its tourism assets to visitors, the Visit SoSi team knew they 
needed to introduce the new name, branding, and messaging to those locals who make the experience 
of visiting what it is. The 2023-2024 Locals First Campaign kicked off in the fall with the goal of 
effectively introducing the new Visit SoSi brand and destination messaging to local community 
members — setting the stage for steady tourism promotion and growth in Danville and Pittsylvania 
County, VA. 

Campaign tactics included print, social, digital, and broadcast channels and required the creation of 
many new creative assets that were then distributed through nine different local media partnerships 
including: Cardinal News, The Danville Register and Bee, Chatham Star Tribune, WAKG Radio, WBTM 
Radio, WDVA Radio, Southside News Today, Google Display and Video (YouTube) Networks, and Meta 
(Facebook and Instagram) digital advertising. 

locals first campaign

results
•	 Visit SoSi print advertisements were 

distributed in 144,000+ local newspapers 
and magazines 

•	 The Locals First campaign achieved 
100,000+ Visit SoSi radio mentions (avg. 
frequency of 16 impressions per listener) 

•	 The Locals First Campaign achieved 
350,000 digital ad impressions and 
received more than 16k engagements on 
social media 

•	 The Google advertising campaign alone 
earned 4.6+ million targeted impressions 
(avg. 44 impressions per target audience 
member) and resulted in 28,000+ landing 
page visits 

•	 The digital ad click 
through rate (2.37%) 
outpaced industry 
targets by 130% so long,

boredom

www.VisitSoSi.com
SO delightful. SEE FOR YOURSELF.
For generationss the people of Danville and Pittsylvania Countyy VA have made thingss have 

grown thingss and welcomed newcomers with warm enthusiasm. If you visitt theyyll share 

unique adventures and down-home delightss the best ways to savor a night out in the city 

or an easy way to roll oo-the-beaten path.

www.VisitSoSi.com

So, what are you 
waiting for?

www.VisitSoSi.com

In preparation for significant industry 
growth, the  Danville Office of Economic  
Development and Tourism again partnered 
with Eddy Alexander to build a custom 
curriculum and deliver branded customer 
service and hospitality best practices training 
workshops all across the region.  

Between June and November 2023, they 
held 12 3.5 hour sessions across Danville and 
Pittsylvania County, VA. During this period, 

customer service & 
hospitality training for 
front line workers

destination development
Over the last eighteen months, Danville and 
Pittsylvania County have secured more than 
$900M in destination development investment 
and welcomed the new Danville Casino and 
Holbrook Hotel. Construction has also begun 
on Dan River Falls, the new Riverfront Park,  
and more!

they successfully trained 176 
professionals from retail, lodging, 
food and beverage, entertainment, 
and cultural arts and education 
sectors.  Content included making 
the visitor feel welcome, using the 
brand to build loyalty and repeat 
regional visitation, providing the 
economic impact of hospitality, 
and more.  

Did you miss out? Don’t worry – 
the workshops are scheduled to  
start back up again in the second 
half of 2024. Sign up for industry 
updates on the partner page of the 
Visit SoSi website to be notified 
when class sign-ups reopen. 

PITTSYLVANIA CO.
DANVILLE

Program Overview: The Power of Tourism! It ALL Starts with a Visit!

Steps in Becoming an 
official visit sosi 
Tourism insider

PITTSYLVANIA CO.
DANVILLE

Providing extra-ordinary 
customer Service is essential to 
the Region’s tourism success

Program Overview 

The Power of Tourism! It ALL Starts with a Visit!

Exceeding Customer Expectations

•   Understanding Your Customer

•   Effective Communications

•   Problem-Solving Skills

•   Going Above and Beyond

•   Handling Difficult Situations

Cross Promoting the Region

Discovering Danville and Pittsylvania County - Knowing 

and finding Resources.  Added FUN with Prizes at the end!

Become an official visit sosi Tourism insider

Right: Lisa Meriwether, Visit SoSi Tourism Manager; Sandra 
Tanner, Destination Development Specialist, Virginia Tourism 
Corporation (Ret.); Rita McClenny, President and CEO, Virginia 
Tourism Corporation; and Corrie Bobe, Director of Economic 
Development and Tourism, City of Danville, VA at the Caesars 
Virginia Groundbreaking

http://www.VisitSoSi.com
http://www.VisitSoSi.com
http://www.VisitSoSi.com
https://www.visitsosi.com/


12 Annual Activities and Impact Report | 2023 132023 | Annual Activities and Impact Report

Over the last twelve months, the Visit SoSi team has been hard at work developing a number of 
new brochures and promotional materials that help share the region’s story, make local assets and 
attractions more accessible, and enable visitors to more easily plan a fun-filled trip to the area.  

new promotions: packaging our productpackaging our product

The new Visit SoSi website launched 
in December of 2023 and now serves 
as the promotional hub for all regional 
activities, attractions, and events. 
Local stakeholders are encouraged 
to attend one of Visit SoSi’s monthly 
extranet trainings to ensure their 
businesses and events are accurately 
represented on this website.  

Sign up on the partners page of 
VisitSoSi.com.  

The new area tourism pad maps 
are large enough to mark up with 
a highlighter and enable local 
industry representatives to serve 
as area ambassadors, helping 
visitors easily find their way to top 
regional attractions.    

Visit SoSi Website 

Regional Map

visit sosi fridays
On Fridays, Visit SoSi takes over River City TV. 
Mark Aron, Multimedia Design Manager, and 
Tourism Manager Lisa Meriwether travel the 
region highlighting local tourism assets and 
attractions. There is So Much to See and So 
Much to Do!

10

11

Danville’s Riverfront Park is anticipated to be the region’s premier public space that will provide a variety of passive and active recreational amenities. Located in the heart of River District, every component of this park has been designed in a way that will provide opportunities for everyone to access and enjoy this high-quality space.

Coming Winter 2024, Caesars Virginia in Danville 
is a $650 million, newly-constructed destination 
resort and casino. The property will include 500 
rooms, a full-service spa, pool, fitness center, 
and high-quality bars and restaurants. Keeping 
the action hot, there will be a world-class casino 
gaming floor with over 1,300 cutting edge slot 
machines, 85 live table games and 24 electronic 
table games. To continue the tradition of providing 
a best-in-class sports betting experience, guests will 
enjoy a Caesars Sportsbook, along with a legendary 
WSOP Poker Room. This incredible resort, worthy 
of the iconic Caesars brand, will create a unique 
experience to accommodate all sorts of events with 
its 2,500-seat state-of-the-art live entertainment 
theater and 51,300 square feet of meeting and 
convention space.855-633-8238, caesars.com/caesars-virginia 

Coming Fall 2024
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Explore all the River District has to offer! The 
Distrx app also has guided walking tours, a 

calendar of events and parking information.

Riverfront ParkComing Fall 2024
4

5

Located in the heart of Southern Virginia on 

the banks of the Dan River, the settlement of 

Wynne’s Falls became the village of Danville 

when the state General Assembly designated it 

as a tobacco inspection station in 1793. Danville 

grew steadily throughout the 19th century, and 

its reputation in the tobacco industry grew along 

with it. Danville became 

known as “The World’s Best 

Tobacco Market,” Virginia’s 

largest market for bright 

leaf tobacco. It was also 

the birthplace of innovative 

sales practices such as 

the “Danville System” of 

tobacco auctions, featuring 

the now iconic chants of 

the auctioneers.

Tobacco profits also 

helped fund Danville’s 

second largest industry: 

textiles. In 1882, local 

businessmen founded 

Riverside Cotton Mills, 

later known as Dan River, 

Inc., which became the 

largest single-unit textile 

mill in the world. While 

the early textile buildings 

were  located  in  the 

business section of town, 
What’s your favorite area to 

admire historical buildings?

Tobacco 
& Textiles

the 
Locals 
Guide

KARICE LUCK-BRIMMER 

Historian, Our 

History Matters

“ I  l o v e  t o  t a k e 

the backroads of 

Pittsylvania County 

and drive along 360, 

729, Spring Garden, 

Riceville Rd, and the 

Motley area where 

so many of the older 

homes remain such 

as Sharswood. Motley 

Mills is a site to see 

with the beautiful 

waterfall. They have 

an abundance of old 

barns and relics of the 

past to admire along 

the drive.”  

see what makes 

us so great.so much 
to see, 

so much 
to do.

PITTSYLVANIA CO.
DANVILLE

visitor guide

Your go-to guide for

everything you can 

see in SoSi.

Danville   Pittsylvania Co.
VisitSoSi.com      @VisitSoSi
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Old West End
Historic DistrictWalking Tour

About the Old West EndDanville was fortunate during reconstruction, becoming unusually prosperous from its thriving tobacco trade. As a result, the Old West End boasts perhaps the finest and most concentrated collection of Victorian- and 
Edwardian-era architecture in Virginia. Main Street and its adjoining side streets 

have dwellings from the antebellum era to the First World War. The district includes High Victorian Italianate, High 
Victorian Gothic, French Renaissance 

Revival, Romanesque Revival, Eastlake, Queen Anne, Colonial Revival, and Beaux 
Arts styles—good examples of which are 
rare in the South. 
For many years district homeowners maintained their properties to the highest standard, investing their own time and dollars. However some areas of the district began to experience decline—primarily because of absentee landlords. Enactment of a Rental Overlay 

District in 2013 resulted in the transfer of dozens of properties to a local Land 3
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Old West End
Historic District

Walking Tour

About the Old West End

Danville was fortunate during 

reconstruction, becoming unusually 

prosperous from its thriving tobacco 

trade. As a result, the Old West End 

boasts perhaps the finest and most 

concentrated collection of Victorian- and 

Edwardian-era architecture in Virginia. 

Main Street and its adjoining side streets 

have dwellings from the antebellum 

era to the First World War. The district 

includes High Victorian Italianate, High 

Victorian Gothic, French Renaissance 

Revival, Romanesque Revival, Eastlake, 

Queen Anne, Colonial Revival, and Beaux 

Arts styles—good examples of which are 

rare in the South. 

For many years district homeowners 

maintained their properties to the 

highest standard, investing their own 

time and dollars. However some areas 

of the district began to experience 

decline—primarily because of absentee 

landlords. Enactment of a Rental Overlay 

District in 2013 resulted in the transfer 

of dozens of properties to a local Land 
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May we suggest that you start your Saturday 
morning with a trip to the Danville Farmer’s 
Market?

“It’s so fun,” Amy Davis said. “You get a good 
feel for the local color, and you’re going to 
find people from all walks of life.” Davis is a biochemist turned farmer that 

local provisions focuses on a kinder, gentler way of farming 
using generative agriculture. She owns 
Moses Mill Farm in Chatham and sells beef, 
pork, and chicken at the Danville Farmer’s 
Market.  
She uses her science background to create 
skin products from her farm’s goat milk.Davis says the beauty of the farmer’s market 

is that there is plenty of variety — even in 
the winter. 

White Oak Mountain Honey and Betsy’s 
Bee Stuff are staple finds at regional farmers 
markets and local stores. Betsy East and her husband, Rusty, own 

White Oak Mountain Honey and Betsy’s 
Bee Stuff and have approximately 100 local 
beehives.  
They grow flowers, herbs, clover, and 
buckwheat on an old tobacco farm just 
for the bees. While you are out and about, 
look for honey, beeswax lotion bars, insect 
repellent, and anti-itch sticks made from 
these buzzing little buddies.  “It’s sweet, rewarding, and yes, ‘I get stung,’” 

Betsy East says, laughing.You can buy honey and more at www.
betsysbeestuff.com.

A Little Taste of Something Sweet “Not only can you get some good shopping done at the Danville Farmer’s Market, but you can get your groceries for the week while you’re visiting.
– Amy Davis, Moses Mill Farm

In Danville, the spring and summer Farmer’s 
Market operates every Saturday from 
May through October. In July and August, 
the market is also open on Wednesday  
afternoons. In the winter, the Danville 
Farmer’s Market is open every Saturday, 
January through March from 9 am to 1 pm 
(weather permitting). The Danville Farmer’s 
Market is located at 629 Craghead Street.

The Virginia Grown Farmer’s Market at 
the Olde Dominion Agricultural Complex 
is open from 7:30 am to 12:00 noon every 
Saturday morning May-October. 
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prepare your gear

ExplorINg SoSi: 
Outdoor Adventures 

Of Every Kind

Need supplies? Moss Mountain Outfitters 

in downtown Danville is a dog-friendly spot 

that can help you find all the gear you need. 

While you’re here, you’ll very likely meet 

Susan and Landon Moss. The mother and 

son duo started Moss Mountain Outfitters 

and the “Heads Up, Eyes Forward” lifestyle 

brand to honor Susan’s late son, Ryan, who 

loved the great outdoors. 

“We’re not just peddling a product; it’s much 

deeper than that,” Landon said. “Community 

is a really important aspect of this business.”

In fact, 100% of the “Heads Up, Eyes Forward” 

net profit goes back into the community 

each year via local donations.

The mother and son team love to give area 

visitors their  recommendations on the best 

local experiences and are ready to help 

visitors plan their adventures. 

“This is our version of letting Ryan live,” said 

Susan. “It helps me heal because I get to talk 

about [Ryan] every day.”

When buying products for Moss Mountain 

Outfitters, Landon reminds his mom, “Let’s 

buy what Ryan would buy.”

The shop offers top quality clothing brands, 

hiking and camping gear, and kayaks. 

“I do not sell anything that I would not use or 

wear myself, and I’m pretty picky,” Landon 

said.

Moss Mountain Outfitters is located at 326 

Main St. Suite 102 in Danville. It is open 

Monday - Saturday 10 am - 6 pm.

The SoSi region includes the City of Danville 

and Pittsylvania County, VA. Together, these 

two localities offer more than 35 miles of 

mountain biking trails (including 13 miles of 

the paved Riverwalk Trail), 1,000+ acres of 

public park land, 23 playgrounds, 25 athletic 

fields, a ropes course, a disc golf course, a 

zipline, and a skate park!

Smith Mountain Lake, Virginia’s second 

largest recreational lake, is also here, and 

water sports are very popular. Fishing and 

paddling on the region’s many rivers is a 

favorite local pastime. The region’s farms 

also have family-friendly adventures that 

range from pick-your-own produce to 

getting up close and personal with animals 

you rarely get to see. Have you ever pet an 

alpaca or a pot belly pig? Start here.

“We offer hiking, biking, fishing, 

boating, and so much more.

There’s plenty to explore. Stop 

by our Visitor Center for help 

planning your adventure.

– Lisa K. Meriwether,

Tourism Manager, Visit SoSi, 

Danville Office of Economic 

Development & Tourism

4

5

6

7

DPC_Outdoor-Adventure-Guide_FINAL.indd   2

DPC_Outdoor-Adventure-Guide_FINAL.indd   2

4/5/24   2:53 PM4/5/24   2:53 PM

The Visit SoSi region has something for 
every kind of experience lover. Whether you 
choose to stay on land or head out on the 
water, ride four wheels or two, grab a fishing 
rod or a paddle, try a local wine or choose 
a brew, you will be sure to find a grand 
adventure during your visit to Danville 
and Pittsylvania County, VA. Around here, 
there are countless ways to keep yourself 
entertained. Use this guide to help you plan.

danville • pittsylvania co.

outdoor
adventure guide

so much
to see,

so much
to do.

VisitSoSi.com  •  @VisitSoSi

2 3

danville visitor center

visitsosi.com

645 River Park Drive
Danville, VA 24540

Open 7 days a week
9 a.m.-5 p.m.

adventures Start here

drive times: 
• 45 minutes from Lynchburg, VA
• 1.5 hours from Raleigh, NC
• 1.5 hours from Roanoke, VA
• 2 hours from Charlotte, NC
• 2.5 hours from Richmond, VA
• 3.5 hours from Norfolk, VA
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In the spring of 2023, Visit SoSi teamed up with 
the Old West End Neighborhood Assocation to 
create a new interactive self-guided walking 
tour that features the architectural history of 
many of the notable homes along Millioniare’s 
Row and throughout the Old West End 
Neighborhood (between Schoolfield and the 
River District in Downtown Danville).  

Old West End Historic District
Self-Guided Walking Tour

In the fall of 2023, Visit SoSi published 
the region’s first-ever visitor guide 
which highlighted the area’s diverse 
offerings across the region. Pick 
up a copy to learn more about Visit 
SoSi’s history and culture, art and 
architecture, outdoor adventures, 
events and festivals, family friendly 
attractions, and more! 

Visit SoSi Visitor Guide

Visit SoSi’s newest brochure is a 
regional outdoor adventure guide that 
highlights the region’s diverse and 
abundant outdoor and agricultural 
experiences including hiking, biking, 
racing, farm tours, rodeo’s, markets, 
wineries, breweries and so much more. 

Copies are available in the Visit SoSi 
Visitor Center and throughout the 
county. Contact the Visitor Center to 
request copies to distribute from your 
business. 

Visit SoSi Outdoor
Adventure Guide

All promotional materials are available to download at VisitSoSi.com.

https://www.visitsosi.com/
https://www.visitsosi.com/
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the region in the news

In August of 2023, VIRginia International Raceway (VIR) was named the top tourist attraction in the 
state by the Virginia Restaurant Lodging and Travel Association (VRLTA). VIR was celebrated for its 
significant contribution to the state tourism economy and was recognized for its revitalization of a 
historic asset important to the Commonwealth, its innovative and effective business modeling, and 
its regional collaboration.

virginia international raceway named virginia state attraction of the year

Danville is one of 20 U.S. cities named as a 2024 finalist in the National Civic League’s 2024 All-
America City Awards. Each year the National Civic League recognizes communities that demonstrate 
innovative, inclusive, and effective efforts to tackle critical challenges. This year’s competition is the 
first entry submitted by the City of Danville since it was selected as an All-America City in 2020. 
Danville was also named an All-America City in 1977. The 20 All-America City finalist communities 
will compete June 7-9 in Denver, CO, for the award, which is given to 10 communities each year. 

danville named 2024 all-america city finalist

The Brick Running and Tri Store at 10 Main Street in Danville specializes in the sale of shoes, apparel, 
equipment, and nutrition for walkers, runners, and triathletes. Owner Adam Jones opened the store 
10 years ago, and, with the help of the River District Association’s Dream Launch Pitch Competition 
and the Industrial Development Authority (IDA), which owns the building, they are now expanding 
to add additional retail space for bike sales and gear, as well as bike repair services. 

the brick running and tri store expands

lisa meriwether named vsae associate member of the year

In December of 2023, Lisa Meriwether, Visit SoSi Tourism Manager was named Associate Member of 
the Year by the Virginia Society of Association Executives at their annual December awards banquet. 
Lisa has been a contributing member of this important industry association for 20+ years and the 
society recognized her significant career accomplishments, including her work advancing the 
tourism economy in Danville and Pittsylvania County, VA.   

Caesars Entertainment gifted $504k to Averett University to further develop their hospitality and 
tourism academic programs. Averett’s new concentration and minor in hospitality management 
and tourism is part of the university’s business management program and offers courses on the 
hospitality and tourism industry, lodging operations, and food and beverage management. Each 
student will end the program with a capstone internship at a local hospitality-related business. 

Caesars Gives $504k to Averett University To support Hospitality Workforce 

The Danville Industrial Development Authority and The Alexander Company are partnering to 
restore the iconic 550,000-square-foot distinctive former White Mill along Danville’s downtown 
riverfront. The building is being turned into an adaptive multi-use community hub that will include 
147k sq. ft. of commercial space (office, retail, and restaurants), 150 multi-family apartments, indoor 
and outdoor community spaces, and indoor and surface parking. A new public riverfront park, is 
also being developed with an eye toward enhancing quality of life for Danville residents, increasing 
tourism, and contributing to the continued revitalization of the Danville River District.

riverfront redevelopment revitalizes Danville’s riverfront and white mill

On March 27, 2023 The Danville River District Association was honored by Main Street America 
when they received one of three prestigious Great American Main Street Awards (GAMSA). The Great 
American Main Street Competition recognizes communities for their excellence in comprehensive 
preservation-based commercial district revitalization. Winners were selected by a national jury of 
industry professionals and local leaders specialized in the fields of economic development and 
historic preservation. The River District Association was also recognized for creating a fertile 
environment for economic vitality through exceptionally strong collaborative leadership and 
partnerships.

Danville River District named 2023 Great American Main Street  

On the heels of launching their new hospitality training program, Averett University leveraged a 
$250k grant from the City of Danville to offer a new leadership and professional development 
program to area restaurant, hotel, and other hospitality leaders. The curriculum was designed to 
enhance service excellence and develop the local workforce at no cost to students or area employers. 
Through this initiative, Averett worked to provide mid- to high-level hospitality management and 
business leaders with necessary skills, procedures and tactics to better manage employees and 
improve service quality. Following the course, participants had the opportunity to sit for nationally 
recognized certifications offered through the American Hotel and Lodging Association (AHLA) and 
the National Restaurant Association.

Averett University offers Free Regional Tourism Training with $250k 
Grant from The City of Danville

In November of 2023, the new Holbrook Hotel opened at the intersection of Danville’s historic Old 
West End and Holbrook Ross neighborhood. The new hotel features the historic redevelopment of an 
old Doctor’s Building that was built in 1957. The building was constructed in the International Style 
and is individually listed on the National Register of Historic Places and the Virginia Landmarks 
Register. The hotel includes 45 luxury suites with kitchenettes and a mid-century aesthetic. 

holbrook hotel opens in danville – adds 45 luxury suites to market



local tourism jobs 
directly supporting 

visitation*

1,445

direct tourism 
industry tax 
collections**

$7.5m

events, assets, 
and attractions 

promoted

213

Visit SoSi magazine 
and newspaper

ads printed

144k
Visit SoSi radio

ads aired

100K+
Visit SoSi social 

media ads
distributed

350k

Visit SoSi digital 
ad impressions 

earned

4.6m

new destination 
development 
investment 

secured*

$900m
in visitor 

spending**

$144M

*This figure includes investments made, pledged, and announced between Jan. 1, 2023 and April 15, 2024.*This figure includes investments made, pledged, and announced between Jan. 1, 2023 and April 15, 2024.

**2022 Data from Virginia Tourism Corportation/Symphony – Tourism Economics Research. All other data **2022 Data from Virginia Tourism Corportation/Symphony – Tourism Economics Research. All other data 
provided represents information collected between Jan. 1 of 2023 and April 15, 2024.  provided represents information collected between Jan. 1 of 2023 and April 15, 2024.  

visit regional tourism by the numbers




