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VISIT DENVER,
THE CONVENTION &
VISITORS BUREAU

Bringing Visitors and Conventions to
Denver Since 1909

VISIT DENVER is a non-profit trade association,
contracted by the City & County of Denver to act
as the City's official marketing agency.

In 2021, the Bureau had a budget of $25.5 million,
down from the high of $38.8 million in 2019, but
up 96.2 percent from the $13 million of 2020.

Despite the lower budget, VISIT DENVER con-
tinued aggressive sales & marketing strategies
throughout the year. This report will detail those
programs and their successes.

In addition, VISIT DENVER contracts with the City
& County of Denver to administer marketing funds
from the Tourism Improvement District (TID),
which began collecting funds on January 1, 2018.
These funds are tied first to paying bonds for the
expansion of the Colorado Convention Center
and therefore, the marketing component dollars
were not deployed in 2021. Usage of these funds
will be fully incorporated in planning for 2022 and
beyond.

AN

VISIT DENVER

MISSION:

To bring conventions and leisure
visitors to Denver for the economic
benefit of the City, the community

and our partners.




CHAIRWOMAN & PRESIDENT’S REPORT 2021

2021 was a very productive year for VISIT DENVER and
the city, despite the uncertainty, and 2022 is on track to
improve greatly.

Overall, the organization and entire tourism and hospi-
tality industry worked together to overcome challenges
and take advantage of opportunities, and we are so
proud of what we accomplished.

In January, we launched the “Coming Soon” campaign
to meeting planners - our first promotional efforts in
nearly a year to that market. The campaign focused on
the many projects underway in the city.

In April, with patio-friendly weather and lots of outdoor
seating, VISIT DENVER supported local business by
producing the first-ever Spring Denver Restaurant Week;
later in the year, the Bureau also brought back Denver
Beer Fest and Denver Arts Week.

Through April, there was limited convention and
meeting business due to meeting mandates and the
convention center serving as an Alternate Care Facility.

In July 2021, with barely 13-weeks’ notice, Denver was
able to successfully host the MLB All-Star Game and
Draft. This nationally televised event included three-days
of games at a sold-out Coors Field, the free Play Ball
Park at the Colorado Convention Center and fan events.
It generated tens of millions of dollars in business and
renewed hope for the hotel and hospitality industry.
Later in the year, the Denver Sports team hosted
representatives from FIFA in an effort to secure Denver's
position as a host city for the 2026 World Cup.

Successful year-round advertising and marketing
campaigns focused on national markets, select long-
haul markets, and regional drive markets to promote
Denver's outdoor life, premier shopping, cultural
activities and culinary scenes, generating more than

1.2 million incremental trips and more than $330 million
in local spending.

The Outdoor Retailer show returned to Denver in
August, and ten more groups met at the Colorado
Convention Center in the 4th quarter.

The Colorado Convention Center Expansion remains on
track with a completion date of 2023. A “Raise the Roof”
celebration in September promoted this milestone to
meeting industry professionals around the world.

Cherished events like Denver Day of Rock, Juneteenth,
PrideFest, BabeWalls, Taste of Colorado and the Cherry
Creek Arts Festival returned to the city, as well as concerts
at Red Rocks Park & Amphitheater, which was named the
top-performing venue in the world for 2021!

Basecamp Denver, an innovative promotion, launched
in the fall encouraging visitors through video and social
media to “play in the mountains, stay in the city.”

And Mile High Holidays once again lit up the metro area
through the holiday season, bringing hope and festivities
to all through parades, lights, shopping, cultural attractions,
and the third straight year of the Mile High Tree.

Across the city, there were so many new and returning
developments to celebrate:

Denver International Airport soared to become the third
busiest air center in the world, opening new gates and
adding new and returning international flights, while
working towards completion of a major refurbishing
that will make this the world's best airport for the 21st
century and beyond.

Meow Wolf's third permanent location, Convergence
Station, opened in Denver in September 2021, creating
a new unforgettable, transformational, and not to be
missed experience.

The long-anticipated, four-year-in-the-making $175 million
opening at the Denver Art Museum of the Martin Building,
Sturm Pavilion and Sie Welcome Center brought an ex-
panded art campus - and significant national attention -
to downtown Denver.

Live theatre returned to the city with the $54 million
renovation of the Bonfils Theatre Complex, four amazing,
new, reimagined theatres and the return of original
productions and Broadway shows, once again filling
downtown with theater patrons.

McGregor Square opened next to Coors Field with 12
restaurants and bars, five retail outlets including a
fabulous new home for the Tattered Cover, a new
182-room Rally Hotel, and a gigantic 17,000 square
foot plaza complete with a stadium-sized LED screen.

Throughout this year, the team at VISIT DENVER worked
with the Board, Colorado Governor Jared Polis,

Denver Mayor Michael B. Hancock, Denver City Council,
other economic development agencies and you - our
VISIT DENVER partners - to keep The Mile High City on
track as one of the great travel and convention desti-
nations of the world. With all your continued support,
Denver will not only get through the pandemic, we will
come out of it stronger and a better travel destination
than ever before.

Janice Sinden

President & CEO, Denver Center
for the Performing Arts

2021 VISIT DENVER Board Chair

Richard W. Scharf
President & CEQ, VISIT DENVER




DENVER TOURISM & CONVENTIONS BY THE NUMBERS 2021

“The United Nations World Tourism Organization estimates that the contribution of tourism to the
world economy this year will be $1.9 trillion — a slight improvement over last year's $1.6 trillion
but still far lower than the $3.5 trillion the industry earned in 2019.

Among the reasons for the slow recovery is the continuing pandemic, and the recent emergence of the highly transmissible
Omicron variant presents another potential hurdle as the industry prepares for the upcoming winter holiday season.”

NPR, Dec. 2021

NUMBER OF CONVENTION CONVENTIONS ECONOMIC
NUMBER OF CONVENTIONS
(Source: VISIT DENVER) DELEGATES IMPACT

2019: 1,026 2021: 414 (Source: VISIT DENVER) (Source: VISIT DENVER)
2019: 396,107 2021: 151,070 2019:$787 mil  2021: $313 mil

-60" IS YIEN -60*

DOWNTOWN HOTEL DOWNTOWN AVERAGE
OCCUPANCY T ROOM RATE

(Source: Smith Travel Research) 2019: 76.1% 2021: 58.3% (Source: Smith Travel Research)
2019:77.0% 2021:53.8% 2019: $180.91 2021:$147.55

-30* -23* -18*

METRO AVERAGE DENVER INTERNATIONAL U.S. TOURISM SPENDING
ROOM RATE AlRPORT PASSENGER TRAFF'C (Source: U.S. Travel Association)

(Source: Smith Travel Research) (Source: DEN) 2019: $1.2 trillion
2019: $154.22 2021: $101.54 2019: 69 million 2021: 59 million 2021: $877 billion (forecast)

-34* -15% -27*

We are continuing to benchmark against 2019 as those are the numbers we are striving to match and eventually exceed.




CORONAVIRUS & THE COLORADO HOSPITALITY INDUSTRY TIMELINE 2021

JANUARY 2021

On Jan. 19, the City announced
the Colorado Convention Center
(CCC)would be decommissioned

as an alternate care site for recover-

ing COVID patients, re-opening
the door to future convention busi-
ness. Gov. Jared Polis extended the
state's mask requirement through
Feb.5,2021.The mask require-
ment was later extended to April
2021 and then on into May.

FEBRUARY-MARCH 2021
With vaccinations leading the way
to instill public confidence in din-
ing out, restaurant workers were
granted priority vaccination status
on Feb. 1. Gov. Polis would further
extend aid to 260 restaurants in
30 Colorado counties through the
Winter Outdoor Dining Fund. Gov.
Polis also announced individuals
aged 65 and older and school staff
would be eligible for vaccinations
starting Feb. 8. In March, this was
lowered to age 50 and all frontline
hospitality workers and in April,
every Colorado resident over 16
was eligible for vaccination.

APRIL 2021

Denver started the month of April
on a high note as the Colorado
Rockies played a home game for
the first time in over a year with

an initial crowd of 12,500. On the
same day, Ball Arena opened a
new mass vaccination site, and the
following day, the CDC announced
that domestic and international
travel was safe for fully vaccinated
Americans who wore masks. The
CDC's declaration served as the
first official stamp of approval for
the travel industry in over a year.

Red Rocks Park & Amphitheatre
reopened for concerts and events
with a 2,500 person capacity,
eventually moving to full capacity.
By the end of 2021, Red Rocks
would be named the #1 perform-
ing venue in the WORLD, based on
attendance and ticket sales. Also
in April, the Brewers Association
announced that they would not be
holding the Great American Beer
Festival in 2021.

MAY 2021

On May 7, the Colorado Crossroads
volleyball tournament kicked off,
marking the first large event in
more than a year at the CCC. The
event qualified for the "extra-large
venue” program, allowing Denver
to host more than 10,000 athletes
and spectators over two weekends
with stringent safety precautions
in place. Gov. Polis ended the
statewide mask requirement on
May 14,2021.0n May 31,2021,
a new COVID variant discovered
overseas was officially given a

name: "Delta.” By Sept. 2, 2021,
there were 86,000 Delta cases in
the U.S.; by Nov. 2021, there were
947,000 cases and by Dec. 2021,
99.4% of all COVID cases in the
U.S. were Delta variant.

JUNE-JULY 2021

On June 1, the Colorado
Department of Public Health and
Environment ended restrictions
on large indoor gatherings. That
same month, more than 70,000
soccer fans filled Empower Field at
Mile High over two days to watch
the U.S. men's national soccer team
defeat Mexico in the Concacaf
Nations League Finals - the
biggest outdoor event in Colorado
since the pandemic began.

In July, Major League Baseball
held their All-Star Game at Coors
Field, including the MLB Draft,
Home Run Derby and marquee
Midsummer Classic, with more
than 49,000 attending each day's
games and more than 100,000
people visiting the free Play Ball
Park at the CCC.

On June 6, Gov. Polis signed a bill
creating the Meeting and Events
Incentive Program, which went
into effect on July 1.The program
allocates $10 million in rebates
and incentives for individuals
hosting events in Colorado.

Also on July 1, the City of Denver
announced a new Public Health
Order (PHO) that followed State
guidance regarding event approv-
als. With that PHO, indoor and
outdoor events no longer required
approval and could operate at full
capacity with no restrictions.

AUGUST 2021

s

The Summer Outdoor Sports Retail
Expo returned after the Winter
Show was canceled and held in
the CCC with 7,500 delegates
attending.

On Aug. 2, Denver Mayor Michael
Hancock announced that all City
employees, as well as private-sec-
tor workers in certain "high-risk"
settings, must be fully vaccinated
against COVID by Sept. 30.

Several private sector businesses
and event producers such as AEG
followed suit.

On Aug. 23, the FDA gave full
approval to the Pfizer vaccine for
adults after operating under an
Emergency Use Authorization since
it was launched earlier in the year.

OCTOBER 2021

On Oct. 21, the CDC endorsed
booster shots of the Moderna

and Johnson & Johnson COVID
vaccines following the green light
given the previous month for Pfiz-
er boosters. Millions of Americans,
including thousands of Coloradans,
were expected to line up for the
extra dose. On the same day,
nearly 90 percent of Colorado’s
ICU beds were occupied with more
than 1,200 people being treated
for COVID.

NOVEMBER 2021

On Nov. 8, the U.S. lifted an
86-week international travel ban,
allowing vaccinated visitors from
Canada, Mexico and other coun-
tries to enter the U.S. for the first
time in more than 600 days. Three
weeks later, a new COVID variant
was detected in Africa and given
the name Omicron. Within days,
the first case of the new variant
appeared in Colorado. By Nov. 29,

at least 19 countries had reported
cases of Omicron, and 70 countries
and territories had imposed
new travel restrictions. Also in
November, in-person theater per-
formances returned to Denver with
the first shows from Denver Center
for the Performing Arts, including
performances of “The Lion King"
and "My Fair Lady."
o

I

On Nov. 19, the State announced
that all unseated, public indoor
events with 500 or more guests in
the Denver Metro would require all
attendees age 12 years or older to
be fully vaccinated.

On Nov. 23, the City of Denver
reinstated a mask mandate for
indoor public places.

DECEMBER 2021

On Dec. 1, the first U.S. case of the
Omicron variant was reported in
California, and the following day,
Colorado reported its first case. As
of mid-December, Colorado had
endured 860,000 cases of COVID
resulting in 47,000 hospital-
izations and more than 10,000
deaths. Some 3,750,000 Colorado-
ans had been fully vaccinated. On
Dec. 20, Denver reported its first
two Omicron cases, and just nine
days later, Gov. Polis announced
the Omicron variant accounted for
91 percent of all COVID cases in
Colorado.



ITY & INCLUSION
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The efforts towards social justice and equity
continued in so many ways in 2021, from the
boardroom to the courtroom, in homes and
businesses across the country. The momentum
built through the tragedies and triumphs of 2020
rolled forward in 2021. While the effort was not
without considerable challenges, a spirit of deter-
mination was evident.

In 2021, VISIT DENVER contlnued the work began

candldates appIy g for and accepting JObS at
VISIT DENVER and continued our track record of
representing the city’s vibrant diversity within our
marketing efforts.

For more information on these efforts contact
Rachel Benedick, executive vice president,
Sales & Services at rbenedick@visitdenver.com.
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VISIT DENVER & THE
RESPONSE TO THE
PANDEMIC IN 2021

Richard Scharf, President & CEO

Every single aspect of VISIT DENVER's operations has been
impacted by COVID.

Although leisure travel returned in large numbers in 2021,
and the city hosted significant events like the Major League
Baseball All-Star game and cherished local events like
Denver Day of Rock and the Cherry Creek Arts Festival, the
outbreak continued to create havoc for the tourism industry.
U.S. borders were closed to international travel until
November 2021, eliminating this market for the moment.
Despite that, VISIT DENVER continued long term interna-
tional marketing and Denver International Airport continued
to add direct international flights.

Domestic tourism reached near-normal levels in the summer
of 2021, but conventions and business travel remained

far below 2019 numbers. For the Bureau’s convention

sales team, this meant an unprecedented amount of work
cancelling conventions, changing dates, reselling meeting
planners and finding future open dates for existing book-
ings, all while continuing to market Denver as a convention
destination for new meetings into the future, including into
the expanded Colorado Convention Center.

This report will show some of the many ways that

VISIT DENVER continued to sell and market our city as a
convention and visitor destination in these challenging
times.
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VISIT DENVER is committed to sustainable
practices in all aspects of its operations and

t L SUSTAINABILITY

promotions, and 2021 was no exception.

® Recertification to the State of Colorado
Environmental Leadership Program at
Gold Level. As part of this certification,
VISIT DENyER demonstrated its continued
efforts to its nability program through
inug >ment and monitoring
y development
o goals,
-

N
p

ntal

_lbiIAity website
oremier sustain-
source for our clients.

® The Official Visitors Guide to Denver &
Colorado was printed using Forest
Stewardship Council sustainable paper
practices, earning it the organization’s
highly respected FSC designation.

. . v |1
P F : A R L
4 MILE HIGH MUST SEES - SHOPFPING « DINING

UNIQUE HEIGHBORHOODS : EVENTS - DENYER DAY TRIFS
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CONVENTION SALES & DESTINATION SERVICES

On Apiril 6, 2020, the Colorado Convention Center (CCC) was converted to an Alternative Care Site for COVID patients
who might have overwhelmed existing medical facilities in Denver, just as they had in cities across the globe.

With these strict state meeting mandates in place, any possibility for meetings in the facility ended until March 31 2021, when the restrictions were lifted.
In 2020, 450,000 convention delegates were unable to experience Denver for a meeting that was booked by VISIT DENVER.

While 2021 was by no means a normal year in
terms of hosting conventions, it was not without
its highlights. Bolstered by the Extra Large Venue
program that VISIT DENVER helped negotiate
with the City of Denver, State of Colorado, and
the Colorado Hotel & Lodging Association several
groups were still able to meet:

speaks to the resilience of the market as well
as people’s interest in returning to in-person
meetings.

CONVENTION SALES TAKES OFF

® Future convention sales efforts continued
throughout 2021, including a return to certain

A RS iy industry trade shows, site visits and client

® InJuly, the eyes of the sporting world were on events, although many remained virtual or in an effort to engage local planners, one of

Denver when the city hosted the Major League were canceled outright. VISIT DENVER's largest sources of business.
Baseball All-Star Game. Awarded and planned The last such program was hosted in 2019.
ina mere 13 weeks, the event saw three © VISIT DENVER continued a strategic account (see page 14)

nights of sellout crowds at Coors Field, as well contacts program developed in 2020 to stay

as more than 100,000 people visiting the top-of-mind with key planners, helping long-
- 4 . AR free Play Ball Park at the Colorado Convention term relationships and generating leads for
® In May 2021, the Colorado Convention Center Center. (see page 13) future business.

to welcomed its first group in more than a year
- the Colorado Crossroads volleyball tour-
nament - which brought more than 10,000
athletes and spectators over two weekends.

© VISIT DENVER returned to convention marketing .- g R - [®
in 2021 with two campaigns: "Coming Soon” A &¢° § g 4’ ;
and “Business as Unusual”. (see page 11) e Also in October, the Denver Sports Commission
: : and the Denver 2026 Bid Committee hosted
representatives from FIFA in an effort to secure
hosting rights for the 2026 World Cup.
(see page 13)

F AU
e ® In August, the Outdoor Retailer group returned
N ]\ \ ) for their Summer convention, hosting 7,500
AT/ © LA delegates and generating an estimated $14.8
® InJune, more than 70,000 soccer fans filled million in economic impact.
Empower Field at Mile High over two days

® These sales efforts resulted in $638 million of
new meeting business booked for Denver
during the worst convention sales environ-
ment that has ever existed. A total of 2,025
leads for single hotel conventions were also

to watch the U.S. men's national soccer team ® Intotal in 2021, Denver hosted 414 meetings ~ ® The Colorado Convention Center Expansion received and the team made all of its stated

defeat Mexico in the Concacaf Nation's League in the CCC and area hotels, including 26 remained on track, with a completion date of goals.

Finals - the biggest outdoor event in Colorado groups and 78,108 delegates at the CCC. 2023, and construction kickoff was celebrated

since the pandemic began. While that number remains 70% below with a "Raise the Roof" celebration in Septem- @ In total, there are 599 future meetings on the
2019 levels, and though the market may not ber. (see page 12) hooks, with 1.2 million delegates expected to
fully recover for another couple of years, it bring $2.6 billion in future economic impact.
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top-of-mind with meeting planners,
the Bureau launched the “Coming
Soon” campaign. It featured seven ‘
fun, movie trailer-style videos

of projects, like the DEN Gate
Expansion, new venues like Meow
Wolf and the expanded Denver

Art Museum, and new hotels and

You CAN
Have It All

attractions like McGregor Square
that make Denver an even more
desirable destination coming out
of the pandemic. The campaign
generated 1.6 million ad impres- - S
sions, more than 500,000 video

views and 10,000 web pageviews. Bm“l‘ “

Inusual

® A second campaign for meeting
planners, “Business as Unusual”,
launched in October to highlight
even more reasons to love Denver.
This series of three videos presented
planner with softer - but no less
impactful - reminders of what

makes Denver so appealing.
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https://www.youtube.com/watch?v=xlth5uv3K3E
https://www.youtube.com/watch?v=_TfczfFASC8
https://www.youtube.com/watch?v=izMTGSCJqfU&t=2s
https://www.youtube.com/watch?v=dAx8Zvbnnjg
https://www.youtube.com/watch?v=q4h4JRbd9M4
https://www.youtube.com/watch?v=74-BvIjDDDY

COLORADO
CONVENTION
CENTER
EXPANSION

Throughout the pandemic, the ex-
pansion of the Colorado Convention
Center was able to stay on track
with a new design team and definite
plans. Construction started in June
2021 with a giant “Raise the Roof”
celebration in September 2021. The
project remains on track with an
opening date of late 2023. Through-
out the planning process, the sales
team worked closely with the City’s
project manager, the team of RLB;
contractor Hensel Phelps; and
architect TVS Design. The 80,000
square foot column free ballroom/
multifunctional space with pre-func-
tion and outdoor terrace space will
have 150-mile views of the Rocky
Mountains and will offer the largest
ballroom ever built in Colorado.

12



WORLD CUP 2026 + f & FOR THE
MLB ALL-STAR GAME Pl ¥, WORLD

On Oct. 25, 2021, FIFA officials toured L B 5 e
Denver as one of the cities bidding to host f/ \ ol
games during the 2026 World Cup tourna-
ment. In all, 16 cities across the United States,
Canada and Mexico will host games during
soccer's most prestigious competition.
Tournament officials are working to whittle
down the pool of candidates. Of the 17 U.S.

& DENVER2026.COM |
#DENVER2026

/ |dsummer Classic (Tuesday) The free
Play Ball Park fan fest, held at the Colorado
Convention Center, saw more than 100,000
people pass through its doors over 5 days.

The event brought tens of millions of dollars
in economic impact to the city and shined

a spotlight on Denver as safe and desirable
place to host major events.
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DENVER
DAYCATION
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On November 1, VISIT DENVER
welcomed 45 regionally-based
meeting planners to attend

our annual Denver Daycation
event!
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TOURISM & CONSUMER MARKETING
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TOURISM & CONSUMER MARKETING

2021 started with the very encouraging news of three effective vaccines be-
ing available, and by March 2021, all hospitality workers and people over 50
were eligible for the vaccine, which also meant that travelers would again be
on the move! With this encouragement, VISIT DENVER planned a full year's
worth of marketing - advertising, public relations, social media and more - to
safely invite people from across the country to visit The Mile High City. 2021
campaigns included:

® A first quarter campaign designed to encourage skiers to spend a night
in Denver. The high-tech, targeted campaign gathered more than 278,000
website pageviews.

® The city's first-ever spring Denver Restaurant Week that took advantage
of warmer weather to encourage people to return to in-person dining that
had been shut down in November 2020. (see page 17)

® A spring & summer campaign - our largest of the year - that targeted
people around the region and across the country with a “You Deserve
Some Denver” message. For the first time ever, this campaign also
encouraged locals to be a tourist in their own city. (see page 17)

¢ Also this spring, VISIT DENVER re-opened the visitor centers at the
Colorado Convention Center (during large conventions) and at Denver
Union Station (during business hours), the first time since March of 2020.

® Afall cultural campaign that highlighted the city’s many arts & culture-
related activities, all leading up to Denver Arts Week, which returned to an
in-person program including signature events. (see page 18)

® The return of our Mile High Holidays program that encouraged locals
and regional visitors alike to plan a Denver getaway during this festive
season.

® A new Basecamp Denver program that used innovative influencer-based
videos to entice people to “play in the mountains, stay in the city”.
(see page 20)

® Finally, in December, we launched an all-new version of our VISITDENVER.com
website designed to better serve the needs of today's visitors.
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TUU UEDERVE

{0U DESERVE DESERVE

5% EEE%E DENVER | SPRING SUMMER CAMPAIGN

e Buwm w3 "
A e Do) ® Travelers were on the move in the spring and summer of
2021 - a rare window of normalcy during the pandemic -
and VISIT DENVER dived in with a national campaign,
encouraging people to visit a city that embraced the
outdoors. The “You Deserve Some Denver” campaign
generated an astonishing 27 million video views, 288
million ad impressions and 843,000 website page views.

® The campaign also celebrated the return of some of the
city’s most treasured events, such as the Red Rocks Summer
A > | s _ Concert Series, Juneteenth, Cherry Creek Arts Festival,
ﬂ SUDER-SIZEI] D‘EIB}E\,%R " 4 : L Denver Day of Rock and Taste of Colorado, all of which

BIG SURBRISE - i O A R were promoted via the campaign.
SUMMER VACATION

® The campaign ran locally for the first time ever, as well as
in regional markets, in target cities like Chicago, Dallas and
Houston, and also across the rest of the country.

YUU UEDERVE
YOU DESERVE
YOU DESERVE
Yl]ll l]IESERUE

DEhlIER
RESTAU I T WEEK

APRIL 23RD - MAY 2ND

® To take advantage of outdoor restaurant seating,
VISIT DENVER launched the first ever Spring Denver
Restaurant Week. More than 200 restaurants par-
ticipated and 1.3 million page views showed that
people embraced the idea of outdoor dining and a
return to normalcy.

1
DENVER

FIELD TRIP

PLAN YOUR GETAWAY AND FIND GREAT HOTEL DEALS 17


https://www.youtube.com/watch?v=lTqhLv7Hicw
https://www.youtube.com/watch?v=GRTeR8lFH1k

FALL CULTURAL
CAMPAIGN
DENVER ARTS | BN - NI

WEEK ! = JVEIR™ '] COORADOCENTER  rons voun v

® Despite COVID numbers
rising again, we pressed

ahead with Fall marketing ' _"' Ly . ~

efforts that focused on live . ——— L7 . 4 > j “Jvou ULdLRVER
music, food and drink, and e a8 4 M B i R e e Sl | ﬁ"ﬁiﬁﬁﬁinn e
cultural events including the ' : R § DENVER N ol ' sl A i ;

new Meow Wolf, the re- CIYFFORD . =~ - - | DENVER QEERES : 0 WESTWORD MUSIC nﬂ%@ BWINE ESTl“ﬂl et
opened Denver Art Museum
campus and exhibitions at
cultural institutions across

the city.

® The fall campaign culminat- ‘ & g TE™ denver
ed in a reinvigorated Denver Sty TR % - aF s
Arts Week, which took place Ly — : | 3
from November 5-13 and in- e [ d ‘ | =

cluded more than 330 evens SRS SR | NOVEMBER 5-13

at more than 250 different i DenverArtsWeek.com

cultural institutions. Denver

STILL MUSEUM  SEEALLEVENTS  SEEALLEVENTS
e el PLAN YOUR VISIT 8 e 5 e SHDWEHSE i —— :

Arts Week also saw the return
of signature events like First
Friday Art Walks and Night

at the Museums, which saw
more than 11,000 people visit
a dozen metro area museums
for free. Denver Arts Week
also promoted the return

of the Denver Film Festival,
which resumed in-person
programming in 2021.
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® < ovoue. HOLIDAYS

+ CInvited to* .

Mile Gﬂigh,q‘lﬂlidﬂ}f* ® The holiday season offered another
window of opportunity for safe local

L

tourism promotions, and the $1

S million Mile High Holidays campaign
created a bright spot of cheer. The
campaign promoted the city’s many
light displays, holiday shopping and
performing arts, as well signature
events like the Parade of Lights and
New Year's Eve fireworks, both of
which returned in 2021.

® The campaign ran in both local and
regional markets and promoted
attractions like Zoo Lights at Denver
Zoo, Blossoms of Light at Denver
Botanic Gardens, the new Luminova
Holidays at Elitch Gardens Theme
& Water Park, shopping in Cherry
Creek, cultural exhibitions across the
city and January's National Western
Stock Show.

MILE HIGH TREE

® Mile High Holidays included the
third lighting of the Mile High Tree,
presented by Modelo® USA, on the
16th Street Mall. More than 95,000
people enjoyed the attraction this
year, which again included a choreo-
graphed light display timed to festive
and diverse holiday music.
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BASECAMP DENVER

® The pandemic caused a dramatic
increase in interest in outdoor expe-
riences, as shown by the success that
many Colorado resort destinations
have experienced since the beginning
of the pandemic. Indeed, Colorado

has been a top-ten destination since
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] ed with a pedicab street
t tour guided by one of Denver's

most renown muralists.

VUG o v

® The program has been enormously
successful, garnering more than 2.5
million views of all videos. A winter
version has just been released.
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https://www.denver.org/things-to-do/outdoor-activities/

PUBLIC RELATIONS & SOCIAL MEDIA

® Public relations efforts were able to pick up again in 2021 with socially
distanced media events, press trips to experience the city in person
and a press tour to help launch the new Rocky Mountaineer. The

Canada-based Rocky Mountaineer is a luxury train excursion that can
bring as many as 350 upscale travelers to Denver three times a week
from spring to fall. Publicity around the All-Star Game alone generated
more than $6 million in global media value. And, despite an overall
decrease in 2021 travel stories due to the pandemic, public relations
efforts still generated over $54 million in earned media coverage.

® Key 2021 placements
® The New York Times, “What to do this summer: Denver”
® Travel + Leisure, “Sky’'s The Limit"
® LIVE with Kelly and Ryan, “Live’s Virtual Road Trip: Denver”

® Social media continued to be an important travel motivator in 2021, and
VISIT DENVER increased its social media presence on Facebook,
Instagram, Twitter and other outlets, with more than 230 million
impressions, nearly 3 million total engagements. Social media activity
drove nearly 1.2 million visits to the website. The Bureau also created
more video content for social media. Our videos were watched a
combined 19 million times last year!

pllidy S = LN THE NEW
VISITDENVER.COM WEBSITE

® On December 15, we launched a brand new VISITDENVER.com website.
The result of a year-long effort involving the entire organization, the

—
; | w . . Y . ..
— B | ez s 7 N - site is built to respond to the strong shift to mobile visitors (up to 70%
e T T & < 3
A g S lw iy L ; 1 i i
s . (NI Ea & A RN o ' of traffic) and to showcase our stunning city through photography and
Sarka s;,-n-.dg":hy o1 || remiyrn h‘. bl i it Famiy PSS oo bl " SR . . . . 5
z = - e e 3 videos. The new site is easy to navigate, more visual and helps people
sz . T g ) : - - . . 3
by T ! G S B v s e find more things to do in Denver to encourage them to stay longer.
) — v R e Gy €
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https://www.denver.org

INTERNATIONAL
TOURISM

® The international market has experienced deep
challenges since the beginning of the pandemic
due to on-going border closures. While t

challenges persisted U
the .‘J‘ 5 IA“ ./‘.

R

1IN

b gnts

erating for 1 year a
airport in the WORLI e ,
their domestic network. For the year, DEN’s TSA
throughput declined by 23% while the rest of

the U.S. was down 31%.




INTERNATIONAL
TOURISM

continued from page 22

® On the international front, while many inter-
national flights were paused in 2021, Denver is
expected to ultimately retain most of its direct
international flights, including dir erv]i,ce

ch, and

to Tokyo, London, Paris, Frank i
ee growth in
.t' a to

app

particip d wit

masales missio ‘““ ,
included meetings and tralnlng with 89 sales
contacts as well as a press dinner with nine
media in attendance. In all cases, the tone from
clients was clear that visitors have pent up
excitement to travel to this part of the country
and have more savings to use on these trips.
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HOSPITALITY

HERDES

OF THE FUTURE

VISIT DENVIER Foundation Scholarship Fund

HOSPITALITY

HERDES

OF THE FUTURE

VISIT GENVIER Foundation Scholarship Fund

*

Founded in 1909, VISIT DENVER is a public/private trade association with
nearly 1,200 private members and a contract with the City & County of
Denver to act as its official marketing arm. Both the public and private sectors
continued to struggle in 2021 due to the pandemic. VISIT DENVER was quick
to react to meet our partners’ needs.

Every effort was made to help our partners navigate the new reality we all
faced this year, including prorated dues for all members. As a lifeline of
communication for our partners, VISIT DENVER hosted virtual and in-person
events. More than 2,600 partners attended these events in

Updates, and monthly works
(MAC), social media roundtab

In March 2021,
Colorado Tourism |
launched its fir
dollars for sch

The 34th Ann
Course, ra

Since its inc
million dolla
$90,000 that was awa
has become mor
troubling times fo
hospitality.

travel in a post-pandemic world, air service development at DEN, the Denver
visitor experience and homelessness, and workforce development.

In December, 16 VISIT DENVER employees participated in the Amp The Cause
Holiday for Kids gift wrapping which create once-in-a lifetime holiday experi-
ences for over 19,000 children.
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GOVERNMENT & COMMUNITY AFFAIRS




Denver's Road to Recovery
Begins with These Mile High
Standards

Denver's 5 Star Program
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Colorado 5 Star State Business Variance

Certification Program

Throughout 2021, the Government & Community Affairs (GCA) department
closely monitored more than 20 local and state ballot measures, determining
the impacts each would have on both the organization as well as the indus-
try. Utilizing this research, the VISIT DENVER Board of Directors evaluated
and provided an official position on three citizen-led ballot initiatives that
appeared on the November 2021 ballot: 2F, 303 and 304.

Additionally, the Board voted to support the 2021 GO Bond package with a
resolution, which appeared on the ballot as measures 2A-2E.

To address the challenges experienced by the industry, the Tourism Roadmap
& Strategic Partnerships committee met with Board members to discuss
strategies and solutions for building back our workforce, including ways to
improve the appeal of jobs in tourism and hospitality.

In early 2021, VISIT DENVER, along with the City and multiple industry part-
ners, developed the 5-Star Certification program, allowing businesses that
went above and beyond standard COVID precautions to host more custom-
ers at less restrictive levels. The GCA department continued to work with the
City to help manage the 5-Star Certification program until restrictions were
lifted and it was no longer needed. These efforts included updates to the
5-Star Program website and regular partner communications regarding
current (at the time) restriction levels, changes to the State-defined dial
framework, indoor event capacity and state listening sessions.

We also worked with the Colorado Tourism Office (CTO) and CHLA to estab-
lish and draft the Colorado Meetings and Events Incentive program, which
provides a 10% cash rebate against eligible hard costs for hosting meetings
and events in Colorado. The program’s goal is to increase tourism industry
recovery by incentivizing meeting and event planners to book new meet-
ings and events in Colorado now and into the future. As of January 31st,

there have been 69 applications that have been pre-approved for a total of
$1,196,350 in cash rebates.

As the impacts of the pandemic continued to throw our 1,200 tourism
partners uncharted waters, VISIT DENVER helped them navigate this new
reality in multiple ways:

® Suspended all partnership dues in 2020 and pro-rated them in 2021

® Continued to offer all Tier lll Cultural organizations free membership in 2021
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continued from page 27 “VIRTUALLY DENVER” OFFERS

EVER-GROWING LIST OF

® Helped partners stay on top of vital information and industry trends, ONLINE/VIRTUAL ACTIVITIES

o srar

sharing regularly by email, virtual industry updates, such as the Travel Trends

series, online educational seminars that have been attended by more than

2,600 partners and the regularly updated VISIT DENVER Clean & Safe Resource

Guide

In June 2021, began conducting partner events in-person with safety

precautions in place

In order to showcase the amazing work of organizations and individuals a

cross the city, continued sending weekly “Feel Good Friday” emails to lift

spirits and inspire more positive action. Since the beginning of the pandemic,
VISIT DENVER has shared nearly 80 updates to this truly “feel good” series!
Maintained “Virtually Denver,” webpage, which promoted dozens of online

and virtual experiences to keep up interest and excitement about special

exhibitions and cultural offerings.

Amp the Cause

Asian Chamber of Commerce
Biennial of the Americas
Brand USA

The Center on Colfax
CherryArts

City Club of Denver

Civic Center Conservancy
Colfax Marathon Partnership
Colorado Association of
Destination Marketing
Organization

Colorado Black Chamber of
Commerce

Colorado Business
Committee for the Arts
Colorado Competitive Council
Colorado Concern

Colorado Hotel and Lodging
Association/Metro Denver
Loading Council

Colorado Restaurant Association
Colorado Ski Country USA

Colorado Society of
Association Executives

Colorado Sports Hall of Fame

Colorado Tourism Office

Colorado Women's
Chamber of Commerce

Denver Architecture Foundation
Denver Department of

Housing Stability

Denver Film Society

Denver Metro Chamber of
Commerce
Denver Police Foundation

Denver Rescue Mission
Denver Theatre District
Destination Colorado
Downtown Denver Partnership

Dr. Martin Luther King, Jr.
Colorado Holiday Commission

EAT Denver
Girl Scouts of America

Hispanic Chamber of
Commerce of Metro Denver

| Have a Dream Foundation
Inter-Neighborhood Cooperation

Japan America Society of
Colorado

Kiwanis Club of Denver
Meetings Industry Council
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2021 AFFILIATIONS

Metro Denver Economic
Development Corporation

Metro Mayors Caucus
Mizel Institute

National Western Center
NEWSED

Rocky Mountain Business
Travel Association

Rocky Mountain Chapter of
ASAE, IAEE, MPI, PCMA, SGMP

Rocky Mountain Indian
Chamber of Commerce

Rocky Mountain International

Scientific and Cultural
Facilities District

Slow Food USA

SuTeatro Cultural and
Performing Arts Center

Tour Colorado

Tourism Industry Association
of Colorado

University Programs statewide
Urban Spectrum

United States Travel Association
World Trade Center

GQur community continues to pull together in 5o many ways that make us
proud to live in Denver! Below is our latest edition of Feel Good Friday,
featuring some of those stories from across the city’s tourism and
hospitality community. Enjoy!

NATIONAL s
PLAN FOR) | it acaion oy oy

JANUARY 25, 2022

The American Public Gardens
Association, with support from Denver
Botanic Gardans and the Institute for
Museum and Services,
launched The IDEA Center for Public
Gardens™ (tha Canter), an initiative to
teach and inspire inclusion, diversity,
equity and accessibility (IDEA) among
public gardens across North America
and beyond. The Center will fund

create a pllot cohort of gardens and will
and facili

with the Association. By 2023, it will
offer a full roster of programming.

Colorado Creative Industries, a division
of the Colorado Office of Economic
and International Trade

(OEDIT), awarded $300,000 in
American Rescue Plan funding to 20
individual artists through round one of
the Colorado Creative Corps ARP
grant, This funding initiative is
supported through Colorado's
partnership agreement with the National
Endowment for the Arts. Arts, culture
and entertainment are a $31.6 billion
industry in Colorado; and the creative
industries have been among the
hardest hit by the impacts of the

jic. Funded by the Ameri
Rescue Plan (ARP), a total of $500,000
is to

opportunities for artists impacted by
COVID-18 through this funding by
building new structures and
partnerships that will help to sustain
Colorado's creative sector.

Denver City Council recently granted 5
approval for the completion of Denver |
International Airport's (DEN) Great Hall s ’ _:ff
Project, allowing DEN to immediately s C
begin design work on the project’s T =
Completion Phase. The Great Hall

Completion Phase will include improved -
safety for passengers, upgraded

ticketing areas and airport facilities and

the Center of Excellence and Equity in

Aviation, which will engage and educate

pecple interested in careers in aviation.

The airport improvements are also

oxpected to create 7,000 direct and

indirect jobs. Currently, Phase 2 of the.

Great Hall Project is under construction,

which is anticipated to ba done by mid-

2024; the Completion Phase will follow

Phase 2.

Virtual Denver



https://www.denver.org/meetings/meeting-services/virtual-denver/

VISIT DENVER: 2022 BOARD OF DIRECTORS

EXECUTIVE
COMMITTEE

Janice Sinden

Chair

President & CEQ, Denver Center
for the Performing Arts

Jack Finlaw

Chair Elect

President & CEQ, University of
Colorado Foundation

Greg Leonard

Past Chair

General Manager, Hyatt
Regency Denver at the
Colorado Convention Center
& Grand Hyatt Denver

Luis Benitez

Co-Chair, Government &
Community Affairs Committee
Vice President - Government
Affairs & Global Impact, VF
Corporation

Matthew Burkett

Co-Chair, Convention & Tourism
Advisory Committee

Founder & CEO, The Flyfisher
Group

David Coors

Chair, Tourism Roadmap

Vice President - Next Generation
Beverages, AC Golden Brewing
Company

Greg Feasel

Treasurer & Audit Committee
Chair

President & Chief Operating
Officer, Colorado Rockies
Baseball Club

Brent Fedrizzi

Co-Chair, Convention & Tourism
Advisory Committee
Co-President & Chief Operating
Officer, AEG Presents Rocky
Mountains

A. Barry Hirschfeld
Executive Committee
President, A. B. Hirschfeld
& Sons

Walter L. Isenberg
Co-Chair, Special Projects
Committee

President & CEQ, Sage
Hospitality Resources, LLC

Bruce A. James

Co-Chair, Special Projects
Committee

Shareholder, Brownstein Hyatt
Farber Schreck, LLP

Nick LeMasters

Co-Chair, Government & C
ommunity Affairs Committee
CEO, Cherry Creek North BID

Todd D. Munson

Chair, Nominating Committee
Executive Vice President and
Director of Commercial Bank-
ing, Vectra Bank Colorado

Cindy Parsons

Secretary

Executive Director, Global
Corporate Communications,
CSG International

Manny Rodriguez

Chair, Sports Commission
Liaison

Chief Marketing, Experience &
Customer Officer, UCHealth

Richard W. Scharf
President & CEO, VISIT DENVER
(non-voting)

BOARD OF
DIRECTORS

Paul Andrews

President & CEO, National
Western Stock Show
Association

Leon Barnes

Vice President - Human
Resources Mountain West
Region, Comcast Cable

Luis Benitez

Vice President - Government
Affairs & Global Impact, VF
Corporation

Matthew Burkett
Founder & CEQ, The Flyfisher
Group

Jolon Clark
City Council (District 7)

Rob Cohen
Chairman & CEO, IMA Financial
Group

David Coors

Vice President - Next
Generation Beverages, AC
Golden Brewing Company

David L. Corsun, Ph.D.
Director & Associate Professor,
Fritz Knoebel School of
Hospitality Management,
University of Denver

Navin C. Dimond
President & CEQ, Stonebridge
Companies

Evan Dreyer
Deputy Chief of Staff, Mayor's
Office

Tony Dunn
General Manager, Sheraton
Denver Downtown

Joe Ellis
President & CEO, Denver
Broncos Football Club

Greg Feasel
Chief Operating Officer,
Colorado Rockies Baseball Club

Brent Fedrizzi

Co-President & Chief Operating
Officer, AEG Presents Rocky
Mountains

Andrew Feinstein
CEO and Managing Partner,
EXDO Development

Jack Finlaw
President & CEO, University of
Colorado Foundation

Kourtny Garrett
President & CEO Downtown
Denver Partnership, Inc.

Bruce Glazer

Executive Vice President &
Chief Financial Officer, Kroenke
Sports & Entertainment

Christian Hardigree

Dean - School of Hospitality,
Events & Tourism, Metropolitan
State University of Denver

Christoph Heinrich
Director, Denver Art Museum

Jeffery Hochstadt
Chief Strategy and Development
Officer, Western Union

Walter L. Isenberg
President & CEO, Sage
Hospitality Resources, LLC

Bruce A. James
Shareholder, Brownstein Hyatt
Farber Schreck, LLP

Nick LeMasters
President & CEQ, Cherry Creek
North BID

Greg Leonard

General Manager, Hyatt
Regency Denver at the
Colorado Convention Center

Todd D. Munson
Executive Vice President &
Director of Commercial
Banking, Vectra Bank

Cindy Parsons

Executive Director, Glabal
Corporate Communications,
CSG International

Allen Paty

General Manager, DoubleTree
by Hilton Denver & Denver
Central Park

Sharon Pierce
Regional Director - Corporate
Sales West, United Airlines

Steve Sander
President, Sander Marketing
Group

Amanda Sandoval
City Council (District 1)

Richard W. Scharf
President & CEO, VISITDENVER
(non-voting)

Dan Scherer
General Manager, Outfront
Media

Adam Schlegel
CEO, Cumulus Etc.

Frank Schultz
CEO/Owner, Tavern Hospitality
Group

Janice Sinden
President & CEQ, Denver Center
for the Performing Arts

Shane Stickel
President & CEO, Presidential
Worldwide Transportation

Hollie Velasquez-Horvath
Senior Director - State Affairs
& Community Relations, Xcel
Energy

Rob Venus
General Manager, FREEMAN

Sid Wilson
President, A Private Guide, Inc.

COMMUNITY BOARD
MEMBERS (non-voting)

John W. Adams
General Manager, Colorado
Convention Center

JJ Ament
President & CEO, Denver Metro
Chamber of Commerce

Tamara "Tami" Door
President & CEO, Downtown
Denver Partnership

Mike Ferrufino
President & CEQ, Hispanic
Chamber of Commerce of
Metro Denver

Lee Gash-Maxey
Executive Director, Colorado
Black Chamber of Commerce

Debra Johnson

Chief Executive Officer &
General Manager, Regional
Transportation District

Deborah Jordy
Executive Director, Scientific &
Cultural Facilities District

Amie Mayhew
President & CEQ, Colorado
Hotel & Lodging Association

Melanie Mills
President & CEO, Colorado Ski
Country USA

Sonia Riggs, CAE
President & CEO, Colorado
Restaurant Association

Murphy Robinson

Deputy Mayor & Executive
Director, Department of Public
Safety, City and County of
Denver

Laurence Rua
Regional Vice President,
Centerplate

Phil Washington
CEO, Denver International
Airport

Ginger White-Brunetti
Executive Director, Denver Arts
&Venues

Timothy Wolfe
Director, Colorado Tourism
Office

LIFETIME BOARD
MEMBERS

A. Barry Hirschfeld
President, A. B. Hirschfeld &
Sons

Edward A. Robinson
Co-Chief Executive Officer,
Robinson Management, LLC

Galen Drake
Retired (Non-voting)

Ed Gerrity
Retired (Non-voting)

Al Timothy
Retired (Non-voting)

HONORARY BOARD
MEMBERS

Jared Polis
Governor, State of Colorado

Michael B. Hancock
Mayor, City of Denver

TID BOARD

Navin Dimond
President & CEQ, Stonebridge
Companies

Walter Isenberg
President & CEQ, Sage
Hospitality

Greg Leonard

General Manager, Hyatt
Regency at the Colorado
Convention Center

Laura Lojas

General Manager, The Westin
Denver International Airport
Hotel

Allen Paty
General Manager, Doublelree
by Hilton Denver

Richard W. Scharf
President & CEO, VISIT DENVER

Blair Tracy
Director of Sales & Marketing,
Sheraton Hotel Denver

Eric Walters
General Manager, Hilton
Denver City Center

VISIT DENVER
FOUNDATION BOARD OF
DIRECTORS

Ed Gerrity
Skal International Colorado

Tom Healy
Third Party Insight

llene Kamsler
Community Relations

Jackson Lamb

Professor of Hospitality,
Metropolitan State University
of Denver

Radhika Mahanty
Owner, La Rondine Consulting

Ed Robinson
Co-Chief Executive Officer,
Robinson Dairy, Inc.

Richard W. Scharf
President/CEO, VISIT DENVER

Andre van Hall
Professional Speaker &
Curiosity Instigator, The van
Hall Company, LLC

Nicole Marsh
Partner, Imprint Group



VISIT DENVER: EMPLOYEE DIRECTORY

EXECUTIVE

Richard W. Scharf
President & CEO
303.571.9415
rscharf@visitdenver.com

Vicki Aycrigg

Executive Assistant
303.571.9462
vaycrigg@visitdenver.com

Allison Kohn

Director, Government & Community
AMfairs

303.571.9466
akohn@visitdenver.com

CONVENTION SALES

Rachel Benedick

Executive Vice President, Sales &
Services

303.571.9417
tbenedick@visitdenver.com

Stephanie Kettner

Executive Assistant, Sales & Services
720.682.2687
skettner@visitdenver.com

Jason Lusk, CMP
Associate Vice President,
Convention Sales
303.571.9424
jlusk@visitdenver.com

Cahal Mowery

Director of Convention Sales
303.571.9443
cmowery@visitdenver.com

Sheila Provenzano

Sales Director, Midwest Region
720.693.3275
sprovenzano@uisitdenver.com

Lester Robinson

Sales Director, Washington, D.C.
Region

303.229.0135
Irobinson@visitdenver.com

Tyler Adams

Citywide Sales Manager
303.571.9419
tadams@visitdenver.com

John Craig

Corporate Sales Manager, East Region
303.571.9489
jcraig@visitdenver.com

Gysela Fillingham, CMP

Citywide Sales Manager, West Region
303.571.9461
gfillingham@visitdenver.com

Leah Gutstein

Sales Manager, Association D.C.
Region

303.571.9430
lqutstein@uvisitdenver.com

Tim Litherland, CMP

Sales Manager - Sports & Specialty
Markets

303.571.9429
tlitherland@visitdenver.com

Viveca McDonald

Sales Manager, Corporate (West)
303.571.9444
vmedonald@visitdenver.com

Stephanie Pilakowski

Sales, Manager Association (West)
303.571.9426
spilakowski@visitdenver com

Amanda Rodriguez, CMP
Citywide Sales Manager, Fast Region
303.571.9441
arodriguez@visitdenver.com

Sammy Bianchi

Executive Meeting Manager,
Association (East)
303.571.9403
sbianchi@visitdenver.com

Jake Buchheit

Executive Meetings Manager, West
Region

303.571.9407
jbuchheit@visitdenver.com

Daniel Wakefield

Executive Meetings Manager
303.571.9484
dwakefield@visitdenver.com

Vacant
Executive Meetings Manager,
Corporate (West)

Vacant
Coordinator, Sales

Harry Emerson
Information Analyst - Sales
303.571.9425
hemerson@visitdenver.com

Deanna Bonifate
Convention Sales Coordinator
303.571.9427
dbonifate@visitdenver.com

Kelsey Santistevan
Convention Sales Coordinator
303.571.9439
ksantistevan@visitdenver.com

B.EST.

Jeanette Armitage

Sales - B.E.ST (Contractor)
303.697.5282
jarmitage@visitdenver.com

Jamie Baronfeld

Sales - B.E.ST(Contractor)
303.513.8274
jbaronfeld@visitdnever.com

DESTINATION SERVICES

Vikki Kelly, CMP

Director, Destination Services
303.571.9414
vkelly@visitdenver.com

Tiffany Eck, CMP

Associate Director, Destination Services
303.571.9449

teck@visitdenver.com

Theresa Blankenau, CMP
Citywide Services Manager
303.571.9428
tblankenau@visitdenver.com

Gina Gaytan

Citywide Services Manager
303.571.9404
ggaytan@visitdenver.com

Liz Perrott

Destination Services Coordinator
303.571.9464
Iperrott@visitdenver.com

KatVon Helms

Destination Services Coordinator
303.571.9447
kvonhelms@visitdenver.com

DENVER SPORTS

Matthew Payne

Executive Director, Denver Sports
303.571.9460
mpayne@denversports.org

TOURISM

Flavia Light

Vice President, Tourism
303.571.9442
flight@visitdenver.com

Vacant
Tourism Coordinator

Lisa Bruening

Senior Tourism Sales Manager
303.571.9445
loruening@visitdenver.com

Earl Parsons

Cultural Tourism Manager
303.571.9423
eparsons@visitdenver.com

MARKETING & DIGITAL
EXPERIENCE

Justin Bresler

Vice President, Marketing & Business
Development

303.571.9408
jbresler@visitdenver.com

Lauren Smith

Marketing & Communications
Coordinator

303.571.9469
lsmith@visitdenver.com

Andrea Scott

Director, Digital Marketing
303.571.9436
ascott@visitdenver.com

Lexi Compton

Digital Design Manager
303.571.9438
lcompton@visitdenver.com

Lisa Oshorne

Social Media Manager
303.571.9470
loshorne@visitdenver.com

Nate Ferguson

Content Manager (Contractor)
303.571.9470
nferguson@visitdenver.com

Vacant
Web Architect & Analyst

Vacant
Marketing Manager

COMMUNICATIONS & PUBLIC
RELATIONS

Jesse Davis

Director, Comms & PR
303.571.9450
jdavis@visitdenver.com

Vacant
Associate Director, Comms & PR

PARTNERSHIP & FOUNDATION

MC Genova

Director, Partnership & Foundation
303.571.9440
megenova@uvisitdenver.com

Lauren Huffer

Partnership Services Manager
303.571.9405
Ihuffer@visitdenver.com

Melissa Ramirez
Partnership Data & Systems
Coordinator

303.571.9481
mramirez@visitdenver.com

Harley Webb
Advertising Coordinator
303.571.9477
hwebb@visitdenver.com

Katy Hoch

Partnership Sales (Contractor)
817.734.1213
khoch@visitdenver.com

Amy Leonard

Partnership Sales (Contactor)
303.549.2571
aleonard@visitdenver.com

FINANCE & ADMINISTRATION

Jeff Ruffe

Executive Vice President, Finance &
Administration

303.571.9413
jruffe@visitdenver.com

Brent Box

Director, Information Technology
303.571.9411
bbox@visitdenver.com

Paige Ranum

Director, Human Resources
303.571.9412
pranum@uvisitdenver.com

Gabbie Romano
Director, Accounting
303.571.9409
gromano@visitdenver.com

Phil Waneka

Information Technology Manager
303.571.9416
pwaneka@visitdenver.com

Jillian Zachary

Accounting & Human Resources
Manager

303.5/1.9431
jzachary@visitdenver.com

Valerie Farrell
Accounting Assistant
303.571.9437
viarrell@visitdenver.com

Vacant
Receptionist
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