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What’s new with IG: looking ahead

“hide likes” 
+ create mode



What’s new with IG: looking ahead

“paid partnership” 
+ company name







Influencer marketing grew by 39% in 2018

Klear analyzed 2,133,007 Instagram sponsored posts using #ad



Micro-influencers are highly valued



6 Key Findings from Klear

1. Instagram influencer marketing grew by over 39% in 2018

2. 1 out of 3 sponsored posts is an Instagram Story

3. 84.6% of sponsored posts were posted by women

4. 84% of sponsored posts were posted by micro-influencers

5. Brazil, Canada and Japan had the highest YoY growth of Instagram sponsored posts

6. Lifestyle and Fashion are the leading industries for Instagram branded partnerships
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Source: influencermarketinghub.com



Challenges to Managing In-House



Connect with us! 

Eric Hinman
@erichinman

Kimberly Irwin
@denvershewrote

Alana Watkins
vocapr.com

Cara Newhart
@neverskipbrunch



Key takeaways

• It’s important to let influencers have 
an authentic voice with their content

• Understand THEIR audience and 
what resonates with them

• The best partnerships benefit both 
influencer and brand



Key takeaways

• How to find them:
• Relevant hashtags, your geotag, “comps”

• How to vet them:
• Ask for examples of past work, ask for references and actually call them

• How to work with them:
• Recommend some form of contract, trade/in-kind, reporting

• Federal Trade Commission:
• #ad vs #sponsored



Thank you for joining us today! 

Elise Trivers
Social Media Manager
etrivers@visitdenver.com


