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ANALYST FORECAST AWARDS 2025

Oxford Economics is the proud

recipient of 103 awards in the 2025
FocusEconomics Analyst Forecast
Awards—an achievement that

underscores our position as the
world’s foremost provider of
economic forecasts and analysis.

Award-Winning, Global
Forecasting Accuracy
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Last three months averaged just 35,000 jobs

US: Nonfarm payroll employment

000s
400 -
Bl Monthly change —3-month moving average
300 4 Weakest since the pandemic.
If not for the health and social
200 4 services sector, employment
would have declined over past
\ three months.
100 -
O —

Aug24 Sep24 Oct24 Nov24 Dec24 Jan25 Feb25 Mar25 Apr25 May25 Jun25 Jul25

Source: Oxford Economics/Haver Analytics
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Unemployment stands at 4.2%

US: U-3 unemployment rate
%
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&) TOURISM ECONOMICS



-..it would be 4.9% except for drop in participation

g/JS: Labor force participation rate
°64 -

//-“\\
July 2025¢ 62.2%
63 - !
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Source: Oxford Economics/Haver Analytics
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Also, 1.2 million have left the labor market

US: Foreign-born shares of the labor market

20{; ) —\Working-age population
—Labor force
—Employed
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Jobs are becoming more precious

US: Quits rate and wage growth
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Source: Oxford Economics/Haver Analytics
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Evidence of a tight labor market

US: Wage growth tracker of job switchers and stayers
12mma of median wage growth, %

—Job stayers =—Job switchers
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But the labor supply-demand balance is still ok

US: Number of job openings per unemployed
2.5

—Number of job opening per unemployed, 3mma
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Consumer are worried

US: Consumer sentiment by income bracket

Index
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-..and spending is on hold
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"\ | recession
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Why?
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Trade-weighted tariff rate highest in since 1930s

US: Effective tar
%
35 -
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Observable effects of tariffs so far

 Higher prices

* Weaker dollar

« Manufacturing stress
* High interest rates

* Reduced CAPEX

« Government revenue
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Core inflation will rise to 3.8% this year

US: Components of core inflation

%y/y
14 —Shelter —Services ex-shelter —Core CPI —Core goods

12

10 - Core inflation rose

to 3.1% in July, and
we anticipate a
peak at 3.8% by
year-end due to
tariff impacts
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Dollar depreciation will fuel inflation

Nominal Trade-Weighted Dollar Index
Jan 2006 = 100
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But dollar weakness has made the US more affordable

Change in USD exchange rates versus 2019
% change from end-2019 spot rate, as of July 28 2025 (USD/local currency)

10% [ __ocmmmmmmmmm—mmme e )
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\\% - — — ’
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-10% 0% 79y
-20%
-30% -26.9% -28.1%
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(euro) (peso) (dollar) (dollar)

Sources: Tourism Economics
Note: Negative change implies depreciation of local currency versus USD.
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Tariffs are proving a hurdile for manufacturers

US: ISM manufacturing measures

% —New orders less customer inventories (LHS, 2m adv.)

50 - - 70
—ISM headline index (RHS .
(R Employment declines for three
- 65 straight months.
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Interest rates: hig'lg.
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Construction is sliding

US: Private residential construction
% y/y
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Businesses are pausing investment

Business investment
Nonresidential fixed investment, real, growth since 2019 Q1

35%

30% “Second quarter U.S. and Canada

. 2025 Q2 select service and extended stay

RevPAR declined around 1.5% year

over year, primarily due to a decline

15% in government demand ... as well as

0% weaker demand from smaller
business customers.”

20%

5%
0% Marriott, Aug 5, 2025
-5%

-10%
2018 2019 2020 2021 2022 2023 2024 2025 2026 2027

Prior emmCurrent

Source: BEA, Oxford Economics
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But... tariffs are raising revenues

US: Customs
% GDP
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Economic growth will slow markedly in 2025

US Real GDP

Annual growth

3.5%
3.0% 2.9%
2.5%
2.0%
1.5%
1.0%
0.5%

0.0%
2023

Source: Oxford Economics

2.8%

2024

16% )

2025

2.1%

2026

2.5%

2027

Unemployment will rise to 4.4% this year

The economy will improve next year,
supported by tax cuts/extensions and the
fading effects of tariffs on inflation.

~ 35% odds of recession in the next 12
months (compared to 15% normal odds)

The economy is vulnerable and has little
margin for error.
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Air travel is flat compared to last year

US Airport Volume
Jan-July

600

Millions

500 493 < 7% above 2019 volumes

526 525
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Source: TSA
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Overseas markets continuing to decline

Overseas visitor arrivals to the US o=
N
Year-over-year change ,', N
0 I July YTD \
15% ‘\ Total: -1.6% I'
\\\ ’/l

o =

10% - 9.2%

5%

0%

-5%
March and April
-10% 1 combined
-2% YOY -11.6%
-15% -
Jul-24 Sep-24 Nov-24 Jan-25 Mar-25 May-25 Jul-25

Source: National Travel and Tourism Office
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Not exactly rolling out the welcome mat

DOUBLING ESTA FEE TO $40 'A SELF-IMPOSED
TARIFF', WARNS US TOURISM CHIEF

07 JUL 2025 BY JAMES CHA[

> News > UK & World > Travel

UK holidaymakers face doubling of
'waiver' fee in new ESTA change

The price of an appl

aboutyour travel p Travelers to the U.S. must pay a new
$250 ‘visa integrity fee’ — what to
know

CCCCCCCCCC

GOVERNMENT AFFAIRS

Senate proposal to slash Brand
USA's budget sparks industry
concerns

y Johanna Jainchill W N4 | Jun 09,2025

—
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Disparate performance by market!

Overseas visitor arrivals to the US by top 20 markets (July 2025 YTD)

Year-over-year change
Ecuador -13.7%

Germany -10.1%
South Korea -9.6%
Switzerland -7.6%

France -6.6%

Netherlands -5.4%

Australia -2.8%

India -2.4%

Colombia -2.0%

China -0.5%

Ireland -0.1%

Dominican RepUbLC c cm e
’,_——”'U_n-i-t-e-d Kingdom
»~ Spain
N Brazil

Israel
Italy

Argentina 20.1%

-20% -15% -10% -5% 0% 5% 10% 15% 20% 25%
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Canada land travel continues to plummet

0% -
10% 4 k
220% -

-30% - [*

-40%

Note: Estimates show the year-over-year change in Canadian visits to the US.

June and July 2025 are based on leading indicator data measuring Canadian-resident US return trips. _
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Forward bookings tell an interesting story

US Air Travel Booking Pace
Year-over-year % change (as of July 2025)

B Domestic B International inbound
10%
5.8%
5%
0.4%
0%
-0.5%
-5%
-10%
-10.1% -10.2%
_ (0]
15% -141%
-20%
Aug-25 Sep-25 Oct-25
Source: OAG
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Outbound continues to outpace inbound

US inbound and outbound air travel
Share of same month in 2019

140%
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]20% —Outbound
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Source: APIS |-92
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~.representing a 13 million trip gap

US inbound and outbound air travel (Jan-Jul YTD)
International passenger flows, in millions

m 2019
m 2023 443 45.6
m 2024
377 2025

Millions
N o
5 &t A

329

O »n O U1 O WU

Foreigners entering US Americans going abroad
Source: APIS |-92
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Expected reductions in outbound travel will help

How likely are you to travel for an international leisure trip in the next 12 months?

Won't travel internationally M Very unlikely B Somewhat unlikely B Neither likely nor unlikely B Somewhat likely B Very likely

May-25 14% 12% 13%

-6.7%

Jan-25 14% 11% 14%

Lengwoods | miles

Source: Longwoods International ATS Wave 96 INTERMATIGHAL | samvmEmamir

Percentages are based only on respondents who are confirmed travelers (see definition in Methodology slide)



Tempered optimism from airlines

“The market and most businesses have a much better read on how
they'll manage in a narrower range of outcomes. And encouragingly, that
higher level of certainty has translated into a meaningful inflection point
in demand.” - United (7-17-2025)

“So this year, obviously, a really tough first half. We think we're going to
get some nice tailwinds as we head on into the second half and expect
expansion as we head into 2026.” - American Airlines (7-24-2025)
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Senate bill will boost growth next year

US: Fiscal effect of Senate OBBB versus current policy

% of GDP
2.0 ~ mm TCJA expansions H Campaign tax proposals
B Investment incentives B Defense/border security
15 _ I |RA clawbacks mm Cuts to social benefits
' mm Other ->=Net effect (Permanent)
-=-Net effect (as written)
1.0 +
0.5 -
0.0
-0.5 ~
-1.0 -

FY25 FY26 FY27 FY28 FY29 FY30 FY31 FY32 FY33 FY34

Positive fiscal stimulus

« tax cut extensions

« tax cuts on tips, overtime, and car
loan interest

* more generous state and local tax
deduction

"For '26 to '28, we had messaged last
time that, that group pace was in the
higher single digits. That actually
improved slightly from the last quarter.
So yes, we see groups continuing to book
out into the future.”

Host, July 31
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One area of investment is thriving

US: Business spending on the digital economy

% of GDP

44

4.0

3.6

3.2

2.8

24

—Digital technology investments

—|ncl. data-center construction

1990

1995

2000

2005

2010

2015

2020

2025

“Fourth quarter RevPAR growth is
anticipated to accelerate from the third
quarter ... group revenues for the third
quarter pacing down 2% and pacing

up 6% for the fourth quarter.”

Marriott, Aug 5
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Usage rates of Al are rising briskly

US: Usage of Al in business operations planned vs. actual

% %
10 - - 10
. =% of firms who used Al in last two weeks 9
—% of firms who will use Al within next six months - <

Ve
8 ) 8
YA
7 - - 7
Predicted value based
6 1 T e
5 4 - 5
4 ~ - 4
3 [ [ I | I I [ 3

Sep-23 Dec-23 Mar-24 Jun-24 Sep-24 Dec-24 Mar-25 Jun-25

Source: Oxford Economics/Census BTOS
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Income still supports spending growth

“ Leisure transient has probably been the

US: Average hourly earnings surprise outperformer for us. And again, |

Y/Y % change : : .
9 - A h | . h will point to the luxury and certain parts
. verage om;y earnings Nave  ,fthe premium segment. ... This desire for

8 - increased 3.9% over the past experiences over goods continues and

7 | year. the underlying trends that we see are
excellent.

6 |
Marriott, Aug 5

5 m

4 -

3 W
< 2.7% CPl in July (over 12 months)

O I ! T T T T I I
2017 2018 2019 2020 2021 2022 2023 2024 2025
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Budget for domestic travel remains high

Question:

How much IN TOTAL is the maximum
you will spend on leisure travel
(including airfare, accommodations

and all other trip related spending)
during the NEXT 12 MONTHS?

Maximum | would spend on leisure
travel (next 12 months):

Future Partners

$7,000

$6,000

$5,000

$4,000

$3,000

2021

P R ol o e vl B v vl vl B v E ol i

202
202
202
202
202
202
202
202
202
202
202

Jul 7-9
Jul 21-23
Sep 1-3
Sep 15-17

Aug 4-6
Sep 29-Oct 1

Aug 28-30
Mar 26-28
Aug 18-20

202

202

202

202

202
2022
2022
2022
Feb 23-25, 2022
2022
2022
May 2022
Jun 2022

Oct 13-15
Oct 27-29
Nov 10-12
Nov 24-26,
Dec 8-10
Jan 12-14
Jan 26-28
Feb 9-11
Ma

Ap

2022

Jul 2022
Aug 2022
Sep 2022
Oct 2022
Nov 2022
Dec 2022
Jan 2023
Feb 2023
Mar 2023
Apr 2023
May 2023
Jun 2023

2023

Jul 2023
Aug 2023
Sep 2023
Oct 2023
Nov 2023
Dec 2023
Jan 2024
Feb 2024
Mar 2024
Apr 2024
May 2024
Jun 2024

(Base: All respondents, 1,200+ completed surveys each wave in 2021. 4,000+ completed surveys each wave in 2022-2025.)

2024
$5,750

Jul 2024
Aug 2024
Sep 2024
Oct 2024
Nov 2024
Dec 2024

Jan 2025
Feb 2025
Mar 2025
Apr 2025

2025
$5.858

May 2025
June 2025

$5,979
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Strong gains to household balance sheets

Household net worth

In trillions, real

100 "High-end resort
properties continue to
show resilience, no
resistance to rate.“

$120

Host, July 31

$80

$40
05 06 07 08 09 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25

Note: 2024 dollars. Quarterly data through 2025Q1. Net worth of households and nonprofit organizations. Measures
housing and financial assets, minus liabilities. Source: Federal Reserve, NBER
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Signs of leisure market acceleration

“As we look to Q3, we're encouraged by current demand trends,
specifically the acceleration of nights booked from April through July.”
- Airbnb (08/06/2025)

“Since the beginning of July, we've seen an uptick in overall travel
demand, particularly in the U.S.”
- Expedia (08/07/2025)
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Older US households (55+) now have $114 trillion

Number of Households by Age Group Household Net Worth by Age Group
In millions of households In trillions. real (2024 dollars) 29%
$70
50 m Equities and pensions $65.1 o
45 $60 Real estate 89%
0
th t
40 4 /25 1 : m Other assets $50.5 $49.3
50
45 337 339 | 339,
30 T 27.7 $40
25 $31 2
20.9 $30
20 $24 6 $26 !
15 $20
10 $10.3
$10
5 $5 3 -
0 $-
2015 2025 2015 2025 2015 2025 2015 2025 2015 2025 = 2015 2025 2015 2025 = 2015 2025
Under 40 years 40 to 54 55 to 69 70 or more years Under 40 years 40to 54 5510 69 70 or more years

Note: Real estate is shown net of mortgages. Other assets include private businesses, consumer goods
and other assets, net of other liabilities.
Source: Federal Reserve

Source: Federal Reserve
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Let's talk Colorado
and most |mportantly
Denver




Colorado exceeded the national average in demand growth

4 )

&P N =

US Travel Indicators

2 +1.4% ¢ -0.7% 274+0.1% June 2025 YTD
JuneYOY June YOY June YOY
L & H Jobs Air Passengers Hotel Demand
(BLS) (Airline Data Inc; TSA) (STR)

N /

4 -
- i =
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Colorado Travel

. 7 +2.1%

Indicators ¢ -0.8% ¢ -1.0% June YoY

June 2025 YTD June YOY June YOY Hotel Demand
L & H Jobs Air Passengers TR

(Airline Data Inc; TSA)

N J

Source: Tourism Economics



Colorado TSA throughput is trending with 2024

Throughput: Colorado

7 day moving average trend

B 2022 W 2023 2024 B 2025
P g A Y
~
/’ N3
80K A ' /\
\ | : WA A\
X | g\ f &
\ ' » AN \ /
60K - AN s
S
40K
20K
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Source: TSA



While showing faster downturn than US trends recently

Airport TSA Throughput

% Change vs. Previous Year

10%
8%
6%
4%
2%
0%

-2%

-6%

-8%
Aug-24 Sep-24 Oct-24 Maov-24 Dec-24 Jan-25 Feb-25 Mar-25 Apr-25 May-25 Jun-25 Jul-25

Source: TSA —Colorado  =——=United States



Denver demand is slowing behind 2019 levels
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Rates have helped drive revenues upward
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Denver CBD is better than the US trends in group demand
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The CBD & Central Park Submarkets holding the market up

Submarket Demand Change (%)

July 2025
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Denver CBD is one of the higher supply growth markets

YID July 2025 Supply Chg
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Denver CBD is still ranking high in RevPAR

Top 22 Markets Hotel Performance
June 2025 - Monthly | Segment: Total | Ranked by RevPAR

Qccupancy RevPAR
Boston CBD/Airport _ B850 ¥3.2% A3.0% ¥0.3%
Nashville ca/Downtown |G 510 v2.3% ¥5.9% v8.1%
chicage ce0 [ GG - 40.9% v4.4% ¥3.6%
san Diego ce0 [ GGG 7> v4.2% A25% Y L7%
Seattle CBD _ 83% ¥4.1% ¥0.4% ¥4.5%
Washington DC CBD _ 76% ¥3.9% ¥0.7% ¥4.6%
penver CE0 [ 752 ¥1.5% ¥0.2% ¥ 1.6%
pisneyland ||| G 77> ¥5.7% ¥0.9% ¥6.5%
philadelphia ceD ||| GG 72 vo0.9% 423% A1.5%
san Frandisco Market 5t ||| | N - AL3% AT.4% AB.7%
Las Vegas Strip_?fl% ¥14.5% ¥4.5% ¥18.4%
indianapolis CeD ||| GG > ¥10.7% ¥7.8% Y17.7%
pallas cBD/Market Center ||| GGG s> ¥2.0% A2.4% 40.3%
salt Lake caD/airport ||| GGG 7% ¥5.1% A2.1% ¥3.2%
Los angeles cao ||| GGG Y6.7% A0.3% ¥6.5%
Houston a0 (|| GG s ¥10.5% ¥31.7% ¥13.8%
atianta cs || T 52 A0.9% ¥2.4% Y 1.6%
austin cs0 ||| EG_ s ¥3.9% Y6, 7% ¥16.0%
san antonio CaD ||| G- s> Y1.7% 46.1% A4.3%
orlando central [ | N T 722 A3.7% v2.5% AL1%
new Orleans CBD/French Quarter ||| s5°¢ 41.3% 43.4% A4.7%
phoenix Central ||| | GG sz v5.2% AL1% Y 7.2%

Source: STR
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As a short story

The near-term outlook is soft and risky

« US economy is on a tight rope. Expect higher inflation, slower economic
growth, weaker labor markets

* International markets will continue as a drag on performance

The outlook is more promising, if you look out a little farther

Domestic travel is resilient

Higher income households will play an outsized role

International imbalances will improve

The economy is very likely to strengthen into 2026 and 2027
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