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DENVER

The Mile High City

MEETINGS ~ WEDDINGS  GROUPS  TRAVEL TRADE
THINGS TO DO

SPORTS COMMISSION  PARTMERS  MEDIA
EVENTS HOTELS RESTAURANTS

ABOUT DENVER

BLOG

Check out some of Denver's

famous must-sees, arranged by
location,
WELCOME TO THE MILE HIGH CITY

Welcome to Denver, where 300 days of sunshine, a thriving cultural scene, diverse neighborhoods, and natural beauty
combine for the world's most spectacular playground.

5 WAYS TO FALL IN
LOVE WITH RED
ROCKS

DENVER DENVER UNION DENVER'S 16TH
NEIGHBORHOOD STATION STREET MALL
GUIDE

DENVER BEER TRAIL



VISIT DENVER’s
Official Visitors Guide

to Denver and Colorado (OVG)

535,000 COPIES ANNUALLY IN TWO EDITIONS

DIRECT FULFILLMENT

RECYCLED PAPER STOCK.

* Mailed directly to visitors who are planning their trip to Denver

IN-MARKET DISTRIBUTION

Unsurpassed distribution includes:

* More than 140 Metro Area locations

* Front Range hotels (more than 19,000 in-room)

* Visitor Centers Downtown, Union Station and

Colorado Convention Center
* State Welcome Centers
* Rental Car Companies

¢ In Yellow Cabs

* Domestic and international motorcoach groups

* Media press kits

» Convention attendees

To advertise:
Katy Hoch » 817.734.1213 » khoch@uvisitdenver.com

VISITDENVER.com

AD RATES

S e P
Ful page $10,180  $9,251
e o
e e
e O
e O
e e
Premium Placement* $12210  $11,100
Inside Front $12540  $11,400
Back Cover $13541  $12311
Inside Back Cover $11,377  $10343

“Of all the advertising vehicles The Wild Animal Sanctuary has employed, by far the
most successful has been the Denver OVG. We get calls daily from visitors who have
seen our ad and want to come and see the 200+ captive exotic and endangered
large carnivores we've rescued. We will continue to be a part of the OVG!”

—Pat Craig, The Wild Animal Sanctuary




VISIT DENVER’s
Destination Planning Guide (DPG)
“The Meeting Planners Bible”

90% of meeting planners and travel professionals say
that the DPG is useful in their job; nearly half (41%)
of them use it at least once a month.!

ANNUAL CIRCULATION = 16,000

The DPG is the most comprehensive, best distributed and most respected source
of information for any size meeting, large or small, in Denver & Colorado.

BE SEEN BY PROFESSIONALS PLANNING MEETINGS, AD RATES

CONVENTIONS, TOURS, REUNIONS AND WEDDINGS— AD SIZE RATES

BE PART OF VISITDENVER'S DPG! e s6089

* Distribution to all Meeting Planners working with VISIT DENVER Full page formated $5,500**

« Distribution to hundreds of tour operators, travel agents, Full page formatted with full page display - $9,750**
international travel packagers, motorcoach companies and 2/3page $6,74367
group travel planners 1/2 page $4,612

* Handed out in person by VISIT DENVER staff to 1/2 page formatted $3,500%*
meeting planners at 32 convention industry and nine 1/2 page formatted with 1/2 page display $5,750**
travel tradeshows 13page $3850

» Backed by VISIT DENVER’s campaign including ads in U4 page formatted  $2,000%%
Convene, Meeting Professional, USAE, Successful Meetings 1/4 page formatted with 1/4 page display $3,750**
and others 1/6page $2,718

* Referrals—VISIT DENVER only makes referrals to businesses Directory Services ad $999 - $1,500

found in the DPG

**Formatted ad options are for hotels only, and all rates are ne

* Sent directly to meeting planners for groups of all sizes via
PREMIUM PLACEMENT RATES
requests Oﬁ V|S|TDENVERcom ......................................................................................

AD SIZE/LOCATION RATES
Full Page” o 58,583
Inside Front Cover™ $8,583
Back Cover* $9,759
Inside Back Cover* $8,112
T Source: A.J. Lerner Market Research, Inc. *Prem/um V;VJIVarcements sell out earrlryr and carry right of first refﬁsa) 7777777

BONUS DISTRIBUTION

In addition to the unprecedented distribution of the printed copy of the DPG it can
also be found as a Virtual Guide on VISITDENVER.com with links to all advertisers!

To advertise:

Katy Hoch « 817.734.1213 « khoch@uvisitdenver.com
VISITDENVER.com VISIT DENVER

The Convention & Visitors Bureau



VISIT DENVER Dining Guide

ANNUAL CIRCULATION: 62,500

This slim book features Denver’s restaurants
by neighborhood’, chock full of helpful maps.
Distributed to visiting meeting and convention
attendees as well as the following Tourist
Information Centers:

California Street TIC

Colorado Convention Center

Union Station

PUBLICATION DATE

Published annually, approximate publication date: June 28

AD RATES
e e
BackVCOvel' o $5,000 . : : :
Inside Back Cover ~ $4,250

Insidré'Front'Crover '$4,5OO

FulPage ~ $4000  $2,000*
HalfPage ~  $2000  $1,000*
V4page ~ $1000  $500%

* Available rate for Official Visitors Guide advertisers

T Downtown (LoDo/Larimer Square/Riverfront/RiNo/Five Points)
South Broadway/Washington Park/South Pearl/South Gaylord
South Metro/Denver Tech Center/Park Meadows
Golden Triangle Museum District/Art District on Santa Fe
Capitol Hill/Uptown/Governor’s Park
Cherry Creek/Colorado Blvd.

Highlands (Highlands Square/LoHi/Berkeley/Tennyson)
North Metro/Boulder
West Metro (Golden/Lakewood/Belmar)

To advertise:
Katy Hoch » 817.734.1213 » khoch@uvisitdenver.com

VISITDENVER.com VISIT DENVER

The Convention & Visitors Bureau




This handy and portable
map is distributed at
100+ locations around

VISIT DENVER’S Map Pad Denver including the

Tourist Information Centers,
hotels and the Colorado
Convention Center.

100,000 COPIES OF THE MAP PAD ARE PRINTED TWO TIMES PER YEAR.
CONCIERGES SAY IT IS THE PERFECT RESOURCE TO HELP VISITORS NAVIGATE THE AREA.

Al DENVER BANNER SPACE AVAILABLE B2 DOWNTOWN MAP SIDE .
B 1 * 1 space: $1,399

A2 E—— B3 « Discount for 2 or more spaces

* Space B1 has Premium Pricing.
A 3  crevey creex e.cmvearc B 4 See your account executive for details.

_ :-a!l\ﬂg‘_i}g‘im 555*" * Denver banner space available
i S el for $3,000
A4 ||ZE-dt =2 || BS
A5 rﬁ?‘ i, :ililum:l- B6
=

METRO MAP SIDE

* 1 space: $999

* Discount for 2 or more spaces
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To advertise:
Katy Hoch » 817.734.1213 » khoch@uvisitdenver.com

VISITDENVER.com VISIT DENVER

The Convention & Visitors Bureau




VISITDENVER.com e

Top position on Google and Bing for Page views: 22,633,357
3.200+ touri k d ph ith Sessions: 10,610,250
’ U CLL A e Users: 7,870,045

70% of visits coming from search.

ADVERTISING OPTION LOCATION PRICE
HOME PAGE
1] Feature Home Page 21" L
ADVERTISING OPTION LOCATION 100% SOV 50% SOV 25% SOV
H Image Header Page Sponsor Things To Do page $3,000 1,500 750

To advertise:
Katy Hoch « 817.734.1213 » khoch@uvisitdenver.com
VISITDENVER.com VISIT DENVER

The Convention & Visitors Bureau




VISITDENVER.com

EVENTS

TS RESTAURANTS  ABGUTDENVER 8400

ADVERTISING OPTION LOCATION PRICE
RUN OF SECTION PLACEMENTS - S CPM RATE:
ﬂ Feature Things to Do, Restaurants, About Depver $20/CPM
Hotels $30/CPM
RunofEntieste $15/CPH
11 Denver 365 feature Ad on Home Page $25/CPM
- S MONTHLY FLAT RATE:
n Featured Listing Puts your partner listing at the top of $350/MONTH

To advertise:

Katy Hoch « 817.734.1213 » khoch@uvisitdenver.com

VISITDENVER.com

i
VISIT DENVER

The Convention & Visitors Bureau



VISITDENVER.com

Two ways to catch the weekend crowd

BLOG WEEKEND PREMIER AD

Lives in the Blog section of VISITDENVER.com and is heavily
promoted through social media. Average 35,000 impressions/
month. Average time on page between 5 and 10 minutes.

*$1,000/month
Markets visiting this page: 45% local. 55% regional

e Local: Denver, Aurora, Lakewood, Arvada, Centennial,
Westminster, Highlands Ranch, Parker, Thornton,
Ken Caryl, Boulder, Littleton, Greenwood Village,
Commerce City, Castle Rock, Englewood, Greeley,
Loveland, Lonetree, Longmont, Louisville, Golden,
Superior, Lafayette, Erie, Evergreen, Wheat Ridge,
Brighton, Castle Pines, Pueblo, Roxborough Park,
Glendale, Fort Morgan, Johnstown, Wiggins, Firestone,
Windsor, Northglenn, Cherry Hills Village

e Regional/National: Dallas, Chicago, Fort Collins,

Minneapolis, New York, Houston, San Francisco, Cheyenne,
Omaha, Los Angeles, Austin, Sherrelwood, Washington,
Kansas City, Nashville, Salt Lake City, Fort Worth,
Albuquerque, Breckenridge, Phoenix, Boston, San Antonio,
West Pleasant View, Orlando, Charlotte, Estes Park,
Coffeyville, Detroit, Columbus, Atlanta, Wichita,
San Diego, Seattle, Tampa, Bloomington, Irving, Miami,
Indianapolis, Philadelphia, Winter Park, Papillion,
Scottsdale, Steamboat Springs, Vail, Cedar Rapids,
Cleveland, Ashburn, Keystone, Towson, Parsippany-

Troy Hills, Flower Mound, Chantilly, Casper, Woodmoor,

Meridian, Missoula

To advertise:
Katy Hoch « 817.734.1213 « khoch@uvisitdenver.com

VISITDENVER.com

TID “RECLAIM THE WEEKEND” AD

Landing page for the Tourism Improvement District campaign
to promote weekend regional visits to Denver to fill room
nights. Promoted by a $3 million dollar campaign.

* $2,000/month
Markets visiting this page: 25% local, 75% regional

e Local: Denver, Colorado Springs, Aurora, Pueblo,
Fort Collins, Lakewood, Greeley, Glendale, Arvada,
Westminster, Loveland, Boulder, Parker, Highlands
Ranch, Centennial, Thornton, Broomfield, Longmont

® Regional/National: Phoenix, Albuquerque, Kansas City,
Coffeyville, Omaha, Salt Lake City, Chicago, Dallas,
Wichita, Los Angeles, New York, Mesa, Oklahoma City,
Rio Rancho, San Angelo, West Jordan, Lincoln, Overland
Park, Flint, Gilbert, Chandler, Scottsdale, West Valley City,
Houston, South Jordan, St. Louis, Tempe, St. George,
Santa Fe, Kansas City, Peoria, Sandy, Cheyenne, Tucson,
Sioux Falls, Souest, Washington, San Francisco, Seattle,
Independence, Rock Springs, Atlanta
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VISIT DENVER

The Convention & Visitors Bureau



VISITDENVER.com

Website Leads Program

WEBSITE LEADS PROGRAM

Our Website Leads Program puts the leads into your hands!
Ads allow readers to request information directly from you.
Leads sent straight from VISITDENVER.com to you!

* $1,000 for three months*
» $1,800 for six months

* $3,200 for twelve months
Discounts and first right of refusal for print advertisers.

Average of 100 leads per week.

P

MNVER WITWOS  WIDOMGD  GROURS  THAWILTUSE  SPORTTCOWASHION  TATMIES
T iy Bigh City THINGS TO DO EVENTS MOTELS RESTAURANTS  ABOUT DENVER BLOG
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Ad samples on Website Leads Program page

*Rates are subject to change.

To advertise:
Katy Hoch « 817.734.1213 » khoch@uvisitdenver.com

VISITDENVER.com VISIT DENVER

The Convention & Visitors Bureau




VISITDENVER.com

Four E-Newsletter Opportunities

DISCOVER DENVER NEWS FROM

A monthly e-newsletter that goes to our 100,000+ opt in THE MILE HIGH CITY ............................................. .

leisure travel subscribers. Four ad spots each month. Peak A quarterly e-newsletter that goes to a curated meeting and
month newsletters sell out quickly! event planners list.
RATE
* $750/month
IEN“@R DISCOVER DENVER

T e g £y

WHAT'S 1ei IN DENVER

The: Wike: sgn Cay 8 proua e

CELEBRATE THE NEW YEAR IN DENVER]

Gae rancty for & grase Neew Yar's Bve in Tha Mil
Figh City with Remworka, enily-encly vents, IEEHﬁ.
s and mon.

Foatured Partners

gl 5 v e e s dores paceg g
b e s vl armert Fayihrg 1
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o ey i et i i s 16
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Discover Denver e-newsletter sample

News from the Mile High City e-newsletter sample

To advertise:
Katy Hoch « 817.734.1213 « khoch@uvisitdenver.com

VISITDENVER.com VISIT DENVER

The Convention & Visitors Bureau




VISITDENVER.com

Four E-Newsletter Opportunities

SINGLE ADVERTISER SEASONAL E-BLAST
DEDICATED E-BLAST s R .

.................................................................................. . Whether it's summer adventures or holiday attractions our
It's all about you, and whatever you want to promote. Sent to seasonal e-blasts get the word out!
our 100,000+ opt-in subscribers.

« Delivered the third week of the month

* Labeled “Sponsored Content”

* Advertisers may purchase up to two dedicated
e-blasts per year

RATE EPIC

..................................................................................... WINTER
« $2,500/blast MEANSS

EPIC
SUMMER

9 B 0 Dot Out and
anjoyt From rafing and biking 10 159 ing and gofing. I's DONG 10 De an aps
ﬁh HEAD TO DENVER FOR ‘Sadsen. Py i 148 MOGREING, EU it The-cly. Lars oot gring!

DENVER THE HAPPIEST OF HOLIDAYS

EXPECT BETTER IN

Hilton

Lot's Ga

Eat well, shop well, ind be entertained a3 you explone the Beauhul city of Desver this
wine nd Saane, of
headta eate ey
nplone the increditie

Ehe Bmelest Bostons of Light experaeace af Demwer Batanic Gardent. For famdies

With counties waays 30,5 g ihe:
bty it 3 the e, suney
days. Derwers aiso the cercralized
ket to- 38 the magical winter
wondertands fosnd in the = P
TN =t ranges. g -

Aegartess of whar bings you fox —

Doproet il g uare b v you Exporience Real Outdoor Reck Climbing Near Demver
feeling mesmy and bright this holiday G0 Dm0 FOC ChTIEng s SMITWr Wi Denver Cimbing Company. Laam the
season

Single Advertiser Dedicated e-blast sample

Heed More News?
5ige up-for Disconesr Denver and The Wsskender!
Do Forget  Felew

0060

Seasonal e-blast sample

To advertise:
Katy Hoch « 817.734.1213 « khoch@uvisitdenver.com

VISITDENVER.com VISIT DENVER

The Convention & Visitors Bureau




VlS ITDENVER_Com Visit Denver Blog ranked #1

in Feedspot’s Top 50
Blog Products Denver Blogs.

e FEATURED

wea o ¥
FEATURED PARTMER: LARTMER SQUARE PLANS §I&I_I:ING. EINEUP FO
FOODIES nit

LARIMER SQUARE'S
SIZZILING LINEUP FOR
FOODIES

Larimer Square fuels the appetives of
culinary aficionados year-round, but
this summer and fall are especially
worthy of raising forks and clinking
glasses in one of Denver's most

vibeant districts.

Blog Post Supporting Facebook Post Feature Ad

SPONSORED CONTENT +
PROMOTED FACEBOOK POST +
RUN OF SITE AD

Sponsored content is tailored content located on the Includes:
VISIT DENVER Blog that is sponsored by a single advertiser. * One Sponsored Content Article with photos (up to
Time on Page for the VISIT DENVER Blog is over 4 minutes 400 words). VISIT DENVER can assist with creating
average. Some have been closer to 10! content.
e One Social Media Post boosted for 2 days to promote article.
Sponsored content should be: Links to story on VISIT DENVER Blog.
e Useful or entertaining e Run of Site ad run one week after post
e Great story telling about a subject that intersects with (50,000 impressions)
the advertiser’s brand and is not explicitly promotional
. RATE
(e.g. Top 10 reasons . .. Insider TIPS. . L)
*$2,500

To advertise:
Katy Hoch » 817.734.1213 » khoch@uvisitdenver.com II

VISITDENVER.com VISIT DENVER

The Convention & Visitors Bureau




VISIT DENVER

Social Media Products

FACEBOOK ADS

Facebook ads are sponsored ads that appear on the news feeds
of readers. They look like a post and denote “sponsored” directly
underneath the company’s name on the post. VISIT DENVER will
boost the Facebook ad and post on Instagram.

Great for branding and generating likes for your business, and are
perfect to promote events.

e For companies that want to:
e Reach a highly targeted audience
e Partner with reputable brands
e Target outside existing followers

e Ad will run for an agreed upon amount of time and
will link back to the advertiser’s site

e VISIT DENVER will boost the Facebook ad

e Sponsored Facebook ads will not appear in the
VISIT DENVER News Feed

e Advertiser will choose target audience (We encourage
partners to choose VISIT DENVER’s regional and
national markets)

*$1,500 per run

VISIT DENVER
Sponsored - &

[ﬁ e

Experience holiday magic with 3-D lights, Santa,
giftwrap, free parking and your favorite stores at
Park Meadowsl!

Shopping & Dining in Park

Meadows This Holiday... Learn More
parkmeadows com
[ﬂ) Like () comment @ Share

To advertise:

FACEBOOK PROMOTED (“boosted”) POSTS

Facebook Boosted Posts are posts that you pay to promote
so they appear higher on news feeds, giving a post a

better chance to reach existing fans and followers. The post
appears in fans’ news feeds organically — without the
“Sponsored” tag.

e 300,000+ people like and follow VISIT DENVER
Facebook page

e Boosted Posts:
e Great for promotions, launches, and events
e Reaches audience that has liked the VISIT DENVER page
e [jves on the VISIT DENVER News Feed
e [ inks back to advertiser site

* $1,000 per post

ﬁ VISIT DENVER Wb Lixe Page
——n Spomsored Q

Join us for Denver's own “far-ly weird” urban fair — Denver County Fair, J
13-15 at the National Western Complexi #DCF2018

Bear « Wine Fest

Cernivel Rides
Learn More

unlmted rdes $20 flode $10) $20, predanted by Anthoay's

Katy Hoch « 817.734.1213 » khoch@uvisitdenver.com

VISITDENVER.com

VISIT DENVER

The Convention & Visitors Bureau




VISIT DENVER

Social Media Products

INSTAGRAM STORIES e, N
VISIT DENVER Instagram: 99,000 followers -

Includes:

e ] Instagram Story (10-15 photos/video)
e Will link to partner website

® Hashtags included

e [ocation tagging opens maps

e | Instagram Post to promote story

» $1,500 per story

INSTAGRAM CONTEST

¢ 1 Instagram Contest (prize to be provided by advertiser):
e Post lives on VISIT DENVER Instagram Feed
e Great for events & openings, attractions,
adventure companies, and hotels
e [deal to reach millennial audience

* $1,000 per contest
» $2,500 both story and contest

To advertise:
Katy Hoch « 817.734.1213 « khoch@uvisitdenver.com

VISITDENVER.com VISIT DENVER

The Convention & Visitors Bureau




VISIT DENVER

Events Promotion Package

EVENT LISTING ON FACEBOOK - One month prior o event PREMIER AD ON DENVER EVENTS & THINGS TO

.................................................................................... DO THIS WEEKEND BLOG “Th K prior t t
* One month prior to event VISIT DENVER creates the event, .................................. ( ......... ) e eWee .. pr|0r OeVen .........

advertiser accepts to be co-host. (If advertiser wants to set up Premier Ad may link to one of three choices:
the event and have VISIT DENVER co-host that is also possible, « Link to advertiser website

but then doesn't live on the VISIT DENVER Feed). ) )
* Premier Ad on Denver Events & Things to Do (Blog)

« Event Post appears in two places:
1. VISIT DENVER Facebook Feed as event listing

2. Events section of the VISIT DENVER Facebook account Event will also be featured as a link on the Denver Events &
Things To Do This Weekend page

|o-- [ (9 = ey YN

« Link to Denver365 listing

VISIT DENVER Facebook Feed: 300,000+ followers

ﬁ VISIT DENVER added an evert.
UENVER  [ipcarmivar 7 at 12:23 PAL . 3
‘Gmnny Dances

Derrvar's far the itk
For 27 years, the Cleo Parker Robimsan Dance Ensemible has been
blanding dancs. fve music, spoken word, and seasonal celsbrations
‘and customs from amund the word into a memonbie holiday tradRion
T 1o th.

Tha sory: Granny's memories am hir gfts to thase sha loves, but she
‘has forgatten manmy of Ner scries and the magical dancos she's Seen.,.
Sea More

VISIT DENVER will create and boost a post to drive traffic to the
Premier Ad on Denver Events & Things to Do This Weekend page
0% UISI'I.' DENVER
;:ealomd lingup faatures First Friday An Waks, & makers market

and artsan G and 2 cal conventan? That's nghll Resd our blog post
‘for more info:

DENVER ORG
Denver Events & Things to Do This Weekend | Dec. 7-9,
2018

i e G

i R ot Sk oo
i Like [ comment £ snare -
RATE
S SRRIMGEEEE]| | eeeereeresesseeeeesesseeeeesenseateetentinttattrnttrtrarrrrrrnrnnrrnrnrrnres
2. Events Section of VISIT DENVER Facebook page * $2,500

To advertise:
Katy Hoch « 817.734.1213 « khoch@uvisitdenver.com

VISITDENVER.com VISIT DENVER

The Convention & Visitors Bureau




Getting in front of

DIGITAL SIGNAGE at e

concert goers, and

Tourist Information Centers TS 6 T TS

has never been so easy.

COLORADO CONVENTION CENTER DOWNTOWN TOURIST
TOURIST INFORMATION CENTER INFORMATION CENTER

* High visibility, high traffic

* Tourist and local market reach -
JENVER

llE H THAN EUER

* Information and dining reservations made at the desk

formation

Al
VISIT DERVER

DIGITAL SIGNS

RATE Static images run on five screens: three inside,

24 SCREENS, ADS ROTATE THROUGH ALL SCREENS, two facing California Street.
Cost: $300/month, ads rotate on

FRONT AND BACK. 1t
Cost: $400/month all five screens.

RATE

------------------------------------------------------------------------------------- LARGE DISPLAYS

BROCHURE DISTRIBUTION Video or static image which runs on four screens
Cost: $500/year (annual commitment) —-68” wide by 44" high.

FREE brochure distribution with sign purchase Cost: $500/month for each wall

To advertise:
Katy Hoch « 817.734.1213 « khoch@uvisitdenver.com

VISITDENVER.com VISIT DENVER

The Convention & Visitors Bureau




Get in front of visitors

as they make decisions
VISIT DENVER TV about what to do and

see in Denver.

VIEWERS WHO TUNE INTO VISIT DENVER’S DEDICATED RATES
PROGRAMMING IN THEIR HOTEL ROOM WILL BE

MAKING PLANS—BE PART OF THEIR PLANS WITH S0-secondspot  $550/month for 4 monthis=$2,200
ADVERTISING ON VISIT DENVER TV. 30-second spot $500/month for 8 months=$4,000
« 34 downtown and metro area properties, more than 30-second spot - $450/month for 12 months=$5,400

11,000 rooms

* Seasonal content—ads run for 4 month increments

Even if you don’t have a commercial on hand, you can still get in. Ask for our preferred vendor list for affordable video production.

To advertise:
Katy Hoch « 817.734.1213 « khoch@uvisitdenver.com

VISITDENVER.com VISIT DENVER

The Convention & Visitors Bureau




VISIT DENVER

2020 Dates To Know

PUBLICATION/ SPACE ART PUBLICATION
PRODUCT CLOSES DUE DATE
2020 Destination Planning Guide Oct. 30, 2019 Nov. 6, 2019 Jan. 11
Spring/Summer Official Visitors Guide Feb. 7 Feb. 19 April 1
Spring/Summer Map Pad March 20 April 9 April 20
Denver Dining Guide May 22 May 29 June 28
FallWinter Official Visitors Guide uy22 Aug. 17 oct. 1
FallWinter Map Pad Sept.23 Oct.7 Oct. 14
Visit Denvéfﬂiﬂn-room V.

Jan.-April Dec.12,2019 Dec. 15, 2019 Jan. 5

May-Aug April 7 April 14 May 5

Sept.-Dec. Aug. 11 Aug. 18 Sept. 5
Signage at:
Downtown'’s Tourist Information Center and Monthly Monthly Monthly
The Colorado Convention Center
VISITDENVER.com Continuous Continuous Continuous
Leisure e-NéWsIetter Monthly blast daté """" Oneweek before Monthly
Discover Denver last Saturday of the month the last Saturday of

the month
Conventions e-Newsletter Quarterly Quarterly
Sponsored Blog Post Weekly Previous Monday Monday
Single Advertiser Dedicated E-Blast Second Wednesday of Second Friday of Third Wednesday of
the month the month the month

To advertise:

Katy Hoch » 817.734.1213 » khoch@uvisitdenver.com

VISITDENVER.com

VISIT DENVER

The Convention & Visitors Bureau





