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| METHODOLOGY D

THE MILE HIGH CITY

Statistically Valid Survey
Paper survey packets and postcards were mailed to a

- .1 i )
’ VISIT DENVER ad
random sample of households in Denver, with the option

to mail back or complete online. The online survey was | YOU ARE INVITED TO
available in both English and Spanish. B = PARTICIPATE IN THE

773

SURVEY!
Total Surveys Completed
10.3% Response

+/- 3.6% Margin of Error 7,499 Postcards & Surveys Mailed

Downtown
Denver
Partnership

" Complete the survey for a chance to win one of
three $100 Visa gift cards.

Z“RRC 2




| DISTRICT RESPONSE
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THE MILE HIGH CITY

Response was robust and evenly distributed across the 11 Denver Districts.

City and County of Denver Council District
2024
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Source: RRC | 2025 Denver Resident Survey

Denver City Council Districts

Interlocken Eastlake Henderson v
Northglenn
7¢)
Thornton @ \_
Westminster Dupert
Twin Lakes Adams City
Commerce City
Arvada Berkley
o9

Aurora Watkins .,

€l

Cherry Hills
Village

Greenwood
Littleton ill

2l Village
© 2025 Mapbox ® OpenStreetMap




‘WEIGHTING THE DATA DENVER 4

1

/
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Responses are weighted to
match Denver demographics
as measured by the US
Census American

Community Survey (2023). P

Z<~RRC
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Partnership

This ensures that combined

survey results are
representative of the age,
Income, work status and
ethnicity of Denver residents.




\ AGE DISTRIBUTION

Downtown
Denver
Partnership

AN Y

DENVER

THE MILE HIGH CITY

After weighting, the age distribution of respondents closely tracks the Census numbers.

Which category includes your age?

18- 24
25-34
35-44
45 - 54
55— 64
65—-74
75 and older

RRC

2%

21%
14%
12%
9%

6%

2023 5-Year ACS Denver County

29%

.-

30%

20%

15%

13%

12%

6%

2025
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THE MILE HIGH CITY

Respondent ethnicity aligns with the Census breakout for Denver.

Which race(s) or ethnicity(ies) do you most identify with? (Please select all that apply)

Hispanic or Latino 28% _ 27%
Black or African American 1% - 1%
B

Asian 5%
American Indian or Alaska Native 3% l 5%
Native Hawaiian or Other Pacific Islander 0% I 1%
Other 8% I 2%
2023 5-Year ACS Denver County 2025

Z“RRC 6
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OVERALL RATING OF QUALITY OF AN 2

Bowntown
enver
L I F E DENVER Partnership

Quality of life edged up slightly from 2024 to 3.6 on a 5-point scale. Those rating it below
average dropped from 19% to 16% while the “Excellent” rating grew to 16% from 9%.

How would you rate the overall quality of life in Denver?
2024 2025

. %
16% -12%
5 - Excellent - 9% - 16%

Avg.

1 - Poor 3%

2 - Not so good

3 - About average

o RRC Source: RRC | 2025 Denver Resident Survey 8




Downtown

OVERALL RATING OF QUALITY OF  [VaNgisgyes
LIFE BY AGE DENVER 4 | Piirens

Interestingly, younger people (18-34) and the oldest group (75+) rate Denver the highest
in terms of Quality of Life. Those from 55 to 74 gave the lowest ratings.

How would you rate the overall quality of life in Denver?
2025 average rating on a scale from 1 to 5, where 1 = Poor and 5 = Excellent

| 2025
18— 24 | 3.7 avg. n=8
25-34 3.8 avg. n=98
35-44 3.5 avg. n=139
Age Cohort 45-54 3.5 avg. n=121
55 — 64 3.4 avg. n=115
65-74 3.4 avg. n=138
75 and older 3.9 avg. n=72
1.0 2.0 3.0 4.0 5.0

ﬁ. RRC Source: RRC | 2025 Denver Resident Survey 9
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OVERALL RATING OF QUALITY OF AN 2y | s
LIFE BY COUNCIL DISTRICT DENVER < | ernerni

How would you rate the overall quality of life in Denver?
2025 average rating on a scale from 1 to 5, where 1 = Poor and 5 = Excellent

Regken NorttheI::tlaku £ E ﬁ
5 N
Thornton o J g
. . Westminster Dupont il i
Residents in northwest i ‘ - J
Denver and downtown gave ﬂFJ_L
the highest QOL rating while ~ »° "o . \
. . Wheat Ridg SR  District Dstr’lct8 e
District 2 (southwest) gave the ...
. : urora = ST ey
lowest score for the city. 1 a5 o LL g 1
Lakewood B e DStr'CtS E
= U rym D irﬁct 4|—L J RATING
5 | Lo T 5.0
g Greenwood '
AL Littleton Village 2025 overall [ : ¢

4
© 2025 Mapbox © OpenStreetMap
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THE BIG ISSUES IN DENVER N 2y
OPEN-ENDED RESPONSES DENVER

THE MILE HIGH CITY

What do you feel are the 3 most important issues currently facing Denver?

Homelessness 59% 46%

Crime / safety _ 34%
Housing / affordable housing _ 35%
— .
Affordability / cost of living _ 36%

°* The top issue facing
residents continues
to be homelessness,
though it dropped

34%

31%

29%

from last year.

Economy/employmentf:uoavieri;’ - 12% - 10%
. . Environment / pollution;’.‘air o Lo,
* Immigration, and ey I ]
" = nfrastructure 9%
cost of living were st ]
. mmigration % 7%
also down this year. mioration [N - ]
Traffic, infrastructure coanon [ -
and enVironmentaI Growth/crowd[:::ist!;zl::no:!.56 .3/{]
concerns increased. seore IO B
Cleanliness I3% l 2%
2024 2025

Z“RRC 11
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‘ IMPORTANCE/NEEDS MET 2025

Difference Between Average Rating for Meeting the Needs and Average Importance Rating

2025

Cost of living and housing affordability

* Housing, safety
and getting
around are the top

N
N

»

N :
N

w | !

o | ®

Ease of travel around the city

-1.8
1.7

Public health and public safety

Green and sustainable practices

High-quality education (public schools, colleges) 4
needs to address cconomic opportuites [N -« D - a0
mOI'e U rgently. Vibrant neighborhoods _ 4.2 _ 3.2 -1.0 -

N N
i
I"’
w
w
~
S o
N ®

° Shoppi ng ’ SpO I’ts Small/local/unique businesses
an d e nte r'ta i nme nt Parks & recreation facilities and programs

I >

A place I’'m proud to tell others about _ 3.9 _ . -0.5
are strengths of o
. . . Community diversity, equity, and inclusion _ 3.8 _ 33 0.5
living in Denver - msiureatszcions IR - I -
thOug h |eSS Variety of restaurants _ 3.8 _ 3.5 -0.3
i m po rta nt QO L High-quality local events/festivals _3.8—_ 3.6 -0.2
facto rs . Variety of retail shopping 3.2 _ 3.4 0.2
Nightlife and entertainment 3.2 _ 3.5 0.3
Professional sporting events 3.1 _ 3.9 0.8
o 1 2 3 4 5 1 2 3 4 53 2 4 0 1
é RRC Rating Importance Rating Needs Met Importance Needs Met Difference

Source: RRC | 2025 Denver Resident Survey



‘ IMPORTANCE/NEEDS MET 2024

Both the top and
bottom of the
scale on
priorities vs.
needs met are

the same from
2024 to 2025. .

Z<~RRC

Difference Between Average Rating for Meeting the Needs and Average Importance Rating
2024

’V&m f\\,

DENVER 4

THE MILE HIGH CITY
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Cost of living and housing affordability

Public health and public safety

#II

N

Ease of travel around the city

1.7

Economic opportunities

@
)

High-quality education (public schools, colleges)

«®
()

N
=9
N N
~ ©

Vibrant neighborhoods

B

1.0
-1.0

N‘ l

3.2 -0.9
Green and sustainable practices _ . _ 33 -0.
Community diversity, equity, and inclusion _ 3.8 _ 3.2 -0.5
Parks & recreation facilities and programs _ 42 _ 3.7 -0.5
Small/local/unique businesses _ 3.9 _ 3.4 -0.5
Aplace I'm proud to tell others about _ 3.9 _ 3.4 -0.4
Arts/culture/attractions _ 39 _ 35 -0.4
Variety of restaurants 37 _ 3.6 -0.1
High-quality local events/festivals 3.5 _ 3.6 0.1
Variety of retail shopping 3.2 _ 3.4 | 0.2
Nightlife and entertainment 3.1 _ 3.4 0.3
Professional sporting events 3.2 _ 4.0 0.7
o 1 2 3 4 5 1 2 3 4 53 2 4 0 1
Rating Importance Rating Needs Met Importance Needs Met Difference



FACTORS INFLUENCING RATINGS

QUALITY OF LIFE

Respondents commented on pros and cons of life in Denver. Common themes are below.

Cost of Housing in the City

Many residents are struggling with the high cost of housing while others

are concerned about housing availability in the city.

Public Safety & Crime
Concerns about crime, homelessness, and drug use are common in
public spaces and downtown.

Transportation

Public transit is seen as unreliable and traffic is a frequent complaint.
Some feel too many bike lanes make it worse while others think Denver
needs more bike lanes and bike paths.

Access to Outdoor Amenities
Proximity to parks, trails and mountains is a major positive factor for
residents.

Vibrancy & Things to Do
Cultural events, festivals, sports, food choices and entertainment are
definite strengths for Denver.

Z“RRC
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Partnership

DENVER

THE MILE HIGH CITY

walksbility  Entertainment othi
Restaurants Nothing

Greateon] raffic P 60| s

H ard Community

Here see

Government F“endly

Over
Care Options

U Nature
Expensive Transportation Think P

Fees " Time F—

Streets
PUbllC Quality Really St t
szen opulation T Proximity a r S ate
Easy Maay)ér Safety B|ke Lot Police Make
Food Politics C|t|e3 Cultural|_jyed Hglop Job DrUg C rI m e
! Buswﬁgsses Space
Being
AreaSOutdoor i Stl”LIVI ngSUCh
CCeSS Bad Local HRI;IQIESS”ESS\ TganSIt
Taxes Car treet
Poor NOW Seems Recreation Area Ore Place
Neighbor Many
One Hi h
Infrastructure Ig Cllmate
Life
Parking lssue - Schools  Qutdoors
Money Mountams Hante

Walkable
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| VISITS TO DOWNTOWN [N

THE MILE HIGH CITY

Fewer respondents are visiting Downtown regularly in 2025. 55% say they visit at least
once a month compared to 63% in 2022 and 2024.

How often do you typically visit the Downtown area for non-work-related reasons?
2022 2024 2025

Daily 8% 6% | &2
2-3 times per week 10% -7% -5%

Once a week 1% _ 16% -9%
Once every couple of weeks 20% _ 19% _22%
Once a month 14% _ 15% _ 13%
Once every few months 19% _ 14% _21%
Once or twice a year 11% - 12% _ 16%
| do not visit Downtown Denver 6% - 1% -9%
n= 597 594 781

Source: RRC | 2025 Denver Resident Survey
Z<~RRC 16




%m -\, | Downtown
DOWNTOWN EXPERIENCE el Ty | e

THE MILE HIGH CITY

Overall satisfaction with the Downtown experience dropped back to a “below average”
rating this year. Those rating it “Good” or “Excellent” dropped from 34% to 21%.

How would you rate the overall quality of the Downtown Denver experience?
2022 2024 2025

1 - Poor 12%
2 - Not so good 29%
3 - About average 29%
4 - Good 25%
5 - Excellent 5%
Avg. 2.8

n= 576
Z“RRC 17

Source: RRC | 2025 Denver Resident Survey
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I AGE DTHEﬂMEYR Partnership

While all age groups rated downtown below average, the most negative score came from
those 45-54 years old. The most positive rating was given by the 25-34 age group.

How would you rate the overall quality of the Downtown Denver experience?
2025 average rating on a scale from 1 to 5, where 1 = Poor and 5 = Excellent

| 2025
18 — 24 2.4 avg. n=8
25-34 2.8 avg. n=97
35-44 2.5 avg. n=137
Age Cohort 45 -54 2.3 avg. n=118
55 - 64 2.6 avg. n=111
65— 74 2.5 avg. n=132
75 and older 2.5 avg. n=68
2025 Overall _ 2.6 avg. n=671
1.0 2.0 3.0 4.0 5.0

A RRC Source: RRC | 2025 Denver Resident Survey
=

18
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DOWNTOWN EXPERIENCE . poun
BY DISTRICT DTHEEMETB I\\ Partnership

How would you rate the overall quality of the Downtown Denver experience?
2025 average rating on a scale from 1 to 5, where 1 = Poor and 5 = Excellent

el Northgteri?uake il ﬁ m
- 2 Fo—
o) Thornton - . ’_’J
Similar to the quality of life STNTR= Lk _\
question, District 2 residents in = i .
southwest Denver were the most Arvada _ BeTHeY Jf:ji[J |
negative on downtown while 9 e [ - 5 e
u . . . Wheat Ridg| pistrict 1 Bistricto District 8 —
those in District 10 (which - -~ o
includes downtown) gave the | ZSE”““ @ T
district its highest rating. Lakewood J 714
N o7
) LH
5 . | rwjrlrlwmu District 4 1.0-RT\TING- [
T e Greenwood L
S SepLittctone | Village 2025 overall [ - ¢

19




\isit 2\, | Downtown
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DENVER "W | partnership
THE MILE HIGH CITY
To what extent do you agree or disagree with the following statements? “Downtown Denver ...”
Percent Responding:
182 3 485
2025  Avg.3.4 n=720 I 15% 33%  33% 4 52%
has an appealing mix of events/festivals
2024  Avg.3.4 n=556 s 35%  |35% 0% I 51
2025 Avg.33 n=726 2% 192 315%00 31% DR B
has an appealing mix of dining options
2024  Avg.3.4 n=573 | DRI 28% 28% DE ¢
2025  Avg.32 n=622 A 16%  25% 30% " 130% s s
H is bike-friendly
The hlgheSt rated aSpeCtS of 2024 Avg.3.2 n=481 Bz 28% 329% W 32% 129% A 40%
downtown include special events, . . 2025 Avg.31 n=eo2  [JI20%31% 22% | 22% o
has good access by public transportation
dining and alternative mode 2024  Avg.3.3 n=536 Bz 1% 26% 26% 4% 12%
ot aua 2025  Avg.2.9 n=757 8 26%  40% 28%  28% o 24% [
accessi b| I |ty_ is easy to get around
2024  Avg.3.0 n=585 21%  35% 26% |26% 2%
« Similar to 2024, the lowest rated . . 2025 Avg.28 n=616 A 23% 0 41% 30% 30% 02250 257
is a desirable place to work y q
i i Avg.2.9 n=483 (7 18 9 34 49
attributes are safety, cleanliness, 202 Avg.29 1 T -+ e [zl
. : 2025  Avg.2.8 n=707 8 25% 39% 34%  34%
affordability and parking. has an appealing mix of retail stores
2024  Avg.2.8 n=552 ) 28%  42% 29%  29%
* Most ratings were steady with 2025 Avg.28 n-756  [EEO0 22% 38% 1% 31%
. is a good place to spend time
2024 or down S||ght|y, 2024  Avg.2.8 n=588 A 8% 33% 42% 42%
2025  Avg.2.7 n=758 I 26%  45% 28% 28%
makes Denver a more desirable place to live
2024  Avg.2.8 n=585 7 25%  41% 32%  32%
2025 Avg.2.5 n=753 21%  51% 25%  25%
enhances Denver’s reputation
2024  Avg.2.6 n=580 31%  47% 34%  34%
2025  Avg.2.5 n=743 30%  56% 23% |23%
has adequate parking =
- 0, 0, 0, 0,
B 5-Strongly agree 2024  Avg.24 n=571 33%  60% 18% 18%
W 4-Agree ol d saf 2025  Avg.2.3 n=751 31% 31%  62% 21%  21%
IS Clean ana sare
g—gleutral 2024 Avg.24 n=585 35% 700 D2A%Y 21%
-Disagree
. 2025  Avg.2.4 n=739 32% 38% 70% | 23% 23%
f& RRC M 1 -Strongly disagree is affordable [
T 2024  Avg.2.0 n=572 36% 35%  72% 21% 21%

Source: RRC | 2025 Denver Resident Survey
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‘ DOWNTOWN RATINGS TRENDS D%%%R Y

THE MILE HIGH CITY

To what extent do you agree or disagree with the following statements? “Downtown Denver ...”

2025 n=726

3.3 ‘
34

has. an appealing mix of dining 2024 =573
options
2022 n=565 3.6
2025 n=757 29 ‘
is easy to get around 2024 n=s85 | 3.0
Most Downtown, is easy to get aroun "
ratings have 205 oo [  :
declined since is a desirable place to work 2024 n=ss3 [ > o \

2022 n=484 3.0
2022. 2025 n=75s | > ]

o T more AR 2034 nesos -
place to live
2022 n=575 29
2025 =75 [ - - ]
enhances Denver's reputation 2024 n=se0 | - ¢

2022 n=575 2.8
{ 5-Strongly agree
2025 =751 [ > : 4-Agree
is clean and safe e G S heutre
| 2-Disagree
2022 n=582 2.0 1-Strongly disagree

Source: RRC | 2025 Denver Resident Survey

RRC 21
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COMMENTS ON THE DOWNTOWN

DENVER EXPERIENCE
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THE MILE HIGH CITY

Respondents commented on their ratings of Downtown Denver and a total of 417
responses were collected. Some common themes are:

Safety & Crime

Downtown is seen as unsafe and lacking police presence.

Homelessness
Concerns about homelessness, drug use, and aggressive behavior.

Mall Construction
Prolonged construction—especially on 16th Street—has hurt
businesses and access.

Cleanliness & Maintenance
Downtown is seen as dirty and poorly maintained.

Business Closures & Empty Storefronts
Closed shops, restaurants and lack of activity impact perceptions.

Arts, Culture, & Events are Strengths
Downtown restaurants, museums, concerts, and pro sports still drive
strong visitation to the district.

Transportatlon

Constructlon MuchTfa'“s.aaces

Issue NF‘E‘dS treetB|g|_ K
Over a r I n ACK Transit
One Pubhc
Vlbrant Easy Expensive Rino e O p e StOfES Unsafe
Drugs

Now Use Restaurants C - Problem Access Space o AmoumThlﬂgS
Area Viclence NeW rI I I Ie Ore H I Scooters
Union Need Plac susiness Bus Places Beln Ol | |e essneSS
Feel % Felt LoveV it
Help Clty Nart i WArts i
Everywher
g WOI’k 4 Year Very
uring Seerhs "
Businesses BijtUsed Great 2 High options Reason Times Trg'{,’;‘id

Major

Dangerous Walkability
Enou h
Cost Bike H O I I I e I e S S I\E}Ians)‘[;tlggmg Back

5 T°k Around“ o] EeAtE Empty Bad Cleanliness
aKen

22
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‘ PERCEPTIONS ON EVENTS D%%%R )

THE MILE HIGH CITY

Please rate your overall perception of the event (whether or not you have attended/participated).
2025 n=673
Red Rocks concerts and events
2024 n=523

2025 n=646

H Professional sporting events (e.g., Rockies, Broncos, Avalanche,
Ratl n g S Of eve nts Nuggets) 2024 n=523
a ro u n d De nve r Music concerts/events (e.g., at Ball Arena, Empower Stadium, 2025 n=646

Coors Field, Mission Ballroom) 2024 n=500
re m al n h Ig h a n d Cultural exhibitions and performing arts (e.g., museum shows, 2025 n=659 -
. ; incater, symphony) o oo [
consistent with last s fstval (.. Fiv Poits Jazz Fst, Day of Rock, o oo I

Westword Music Showcase) 2024 n=440

P
o

year.

Holiday events (e.g., Parade of Lights, Mile High Tree, New 2025 »=o15 |, - ©

Year's Eve freworks) nas oo [

. Cultural events (e.g., March Powwow, Cinco de Mayo, PrideFest, ~ 2025 »=s1 |, : ©

The highest-rated Juneteenth, Dragon Boat Festiva, Denver Arts Week) nae oo [ ;¢

2025 n=564

a re Sti I I Red Roc ks National Western Stock Show 2024 o
conce rts, Spo rtl ng Running events (e.g., Colfax Marathon, Turkey Trot) z:zj ::;:
eve nts y a N d Food & drink events (e.g., Denver Restaurant Week, Food & 2025 n=598

w
©

w
©

ot
©

hod
®

Wine, Barbecue Fest, Okioberfes!) e oo I -
pe rfO rmin g a rts . Shows at the Colorado Convention Center (e.g., Auto Show, Boat ~ 2025 »=s+ | : :
Show, Garden & Home, Great American Beer Fest) 2024 n=422 3.9

.‘A’ ‘ c
©

2025 n=316

Denver Film Festival
2024 n=202

o
©

2025 n=589

‘
3
w
©

Cherry Creek Arts Festival
2024 n=453

2025 n=587

‘
-
o4
©

4th of July Fireworks (e.g., at Civic Center Park, Coors Field)

2024 n=445

/\, Source: RRC | 2025 Denver Resident Survey




‘ EVENTS ATTENDED

Event attendance is
similar to 2024, with a
jump in attendance
for music festivals
this year.

Z<~RRC

Please select the event/festivals you have attended in the past 4 years. (Select all that apply.)

2024

Professional sporting events (e.g., Rockies, Broncos, Avalanche,

Nuggets) 72%

Red Rocks concerts and events 68%

\II

Cultural exhibitions and performing arts (e.g., museum shows,

0,
theater, symphony) 64%

Music concerts/events (e.g., at Ball Arena, Empower Stadium, Coors

Field, Mission Ballroom) 62%

Food & drink events (e.g., Denver Restaurant Week, Food & Wine,

0,
Barbecue Fest, Oktoberfest) 56%

Cultural events (e.g., March Powwow, Cinco de Mayo, PrideFest,

o,
Juneteenth, Dragon Boat Festival, Denver Arts Week) 55%

Music festivals (e.g., Five Points Jazz Fest, Day of Rock, Westword

0,
Music Showcase) 38%

Holiday events (e.g., Parade of Lights, Mile High Tree, New Year's

Eve fireworks) 51%

Shows at the Colorado Convention Center (e.g., Auto Show, Boat

Show, Garden & Home, Great American Beer Fest) 46%

National Western Stock Show 37%

Cherry Creek Arts Festival 37%

4th of July Fireworks (e.g., at Civic Center Park, Coors Field) 38%

Running events (e.g., Colfax Marathon, Turkey Trot) - 17%

=505

\isiv
DENVER ¢

THE MILE HIGH CITY
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2025

73%

0%

67%

64%

54%

52%

48%

47%

46%

40%

33%

19%

‘ 656

Source: RRC | 2025 Denver Resident Survey
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THE MILE HIGH CITY

Residents remain extremely positive about events in Denver. They enjoy them, feel they
contribute to the economy, and boost the city’s reputation among visitors.

To what extent do you agree or disagree with the following statements? “Larger events and festivals...”

Percent Responding:

1&2 3 4&5
3% 11% KISH/ N 86%

2025 Avg. 4.2 n=707

contribute to the economy of Denver

2024 Avg. 4.2 n=569 3% 1% 39%  Ely4

2025 Avg.41 n=713 ||5% 14% 32%

81%

are great for residents to enjoy

2024 Avg. 4.0 n=575 |6% 16% K10V 78 %

2025 Avg.41 n=704 ||5% 16% 35%

79%

enhance Denver’s reputation as a visitor destination

2024  Avg.4.0 n=562 | 5% 20% e 75%

2025 Avg. 41 n=712 rs% 15% 44% 77%
add to traffic and congestion in Denver
2024  Avg.3.9 n=570 | 0% 17% U 3% RN
2025 Avg.3.8 n=710 | 0% 21% U 6% [
make Denver a more desirable place to live
2024  Avg.3.8 n=569 | 10% 25% L 28% [
2025  Avg.3.7 n=641 7% 32% s 61%
are appropriately spread out across the year
2024 Avg.37 =508 | 6% mc ciongyaores 34% LD 199 232
W4- Agree Source: RRC | 2025 Denver Resident Survey
3 - Neutral
ﬁRRC 2-Disagree 26

M 1-Strongly disagree
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NUMBER OF LARGE EVENTS ol £y | Boer

THE MILE HIGH CITY

Since 2022, the share of respondents who feel there are too few large events has been
increasing while naysayers have remained steady at 5%.

With respect to the number of larger events and festivals in Denver, do you think there are:
2022 2024 2025
Too many events and festivals = 5% I5% I5%

Too few events and festivals 13% - 18% - 19%

Don’t know/not sure 17% - 15% - 14%

n= 518 554 699

Source: RRC | 2025 Denver Resident Survey

Z“RRC 27
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| DEDICATED PARK i 2y

THE MILE HIGH CITY

Support for dedicated large event park in Denver edged down slightly this year with more
people saying they are uncertain about the need.

Understanding that events can impact parks, street and road usage, does Denver need a dedicated park to host events, festivals, fun runs, etc.?

2024 2025

Yes 40% 38%

No 36% 33%

Don't know/unsure 24% 28%

=575 742

Source: RRC | 2025 Denver Resident Survey

Z“RRC 28
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| HOSTING VISITORS i 2y

THE MILE HIGH CITY

Similar to 2024, most respondents host visitors to Denver a few times per year. 81% say
they have guests a least once annually.

In a typical year, how often do you host out-of-town visitors (friends/family)?

2024 2025

A few times per month . 5% 4%

17%

57%

Once a year 20%

Less than once a year 6%

X
S

9%

Never 9%

Other (please specify): | 1% 2%

= 566 737

Source: RRC | 2025 Denver Resident Survey
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THE MILE HIGH CITY

Slightly fewer respondents report visitors are staying in their home this year. More guests
are choosing vacation rentals.

Thinking about your typical visitors (friends/family), do they typically stay:
2024 2025

In a hotel/motel - 17% - 17%

proplgrtayn&ri]ri:wgp\?r\c’)éI(()),dgigg 3% . 7%
They do not typigiiyr/nsif;?{ I 3% . 5%
Other (please specify): I2% I 3%
=561 ‘ 716

Source: RRC | 2025 Denver Resident Survey
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Do you normally bring or send visitors from out of town to the following Denver attractions? (Please
select all that apply)

2022 2024 2025
Red Rocks Park & Amphitheater 77% B 73% [ 74%
Day trips to nearby cities/towns (e.g., Golden, Boulder) 67% 0% B 64%
Since 2022, outdoor Outdoor activities (e.g., hiking, biking, rafting) 2% e 5%
activities and Cultural attractions (e.g., Denver Zoo, Botanic Gardens) 67% - 66%
museums have Museums (e.g., Denver Museum of Nature & Science) 61%
declined Whlle Neighborhoods (e.g., Cherry Creek, Highlands, RiNo) 55%
attractions, concerts Professional sports 36%
and VISItlng marijuana Craft breweries, distilleries & wineries 56%
Lower Downtown (LoDo)/Ballpark area 37%
?utlets have all Attractions (e.g., Elitch Gardens, Meow Wolf) 31%
Increased' Music concerts (e.g., Mission Ballroom, Ball Arena) 26%
Shopping centers (e.g., Cherry Creek, Park Meadows) = 20%
Downtown/16th Street Mall area 28%
Marijuana retail outlets = 19%
None of the above 2%
n= 573
Z-RRC Source: RRC | 2025 Denver Resider?o?ZSurvey




DENVER ATTRACTIONS

OPEN-ENDED RESPONSES

Among attractions
residents would take a
new guest to visit, Red

Rocks is still dominant,

followed by a trip to
the mountains and
visiting downtown.

Z<~RRC

Red Rocks

Mountains / Nature 29%

Downtown / City Core 13%

Neighborhoods / Districts 13%

Food / Restaurants 149%

Professional Sports 19%

Meow Wolf 13%

I.\JI

Museums (Art, Nature & Science, Natural I %
History)

Denver Botanic Gardens I 3%

Denver Zoo . 4%

Elitches / Lakeside / amusement park - 6%

2024

o
(=}

AN Y

DENVER

THE MILE HIGH CITY

Downtown
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Partnership

If you had friends visiting Denver for the first time, list the top 3 attractions you think they should experience:

63%

30%

219%

16%

12%

11%

-
I

-7%

-7%

l3%

2025



RATINGS OF DENVER ATTRACTIONS JRZI SR

THE MILE HIGH CITY

The average rating of Denver attractions fell just slightly in 2025 vs. last year.

Overall, how would you rate the quality of Denver attractions for visitors coming in from out of town?

2024 2025

1-Poor|1% .2%
2 - Not so good -6% -

3 - About average 26%

5%

33%

4 - Good 43%

18% 16%

5 - Excellent

3.7

\
-

Source: RRC | 2025 Denver Resident Survey
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| FEELINGS ABOUT TOURISM il | g

THE MILE HIGH CITY

How much do you agree or disagree that...?

Percent Responding:

1&2 3 48&5
Visitors to Denver benefit our local economy by 2025 Avg. 4.2 n=706 1% 9% 89%
spending at local businesses like restaurants, cultural B 5-Strongly agree
attractions, and sports and music venues. 2024 Avg. 4.2 n=554 1% 9% 89% Ha- Agree
3-Neutral
= 0, 0, 0,
Home-sharing via services like Airbnb or VRBO provide 2025 Avg.3.5 n=640 I 14% 24% _62 % 2-Disagree
residents with a way to grow their income. 2024 Avg. 3.5 n=502 lg% 13% 31% _56% - Strongly disagree
2025  Avg.3.6 n=567 [ 12% 28% L 8% [Q4A
Most jobs in the tourism industry are low-paying.
2024  Avg.3.6 n=434 W 10% 35% L 9% B
= 0, 0, 0, 0,
Tourism creates jobs with good benefits and a career 2025 Avg.36 n=673 I 10% 29% 61 %
path. 2024 Avg.3.6 n=521 s 28% [ U 8% EuB
Without the taxes visitors pay, residents would have to 2025 Avg. 3.5 n=611 I 17% 27% 56%
pay more taxes for the same basic programs and
services. 2024  Avg.3.5 n=452 I13% 17% 27% ﬂ!‘)ﬁ%_
= 0, 0, 0, 0, 0, 0,
People home-sharing via services like Airbnb or VRBO 2025 Avg.29 n=598 Sl 35% 33% 29 o
has negatively impacted my neighborhood. 2024 Avg.29 n=455 WA 269 40% 319% 29%
= 0, 0, 0, 0,
The growth in tourism is causing prices to rise, making 2025 Avg.2.9  n=640 . =20 44% 25% 31%
things less affordable for residents. 2024 Avg.34 n=505 . 25% 135% 239 _42%
= () [) 0, 0, 0,
Denver is overcrowded and congested because of 2025 Avg. 2.4 n=691 Rl 60% 26% -14 %
visitors. 2024 Avg.25 n=539 40%  56% 28% Dl %
Tourism has caused an increase in crime and social 2025 Avg. 2.3 n=627 38% 65% 21% -14%
problems, including substance abuse and
homelessness. 2024 Avg. 2.4 n=490 44% 65% 18% - 17%
2025  Avg.22 n=692 41%  68% 24% .8%
Visitors in Denver disrupt my quality of life.
2024 Avg.23 n=543 45% 65% 25% .10%

Source: RRC | 2025 Denver Resident Survey
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RESIDENT THOUGHTS ON TOURISM [N/

\

HHHHHHHHHHHHHHH

Denver Residents are generally positive in assessing tourism impacts:

« They agree that visitor spending strengthens the local economy.

* Locals feel their taxes would be higher without visitor sales and lodging taxes.
* Respondents do not agree that visitors cause congestion in Denver.

« They generally feel that visitors do not disrupt the quality of life in Denver.

 Residents do not see a connection between visitors and crime or homelessness.

* People are split on whether visitors contribute to higher prices in Denver.

Z~RRC 36
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| ADDITIONAL COMMENTS gl 2y

THE MILE HIGH CITY

Below are the major themes from the 211 open comments when respondents were asked for any closing
thoughts on Denver.

Housing Affordability
 Residents feel priced out of the city due to high housing costs.
» Rent increases and lack of affordable options are frequent concerns.
« Cost of living is straining quality of life, especially for long-term residents.

« Concerns include drug use, violence, and lack of enforcement.
« Some say they no longer visit downtown due to safety fears.

Homelessness in the City
« Widespread frustration with visible homelessness and encampments.
 Residents feel the issue is not being adequately addressed by the city.
« Concerns about behavior, sanitation, and impacts on public spaces.

Safety & Crime
@ « Many feel less safe in public areas, especially downtown.

RRC 37
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THE MILE HIGH CITY

Cleanliness & Infrastructure Maintenance
« City is frequently described as dirty, especially in high-traffic areas.
« Trash, graffiti and neglected infrastructure are concerns.
+ Sense that basic maintenance has declined in recent years.

a

J

Downtown
Denver
Partnership

Tourism & Events are Positives for Denver
ﬂ * Residents love the wide variety of things to do in the city.
 Large events are a big part of life in Denver.
» Respondents recognize the economic benefits provided by visitors.

Appreciation of the Outdoors & Colorado’s Climate
« Access to mountains and trails remains a highlight of living in Denver.
« Many value the city’s temperate/sunny climate and outdoor lifestyle.
 Natural amenities were often cited as the best part of living in Denver.

Z“RRC
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Responses were robust and evenly distributed across the city.
Overall, we received more responses than the 2024 survey and each of
the 11 districts accounted for 8% to 10% of the survey sample.

Residents are still positive on the quality of life in Denver. After a
slight dip in 2024, the QOL rating inched back to 3.6 on a 5-point scale.
61% of respondents rate life in Denver as “Good” or “Excellent.”

Homelessness, public safety, and housing costs in Denver continue
to be the top challenges for residents. While still the biggest concern,
homelessness did drop from 59% to 46% of respondents citing it as a
top issue. Traffic is also a growing issue among residents.

40
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Denver residents are positive on tourism. Consistent with 2024, residents
recognize the positive impacts of visitor spending for local businesses and
city tax coffers. They also do not associate visitors with crowding in the city or

any negative impacts to quality of life.

J‘ Residents continue to rate attractions positively — 3.7 on a 5-point
n scale. Visiting Red Rocks, cultural attractions, day trips to nearby cities
and getting outdoors are the top ways that residents entertain visitors.

3\ Locals provide a pipeline of visitors. More than two thirds host
/ﬂ\ friends and family in Denver at least a few times per year. 25% say their
guests normally stay in paid lodging — either hotels or vacation rentals.

Z“RRC 41
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Downtown remains a popular destination. 55% report they visit at least
monthly. However, that is down from 63% in 2022 & 2024. Weekly visits are
also down from 29% in the last two surveys to 20% this year.

The downtown experience rating fell this year. The average fell from 3.1 in
2024 to 2.6 this year. Concerns about safety, cleanliness, homelessness, Mall
construction and empty storefronts all contributed to the drop.

Downtown events and restaurants are still popular. Major festivals, pro
sports and concerts are significant drivers of downtown visitation. Parking
access is a pain point but likely doesn’t deter downtown visits.
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Events remain popular in Denver. All of the major events in the city rate
highly with residents. Predictably, Red Rocks tops the list and is followed by
professional sports, major concerts, performing arts and holiday events.

More residents are attending events. The number of respondents who
have been to professional games, Red Rocks, performing arts, stadium
concerts and music festivals all increased over last year.

There is no event fatigue in Denver. Consistent with 2024, over 60% feel
that Denver has about the right number of large events. 19% would like to see
more larger events during the year and only 5% think there are too many.
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THE MILE HIGH CITY

PrideFest and the Outside Festival drew the highest percentage of visitors. Juneteenth had
the highest percentage of local attendees at 91%. Overall, 78% local attendance is steady

with 2024.
Visitor Type
Cinco de Mayo Outside Festival Juneteenth PrideFest Cher;yési{\?;k Art Average
Day Visitor from out-of-town 9% 6% I 3% . 18% I 13% I 11%
Overnight out-of-town Visitor 12% 21% I 6% I 10% I 9% I 11%
n= 198 158 137 252 283 1,028

Source: RRC
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NET PROMOTER SCORE OF EVENTS [RZ SV

THE MILE HIGH CITY

NPS ratings for the summer events were all lower this year than in 2024.

Event Net Promoter Score

2024 2025

Juneteenth NPS: 771 NPS: 73.9

PrideFest NPS: 85.4 NPS: 73.0

NPS: 71.4

Cinco de Mayo NPS: 67.0

NPS: 69.4

Cherry Creek Art Festival NPS: 60.4

Outside Festival NPS: 47.0 NPS: 32.4

Source: RRC
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THE MILE HIGH CITY

NPS ratings for Denver as a Destination by summer event attendees increased slightly
compared to 2024 but continues to lag behind summer 2023.

Event Attendee Net Promoter Score: Denver as Destination

2023 NPS: 65.4

Source: RRC
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