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What is Wellness?

It’s all wellness!



What is Wellness?



• Types of Wellness Travelers

o Primary

o Secondary

• Where is the Market

o Domestic & international

o Leisure & business (and BLEISURE!)

• Who Can Drive Wellness Tourism

o Direct

o Indirect

Defining The Opportunity
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Where Does Denver Play?

PRIMARY?



Where Does Denver Play?

SECONDARY



International Opportunities
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Generational Opportunities
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• 42% of business travelers incorporate wellness into their business 

trips (up 10% from prior year)

• Wellness travelers are more brand loyal and can differentiate 

hospitality.

o Drives longer length of stay

o Increases rate

o Sleep is major factor in wellness

Source: GWI, Accor Hotels

Business Travel Opportunities



1. Wellness is Holistic (physical, mental, social)

2. Wellness can be integrated throughout the trip

3. It helps travelers maintain healthy routines

4. It extends to the community (sustainability, good neighbor)

5. It’s blurring lines (co-working spaces, Class Pass getaways)

6. It encourages partnerships

Overall Wellness Trends



THANK YOU!


