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YEAR IN REVIEW

2024/2025

TRAVEL
EXPENDITURES

In 2024, Polk and Dallas counties
generated $3.2 billion of the

$11.2 billion in statewide economic
impact produced by visitor spending,
according to the lowa Economic
Development Authority’s “lowa
Tourism Economic Impact Report”
released October 2025.
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SIGNIFICANT BOOKINGS

Missouri Valley Conference
Swimming Conference
Championships

February 2025

Association of Clean
Water Administrators
2025 Water Quality
Standards Workshop
April 2025

National Electrical

Contractors Association

Safety Professionals Conference
May 2025

American Association

of State Highway

and Transportation Officials
2025 Traffic Engineering Meeting
NCUTCD

June 2025

University Corporation for
Atmospheric Research
CEDAR/GEM 2025

June 2025

Entomological Society

of America

2026 North-Central Branch
Annual Meeting

April 2026

NACADA:

The Global Community for
Academic Advising

Annual Summer Institute
July 2026

Granny Basketball League, Inc.

2026 National Tournament
July 2026

USA Wrestling
Folkstyle Nationals
March 2027

American Public
Works Association
North American Snow
Conference

April 2027

USA Gymnastics
USA Gymnastics Championships
June 2027

NCAA

Division | Men's Basketball
1st & 2nd Rounds

March 2028

American Association
of Meat Processors
Annual Convention
July 2028

Evangelical Lutheran
Church in America
Churchwide Assembly
August 2028

Northstar Travel Group
TEAMS Conference & Expo
October 2031

19,900+ jobs

are supported by this spending
in Polk and Dallas counties.

$1,824 annually

is the additional amount each
household in Polk/Dallas counties
would pay if it weren’t for the
revenue generated by travel &
tourism. This number is the sum of
state and local taxes ($470 Million)
divided by the census bureau’s
estimated households for Polk and
Dallas counties (257,667).

MAJOR EVENTS HOSTED

USA Triathlon

Youth & Junior
National Championship
July 2024

Savannah Bananas
September 2024

American Orff-Schulwerk
Association

2024 Professional
Development Conference
November 2024

Kennedy Center American
College Theater Festival
Region 5 Festival

January 2025

United States

Custom Harvesters
Annual National Meeting
January 2025

Alpha Kappa Alpha
Sorority Inc.

Midwest Regional Meeting
March 2025

National Bar Association
Mid-Year Conference
March 2025

US Academic Decathlon
National Competition
May 2025

Red Bull Soapbox Race lowa
May 2025

National Pork
Producers Council
World Pork Expo
June 2025

IRONMAN
IRONMAN 70.3 Des Moines
June 2025

Pizza Ranch, Inc.
Annual Summer Meeting
June 2025

National Speech &
Debate Association
National Tournament
June 2025

National High School
Rodeo Association
National Junior High
Finals Rodeo

June 2025

American Association of
Community Theatre
AACT 2025 Festival

June 2025

CONVENTIONS & EVENTS GENERATED
450 30/ 31/
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UTILIZED OCCURRED BOOKED BY

CATCH DES MOINES  BECAUSE OF DIRECT CATCH DES MOINES
RESOURCES CATCH DES MOINES SALES TEAM

This will generate $112 million of
economic impact.

This support includes group SALES EFFORTS

servicing, event promotion, These events resulted in
Catch Crew, & Planner Toolkits.  $121.8 million of economic impact.

MOTORCOACH

Collaborated with Travel lowa to target international travel at IPW.

Sponsored the American Bus Association show in partnership with
lowa Travel Industry Partners.

Created itineraries, sourced hotel blocks, and serviced motorcoach
groups traveling through the region.

MEDIA HIGHLIGHTS

2,196,729,426 MAJOR

PUBLICATION
$15,929,347 UBLICATIONS

SOCIAL MEDIA

WEB SESSIONS ON
CATCHDESMOINES.COM

17194

MOST VISITS IN THE HISTORY OF OUR WEBSITE!

STAYING
STRATEGIC.

ATTENDED industry tradeshows
and national events to source future
business. Maintained a presence in
key feeder markets.

HOSTED the Customer Advisory
board in June. This group of 15
meeting planners guides our decision
making and provides valuable insight
on strategy and trends.

EXECUTED a national marketing
strategy targeting sports and
convention planners.

ACTIVATED our Catch Champions
plan with local presentations, key
messaging, and involvement with
community leaders.

SENT four mailers to top accounts and
prospects to remain top of mind.

LEVERAGED strategic partnership
agreements with industry and third
party organizations, such as Maritz
Global Events, ConferenceDirect, and
HelmsBriscoe to increase the reach
with meeting planners.

NEW "Our Impact Is Greater" video
promoted Catch Des Moines' impact
on the region and featured testimonials
from several key stakeholders.

LAUNCHED new commerical, "It’s
a Trip”, the centerpiece of our new
leisure travel marketing campaign.

4 NEW “Culture Club" videos, a

series highlighting multicultural food,
art, attractions, and celebrations that
make our region unique and vibrant.

RELEASED "Greater Des Moines
Civil Rights Tour" highlighting the
milestones lowans played moving
civil rights forward in our nation.

INCREASED annual website visits
despite an average 22% reduction
in website traffic industry wide.

AWARDS:

THREE GOLD & ONE SILVER,
AMERICAN ADVERTISING AWARDS,
including "Best Integrated Advertising
Campaign" for our Des Moines Art
Center co-op campaign.
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