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Advertising & content opportunities
to promote your business and Lehigh Valley.
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MISSION

Strengthening Lehigh Valley’s
economy through tourism,
while enhancing quality of life
and regional pride.
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In the world of destination marketing, more collaboration
means more visitation. That's why Discover Lehigh Valley® has
been teaming up with regional partners for years. Learn how we
can work together to promote your business and Lehigh Valley

to travelers, meeting planners, tournament organizers, tour
operators, and more. We want to share your stories through our
communications, advertising, websites, and social media.

VISION

Inspiring experiences

VALUES

Authentic: Be true to our roots

Collaborative: Bring the community
together; encouraging partnership

Curious: Explore and discover
new experiences

Responsible: Do everything with
integrity and transparency



ADVERTISE ON DISCOVERLEHIGHVALLEY.COM

Discover Lehigh Valley® is our name
o o B > and our mission. As the region’s official
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maane Looneo msoersouce [ tourism marketing agency, we build Lehigh
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Valley’s image, drive visitation, and boost

the economy. Since 2016 we’ve offered
advertising opportunities for regional
museums, attractions, restaurants, hotels
and more, interested in advertising on
DiscoverLehighValley.com and our engaged
email opt-in subscribers offerings.

DiscaverLehighValley.com is Discover Lehigh
Valley®’s call-to-action: On the site, users
discaver the promise of a Lehigh Valley trip, and
they decide to experience it for themselves.
Discaver Lehigh Valley drives visitors. Everything
- Discaver Lehigh Valley® does - advertising,
cammunication, social media, partnerships, -
drives to DiscoverLehighValley.com.

Family

Valiay’ 747 In Lehigh

ces kids & parents wij




MARKETING & ADVERTISING

Dot Our call-to-action, DiscoverLehighValley.com, is
q:omm LEHIGH . . . . . .

EHIGH VALLEY VALLEY prominent in our messaging, including advertising
and communications.

The cure for Th; cure
or

cabin fever. ) '
cabin fever. Ey MEDIA STRATEGIES

Portray Lehigh Valley as a convenient
destination for a fun, uplifting experience
that appeals to a wide range of personas.

DISCOVER » “om .
ﬂ ; »

Generate and distribute content that tells
an overarching brand story, and enable and
3 - inspire visitors to supply the rest and share it.

Discover
Letiicn e

e XM ﬂmﬁﬂ%"h , Engage the community and rally local
Sigal I\?iﬂ.ﬂ i partners to support and benefit from
Museum i marketing efforts.

Focus digital media on reaching the right
audience in the right context, while employing
a cross-device strategy.



OUR MARKETING

MEDIA SELECTIONS

In today's tourism marketing landscape, researchers say it takes anywhere from 7-10 touchpoints to convert
potential visitors into visitors. We reach them through an integrated approach.

~ NEW YORK CITY
15 Hour Drive

WASHINGTON D
~3 Hour Drive

WHO WE TARGET

» KEY AUDIENCE DEMOGRAPHICS
HHI $75K+, college educated, adults 25+

» GEOGRAPHY (DMAs)

New York-Narthern New Jersey, Philadelphia,
Baltimore-Washingtaon, Lehigh Valley,
Harrisburg-Lancaster-Lebanon-York.

» INTEREST TARGETING

ONLINE

» PAID SEARCH

» ONLINE STREAMING VIDEO
Includes connected TV & YouTube

» ONLINE DISPLAY
Includes Google Responsive

» TRAVEL AD NETWORKS
» SOCIAL MEDIA ADVERTISING
PHYSICAL

» PRINT Regional & local lifestyle magazines

OUTDOOR

» DIGITAL & STATIC BULLETINS
Local Lehigh Valley market

» DIGITAL BULLETINS
Northern NJ, Philadelphia, Washington, D.C.

v

» CABLE TELEVISION
Northern NJ, Philadelphia, Washington, D.C.

RADIO
» IHEART RADIO

DISCOVER LEHIGH VALLEY® MEDIA KIT 6
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COMMUNICATIONS

It takes a dedicated team of media relations
professionals, content editors, videographers,

and photographers. Discover Lehigh Valley
interacts with the press—pitching stories, sending
photos, hosting media, and inviting journalists to
experience Lehigh Valley for themselves.

THE RESULT: powerful, third-party
endorsements from trusted outlets. These staries
get people thinking about Lehigh Valley. Some of
them include a link to DiscoverlLehighValley.com,
and some inspire people to find the site as they
research Lehigh Valley on their own.

2021-22 EARNED MEDIA
» 710 Placements
» 416 Impressions

» S676,200 Publicity value



SOCIAL MEDIA

Improve impressions, inspire real-life actions, and
drive traffic to DiscoverLehighValley.com. Organic
social produced 5% of all website visits in 2021-22.

Our fan base is 255,000+ strong across Facebook,
Instagram, Twitter, LinkedIn, YouTube, Pinterest, &
TikTok. We're one of the top engaged destinations in PA.

» Facebook likes
e B e » Instagram followers
» Twitter followers
» LinkedIn followers
» YouTube subscribers
» Pinterest followers
» TikTok followers [(newly created in 2021)
#LVMADEPOSSIBLE

We use #LVMadePaossible and encourage partners
and fans to do the same. There are 9,745+ tagged
Instagram photos!

WEB VIDEOS & YOUTUBE
DLV creates and shares Lehigh Valley stories on
255K LEHIGH VALLEY FANS YouTube.com/DSCVRLehighValley and other sites.
Request that we “favorite” your content from our
00000 YouTube channel, and share opportunities for us to

@LehighValleyPA /// Discover Lehigh Valley broadcast live from Facebook.



MMMMMMMMMMMMM : s DISCOVERLEHIGHVALLEY.COM

Lehigh Valley Restaurants

Dl Lol As the region’s official visitor website,
DiscoverLehighValley.com, is the premier trip-planning
er——— resource for more than 1 million users annually.

REASONS TO ADVERTISE ON THE WEBSITE

Cuisine : : :
Tyisde » Reach an Incredibly Qualified Audience
9L ° DLV spends dollars to drive visitars to Lehigh Valley.
Ride that momentum to send actively-planning visitars
to your site and your door.
» Targeting
DiscoverlLehighValley.com’s audience is in the same top
geographies that you want to target [see pg B].
» Benefit from a Tailored Campaign Strategy
We’ll craft a customized campaign recommendation tailored
PN WEBSITE AT A GLANCE to exceed your goals as our audience continues to grow with
' over 2.5 million pageviews in 2021-22.
» Users annually
. » Mobile Visitors
» Sessions

) In 2021-22, 71% of all web traffic was from a mohile device,
» Pageviews which makes the mobile banner ad opportunity (pg 14)
a great tactic to use on our fully responsive website.

» Clicks to partner websites from
"Visit Website" button on listings N Opted-In Email Subscribers

» Website visitors arrived via organic Our leisure email database contains over 53,370 opted-in
search because they were looking for things subscribers. Our emails have a 24.6% open rate, higher

than average in this industry. Send your message to these

to do in the region. 61% of traffic is organic. , , o a3
subscribers with one of the opportunities beginning on pg 16.
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16 MILLION $1.1 BILLION
ANNUAL VISITORS VISITOR SPENDING

Longwoads International, 2021.

DISCOVER LEHIGH VALLEY AT-A-GLANCE

TOP DOMESTIC MARKETS DEMOGRAPHIC

»  Greater Philadelphia, PA » S57.8% Female

»  Lehigh Valley, PA
»  A42.1% Male

»  New Jersey

»  New York » 81.5% 25-64 years old

»  Washington, D.C.



Discover Lehigh Valley® creates award-winning editorial content and launches top
marketing campaigns proven to inspire travel to Lehigh Valley. Consumers can find
the content they need no matter where they are in the planning process. From early
research to itinerary planning to booking, Discaver Lehigh Valley is a one-stop-shop
destination for all things Lehigh Valley tourism.

Our responsive website design allows advertisements to display on all devices.

All placements are templated and designed to match the visual aesthetic of
DiscoverLehighValley.com.

Images should be single photographs without any overlaid elements.

Character count specs include individual spaces, punctuation marks, and letters.



HOW TO STAND OUT ON
DISCOVERLEHIGHVALLEY.COM

Visitors to DiscoverLehighValley.com viewed
more than 2.5 millien pages while planning
their trip. Advertising across our website
allows you to target your message by content,
seasan, or geography. Along with our monthly

reporting, you control your exposure and
Hotels In Bethlehem, PA return on investment.

Wake up each morning with a view of the 81-foot-tall steel “Star of Bethlehem” radiating from atop South Mountain.

Home | Cities & Towns | Bethlehem | Hotels < Share

Cozy up under the stars in the glass-ceiling canopy room at Sayre Mansion or take a step back in time with a stay at the
Historic Hotel inthe heart of Former i itici movie stars, ians and

many more distinguished figures have stayed at Historic Hotel Bethlehem since 19'22.“ maybe you'll be the next legendary F E ATU R ED LI STI N G s
View: HGrid i=list | Sort: Recommended NearMe | O ShowMap Increase visitation to your business page on
Keywerd a DiscoverLehighValley.com by positioning

yourself as a leader to the most qualified
audience on the site. Our featured listings

Category
O Hotels & Motels (14)
O Boutique Hotels (2)

O s 8as () estured : .' allow you to rotate in the premium listing
O Resorts (1) Historic Hotel Comfort Suites Uni- Courtyard by Mar- ' . .
Bethlehem versity ;I:tt-Bethlehem - tIEF on relevant Category pages, dl’lVIl‘Ig
©Q Bethlehem ©Q Bethlehem - = -
Eaace 00000 st 9 Bethehem © mo.re visitors to your business Page and,
VIEW WEBSITE > I e ultimately, your door. No materials needed.
@ Quick View @ QuickView @ Quick View
§725

flat rate, sold on a three-month basis

Five business days ahead of launch date

FEATURED LISTING TIP

» Be sure you've kept your listing's photos
up-to-date. This featured listing will pull the
first photo in the queue to populate the image.



@ Bethlehem ©Q Northampton

°l= & dscovsitighvalieyom c o | = 5
SteelStacks™ Memorial Museum lehem Center

@ Bethlehem Q Bethlehem

B 00000 646 reviews &5 00000 1cvicws 5 00000 38reviews
© Quick View © Quick View

Passport to History Month

Celebrate this July-the local history, stories, and community that
brings Lehigh Valley to life.

READ MORE >

© Quick View © Quick View

<1-120f167 >

Get an insider's guide on'
favorites, and more adventj

READ MORE >

Passport to History Month
Celobrate this July-the local history, stories, and
community that brings Lehigh Valley to lfe.

READ MORE >

NATIVE RUN OF SITE AD

Your message will be displayed acraoss all pages of
DiscoverLehighValley.com, including the homepage
on a rotation of one of four (4] for the duration of your
campaign. This high-impact visual placement offers
strong branding and contextual alignment that sees
average click-through rates of more than 1% —
10x higher than traditional banner ads. Ads link
directly to advertiser websites via trackable unigue
URLs. Impressions, clicks, and click-through-rates
will be measured, and the metrics provided in
complimentary reports.

MATERIALS REQUESTED
» Image Size: 579w x 386h pixels
(one image, no text]
»  Format: .JPG
»  Title: 55 characters, including spaces
» Body: 118 characters, including spaces

»  Link: Provide a URL that tracks back to your site.

$435

15th of the month prior to publish
month.

NATIVE RUN OF SITE TIPS

» One image works better than a collage.

» Need help? If you can't crop an image to this size
or not sure if your image is to spec? Submit a large
image and DLV will crop for you!



MOBILE FOOTER AD

Get your message in front of our mohile users. For the

entire ad flight, this banner ad displays as a mabhile

Qﬁ?‘%“fe‘mm- MENU Q phone user searches/uses DiscoverLehighValley.
com, on a rotation of one of four (4] footer ads. This

is an ideal opportunity for you to reach consumers,

especially with 71% of all website traffic arrivingon a

mobile device.
= #0OINKON AT THE BALLPARK

Enjoy family fun at a Lehigh Valley MATERIALS R EQ UESTED

IronPigs baseball game.

e DLV will build an ad for you! Submit the following:
% U.S. SENIOR OPEN

TGRS e L vy » Image Size: 303w x 228h pixels

Country Club in Bethlehemn.
» Format: JPG

» Headline: 40 characters, including spaces

- PLANYOUROUTDOOR
ADVENTURE

_\t_’." Explore Lehigh Valley.

»  Beody: 65 characters, including spaces

»  Link:Provide a URL that tracks back to your site.

$475

15th of the month prior to
publish month.

MOBILE FOOTER TIP

» Submit your most compelling image
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Passport to History Month

Celebrate this July-the local history, stories, and community that
brings Lehigh Valley to life.

READ MORE >

Let's Get Married! Deals and Discounts
Lehigh Valley offers the perfect From day deals to overnight
backdrop for your special day. packages, weve got ways to save.

Di g &

vendors.
LEARN MORE >

LEARN MORE >

- SV &
Subscribe to our newsletter >

my —
Stay the Night

Search a wide range of hotels, inns, bed and breakfasts, and
accommodations for every taste and budget.

READ MORE >

i ST i
Guide to Musikfest® Planners love it here.
Tips for a happy experience, Find i fields,
including must-see artists, eats, hotels, things to do, dining,
‘guides to parking, and more. shopping, group-friendly options, .

LEARN MORE > LEARN MORE >

Guide to Musikfest®
Tips for a happy experience,
including must-see artists, eats,
guides to parking, and more.

LEARN MORE >

[

SPOTLIGHT TEXT LINK AD

Your message will be displayed across nearly all
pages of DiscoverLehighValley.com, including the
homepage on a rotation of one of six (6] for the
duration of your campaign. Similar to a native feel,
this visual placement near the footer of each page
has seen an average click-through rate higher than
traditional banner ads. Ads link directly to advertiser
websites via trackable URLs. Impressions, clicks, and
click-through-rates will be measured, and the metrics
provided in complimentary reports.

MATERIALS REQUESTED

» Image Size: S00w x 334h pixels

» Format: .JPG

»  Title: 40 characters, including spaces

»  Body: 102 characters, including spaces

»  Link: Provide a link that tracks back to
your website.

$950 flat rate, sold on a three-month basis

15th of the month prior to
publish month.

SPOTLIGHT TEXT LINK TIPS

» One image works better than a collage.

» Need help? If you can't crop an image to this size, or
are unsure if your image is to spec, please feel free to
submit a larger image and we will crop for you!



HEADER IMAGE

Standout on highly driven and targeted interior content
pages by taking aver the header or hero image.

' A MATERIALS REQUESTED
7] _— o . .
: i»;t‘,l; ,2“{”(@ F . - _ » Image Size: 1400w x 935h pixels Format: .JPG
e.‘m;,......f.gnr:om.,m.mmnggm,m » Headline: 40 characters, including spaces
local favorites, and more adventures in Lehigh Valley.

READ MORE > »  Beody: 143 characters, including spaces

»  Link: to your listing on DiscoverLehighValley.com,

HEADER IMAGE TIPS a related blog post within the Insider’s Guide, or a
» Need help? If you can't crop an image to this size, or are unsure if your featured event on our calendar of events.
image is right, feel free to submit a large image and we will crop for you. $550, for one month

15 business days prior to start

PREMIUM PAGE SPONSOR

Data proves most users scroll to the intro copy on each ;
page of the site. As a Premium Page Sponsar, you can ! '
have prominent sought-after placement on a highly "

engaged interior content page. It's a chance to be a step- &

Get Your Pumpkin Fix in
Lehigh Valley This
Season

One of the world's oldest domesticated plants, the
pleasingly plump pumpkin's bold color telegraphs cozy fall

s
o o
G 4

up from a featured listing.

MATERIALS REQUESTED < weather and a Happy Halloween! Here are 10 local ways to
’ - enjoy this scrumptiously versatile squash, from spa

» Image Size: 607w x 455h pixels Format: .JPG bl s S

» Headline: 44 characters, including spaces k SONTOIUERRADING; 7

»  Body: 300 characters, including spaces

»  Link: your live listing on DiscoverLehighValley.com,
a related blog post within the Insider’s Guide or a $700, for one manth

featured event on our calendar of events. . .
eatured event on our calendar of events 15 business days prior to start



+ BACK

Family fun at a
Lehigh Valley
IronPigs baseball
game

By Mike Ventola on Mar 30, 2022

There is no better place to experience top-notch baseball
with the whole family than with the Lehigh Valley IronPigs
(AAA Affiliate of the Philadelphia Phillies) at Coca-Cola
Park in Allentown, Pa. Enjoy fun for the entire family, pre-
game happy hours on Thursdays, fireworks every Friday,
live entertainment nightly, and much more. The 'Pigs are
committed to being THE destination for fun, family
entertainment in the region. On a spring or summer
evening, where else can you take the whole gang to enjoy

Lehigh Valley, PA .ee
March 16 - Allentown, PA - @

The Lehigh Valley IronPigs are set to Play! &3 {

Baseball is at Coca-Cola Park, as the Lehigh Valley IronPigs (the Triple-A Affiliate of the
Philadelphia Phillies) take on the season! Enjoy TD Bank Tail Waggin’ Tuesdays, Thursday Happy
Hour, Bacon Saturday’s Presented by PA Pork, and Sunday Kids Run The Bases Presented By
Lehigh Valley Reilly Children's Hospital, plus fireworks every Friday, live entertainment nightly, the
best ballpark food in the country, and more!

Get you... See more — at Coca-Cola Park.

o S ;
DISCOVERLEHIGHVALLEY.COM

Lehigh Valley IronPigs Baseball | Allentown, PA 18109
Since debuting in 2008, the Lehigh Valley IronPigs have led Minor League Baseball in per gam...




FEATURED CONTENT

Our marketing team creates quality and inspiring
content that drives organic traffic. Utilize DLV to write
an article featuring your business. Your content will be

featured on The Insider's Guide, DiscoverLehighValley.

com/Blog, for a minimum of one year, with optimized
SEO—keyword research to ensure you get the most
impact. You also own this content for your usage to
provide visitors with authentic and inspirational content.
Premium Package: $2,500

» (1] curated blog post

» (5] dedicated social media posts within three
months

»  [3]) consecutive months of Spotlight Ads
(see pg 15]

» (1) month of Native Run of Site ad.
Ala carte: $1,800

(1] curated blog post + one of the three options below:

» [3] dedicated social media posts
» [1]) month as a Premium Page Sponsor
» (3] consecutive months of Spotlight Ads
(1) month of Native Run of Site ad

»

1st of the month prior to publish date

SPONSORED CONTENT

Reach an engaged and active travel-planning audience.
Every month via email, enews subscribers are inspired with
rich stories showcasing Lehigh Valley. Drive traffic to your
business with native placement featuring image, tagline,
body copy, and a strong call to action directing readers to
The Insider's Guide, DiscoverLehighValley.com/Blog. This
blog post is drafted by you and edited by the marketing
department. In addition, sponsored content includes social
media posts to promote the content.

Premium Package: $850
» [1] enewsletter feature (linked to blog post]
» (1] blog post written by you

» (3] dedicated social posts.

»  Materials Requested: (2] hero images and minimum
350 words hody copy for blog

» OPTIONAL ADD ON [1]) month as a Premium Page
Sponsor for an additional $300

Basic Package: $475

»  [1] enewsletter feature (linked to calendar of events
listing)

» (1] calendar of events listing

»  Materials Requested: hero image, 75 words body copy
for content feature, calendar of events listing

15th of the maonth prior to publish date

CONTENT TIPS: submit your most compelling image(s); create a headline/tagline
that attracts attention and brings the user into the experience through your copy.
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Enter to win a
one night stay” at
Historic Hotel Bethlchem!

TAKE sURvEY

LEHIGHVALLEY

Enter to WIN a FREE Hotel Stay in
Lehigh Valley

We Want to Hear from YOU!

Vo knom that youre eager fa hit the road again and plan your naxt vieA, siaycaton, or
woskend adventure in Lehigh Valley. whoe he L i right for you! Thero are 1o of
ways 10 have 3 groat escape in Lehigh Valey, safely, from hiking and camping 1o grasbing
brows and glassos. and exploring our histarical sete
Howeve, travel has changed since the COVID-19 pandamsc. To bedter insgie your
upcomie tavel pians and provide you wih the experiences youre most introtied i, we
it you to answer a quick fve-minute survey o what inspires YOU to travel,

My you eontinue 1o let yout dreams B your spits a8 you uncover ol that s made
fpossible in Lehigh Valey. Take our survey and be automatically entered 1 win an
B

CUSTOM EMAIL

Reach our highly engaged database of 53K+ subscribers
with 100% share of voice, driving all clicks to your site.
Limited availahility; first come, first served.

We will work with you to customize a compelling
message that will maximize your return and drive clicks
to your website. Inventary is currently limited to one
custom email per month.

MATERIALS REQUESTED

»

»

»

»

»

3-5images

300 words or less of copy

Link: Provide a link that tracks back to your website.
Call to Action

OPTION: You can provide a totally “camera-ready”
image for the body of the email. The image should be
JPG/PNG and be 650px wide by any height.

$3,750
1st of the month prior to publish date



Lehigh Valley, PA
June 21at10:11AM - @
ome

BUNDLE & SAVE

1 static post on 2 channels of your choosing: Facebook,
LinkedIn, or Twitter. DLV will craft a message for each
channel, using your handle, with a link to your listing on
DiscoverlLehighValley.com. Plus (1) newly shot and edited
Instagram Reel or TikTok video.

MATERIALS REQUESTED
» Heroimage [JPG or PNG]
»  Social media handles

$650 plus additional $100 for voiceover;
Photography only, $300.

FACEBOOK BOOSTED POST

Work with DLV to craft a Facebook post to be shared
from @LehighValleyPA, with a link to your listing on
our site. DLV will boost the post for further reach and
engagement, up to $50.*

MATERIALS REQUESTED

» Heroimage [JPG or PNG]

» Facebook handle

» 15 werds of copy
$350

*This is pending approved available dollars from DLV and size of potential
audience reach, relative to partner’s audience size.

INSTAGRAM COLLABORATED POST

Create your own static Instagram post or reel and invite
us to collaborate. This allows the content to live on your
feed, as well as ours, optimizing your audience reach.

$150

GET YOUR MESSAGE IN FRONT OF
255K LEHIGH VALLEY FANS

00000

@LehighValleyPA /// Discover Lehigh Valley
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DLV wants to serve curated content to visitors who
complete our form request for a Visitors Guide and/or
free brochures. The content will be served digitally, and
immediately, based upon the interests the visitor shares
with us. The content will click to your partner listing.

MATERIALS REQUESTED:
» Select one of the following categories:
-TEn +Arts & Culture + Hosting a Meeting
- Breweries & Distilleries - Hosting a Sports Event
Hello, » THIFgE 3 D6 - Date Night + Outdoor Recreation
Thank you for your interest in Lehigh Valley, PA. To get you started we've collected some » Events ' Fa | rs 8’ FeStiVaIS ' Relocation |nf0rmati0n
suggestions based upon your interests. - F I F S t t S I’t
To stay in the loop on all the exciting things happening in Lehigh Valley be sure to follow Discover IS +rami y un ' peC ator pU S
Lehigh Valley on Facebook, Twitter, and Instagram. And, follow along with #LVMadePossible for a ' Golf ' We”neSS 8 Spas
visitor's perspective on the region. . . .
+ History, + Wineries
- Holidays - Weddings

Based on your Interests
Fairs & Festivals

One sign of a vibrant community is an action-packed calendar of events. From food and

Limit of 3 advertisers per categaory.

beverage-centric weekends to live music, holiday celebrations, and more, Lehigh Valley is » ChOOSB to serve the ViSitUr reqUeSt Wlth
bursting with events to keep your calendar full. . .
A) Your Listing or B] a Current Coupon.
Upcoming Events The coupon may be new, but it must reside on

Eiﬂ Renninger's Antique & Collectors Extravaganza DiscoverLeh 'gh val ’ey' com.

Q 740 Noble St. Kutztown, PA 19530

Oceurs onfriday, Apr 29, 2022 (5] » Select a flight:
*May 15-Jul 15 *Nov 15-Dec 15
+Jul 15-Sept 15 »Dec 15-Mar 15
» Sept 15-Nov 15 +Mar 15-May 15
AUTO-RESPONDER TIPS
If using a coupon or special offer, be sure it is valid for at least 20 days post the $150 per flight
flight period. Visitars receiving this content are in the planning stage and may not 1st of the manth of selected flight

have necessarily decided to visit Lehigh Valley—yet!



Learn more about how you can promote your business
on DiscoverlLehighValley.com

CONTACT ALICIA QUINN
alicia@discoverlehighvalley.com




