ANNUAL REPORT

2 0138

.‘he Elizabeth Destination

ELIZABETH

IT ALL STARTS HERE

Elizabeth, NJ was promoted in eleven

(11) states: North Carolina | Florida|
New York | Colorado | California |

Maryland | New Jersey | Kentucky |
Pennsylvania | Washington, DC |
Washington and internationally in

three (3) countries: Canada| Portugal

| Poland

Exposure to Elizabeth’s Destination
Marketing Organization varied based
on select available opportunities which
was inclusive of the following:

Sales Missions & Webinars
Tradeshows
“FAM?” Familiarization Tours
Media Coverage
Online & Print Ads
Press Releases
Search Engine Optimization

EDMO MANDATE: The City Council of the
City of Elizabeth concluded there is a need to
take affirmative and significant steps to
continue such efforts and to further support
the investments that have taken place so far
through careful and considered marketing and
development efforts and to facilitate
supporting businesses and industries to
capitalize ~and expand upon  such
improvements and that meeting the challenge
or attracting tourism can best be met by the
creation of an Special Improvement District
(SID) whereas the hotel industry is a crucial
aspect to such efforts to expand upon and
improve the marketing and development of
Elizabeth as a year-round destination in the
region and the establishment of a funding
mechanism and a program of self-help
initiatives especially benefitting the hotel
industry is expected to result in the promotion
of the above goals for the overall betterment of
the City of Elizabeth as well.

Third full year of building the
tourism industry for Elizabeth, NJ

Leading travel industry magazine,
GROUPS TODAY, has selected

ELIZABETH, NJ as one of |t S

TOP EMERGING?‘

DESTINATION
OF 2018! .

TOP10
SUCCESSFUL

EETINGS

2018

BEST OF
THE BEST

LR SEE S

Elizabeth, NJ Voted
Top Emerging
Destination in 2018
Elizabeth, NJ was

(again) recognized as a
Top Emerging
Destination in US.
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AMERICAN BUS ASSOCIATION
2018 BEST OF THE BEST AWARD -
SHOPPING: THE MILLS AT JERSEY GARDENS
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Major Highlights of 2018

Elizabeth Sells
Excursions on Major
Cruise Lines

RCCL + Celebrity
Cruise Lines began
selling Excursions

into Elizabeth, NJ.

GROUPS

READERS' CHOICE
AWARDS

FINALIST

SUCCESSFUL MEETINGS MAGAZINE
RATED ELIZABETH TOP 10 DESTINATION -
FOR MID-SIZED MEETINGS SPACES
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Elizabeth Named
Top 10 Mid Sized
Destination

Elizabeth, NJ named
#10 Mid-Sized
Meeting Destination
in North East.


http://www.successfulmeetings.com/Strategy/SM-Top-10/Top-10-Midsize-Meeting-Destinations-in-the-Northeast/??utm_source=eNewsletter&utm_medium=Email&utm_campaign=eltrTop10&cid=eltrTop10
http://www.nxtbook.com/ygsreprints/ABA/dest_20180910/index.php#/34
http://www.mydigipub.com/publication/frame.php?i=329720&p=22&pn=&ver=html5
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The Total Direct Economic Impact of Elizabeth, NJ
Tourism has grown from...

$130,201,548.85 in January 2018 to
$185,751,194.87 October of this year~!!!!

The Direct Economic Impact is calculated using a formula ‘ ] . S . I RA \/ E L

created by The U.S. Travel Association.
ASSOCIATION

Elizabeth’s Hotel occupancy rate ranged from a month low of 72.2%
in January to a high of 88.7% in June, with average year to date
occupancy equal to 81.5%. The national industry average is 68%.

In the last four quarters (4™Qtr 2017 to the 3™Qtr 2018)
our Elizabeth Hotels averaged $21,352,986.75 per
quarter in Gross Sales.
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3" FASTEST

Growing Tourism Market 1n
the State of New Jersey

County growth in tourism sales

Growth in Tourism Industry Sales
2017, % change
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Source: Tourism Economics

| Oxford Economics

Union County ranked TOP 3 in New Jersey by visitor
spending growth~!!!
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Digitally Speaking...
Elizabeth, NJ was exposed to audiences across the country and around the globe through cutting edge
modern technology and digital marketing efforts.

[ QEs———— o — - o

Hotels Things toDe Rsstuuramia Plan

ELIZABITH

W REDESIGNED EDMO WEBSITE
oElizabethINJ.com

n August of 2018, GoElizabethNJ.com launched a redesigned,
ser friendly website. During the course of 2018, GoElizabethNJ
ad 179,568 page views, with an average time on page reaching 2
inutes. The “EVENTS” page received the most page views
ith over 24,928 visits (as of November 2018). The website is
aintained on a daily basis. Relative events, promotions efc. are
encouraged and posted free of charge.

wELCOME 10

sk 2018 EDMO Website

Analytics Overview

179,568

Page Views

37,039

Organic Website Referrals

BOOK » EDMO HOTEL BOOKING ENGINE
D I RECT Jack Rabbit Booking System

rabbit 7R

Jack Rabbit Booking System is a direct booking system on the
GoElizabethNJ website that allows travelers to book directly to
Searches by Category our local Elizabeth hotels. During the course of 2018, 542

Wehais e searches for Elizabeth hotel rates occurred to compare pricing.

e 140 travelers ended up on the local Elizabeth hotels’ direct

booking pages, estimating an additional 140 hotel bookings!

Referrals by Campaign
goelizabethnj- goelizabethnj-
Website Total Direct home- interior-  Mobile Tablet
bookingwidget bookingwidget
140 52 47 16 17

goelizabethnj.com

140 52 47 16 17
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EDMO MOBILE APP

GoElizabethNJ
The GoElizabethNJ mobile app is in full operation and
maintained on a regular basis with up-to-date events,
attractions, etc. With the GoElizabethNJ mobile app, EDMO is
able to stay in touch with app users via push notifications as
well as games and contests to keep them engaged. Users are on
the app for roughly 2 minutes per session, and are now located
in 23 countries such as Brazil, Ecuador, Chile, Indonesia, Argentina
and more. Proof that tourists are downloading the Elizabeth app /
when they are visiting here.

/

FACEBOOK

Facebook.com/goelizabethnj
LET'S BE S@CIAL. The GoElizabethNJ Facebook page has
' risen to 4,523 “likes”. Our Facebook page,
has provided an additional 4,095 visitors to
the GoElizabethNJ.com website.

With the addition of paid advertisements,
GoElizabethNJ was able to increase the
number of followers of GoElizabethNJ by
1,180; showing a 26% increase in the course
of 12 months.

GoElizabethNJ gained 1,180
followed over the course of 2018,

increasing 2017's followers by 26%

EDMO SOCIAL MEDIA PAID

ADVERTISEMENTS 3 2

32 Individual Campaigns

To support local events, a total of 32 individual event CAMPAIGNS
campaigns were launched (between April thru November) LAUNCHED

to increase local event awareness and event attendance.

908,277 429,181 242,290 24,407

Impressions Reached Video Views Clicks
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Elizabeth, NJ continues to build its
Tourism industry presence!
Exposed 1n 11 states & 3 countries

P ; |

TRADESHOWS
2018 continues EDMOQO’s exposure in the tourism tradeshow sector of marketing a destination

and remains in accordance with industry standards and trends. Elizabeth, NJ was notably promoted in eleven
(11) states: North Carolina | Florida| New York | Colorado | California | Maryland | New Jersey | Kentucky |
Pennsylvania | Washington, DC | Washington and internationally in three (3) countries: Canada| Portugal |

Poland.

ANNUAL REPORT 2018

B

570

NEW DIRECT
BUSINESS
CONTACTS

Furthermore, the following could be accounted for EDMOQ’s presence and participation, which varied either by

physical onsite booth space,

online display advertisements/articles, one-on-one appointments with tour

operators/travel agents or simply at networking events. In 2018, EDMO delivered to local area hotels of estimated
total of 570 new qualified direct business contacts comprised of domestic and international tour group companies,
special event producers, sporting event producers, travel agents and corporate meeting planners, who are interested
in more information and working with Elizabeth, NJ. This is primarily due to the fact that they are expanding their
market, and/or are looking for alternatives to where they are currently booking business into the NY Metro area

Dates
Jan. 28-31
Chorlotte, NC
Feb.9-13

Washingto

Feb, 18-20
Driendo, FL
April 3-7

Lalgary,

April 17-18
Oy iy
May 19-25

Denver, CO

July 6-9

Anaheim, CA

July 10-13
Anahel
Aug. 23-28

Saltimare, MD

Oct. 1-5
Lowisville,

KY

Oct. 24-25
Orien 'J‘C‘. FL
Nov.11-13

Seottie, WA

Nov. 27-29

Meadowlands, Nf

Trade Show Name
[ABA] American Bus Assoc
CDME

Cortifie
Certifie

ement Executive

Connect Travel

CDME

Certifie
Certifie

RTO Summit East

\AS

[IPWT] International PowWow

[US Travel Association)

CDME

Certified Destinations Management Executive
Destinations International

[SYTA] Student & Youth Travel Assoc.

TEAMS'18

RTO Summit

CDME

destinationy Mancgement Executive

Meetings Quest

and/or neighboring NJ competitive markets (Newark, Secaucus, Meadowlands, etc.).

Description

Market Segment: Group Bus Tours

America's largest bus association convention and Individual business meetings
Market Segment: Educational

Educational seminar and certification (1 of 4 required) course for Destinations
Management

Market Segment:

International Travel show with individual business meetings

Market Segment: Educational

Educational seminar and certification (2 of 4 required) course for Destinations
Management

Market Segment: Receptive Tour Operators

Receptive Tour Dperator tradeshow for in-bound Northeast Market

Market Segment: International Group Tour

America’s largest destination tradeshow-s for international tour operators

[Inclusive of pre-scheduled individual business meetings]

Market Segment: Educational

Educational seminar and certification (3 of 4 required) course for Destinations
Management

Market Segment: Educ
Educational seminar on

nal

tination marketing organizations and industry trends
Market Segment: Student Group Tours

One of America’s largest travel conferences focused sole national destinations for
student group tour experiences and individual business meetings

Market Segment: Sporting Events

One of America’s largest sports industry trade
sporting ¢

ows. ldeal for recruiting large
vent participation while
utilizing local facilities. [Inclusive of pre-scheduled individual business
Market Segment: Receptive Tour Cperator

Receptive Tour Operator tradeshow for inbound Latin-American Market
Market Segment: Educational

Educational seminar and certification (4 of 4 required) course for Destinations
Management

Market Segment: Corporate Meeting Planners

Intimate conference focusing on corporate and individual business meetings

its that draw room-nights and

meetings]

A
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EDMOQO Paid Advertisements

SPDERCENE e T

DIGITAL ADS

%r
o d T
Mwﬁﬁ%'i%ﬁ%’c ELIZABETH ° ELIZABITH
4 § DON'T LEAVE OUT ELIZABETH
EUBBTH | GATEWAYC SHELLSURPRISE YOU!

‘ShoppinM m

MINUTES FROM NYC & EWR
IDEAL LOCATION FOR

THE
YOUR NEXT SPORTING EVENT

ELIZABITH
Bt | ELIZABLTH pruamicsenienso

sporting event.

cven

EDMO provided an additional —
te

49 RFP’s to local hotels that they Range |Digital Platform Total Impressions Total Clicks

WOUld ll_Ot have I'CCCIVCd 07/18- Shopping Spirit Online Banner Ad 1,455,000 1,686

. 10/18
otherwise through Cvent, as 07/18-

Shopping Spirit Daily Newsletter 336,000 N/A
EDMO was named the sole 10/18
recipient. ﬁﬁ: TEAMS Digital Banners 4,550 29
2018 year |CVENT Digital Ads 49 RFPs Delivered N/A
10/1/18 Groups Today eBlast 1,571 181

This consisted of 24 meetings and
5,528  total room  nights
potentially enhancing the market.
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AMERICAN BUS ASSOCIATION
2018 BEST OF THE BEST AWARD -
SHOPPING: THE MILLS AT JERSEY GARDENS

L A T I

BEST OF
THE}EST

EDMO Partners with
SIMON: The Mills at Jersey Gardens

SIMON: The Mills at Jersey Gardens is one of New Jersey’s most visited tourist attractions, with year over year
increasing mall traffic/shoppers. Therefore, the Elizabeth Destination Marketing Organization sought out to continue
to build on the partnership with SIMON and build exposure for shoppers to local area hotels and its other tourism
offerings in town, through various projects coordinated in conjunction with SIMON marketing, management and
affiliates. Through this partnership, the American Bus Association awarded The Mills at Jersey Gardens with the
Best of the Best Shopping Award for 2018.

] Date(s) Event Title Description

Market Segment: Receptive Tour Operators: Global Ling
EDMO & SIMON worked together to host receptive tour operators who were looking to

March RTO Event learn more about the Elizabeth, NJ area so they could increase room nights and book
additional groups.
Market §égrﬁénifl—ibtél Front Desk [CAonéi'erge Employees
March/July Hotel Blitz EDMO, along with SIMON, visited local hotel front desks and concierge to inform them of

what's to do in town when they're guests ask, rather than refer to Newark or NYC.

Market Segment: NYC Concierge
April NYC Concierge Event SIMON invited EDMO to have a hospitality help inform NYC concierge workers about The

Mills at Jersey Gardens as well as other attractions in Elizabeth, NJ

Market Segment: National Tourism Week Promotion

EDMO partnered with SIMON to build and design a lounge in the customer service area of
May SIMON: Lounge Opening the Mills. During National Travel and Tourism Week, EDMO raffled off round trip Avianca
Airlines tickets to those who participated in a "selfie” contest of people enjoying the new
lounge, which highlights each of the Elizabeth hotels on a rotating monthly schedule.
Market Segment: Check in desks and traveler's aids in airport terminals
EDMO, along with SIMON, visited Newark Liberty International Airport to let the check in
representatives, as well as the traveler’s aid representatives, know what's to do in town if
travelers have delayed or canceled flights.
Market Segment: Event Open to the Public
EDMO assisted in promotion of Cirque Italia Water Circus that was located in the parking
July Cirque Italia lot of the Mills. EDMO was able to set up airport activations with the performers for the

days leading up to the event, as well as sending out email campaigns, social media posts,

website take overs, ticket giveaways and more.
Market Segment: Event Open to the Public
EDMO assisted in promotion of Cirque Italia Water Circus that was located in the parking

April/June Airport Blitz

Qctohex Eatannumatiioiue lot of the Mills, EDMO was able to send out email campaigns, social media posts, website
take overs, ticket giveaways and more.
Market Segment: Local Hotel Employees
November Hotel Holiday Party EDMO partnered with SIMON and offered an informational table during their Hotel

Holiday Party to inform local hotel employees of shopping opportunities, historic sites,
dining establishments and other local area attractions.

GRAND OPENING OF ELIZABETH’S

<o

THE MILLS AT
JERSEY GARDENS

A SIMON CENTER

Elizabeth, NJ and its
local area hotels now
have greater exposure
to at New Jersey’s
most visited tourist
attractions.


http://www.nxtbook.com/ygsreprints/ABA/dest_20180910/index.php#/34
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4.5 MILLION VIEWED THE ELIZABETH KIOSK

EDMO has continued on a regular basis to maintain the City of Elizabeth
informational KIOSK at SIMON'’s The Mills at Jersey Gardens. Of which
SIMON has estimated that nearly 4.5 million mall shoppers, visiting the
Dining Emporium/food court area, were exposed to Elizabeth, NJ either by
a physical visibility or actual kiosk engagement. The marketing collateral is
replenished on average 3 times per week and the flat screen TV plays
continuous video footage, while the 36” touchscreen navigates those
interested through the www.goelizabethnj.com website- making our local
area hotels, historical attractions, and restaurants visible at their fingertips.
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GoElizabethNJ.com

60,000+ USED THE SHOPPER'’S SHUTTLE

SIMON'’s The Mills at Jersey Gardens has been one of EDMOQO’s
strongest retail partners. Of which goElizabethNJ.com is advertising

JRISM
USTRY
OCIATION

<D
MILLS AT

THE M|
HJERSEY GARDENS

ELZABITH

with a mobile billboard-like vehicle wrap on the “Shoppers Shuttle”
that runs between Newark Liberty International Airport and the mall.

S St s e ey Wos Average ridership is estimated at 5,000 people per month. That
Reandirlp tare is caly $9.

equates to and estimates of over 60,000 people on a yearly basis, not
factoring in all those driving passed the vehicle, nor accounting for the

visibility around the airport terminals.

NJTIA & NJDMO PARTNERSHIPS

Elizabeth, NJ Tourism has played an active role in working with the New Jersey
Tourism Association (NJTIA) and the New Jersey Destination Marketing
Organization (NJDMO) to move the State of New Jersey tourism industry in a more
cohesive position set for growth. EDMO has a seat on BOTH Executive Boards.

As a board member for both organizations, NJTIA & NJDMO, Elizabeth, NJ is being
looked at as an ideal model for setting tourism industry trends and self-sustainability
while leveraging the most effective and cutting edge marketing techniques.

Specifically some of the many projects EDMO worked on creating / participated with
was market coop-marketing opportunities to cross sell destinations and run unique
events that brought greater collective exposure for New Jersey State Tourism.
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Local Event Promotions / e

[

] o

In 2018, EDMO marketed select local area Elizabeth & ; MW RS VS Neviay Lot
events outside of New Jersey in attempt to expand . SPECIy), EVENT =
destination/event visibility and encourage E’: EAOMOT 0
attendance/visitation, which is expected to begin to build ’ \'»Wnow MARKET N [
brand awareness overtime. EDMO’s goal with this ;’fx“ggcce R 2
marketing initiative was to ultimately drive hotel room mfﬂ |
nights for current and future annual events. f s o e g f

homepaoe N com '
In order to aid local event producers and incoming event . 5%731-’.1‘2’2,“,.»),.,”.,.
producers, the Elizabeth  Destination = Marketing ',‘“"H’u

Organization put together a “Special Events Promotion”
package, which details all of the opportunities that arise
with working with the Elizabeth DMO.
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MARCH~ SHIMM’S ACADEMY
TAEKWONDO SEMINAR

Shimm’s Academy hosted their annual taekwondo seminar
in March of 2018. The Elizabeth Destination Marketing
Organization provided assistance in gaining more attendees
by helping with email blast campaigns, promotion on the
GoElizabethNJ website and mobile app, social media
presence and an on site display to let attendees know what’s
to do in town after the seminar was over.

‘Website landing page | Homepage takeover | Email Campaigns
Onsite event support | Social Media Postings

MAY ~ ANNUAL TOUR DE =
ELIZABETH ﬁm

The 12" Annual Tour de Elizabeth is an annual 15-mile
bike tour run by Groundwork Elizabeth and the City of
Elizabeth. Of which year over year the event is growing
with riders, participation is surpassing 1000+ riders. The
theme for 2018 was “Destination Elizabeth”

Website landing page | Homepage takeover | Email Campaigns
Postcards mailed to ALL Elizabeth Residences along bike route
Event Posters in all Hotels | Onsite event support | Social Media Ads

Bike Tour Ad
Campaign 102,549 152,280 14,844
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JUNE ~ ANNUAL PORTUGAL DAY
PARADE

Celebrating its 40™ year of traditions and cultural
celebrations, the Elizabeth Portugal Day Parade is one of
the largest Portuguese Parades on the East Coast. With the
help of the Elizabeth Destination Marketing Organization,
this year’s parade was broadcasted LIVE across America
on SIC International as well as Dish Network, Cablevision,
Comcast and Verizon Fios. Also boat tours of the
Portuguese National Tallship — the Sagres were available to
the public, visiting folkloric dance groups, as well as
outdoor festivals “Arraials” for crowds to celebrate in.

ANNUAL REPORT 2018

Website landing page | Homepage takeover
Email Campaigns | Social Media Ads

Portugal Day Ad
Campaign

JUNE ~ TOAST TO AMERICA EVENT

The Consul General of the Republic of Portugal, Consul Pedro
Oliviera worked with EDMO and Liberty Hall throughout the
entire planning process of his 2018 Fourth of July Celebration of
“Toast to America”, which was held on June 23. This prestigious
event obtained great media coverage, showcasing the rich history
of Madeira Wine to the signing of the Independence and the
collection still preserved at Liberty Hall dating back to 1776. This
is becoming a major historical attraction for heritage tourism into
the local area.

Actoast,,
America

REPUBLICA
PORTUGUESA

CONSULADO GERAL DE PORTUGAL
[EM NEWARK

JUNE ~ NATIONAL NIGHT OUT

The City of Elizabeth hosts National Night Out every June,
where local families come together with the Police
Department, Fire Department, Local Officials and local
businesses. The Elizabeth  Destination  Marketing
Organization attended 2018’s National Night Out and
presented locals with information on the GoElizabethNJ
mobile app and website to educate locals on the tourism
initiative.

‘Website landing page | Onsite event support | Social Media Postings
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A
CIRQUE ITALIA

AUGUST ~ CIRQUE ITALIA

Cirque Italia traveling circus showcased their water-based “Cirque de
Solei” performances in the parking lot of The Mills at Jersey Gardens
in August 2018. The Elizabeth Destination Marketing Organization,
in order to help promote the event, worked closely with Newark
Liberty International Airport to host event activation days in which
brought the acts into the terminals to travelers arriving in the area.
Along with promo days, EDMO contributed with social media
posting and contents, website takeovers, and event pages.

Website landing page | Homepage takeover | Activation Events
Ticket Give-Aways | Facebook Contests | Email Campaigns

AUGUST ~ HISTORIC MIDTOWN
CAR SHOW

Every August, the Historic Midtown Special Improvement
District hosts their Annual Car Show. In 2018, the Elizabeth
Destination Marketing Organization aided in targeting new
attendees by helping to promote the new location of the event
by way of social media ads, event landing page, website
takeover and email campaigns.

GoklizabethN.l.com
S

AC_M] = = xz

4o$ D).Q -~ I g = T -t \¢7 E ) |

& Q) Lol - il T S S Ty

Ly 1 ) —— W : > 5 - 4

Website landing page | Social Media Posts — A= il -
On-Site Support | Email Campaigns EUZABH"
SPECIAL IMPROVEMENT DISTRICT

SEPTEMBER ~ RIXMAG
CAR SHOW

On Saturday, September 22, 2018, RIX Magazine re-
opened the doors to one of New Jersey’s largest parking
decks, a (9) nine level parking deck in the heart of mid-
town Elizabeth, NJ. The world-class high-level exotic
car show was truly an experience that revolutionized
the car-show industry in the northeast, drawing
thousands of car enthusiasts from across the NJ/NY
Metro area from even as far as Delaware and
Canada~!!!

Website landing page | Homepage takeover | Social Media Ads
Press Release | Onsite event support

Car Show Ad
Campaign
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OCTOBER ~ ANNUAL TASTE OF ELIZABETH

On Monday, October 15t"the 12" Annual Taste of
Elizabeth, will be showcasing its diverse desiccant aromas
and rich savoring flavors of more than 40 restaurants,
bakeries and beverage vendors. EDMO was proud to
participate with a vendor’s booth onsite as well as various
marking efforts such as social media ads, event landing
page, website takeover and email campaigns and a press
release to help promote attendance.

‘Website landing page | Homepage takeover
Social Media Post | Press Release
Onsite event support

pe

TASTE

of Elizabeth

University Affiliations

The Elizabeth Destination Marketing Organization believes

in engaging future generations of the tourism industry and

ITY thus has affiliated itself with Fairleigh Dickinson
u University’s School of International Hospitality &
WORLD-CLASS EDUCATION Tourism, Montclair State University’s Tourism Program,
Union County College and KEAN University’s School of

iy MONTCLAIR STATE Bus1.n.ess. More spec1ﬁca11¥ EDMO has . actively
, participated with classroom projects, research studies, guest

T3
UNIVERSITY lectures and internship programs.

Specifically  EDMO & UCC

FAIRLEIGH have partnered and begun

planning’s of several on several
DICKINSON projects to help grow their
UNIVERSITY International Studies (ESL)

Union
County
College

Transforming Our Community...
Program(s). One Student at a Time

EDMO Meeti
EDMO conducted 6 meetings (bi-monthly) with their
board members to regularly report and request 2018 EDMO BOARD MEETINGS
feedback/guidance on marketing initiatives. DATE [ LOCATION.

el : : : February 27, 2018 The Snyder Academy
Additionally, in o'rde'r to gauge and maintain April 24, 2018 Euriyerd by Marsioti
transparent communication EDMO regularly sends out June 26, 2018 The Milis at Jersey Gardens

: : : : August 21,2018 BarCode
e-mails notifications, business leads, and surveys. October 23, 2018 Tabarda Grill House

December 18, 2018 TBA
EDMO strives to change the way the city
communicates and promotes its attractions. Specifically 2018 HISTORY SEGMENT MEETINGS
they start'ed in 2015 at the grassroots level and built DATE TLOCATION
partnerships with local segments to come together on a March 8, 2018 Office of Cultural and Heritage Affairs
. . June 12,2018 The Snyder Academy
quarterly baSIS’ They have been Worklng together to August 27, 2018 jaiexander Hamilton Awareness Elizabeth Public Library
increase visitations. Society Brainstorming Meeting}
September 13,2018 Office of Cultural and Heritage Affairs

Specifically, EDMO has continued to bring together
and host several history segment meetings (made up of
local historic sites) during the course of 2018.
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Additional Meetings
EDMO Facilitated/ Participated in....

... WITH THE ELIZABETH POLICE
DEPARTMENT

EDMO established direct communication and is continuing
to work with the Elizabeth Police Department. Specifically
Deputy Chief James Sacc, as the direct point of contact for
the Elizabeth Tourism has worked with EDMO to establish
on-going comprehensive:

* Quarterly meetings to be held with EPD and hotel
General Managers/DOS's/Operations directors

= A reverse 911 call system was created along with a new
form of communication inter-hotel GM's and EPD on
valuable incidents, security concerns, etc... with vital
information and photographs/video clips, etc.

» Elizabeth Hotels are now welcoming regular visits from
Police Officers who are on routine patrol shifts/routes.

... WITH MEMBERS OF CITY COUNCIL AT BLOCK
WATCH MEETINGS

In a local effort to engage with residents, EDMO worked with select members
of City Council (Councilman Carlos Torres, Councilman Kevin Kiniery, and

Councilman Nelson Gonzalez). They actively participated as guest speakers at
select block watch meetings to inform Elizabeth residents about the tourism

2018 COMMUNITY MEETINGS initiative along with all its new additional
HATE SO resources available to them: website, mobile
s i adsickuetesns | app, upcoming events, positive. press and
March 15,2018 2=4Ward Block Watch Meeting paifl‘ﬂEFShlpS.’
EDMO BRINGS NJDMO TO i Vil
ELIZABETH, NJ A LA

In September of 2018, EDMO hosted one of the New [h DMOl
Jersey  Destination ~ Marketing ~ Organization’s &\ skl /S
[NJDMO] quarterly meetings at The Mills at Jersey “‘\-@;/\\ /E;“@/’
Gardens, in hopes of other DMO’s & CVB’s across ~anienne
the state to become more familiar with Elizabeth as a
Destination. This personal experience is vital to cross-selling NJ

destinations, making it much easier when engaging with travel industry

professionals.
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EDMO participated on
Tradeshow Panel Discussions

Throughout the year, EDMO has been asked to sit on multiple

9
conference panel discussions. Specifically, at the RTO Summit in NAJ'S
Orlando, FL and at the League of Municipalities in Atlantic City, NJ R'OSUMM"
to share best practices for is trailblazing strategies within the tourism VBT T EE W E W

industry. Elizabeth, NJ is quickly being considered as a case study for
destination management due to its innovative marketing strategies and
its unique funding model.

¢ NJLM

New Jersey State League
of Municipalities

L AL

OUT NEW_JS
LEARBAIERE T OURIS

International Presence

EDMO conducted a “Lunch and Learn” seminar
in August of 2018 in Lisbon, Portugal. Tour
Operators from all around Portugal gathered at the
US Embassy for this one-day luncheon where
EDMO was able to promote Elizabeth, NJ as New
Jersey’s Newest Tourist Destination.

By promoting cultural dining, trending nightlife,
high-end outlet shopping, and historical segments —
including the recent Portuguese Madeira Wine
findings at Liberty Hall Museum, EDMO was able
to create a new market for international travelers.

Also EDMO has also worked with the American
Embassy in Poland and participated at their World
Travel EXPO. Elizabeth, NJ marketing materials
us. were visible on display at the United States
: SRMMERCIAL visitor’s booth at International Travel EXPO in
et U | Do e gl merica Warsaw, Poland.

et
o v
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Only in its 1* year & now 2 Cruise Lines have

Excursions into Elizabeth, NJ

Expanding for the first time ever in its history of tourism
for the state of New Jersey, a major cruise line now has
excursion opportunities for passengers to discover one of
New Jersey’s oldest and most historic cities, Elizabeth.

Beginning last October of 2017, RCCL began selling two
(2) of the approved excursions: Calling All History Buffs and
Snap-Play-Shop.

During the 2018 year, the excursions were so popular with
Royal Caribbean, that Celebrity Cruises began selling
excursions into Elizabeth as well, totaling 547 passengers
from the two cruise-lines coming into Elizabeth to either
shop or visiting the historical attractions.

547

Total Excursion
Passengers

402

Passengers from Royal Caribbean’s
Anthem of the Seas

45

Passengers from Royal Caribbean’s
Adventure of the Seas

100

Passengers from Celebrity Cruise Line

19

“Snap-Play-Shop” Excursions Sold

7

“Calling All History Buffs” Excursions Sold

CelebrityXéruises @

Designed for you*

-

RoyalCaribbean

INTERNATIONAL

B /|
" EXPLORE THE UNEXPECTED l
WE’RE CLOSER THAN YOU THINK

EDMO / Royal Caribbean Excursion Experience

ELIZABETH +

Fall stats, heses
ol g M

3 ¥

www.GoElizabethNJ.com/RCCLExcursions

EDMO planned, coordinated and
executed every aspect of launching
this tourism initiative. Including but
not limited to: researching tour
operators to execute the excursions,
working with local establishments
and attractions on tour details and
training on RCCL service
expectation, working with Elizabeth
Police Department for general safety
and bus routes, working with
Elizabeth Public Works on select site
cleanliness, working with the
Elizabeth Avenue Partnership SID
and the Historic Midtown SID,
working with City Historian Charles
Shallcross on developing a tour
guide training manual and power-
point, held multiple tour guide
training classes, launched press
releases, etc.

-
— SHORE ¥
Cizctap EXQUISIONS

SHORE EXCURSIONS
EXTRAORDINARY EXPERIENCES



https://www.goelizabethnj.com/rcclexcursions/
http://www.royalcaribbean.com/shoreExcursions/product/detail/view.do?sourcePage=shorexByPort&ProductCode=BD19&DestinationCode=ATLCO
http://www.royalcaribbean.com/shoreExcursions/product/detail/view.do?sourcePage=shorexByPort&ProductCode=BD18&DestinationCode=ATLCO
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Extensive Press Releases & National Exposure

PRESS RELEASE

D

Press Releases

distributed

198,686,710

Total Audience Reach

6,860

Total Release Reads

4,169

Online Pickups

Nation Wide Media Outlets
Featured Press Release News

Release Interactions Media Pick-Up Reports |
Full Exposure | Total Potential
Reol::se Press Release Title Release Shares TT‘:.M Cli'::k on Media Audience/
. Reads TOUEDS | outlet Sites Readers
Elizabeth, NJ Opens Its Doors to the Public
for a Sampling of Its Diverse Cultural
10/13/18 | iine on October 15th for the 12th 28 3 5 196 81,194,931
Annual Taste of Elizabeth
High-level (9 floor) World-class Exotic Car
9/18/18 Show Returns to Elizabeth, NJ ST : = 22 944,270
A World Class Circus Attraction comes to
8/2/18 Elizabeth, NJ 71 1 2 179 81,268,640
6/1/18 |Portugal Day Comes Alive this June 3,067 25 12 3,484 12,663,973
15th Annual Tour de Elizabeth Seeks
5/18/18 | piders of All Skill Levels &iad) 0438 i i i i

198,686,710
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Media Coverage on Elizabeth, NJ Tourism

Bringing news coverage of pure journalism and positive press for Elizabeth (uon-sponsored/paid articies). . ..
Due to EDMO’s marketing efforts and building a tourism brand for the city’s new tourism sector
of economic development, Elizabeth, New Jersey was featured in several state, national and
international publications/media outlets.

ELIZABETH

MEDIA COVERAGE UPDATE

TODAY
Groups Today Magazine Names

Elizabeth, NJ as a

Top Emerging Destination
in US for 2018

Groups Teday Top Emerging Destination
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MEDIA COVERAGE UPDATE

L cruisecritic

Royal Caribbean Cruise Line Offers Shore
Excursions in New Jersey... And They're Not
What You Think
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MEDIA COVERAGE UPDATE

SCpublituris. @ shornincspirit

Portuguese Publications
Highlight Elizabeth, NJ

S0publituris.

Tourism of Elizabeth wants to strengthen redations with

Portuguese Trade

ELIZABETH

MEDIA COVERAGE UPDATE

INBOUN

The “Inbound Report"
(4 gt mamsiarter st focuncas o mafse fsumem sty higaighis
Boasts the Elizabeth, NJ Tou:i?m International Strategy

INISOUTCT s ctlor parsaraty shed Elizabuin, N2 and huws whial fin sas

DMO Marketing: How Elizabeth, New Jersey Found its
International Strategy
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NJ M
Features Elizabeth, NJ Tourism in a four-page editorial

Tour Elizabeth, NJ as it becomes the newest
excursion destination for Royal Caribbean Cruise Line
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SUCCESSFUL

MEETINGS

Successful Meetings Magazine
(A weering plarvier pobdoaton
Rates Elizabeth, NJ Top Ten
Midsize Meeting Destinations in the Northeast
ewe

Elizabeth, NJ Rated #10
Meeting Destinations in the Northeast
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Destinations
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Shopping 101: A Back-to-Basics Gulde to Group
Shopping Destinations.
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https://grouptourmedia.com/emag/3108nemw/?utm_source=Pinpointe+-+lists%3A+Circ+-+Group+Tour+Digital+Publication%2CGroup+Tour+Office+List&utm_medium=email&utm_campaign=Digital+Edition%3A+GTM+NE_MW+Nov+27+2018
http://www.mydigipub.com/publication/?m=24933&l=1&p=&pn=#{%22issue_id%22:537807,%22page%22:34}
http://www.nxtbook.com/ygsreprints/ABA/dest_20180910/index.php#/34
https://www.publituris.pt/2018/08/08/turismo-de-elizabeth-quer-estreitar-relacoes-com-trade-portugues/
http://www.mydigipub.com/publication/frame.php?i=490893&p=&pn=&ver=html5
https://www.cruisecritic.com/news/news.cfm?ID=8615#
http://www.njmmagazine.org/2018-4/index.html
http://www.successfulmeetings.com/Strategy/SM-Top-10/Top-10-Midsize-Meeting-Destinations-in-the-Northeast/??utm_source=eNewsletter&utm_medium=Email&utm_campaign=eltrTop10&cid=eltrTop10
http://www.inboundreport.com/2018/02/27/dmo-marketing-how-elizabeth-new-jersey-found-its-international-strategy/
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Additional Media Coverage on Elizabeth, NJ

Towards the end of 2017, the Elizabeth Destination Marketing Organization hosted Avianca
Airlines and various media representatives from Latin America on an Elizabeth FAM
[familiarization] Tour. During this FAM tour, Avianca Airlines and the various media
representatives experienced all that Elizabeth has to offer from it’s shopping, historical museums,
cultural dining, trending nightlife, and hotel accommodations.

Early 2018, following the FAM Tour were countless articles that spread throughout Latin

1)

America calling Elizabeth “Latin America’s ‘Home Away From Home’”.

Coverage from the Avianca Media Fam tour spread through South and Central America
with a potential reach factor of over 161 million. From this potential exposure, the
GoElizabethNJ website’s traffic increased from the respective countries demonstrated in
the graphs below.

Media Type Name Subject Potential Reach Cost Savings from Ad Space

5 Videos highlighting Elizabeth
National TV Broadcast e shopping, dining, nightlife, and 16 million people own N/A
(5 videos) overview of Latin American Culture | TVs with this station

Radio Broadcast (2 spots) |  En La Mira - Telerama Direct flights into EWR 2 Radio Spots = $4,440

El Salvador

Media Type
Online News
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2018 Media Coverage

Pub. Date | Publication Name Headline Link
Feb-18 Telerama Radio Broadcast Recording Click here
Feb-18 Telerama Radio Broadcast Recording Click here

Discover Elizabeth just 20

Dec-17 La Rebulica ) Click here
minutes from Manhattan A
Jan-18 Telerama El major desayuno Americano Click here
del estado de New Jersey -
Jan-18 7 Estrellas Elizabeth: a city full of history 20 Click here

minutes from New York
Jan-18 La Nacion Elizabeth, NJ: Hidden in full view Click here
De compras por New Jersey The

Jan-18 Tel Click h

an elerama Mills at Jersey Gardens =ik nere
The Mills at Jersey Gardens Mall

Jan-18 Telerama 200 locales bajo en solo techo Click here
en Elizabeth

Jan-18 Telerama Avianca realize Press Trip Nuevo Click here
vuelo San Salvador-Newark —
Conociendo los lugares mas .

Jan-18 Telerama Click here

atractivos de Elizabeth NJ

Elizabeth, the city of the United
Jan-18 Economica States that bets on its Click here
immigrant community

Jan-18 Telerama Avianca Airlines Announcement Click here



http://www.inboundreport.com/2018/02/27/dmo-marketing-how-elizabeth-new-jersey-found-its-international-strategy/
http://www.enlamiraonline.com/ProyEnlaMira/Pantallas/Portada/mostrarnoticia.php?id=9326899
https://www.larepublica.net/noticia/descubra-elizabeth-a-tan-solo-20-minutos-de-manhattan
https://www.youtube.com/watch?v=NXnLhFjlGm4&feature=youtu.be
https://www.youtube.com/watch?v=A3KVlrfl8gA&feature=youtu.be
https://www.youtube.com/watch?v=H10Ty2SPAHk&feature=youtu.be
https://www.youtube.com/watch?v=0ZOYtbuob6o&feature=youtu.be
https://www.youtube.com/watch?v=M74yqwCokJw&feature=youtu.be
https://www.teletica.com/184349_elizabeth-una-ciudad-repleta-de-historia-a-20-minutos-de-nueva-york
https://www.nacion.com/revista-dominical/elizabeth-nueva-jersey-oculta-a-plena-vista/2OBOUV7LTBGWZBJ5I7IFJ75OJI/story/
https://www.laprensagrafica.com/economia/Elizabeth-la-ciudad-de-Estados-Unidos-que-apuesta-por-su-comunidad-inmigrante-20171217-0096.html
https://www.youtube.com/watch?v=h3j6oW78gJ8&feature=youtu.be
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Stay Connected!

The Ellzabeth Destlnatlon Marketlng Organlzﬁﬁoa eager and available to assist our local community,
¢ onomy i i i
r)flrlnr\r)mr), ofithe! Ioc:nl area hotels; EDMOlis able‘tocreatea year-roundidestination:

ItHErerareranyAupcominagieppontuniiiesiopannersnipiorovemighistravel MMtoNiE iZabeia N SWEICARILE!
r2acnzad  at(903)355-9797. Pleasa suoserio2 (o our moninly  2M2wslziizr oy visiting  our
waosite, www.GoEliZzagsinNd.com! For raquasis on iraval ooooriuniii2s and ReEP suomissions, ol2:asa
2malil jeosia@cjozlizavsinnj.corm

EDMO Staff:

Gordon Haas, Executive Director

Jennifer Costa, Director

Lauren Ferrigno, Marketing Coordinator
Dorian Lee Perez, Sales & Marketing Manager

EDMO Voting Members:

Country Inn & Suites - Lisa Podlinski

Crowne Plaza — Isabel Munoz / Dianne Pues

Courtyard by Marriott - Gabriel Kuan

Embassy Suites — Wendy Mehert / Tara Roberts

Marriott Properties (Renaissance, Residence Inn, Courtyard) — Lauren
Dankowski

Hampton Inn — Lesly Gelin

Hilton Newark Airport — Paul Grande

Mayor's Designee - Darren Bryden
City Council — Manny Grova Jr. / Carlos Torres

The Mills at Jersey Gardens - Denise Palazzo (Chairwoman) Elizabeth Destination Marketing
Elizabeth Ave. Partnership — Angel Rodriguez . .
MESID - John Gallina Organization [EDMO]

EDC - Edgar Lopez

456 North Broad Street
City Business Owner - Marcy Metz ortn Broad Stree

Elizabeth, New Jersey 07208

EDMO Honorary (Non-Voting) Members: Tel: 9,08'355'9797
Liberty Hall Museum - William Schroh Website:

Boxwood Hall — Katherine Craig

Elizabeth Police Dept. — Deputy Chief Sacca



https://www.goelizabethnj.com/

