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Digital Campaigns Driven by 
Coopetition (and Data)



Who the heck 
is this guy?

Tourism Industry since 2003

Former Marketing Director for the Fargo CVB

Speaker at National, Regional & State Conferences

Director of Education & Strategy at TwoSix Digital



Who We Are

100% Digital Agency Focused 
on the Travel, Tourism & 
Hospitality Industry 

40+ Years of combined 
tourism industry experience 

Headquartered in 
Brighton, Michigan 
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“COOPERATIVE DATA”

GAME
CHANGER
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REGIONAL TOURISM
Website Pixel
Email List

Website Pixel
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Website Pixel
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2019 INDIANA TOURISM CONFERENCE

Best Cooperative Partnership







Here’s the idea!

Cooperative Data-Driven Campaigns

Website and Email
Custom Audiences

Shared



It can go the other way too!

Website and Email
Custom Audiences

Shared

Shared

Shared

Cooperative Data-
Driven Campaigns

Cooperative Data-
Driven Campaigns

Cooperative Data-
Driven Campaigns



Or partners can collaborate amongst yourselves

Shared

Shared

Cooperative 
Data-Driven 
Campaigns

Website and Email
Custom Audiences Website and Email

Custom Audiences



Custom
Audiences

Your
Ads 
Manager

Partner’s Ads 
Manager





Create High Value
Audiences



RETARGETING







CUSTOMER FILE

OWNED 
DATA



LEAD AD



LEAD AD







DO YOU KNOW 
ABOUT THEM 
PIXELS? 

















INSTALL IT



Create and Install a Facebook Pixel

Before you begin:

You need a website for your business.
You must be able to update your website's code or be able 
to contact someone who does. 

Go to Events Manager.

Click Connect Data Sources and select Web.

Select Facebook Pixel and click Connect.

Add your Pixel Name.

Enter your website URL to check for easy setup options.

Click Continue.

https://facebook.com/events_manager2


Install the code! 

3 options

Hopefully, you can 
simply send it to a 
developer.



Custom Audiences



How to create custom audiences and share them

HOW? 
Creating a Business Manager Account



ARE YOU USING FACEBOOK BUSINESS MANAGER

www.business.facebook.com





Facebook Business Manager
Facebook Ad Account
Creating Audiences
Sharing Audiences



USE A FACEBOOK ADS ACCOUNT





How to create custom audiences and share them

HOW? 
Creating a Facebook Ads Account



How to create a new ad 
account on Facebook 
Business Manager

Navigate to Business Settings 
on the left-hand side panel of 
the Business Manager.

Click “Ad Accounts” under the 
“Accounts” tab on the menu 
to the left.

Click the blue “Add” button to 
open the dropdown menu.

Select “Create a new ad 
account”. 



Name your new account, and 
then select your time zone, 
currency, and payment 
method.

Pay close attention 
when selecting your billing 
currency and time zone, as you 
will not be able to change them 
once you’ve created your ad 
account. 

If you change any of these two 
parameters, you’ll need to 
create a new account.



Select whether you want to 
use this ad account for your 
own business or another 
business or client. 

Then, click “Create”.



How to add a new payment 
method to your Facebook ad 
account

Enter your Facebook Ad Account 
Settings and select “Payment 
Settings”. 

In your Payment Settings, click 
on “Add Payment Method”.

Select the method you’d like to 
add: Credit or Debit Card, PayPal, 
Bank account, Facebook Ad 
Credit

Fill in the necessary information.

Click “Next”.





Facebook Business Manager
Facebook Ad Account
Creating Audiences
Sharing Audiences



How to create custom audiences and share them

HOW? 
Custom Audiences





1. 2.





How to create custom audiences and share them

HOW? 
Create Custom Audiences



HIT THE 
BIG BLUE
BUTTON

SELECT THE OPTION: 
“CUSTOM AUDIENCE”



How to create custom audiences and share them

HOW? 
Creating Audiences







“Lookalike Audiences” 
are a way to reach new 
people who are likely to 
be interested in your 
business because 
they're similar to users 
you’ve already 
connected with. 

WHAT ARE LOOKALIKE AUDIENCES?





SUCCESS!



Facebook Business Manager
Facebook Ad Account
Creating Audiences
Sharing Audiences



How to create custom audiences and share them

HOW? 
Sharing Audiences



Video of sharing option





SUCCESS!



MAKE MORE!
SHARE MORE!



Facebook Business Manager
Facebook Ad Account
Creating Audiences
Sharing Audiences



How to create custom audiences and share them

HOW? 
Facebook Blueprint
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COOPETITION





Create High Value
Audiences

+
SHARE THEM

WITH KEY PARTNERS









Here’s the idea!

Cooperative Data-Driven Campaigns

Website and Email
Custom Audiences

Shared



It can go the other way too!

Website and Email
Custom Audiences

Shared

Shared

Shared

Cooperative Data-
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Or partners can collaborate amongst yourselves

Shared

Shared

Cooperative 
Data-Driven 
Campaigns

Website and Email
Custom Audiences Website and Email

Custom Audiences





To Do List

1) Get on Business Manager

2) Link your Facebook Page to the new Business Manager

3) Create a Facebook Ads Account

4) Link your Ads Account to Business Manager



To Do List

5) Create Facebook custom audiences from your email database

6) Install the Facebook website pixel on the site

7) Create Custom & Lookalike audiences from the pixel data

8) Share your custom and lookalike audiences with related partners 

9) Run cooperative data paid campaigns with the new audiences









IT’S HERE!







GLOBAL AVERAGES

A Solid Benchmark:
CPC: $.63 
CTR: .90



Don’t forget







HOPE
IS NOT A 

STRATEGY



www.twosixdigital.com/e-news/



Brian V. Matson
brian@twosixdigital.com

@BVMatson


