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INTRODUCTION

Frozen Dead Guy Days 2025

• Ticketed show at EP Events Complex Sat 3/15/25

• Related events at multiple businesses Fri and Sun

• Third year in EP

Study Objectives

• Economic impact of 2025 FDGD 

• Visitor profile

• Attendance  

• Additional impacts

Key Data Sources

• 2025 FDGD Attendee Intercept Survey (n=602)

• 2023 VEP/RRC Attendee Intercept Survey (n= 199) & 

Post-Trip Follow-up Survey (n=26-36)

• 2025 FDGD Ticket Database



ATTENDEE PROFILE
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▪ Slight female skew

▪ Median age 34

▪ Roughly even mix of singles and couples

DEMOGRAPHICS

GENDER

Male 46%

Female 53%

Non-Binary 2%

AGE

18 - 24 8%

25 - 34 43%

35 - 44 28%

45 - 54 10%

55 - 64 7%

65+ 4%

MARITAL STATUS

Single 52%

Married 33%

Cohabitating 12%

Other 3%

Source: 2025 Attendee Survey
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▪ 96% are nonlocals, primarily Ft Collins/ 

Greeley thru Denver Metro (72%)

▪ Slightly more rent (54%) than own (46%)

▪ Median HH income $94,000

DEMOGRAPHICS

PLACE OF RESIDENCE

Estes Park/Drake/Glen Haven 4%

Other Larimer & Weld Counties 15%

Denver-Boulder Metro (7-County) 56%

Other Colorado 8%

Other states/countries 15%

HOMEOWNERSHIP

Own a Home 46%

Rent 54%

HOUSEHOLD INCOME

Under $50k 22%

$50k - $99k 32%

$100 - $149k 22%

$150k - $199k 11%

$200k+ 13%

Source: 2025 Attendee Survey; 2025 FDGD ticket database
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▪ 57% stay overnight in EP

▪ 81% of overnight visitors stay 

in paid lodging

▪ Average stay of overnight 

visitors is 1.8 nights

TRIP CHARACTERISTICS

STAYED OVERNIGHT IN ESTES PARK?

Yes 57%

No 43%

LODGING TYPE (If Overnight)

Paid lodging 81%

Stayed with friends/family living in area 11%

Other 10%

NIGHTS IN ESTES PARK (If Overnight)

1 night 36%

2 nights 50%

3 nights 12%

4+ nights 2%

Average nights 1.8

Source: 2025 Attendee Survey; 2023 VEP Intercept Survey
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▪ On average, FDGD was 93% 

of the reason attendees 

decided to visit EP

▪ 86% decided to visit EP at 

least a week in advance 

▪ 90% purchased tickets before 

the event day

TRIP CHARACTERISTICS

% 9-10: Highly important 84%

% 7-8: Important 5%

% 2-6: Moderate to low importance 11%

Average 9.3

1-3 months before 33%

3-4 weeks before 28%

1-2 weeks before 25%

Less than one week before 11%

The day of the visit 3%

TICKET PURCHASE DATE

2024 16%

Jan 2025 12%

Feb 2025 18%

Mar 1-10, 2025 20%

Mar 11-14, 2025 24%

Mar 15, 2025 10%

IMPORTANCE OF EVENT IN DECISION TO VISIT EP

(1 =Not at all imp. / 10 = Extremely imp.)

HOW FAR IN ADVANCE DID YOU MAKE THE 

DECISION TO COME TO THE EP AREA?

Source: 2023 VEP Intercept & Post-Trip Surveys; 2025 FDGD ticket database



9

▪ Most attendees participate 

in activities other than 

FDGD, such as dining out 

(46%) and shopping (20%) 

TRIP CHARACTERISTICS

ACTIVITIES WHILE IN THE EP AREA

Attending a special event 60%

Dining out as an activity 46%

Attending a concert or other performing art 37%

Shopping 20%

Scenic driving 11%

Wildlife viewing 11%

Visiting a historic site/museum/cultural site 11%

Visiting Rocky Mountain National Park 9%

Hiking 6%

Photography 6%

Visiting art galleries 3%

Other (please specify): 14%

Source: 2023 VEP Post-Trip Survey
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▪ Most FDGD 

attendees 

come from, 

and leave to, 

destinations 

other than 

home

TRIP CHARACTERISTICS

Source: Placer.ai; VEP
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TRIP CHARACTERISTICS

Source: Placer.ai; VEP

Cross-Visitation: EP Events Complex 3/15/2025



ATTENDANCE
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EVENT ATTENDANCE

2025 ATTENDANCE ESTIMATES

Saturday ticket sales 6,358

Saturday event production staff, vendors, volunteers, etc. 886

Additional nonduplicated attendees at Fri/Sun events 1,000

Total Estimated Unique Attendees 8,244

Source: Bosco Consulting



14

▪ STR performance peak 

coincided with FDGD

▪ Sat 3/15/25 had monthly 

highs for occupancy, 

ADR and RevPAR 

▪ Fri 3/14 & Sun 3/16 were 

relatively strong too

LODGING PERFORMANCE

SHORT TERM RENTALS – MARCH 2025

Source: Key Data; VEP
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▪ As with STR performance, 

March VC door counts 

peaked on 3/15.

▪ Traffic was also strong on 

FDGD weekend, 

particularly Sat and Sun. 

VISITOR CENTER & US 36/34 TRAFFIC COUNTS

MARCH 2025

Source: Town of Estes Park; CDOT



ECONOMIC IMPACT
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E.P. SPENDING PER ATTENDEE

VISITOR SPENDING - Average Per Attendee Per Trip

Restaurants & bars $65

Lodging $61

Recreation & entertainment $36

Souvenirs, clothing, supplies, & other retail $18

Groceries & convenience foods $5

Gas & oil $5

Taxis, rideshares, shuttles, parking, & public transportation $2

Guides & tour fees $1

Camping fees (tent, RV) $0

Rental car $0

Equipment rental $0

Other expenditures $5

Total Spending - Per Person Per Trip $197

Source: 2023 VEP/RRC post-trip survey
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2025 PRODUCTION EXPENSES

Source: Bosco Consulting

Production Expenses

Lodging $34,145

Transportation $15,000

Security & police coordination $40,000

Bands and entertainment $142,000

Estes Park business services $35,000

Beverages purchased locally $30,000

Goods purchased locally (décor, merch, activations) $74,777

Rentals (fencing, truss, tent, scissors lift, bar barrel, etc.) $95,500

Other (labor, food, green room, printing, video, photography, etc.) $160,000

Total $626,422

▪ Roughly 2/3rds of production purchases are made locally in EP (~$400k)

▪ To avoid duplication, only those local production expenditures which are in excess 
of attendee ticket purchase sales are counted toward total EP economic impact 
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ECONOMIC IMPACT

TOTAL IMPACT

Source: RRC; IMPLAN

Notes:

▪ Direct impacts apply to Estes Park LMD

▪ Indirect and induced impacts are in Estes Park LMD or remainder of Larimer County

▪ Employment is year-round equivalent jobs

EMPLOYMENT LABOR INCOME VALUE ADDED OUTPUT

1 - Direct 16.3 $509,895 $860,141 $1,594,756

2 - Indirect 4.4 $178,580 $300,267 $676,995

3 - Induced 2.3 $111,933 $225,600 $386,045

Total 23.0 $800,408 $1,386,008 $2,657,796
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OTHER IMPACT MEASURES

DIRECT IMPACT

Source: RRC

Direct Impacts

Estes Park 5% tax $76,015

Estes Park Local Marketing District 5.5% tax $26,543

County 0.8% tax $12,162

Total local sales & lodging taxes $114,720

Paid lodging room nights 2,995



ADDITIONAL BENEFITS
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ADDITIONAL BENEFITS OF FDGD

• Enhanced guest satisfaction (positive word of mouth, town reputation, repeat visitation)

• Marketing exposure

• Media exposure – 35+ stories (local to national)

• Social media exposure

• Shape and extend town brand

• Maintain/increase competitiveness of Estes Park vs. other destinations

• Retain resident entertainment spend

• Quality of life benefits for the community

• Activation during winter

• Weather-resilient: large majority decide to visit and purchase tickets in advance

• Younger adult attendee profile → potential for large visitor lifetime value

• Synergies: Stanley Horror Film Center (& Sundance?)

• Future evolution: Art component, athletic component, podcast, etc.
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