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The Economic Impact of Travel
Dean Runyan Study: Mike
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The Economic Impact of Travel

Travel-related spending
contributes $5,110 per resident
household in local tax receipts.

Sources:  Estes Park Finance Dept., U.S. Census Bureau, Smith Travel Research, AirDNA, OmniTrak Group, Dean Runyan Associates
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The Economic Impact of Travel

82% of local spending is from visitors

vs. 18% from residents

Sources:  VISA Credit Card Spending, Visit Estes Park lodging tax receipts



Tourism Master Plan: Rebecca
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Tourism Master Plan

Visit Estes Park is partnering with Clarity of Place to develop a comprehensive Tourism Master

Plan that will guide the future of tourism in the Estes Valley. This community-driven roadmap will

inform sustainable tourism growth, product development, destination branding, and help define the

role of tourism in the community’s long-term vision.

The plan will shape the direction of Estes Valley tourism over the next 5+ years, benefiting tourism

businesses, residents, the local economy, and visitors alike. Its recommendations will be based on

marketing and industry data, stakeholder needs, and resident input to create a sustainable and

balanced approach to tourism.

Stakeholder Survey - 113 responses 

Held a Community Visioning Session 

Resident Sentiment Survey - 458 responses 

Clarity of Place will use these inputs and knowledge of what the community and stakeholders

“want” from the visitor economy to craft a Tourism Master Plan focusing on product development

activities. This plan will ensure that the Estes Valley is a competitive destination that optimizes the

visitor economy while also respecting resident concerns. 



Marketing Updates: Rachel
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Summer Travel Behavior

Guests still want to travel but seek
affordability
Shorter booking window
Last-minute decisions
Driving vs flying

Here’s what we’re seeing

Please share your summer outlook
with a VEP staff member!



Visit Estes Park

Always-on Awareness Campaign

Road to Estes Campaign Don’t Forget Campaign

May 15 - present July 1 - September 30

January 1 - December 31 - seasonal imagery

Summer Marketing Campaigns

Road to Estes Campaign
NEW - proactive in response to predicted economic
pressures
Audience: people searching for affordable, drivable summer
destinations
Outlets: paid search, paid social

Don’t Forget Campaign 
Planned for the back-to-school time period - starting it early 
Audience: NoCo drive market
Outlets: display, paid search, paid social, out-of-home

Always-on Awareness Campaign
Year-round, seasonal imagery
Audience: loyalists and prospects
Outlets: display, paid search, paid social, out-of-home, print
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Summer Marketing Campaigns

1

2

DRAFT: Don’t Forget

Always-On Awareness

Road to Estes
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Summer Marketing Campaigns

visitestespark.com/summer-trip DRAFT
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New! Estes Park Traveler Personas

These personas are data-driven profiles built from Placer.ai visitor origin insights (2019–2024) and the Visit Estes Park
2025 Market Profile. By analyzing patterns in geographic origin, seasonal trends, booking behavior and event interest,

we developed clear traveler segments that reflect the real people who are choosing Estes Park year after year.

We’re fine-tuning our media strategy by implementing target market personas based on real visitor data. 

Paid Ads - VisitEstesPark.com - Blogs - Social Media Posts - Consumer Newsletter
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Estes Park Traveler Personas

Front Range Weekender

Wild at Heart Explorer

30-40 years old
Markets: Front Range
Booking window: 7-30 days
Day trips, one-two nights in the summer and fall
Decisions Drivers: proximity, key weekends, seasonal changes, weather
Looking for: hiking, fresh air, resets
Opportunities: winter visitation, increase overnight stays, increase leisure activities

35-65 years old
Markets: Texas, Florida, California, Illinois
Booking window: 30-90 days
Three-five nights in the summer and fall
Decisions Drivers: RMNP, signature experiences, vibrant mountain towns
Looking for: long-haul adventures, nature
Opportunities: winter visitation, increase leisure activities
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Estes Park Traveler Personas

Memory Makers

Winter Wonder Seekers

Multigenerational families traveling together
Markets: Missouri, Iowa, Kansas, Nebraska
Booking window: 91+ days
Five-seven nights June through August
Decisions Drivers: family-friendly lodging, group experiences, scenic drives
Looking for: Estes Park is part of their family story
Opportunities: winter visitation, holidays, introduce to new experiences

45-70 years old
Markets: Texas, Florida, Arizona
Booking window: 30-90 days
Three-five nights December through March
Decisions Drivers: winter escape and scenic beauty, non-ski mountain towns
Looking for: quiet winter experiences, cozy cabins, winter tranquility, natural beauty
Opportunities: introduce to new experiences
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Estes Park Traveler Personas

Culture Curious Festival Goer
25-45 years old
Markets: Front Range, regional drive markets
Booking window: 30 days or less
One-two nights when events are held
Decisions Drivers: proximity, weather, affordability, fun factor
Looking for: unique, new, fun experiences
Opportunities: convert to return guests

Coming Soon: Groups



FAMs, Recent Media Coverage, 
 + Partner Newsletter: Papae



Upcoming Summer FAM
Dates: Aug. 21-24
Focus: Outdoor Adventure
Media: 4 Journalists

2025 Past FAMS
Wellness FAM: May 8-11
Italian FAM: June 9-11 (CTO)

Familiarity (FAM) Tours
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Notable Media Coverage

Rocky Mountain National Park, The Estes Park Resort,

Qi Lounge, Estes Park Yoga, Dao House, The Stanley

Hotel, Ember Restaurant & Bar, Bird and Jim, Mama

Rose’s, Brunch & Co., Mustang Mountain Coaster,

Himalayan Curry & Kebob, Coffee on the Rocks,

Mountain Village at Lake Estes

Partner Mentions



Partner Newsletters



What’s New



Social Media & Blogs: Margolee
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@estespark @visitestespark

CONTENT BASED
OFF EVENTS!

Patriotic Pop

Margolee@visitestespark.com

Partner Events in VEP Content

How to Connect

Types of content to post
• Help visitors plan things to do | live bands near your hotel

• Post timely content |  same day or within the hour

Email | Olive Portal | Partner Newsletter | Partner FB page

Partner Newsletter Partner FB post

• Collaborations | post meal after your tour!
   credit guided company and restaurant

Ex. of Content Mashup



Partner Engagement: Dana



OLIVE:
Online Link

into Visit
Estes

VisitEstesPark.com/OLIVE

Beyond Program & OLIVE

Looking for Fall and Holiday
lodging packages, special offers,
and events to attract visitors to

your business!



Estes Park Discovery Trails

The ArtBeat of Estes Trail showcases
stunning murals, galleries filled with local

artists' creations, from paintings to
jewelry. Don’t miss the exciting art

events, featuring live demos to connect
with the artists.

The Landmarks and Legends starts at the
Estes Park Visitor Center and showcases
various historical sites. Visitors can view

historical images of Estes Park and
compare them to their present-day

locations as they walk the trail.

Embark on a delightful Sugar Rush Route
that tantalizes your taste buds and sparks

your imagination! This sweet adventure takes
you through the heart of downtown Estes
Park, where the magic of confectionery

comes to life.

ArtBeat of
 Estes Trail

Sugar Rush
Route

Landmarks &
Legends

Visit Estes Park



Apply for
Event &
Project

Sponsorship

Visit Estes Park



Sustainability Certification. Learn more by visiting
https://cdphe.colorado.gov/dehs/sustainability/cgbn

Enables visitors to support local nonprofits by rounding up their
purchases at participating businesses or purchasing specially
designated items. Sign Up to be a Giving Guest Business: Contact
Karen McPherson at info@epnonprofit.org

Sustainability 
Join us for a DarkSky measurement event on June 25 at 8:30 pm at
the Estes Park Observatory.

Visit Estes Park

https://cdphe.colorado.gov/dehs/sustainability/cgbn
mailto:info@epnonprofit.org


Join our Partner Facebook Group

Visit Estes Park



We need your help training our new
travel assistant powered by AI!

When travelers scan the Rocky
Mountain Roamer QR code, they are
directed to a chat bot in WhatsApp.
Through the chat, they can get fast
answers and instantly find information
on lodging, things to do, restaurants
and bars, travel routes and more.

Test it out: Give us feedback:

Rocky Mountain Roamer

Visit Estes Park



Group Sales: Chris



Meeting with Stakeholders
Meeting Planner Guide
Tradeshows
International Market
FAMS

Group Sales

Make sure your listing is fully up-to-date in OLIVE. For lodging,
please make sure you list the total number of your guest
rooms and meeting spaces!



Mike Zumbaugh
Interim CEO and
Finance Director

Dean Runyan Study
Mike@VisitEstes

Park.com

Rebecca Domenico-
Gelsinger

Operations Director
Tourism Master Plan &

Partner Liaison
Rebecca@VisitEstes

Park.com

Rachel Ward
Oppermann

Marketing Director
Marketing Campaigns

Rachel@VisitEstes
Park.com

Papae Litchfield
Communications Manager

Public Relations/Media
FAMS & Partner

Newsletters
Papae@VisitEstes

Park.com

Eric Woodside Marketing
Technology Coordinator

 Rocky Mountain Roamer &
Website

Eric@VisitEstes
Park.com

Margolee Pemberton
Marketing Content

Manager 
Social Trends, Blogs,

Social Media
Margolee@VisitEstes

Park.com

Dana Paiement
Senior Destination

Development Manager
Beyond Program, OLIVE,

Events, Sustainability
Dana@VisitEstesPark.com

Chris Bierdeman Sales
& Events Manager 

Sales FAMs, Meeting
Planner Guide

Chris@VisitEstes
Park.com

Roundtable Discussions



Questions?


