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PURPOSEF THE RESEARCH

A Measure quarterly & year -round profile of visitors to Estes Park
A This report summarizes the second, Fall quarter of research (Sep dNov 2018)
A Research is ongoing through May 2019

A Research is intended to track a wide range of topics for purposes of marketing

strategy, product development & evaluation, & related issues

A Evaluate economic impact of tourism in Estes Park Local
Marketing District

A Quarterly reports and an annual report to be completed tracking activity
through May 2019




QURVEYMETHODOLOGY

A Research approach

VisitEstesPark.com

1. Brief intercept survey (with email collection for post -trip survey)
2. In-depth post-trip survey (follow -up survey with intercept respondents)
A Intercept survey

A Sample size 672 survey completes between September 1 and October 30, 2018

A 95% confidence interval: +/ - 3.8 percentage points

A 65% of surveys done in September (n=435), 35% in October (n=237). November not surveyed due to
interviewer turnover.

A Survey locations: 74% EP Visitor Center, 26% downtown EP

A Of the 26% of surveys conducted downtown: 7% were conducted at special events, 19% were not
conducted at events. (Surveys at events: 4% at Labor Day Arts & Crafts Show, 2% at Autumn Gold Festival, 0.3% others.)

A Survey topics: Geographic origin, overnight stay in EP area (yes/no), age, gender

A Survey weighting: Results weighted to be repre:

A Day of week: 55% weekday, 45% weekend (based on daily US 36/34 traffic counts and EPVC visits)

A Colorado vs. out of state : Overall results weighted to match 43% Colorado / 57% out of state & foreign
mix indicated by intercept surveys conducted downtown & other locations outside of EPVC. 4




QURVEYMETHODOLOGY

A Post-trip survey

A Response:

A 533 emails collected from intercept respondents (79.6% of intercept respondents)
A 464 emails delivered

A 170 survey responses received (36.6% response rate)

A 135 full completes (79%), 35 partial completes (21%)

A 95% confidence interval: +/ - 7.4 ppts (all 170 responses) to +/ - 8.4 ppts (135 completes only)

A Survey weighting : Same weighting as applied to intercept respondents

A Weighted post-trip respondents were generally similar to weighted intercept respondents
on the basis of geographic origin, age, gender, month of visit, and day of week of visit (weekday

/ weekend).
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Monthly seasonality of visitor/economic activity in Estes Park:

Comparison of multiple indicators, January - December 2018

B % Hwy 34 & 36 monthly traffic (excluding 8000/day background)
B % NPS visitors (excluding Grand Lake entrance)

% NPS visitors: Beaver Meadows & Fall River entrances only

B % Town of EP taxable sales: Rec, Food, Retail, Lodging
B % Town of EP taxable lodging sales

m % LMD lodging tax collections

B % Lodging occupancy (RM Lodging Report)

B % EP Visitor Center visitor counts
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A Multiple Estes Park tourism indicators exhibit generally similar seasonal variations (with
some logical differences), providing a basis for calibrating survey results to visitor voluj
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VisitEstesPark.com

Daily Traffic, US 34 & 36 just east of Estes Park: 2018
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Source: CDOT.

A US 34 & 36 tourist traffic distribution (above 8,000 daily count),Q¢pv 2018:
A Monthly: 59.0% September, 30.7% October, 10.2% November.
A Daily: 53.4% weekday (M), 46.6% weekend (Sai). (Note: daily counts unavail. 10/B7/18) 7
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Daily Visitors at EP Visitor Center
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A Estes Park Visitor Center visitors, Septentovember 2018:
A Monthly: 62.1% September, 27.2% October, 10.7% November.
A Daily: 55.1% weekday (M), 44.9% weekend (Sa). 8
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VisitEstesPark.com

RMNP Visitors: January - December 2018
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A RMNP recreational visits, SefNov 2018:
A All entrances: 64.2% September, 25.6% October, 10.3% November.

A Beaver Meadows / Fall River entrances only: 61.8% Sep, 27.8% Oct, 10.4% Nov9




SFASONALITOFE TAXABLESALES BBGC

VisitEstesPark.com

Town of Estes Park Taxable Sales by Sector, January - December 2018
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A Town of Estes Park taxable sales, Septemgié¢ovember 2018:
A Combined food, lodging, retail, and recreation: 51.0% Sep, 30.8% Oct, 18.2% N
A Lodging only: 55.6% Sep, 29.8% Oct, 14.6% Nov. 10
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CENSUREGIONW ORLDREGION

VisitEstesPark.com

Visit Estes Park Survey | INTERCEPT SURVEY BY VISITOR TYPE
Visitor Type
Overall Staying overnight Not staying overnight
within 10 miles within 10 miles
Colorado 42 8% 23.3% 57.1%
Midwestern US Census Region 34.2% 14.0%
Southern US Census Region 24.1% 12.9%
Western US Census Region (ex. CO) 7.3% 8.0%
Mortheastern US Census Region 5.2% 4.5%
U.S. CENSUS
REGION/' Europe 3.7% 2.2%
WORLD Australia/NZ | 0.5% 0.4% 0.5%
REGION . . .
Latin America/ Caribbean | 0.4% 0.9%
Asia | 0.3% 0.4% 0.2%
Canada | 0.3% 0.2% 0.3%
Middle East, Africa, Other International | 0.2% 0.2% 0.2%
International & US territories & overseas armed forces | 0.1% 0.2%
Source: RRC Associates
A Overall Colorado accounts for 42.8% of visitors, followed by the Midwest (22.8%), South (17.6%),

U.S. (12.4%), and international/US territories (4.4%).

Overnight visitors staying in or within 10 miles of BRsitors predominantly come from the Midwest
(34.2%), the South (24.1%), and Colorado (23.3%), with 12.5% other US, and 5.8% international.
Day visitors to ERlay trip from home or spending night elsewhere): Most day visitors are from CO
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CENSUDIVISION

Visit Estes Park Survey | INTERCEPT SURVEY BY VISITOR TYPE
Visitor Type
Overall Staying overnight within ~ Not staying overnight
10 miles within 10 miles
Colorado 42.8% 23.3% 57.19%
West North Central (1A, KS, MN, MO, NE, ND, SD) 22.8%
West South Central (AR, LA, OK, TX) 18.5%
East Morth Central (IL, IN, MI, OH, WI) 11.4%
South Atlantic (DE, DC, FL, GA, MD, NC, SC, VA, .. 4.8%
U.S. CENSUS Pacific (CA, OR, WA, AK, HI) 5.3%
DIVISION International 5.8%
Middle Atlantic (NJ, NY, PA) 3.3%
Mountain ex. CO (AZ, ID, MT, NV, NM, UT, WY) 2.0%
New England (CT, ME, MA, NH, RI, VT) | 1.4% 1.9%
East South Central (AL, KY, MS, TN) | 1.1% 0.9%

US territories & overseas armed forces | 0.1%

Siource: RRC Associates

A Overall After Colorado (42.8%), top Census Divisions are in the Midwest (West N. C
¢ 13.3%, East N. Centiab.5%) and south (West S. Centrdl0.4%), S. Atlantic6.1%).

A Overnight Top areas: CO (23.3%), WNC (22.8%), WSC (18.5%), ENC (11.4%).

A Day Top areas: CO (57.1%), ENC (7.9%), S. Atlantic (7.1%), WNC (6.1%). 13




STATE ALL VISITORS

Visit Estes Park Survey | INTERCEPT SURVEY

12.0%

International:
4 3%

Source: XL Associates

A The greatest share of visitors are from Colorado (42.8%), followed by Texas (7.2%), Ca
(3.8%), lllinois (3.1%), Missouri (3.1%), and Nebraska (8.088)0% combined.
A The top 10 states account for 71.9% of visitors; to 88.1%; top 2@ 85.7%. 14




STATE OVERNIGHTVISITORS

Visit Estes Park Survey | INTERCEPT SURVEY
Staying overnight within 10 miles
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A Top overnight markets: Colorado (23.3%), Texas (13.2%), Nebraska (6.1%), Missouri (4
Minnesota (4.4%), California (4.2%), and lowa (38%9.6% combined.
A The top 10 states account for 69.3% of overnight visitors; top 8%.1%; top 2@ 87.2%. 15




STATE DAY VISITORS

Visit Estes Park Survey | INTERCEPT SURVEY

Not staying overnight within 10 miles

Percent Total

0.0% 12.0%

International:
3.4%

L ASSocCiates

A Top day markets (day trip from home or staying night elsewhere): Colorado (57.1%), Illi
(3.9%), California (3.5%), Texas (2.9%), New York (2.2%), Missouri (1.9%), Kansas (1.!
Michigan (1.5%4 74.5% combined. 16




STATES TOP 10

Visit Estes Park Survey | INTERCEPT SURVEY BY VISITOR TYPE, WEEKDAY
Visitor Type Day of Week
Staying Mot staying
Overall : L . o
overnight within overnight within Weekday (M-F) Weekend (S2-5u)
10 miles 10 miles
Colorado 42.8% 23.3% 57.1% 23.7% 6£66.1%
Texas 13.2% 2.9% 8.9% 5.1%
California 4,20 3.5% 5.1%
Illinois 1.9% 3.9% 1.9%%
Missouri 4.6% 1.9% 4,6% 1.3%
STATE (Top 10)
Mebraska 6.1% 0.7% 1.9%
Minnesota 4.4% 1.1% 1.9%
Kansas 3.5% 1.5% 1.9%
New York 2.0% 2.2% 1.3%
lowa 3.8% 0.6% 1.3%

Source: RRC Aszzociates

A Top 10 states abvernight visitors COg 23.3%, TX 13.2%, NE 6.1%, MC; 4.6%, MN
4.4%, CA 4.2%, 1A 3.8%, OH 3.5%, K§ 3.5%, AR 2.7%A 69.3% combined

A Top 10 states aflay visitors COc 57.1%, Ilc 3.9%, CA& 3.5%, TX 2.9%, NY: 2.2%,
MO ¢ 1.9%, K§ 1.5%, Mk 1.5%, WY 1.3%, OK 1.3%A 77.1% combined.

A Colorado residents are more heavily represented on weekends (66.1%) than weekdays
(23.7%), as would likely be expected. 17




DMAs. Top 10

Visit Estes Park Survey | INTERCEPT SURVEY BY VISITOR TYPE
Visitor Type
Overall Staying overnight Not staying overnight
within 10 miles within 10 miles
Denver - CO, NE, NV, WY 39.3% 18.3% 54.7%
International | | 4.3% 5.8% 3.4%
Colorado Springs - Pueblo - CO || 3.3% 5.8% 1.6%
Dallas - Fort Worth - TX || 2.9% 5.3% 1.3%
DESIGNATED Minneapolis - Saint Paul -- MN, Wi | 2.0% 3.1% 1.1%
MARKET AREA
(Top 10) Saint Louis - IL, MO | 1.7% 2.2% 1.3%
Los Angeles -- CA | 1.5% 1.1% 1.7%
Austin - TX | 1.5% 2.7% 0.6%
Kansas City - KS, MO || 1.5% 2.2% 1.09%
Washington (Hagerstown) -- DC, MD, PA, VA, WV | 1.4% 0.6% 2.0%
RRC Associates
A Denver is the top DMA overall (39.3%) by a significant margin.
A Top 10 DMAs ddvernight visitors Denver (18.3%), International (5.8%), Colo Spgs (5.8%), Ds

(5.3%), Minneapolis (3.1%), Austin (2.7%), Omaha (2.6%), Lincoln (2.4%), St. Louis (2.2%),

~ City (2.2%} 50.3% total
A Top 10 DMAs day visitors Denver (54.7%), International (3.4%), Washington D.C. (2.0%), C

(1.8%), Los Angeles (1.7%), Colo Spgs (1.6%), New York City (1.5%), Dallas (1.3%), St. Lot
Wichita KS (1.294) 70.3% total 18




COLORADACOUNTIES

Visit Estes Park Survey INTERCEPT SURVEY
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A Boulder and Weld Counties each account for 6.7% of total respondents, followed by Ad
(5.9%), Larimer (5.1%), Denver (4.6%), Jefferson (3.7%), El Paso (2.9%), Arapahoe (2

Douglas (1.7%). 10




COUNTIESTOP 10

Visit Estes Park Survey | INTERCEPT SURVEY BY VISITOR TYPE

Overall

Boulder, Colorado 6.7%
Weld, Colorado 6.7%
Adams, Colorado 5.9%
Larimer, Colorado 5.1%

Denver, Colorado
County (Top 10)
Jefferson, Colorado
El Paso, Colorado
Arapahoe, Colorado

Douglas, Colorado

Los Angeles, California

Visitor Type

Mot staying overnight within 10

Staying overnight within 10 miles :
miles

1.1% 11.0%

0.4% 11.5%
2.5%
1.8%
3.7%
1.1%
4.7%
1.4%
1.8%

1.1%

Source: RRC Associates

A Top Colorado countiesveralt Boulder & Weld (6.7% each), Adams (5.9%), Larimer (5.1¢
Denver (4.6%), Jefferson (3.7%), El Paso (2.9%), Arapahoe (2.8%), and Douglas (1.7%
A Top CO counties favernight visitors El Paso (4.7%), Denver (3.7%), Adams (2.5%), Lar

& Douglas (1.8% each), Arapahoe (1.4%).

A Top Colorado counties falay visitors Weld (11.5%), Boulder (11.0%), Adams (8.4%), Lar
(7.6%), Jefferson (5.7%), Denver (4.6%), Arapahoe (3.8%), Douglas & El Paso (1.6% e

20




CITIES TOP10

Visit Estes Park Survey | INTERCEPT SURVEY BY VISITOR TYPE
Visitor Type
Owerall P ; s
Staying overnight within 10 miles Not staying o:;e”rgslghtwmhm 10
Denver, Colorado 4.6% 3.7% 4.6%
Longmont, Colorado 5.5%
Fort Collins, Colorado 4.9%
4. 7%

Greeley, Colorado

Colorado Springs, Colorado 4.0%

CITY (Top 10)

Boulder, Colorado 1.1%
Brighton, Colorado 0.4%
Aurora, Colorado 0.7%
Arvada, Colorado 1.1%
Westminster, Colorado 0.7%

Source: RRC Associates

A Top CO citiegveralt Denver (4.6%), Longmont (3.1%), Fort Collins (2.8%), Greeley (2.

A Top CO citiegvernight visitors Colorado Springs (4.0%), Denver (3.7%), Boulder / Arva
Northglenn / Silverthorne / Sterling / Timnath / Littleton / Pueblo (1.1% each).

A Top CO citieglay visitors Longmont (5.5%), Fort Collins (4.9%), Greeley (4.7%), Denver
(4.6%), Brighton (3.3%), Boulder (2.7%), Aurora (2.7%). 21




VISITORS/S 2NP HOMEOWNERS BBG

ASSOCIATES.

Visit Estes Park Survey | INTERCEPT SURVEY BY VISITOR TYPE

Visitor Type

Overall Out of state/int’l

overnight

to Estes Park, or a second

homeowner or part-time

resident of Estes Park? Second homeowner/ 3% 0% 1%
part-time resident

Colorado day Colorado overnight Out of state/int’l day

Source: RRC Associates

A The vast majority of intercept survey respondents were visitors to the Estes Park are
(99%). Just 1% were second homeowners/seasonal residents.

22




STAYINGOVERNIGHTN EPARESR BBRG

Visit Estes Park Survey | INTERCEPT SURVEY BY WEEKDAY, PLACE OF RESIDENCE
overall Day of Week Visitor Type
Weekday (M-F)  Weekend (Sa-Su) Colorado Out of state / International

Yes

l - - - - - ”
Q2: Are you
staying overnight
in Estes Park or Mo 57% 46% 71% 77% 43%
within 10 miles of

Estes Park?

Uncertain | 1% 1% 1%

Source: RRC Associates

A Overall 42% were staying overnight in or within ten miles of Estes Park, while most visit
were visiting for the day only (57%(L% were uncertain.)
A Colorado residents 23% were on an overnight trip to EP, 77% were on a day trip.
A Out of state / foreign 57% were staying overnight in EP, 43% visited EP for the day
A Onweekdays overnight visitors (53%) slightly outnumbered day visitors (46%).
A Onweekends day visitors (71%) significantly outnumbered overnight visitors (28%5)




VISITORTYPE(POSTFTRIP SURVEY

Visit Estes Park Survey | Post Trip Survey

A visitor spending the night in the Estes Park area 54%

On your recent A day visitor to Estes Park, spending the night elsewhere _ 23%

trip to Estes

Park, were you... A day visitor to Estes Park, started and ended my day at

my own home

21%

A seasonal resident of Estes Park/second homeowner = 2%

Source: RRC Associates

A Based on the Pogirip Survey (smaller sample size than the intercept survey), a little
over half of respondents (54%) were visitors spending the night in the Estes Park at

A Additionally, 23% were day visitors spending the night elsewhere, 21% were visitors
day trip from home, and 2% were seasonal residents or second homeowners.

A Subsequent Post Trip survey results are segmented by these visitor type categories

where applicable (Seasonal residents/second homeowners have negligible samples sizes & should be

interpreted with caution.)
24




DEMOGRAPHICS



AGE GENDER

Visit Estes Park Survey |  INTERCEPT SURVEY BY VISITOR TYPE
Visitor Type
Overall out of state/int’l
Colorado day Colorado overnight Out of state/int’l day . /
overnight
Age of respondent: Average 49.7 421 52.5 51.5 55.4
18-24 |4% 8% 3% 2%
25-34 - 18% 26% 17% 17% 11%
Q6: Age of 35-44 - 17% 28% 17% 10% 11%
respondent 45-54 - 18% 19% 24 17% 17%
55-64 - 21% 11% 8% 32% 28%
65-74 - 17% 5% 26% 17% 27%
75 or older |4% 3% 8% 4% 2%
Q21: Respondent Female _ —— 44% 47% 48% 52%
gender Male _ 520 56% 53% 5206 48%
Source: RRC Associates

A Excluding kids <18, the average age was 49.7 (median 50). There was a broad, even ¢
bution between ages 284, 3544, 4554, 5564, & 6574 (1#21% of visitors in each group)
A Colorado day skewed youngest (avg age 42.1), followed bgfesiate/international
day (51.5), Colorado overnight (52.5), and-ofistate/international overnight (55.4).
A The sample was roughly evenly balanced between men (52%) and women (48%). 26



HOUSEHOUF AMILY STATUS BRC [2

VisitEstesPark.com

Visit Estes Park Survey | POST TRIP SURVEY BY VISITOR TYPE
Visitor Type
A visitor spendin A day visitor to A dayvisitorto A seasonal resident
Overall . p. g Estes Park, Estes Park, started of Estes
the night in the . .
spending the night and ended my day at Park/second
Estes Park area
elsewhere my own home homeowner
Caution: very small
Single, no children at home | 14% 12% 10% 30% sample for seasonal
residents, for all

survey results.

44% 52% 28% . 35% 81%
23% 28% I 27%

Household with grown
children no longer at home 17% 13% 35% 9% 19%

(empty nester)

Couple, no children at home

Q48: Which of the following
best describes your

h hold/family status?
ousehold/family status Household with children

living at home

o
B
ES

A Overall the leading group is couples without kids (44%), followed by households with kids Tiving at
(24%), empty nesters (17%), and singles without kids (14%).
A Overnight visitorhave a comparatively high share of couples w/o kids (52%).
A Day visitors spending night elsewhene comparatively likely to be empty nesters (35%), unlike
to be couples w/o kids (28%).
A Visitors onday trip from homeare comparatively likely to be singles (30%), unlikely to be empty

nesters (9%). 27




HOUSEHOLIDDNCOME

Visit Estes Park Survey | POST TRIP SURVEY BY VISITOR TYPE
Visitor Type
A visitor spendin A day visitor to A dayvisitorto A seasonal resident
Overall or Sp 9 Estes Park, Estes Park, started of Estes
the nightin the . .
spending the night and ended my day at Park/second
Estes Park area
elsewhere my own home homeowner
Below $25,000 |1% 5%
$25,000 to $49,999 I 11% 10% 9% . 15%
$50,000to $74,999 - 24% 33% 11% . 19% 19%
$75,000to $99,999 . 13% 15% 12% I 10%
Q49: Which best describes
your annual household $100,000 to $149,999 - 30% 28% 38% - 27%

income (before taxes)?

$150,000 to $199,999 I 9% 6% 2% - 25% 19%
$200,000 to $249,999 Ia% 4% 2% I 5%
$250,000 to $499,999 I 7% 49 20%
$500,000 or more | 2% 61%
Source: RRC Associates

A The interpolated median annual household income is $102,000 for all visitors, with
most earning $50,000$149,999 (67%).
A (Sample sizes are modest for visitor type segments, necessitating caution)

28




TRAVELPARTY

Visit Estes Park Survey | POST TRIP SURVEY BY VISITOR TYPE

A visitor spending

Overall the nightin the

Estes Park area

Spouse/partner - 80% 86%

Children . 27% 23%

Other family/relatives I 18% 14%
Qie6: With whom did you
travel on your trip to Estes Friends I 14% 22%
Park? (Check all that apply)

Grandchildren IS% 2%
Other | 2%
Mo one - traveled by myself | 2% 1%

A day visitor to
Estes Park,

30%

19%

3%

5%

2%

7%

Visitor Type

78%

A day visitor to
Estes Park, started
spending the night and ended my day at

elsewhere

my own home

A seasonal resident

of Estes
Park/second
homeowner

100%
100%

100%

100%

Source: RRC Associates

A Overall, respondents were most likely to have travelled with a spouse or partner
(80%), followed by children (27%), other family/relatives (18%), and friends (14%).
A Visitors spending the night in the EP area were more likely to travel with friends
(22%) than day visitors spending the night elsewhere (3%).

29




PARTYSZE (FORSHAREEXPENSES BBHG

Visit Estes Park Survey | POST TRIP SURVEY BY VISITOR TYPE

Overall

Q28: How many people were a . 19%
included in the above
spending? 5 |3%
6|¢%
8 0%
Average 2.8

Avisitor spending A day visitor to Estes
the night inthe Estes Park, spending the
night elsewhere

Park area

64%

18%

12%

2.6

Visitor Type

8%

8%

23%

10%

2%

3.0

A day visitor to Estes
Park, started and
ended my day at my
own home

A seasonal resident
of Estes Park/second
homeowner

- 28% 61%

19%

3.0 4.0

Source: RRC Associates

A The largest share of parties (based on people sharing expenses) had two people
(56%), with 35% in groups o3 7% in parties of-b, and less than 1% in parties of
7+ people. Two percent were alone. The average party size was 2.8 people. 30




TRIP PLANNING& DECISIONFACTORS



PRIMARYREASONFOR VISIT

Visit Estes Park Survey | POST TRIP SURVEY BY VISITORTYPE
Visitor Type
A visitor A day visitor to A day visitor to A seasonal
. Estes Park, .
Overall spending the Estes Park, started and resident of Estes
nightin the Estes spending the Park/second
. ended my day at
Park area night elsewhere homeowner

my own home

Vacation/leisure/recreation - 78% 85% ‘ 76% - 68% 39%

Visiting family/friends/relatives I 7% 6% ‘ 11% I 7%
Special event/festival IS% 3% I 17%
Q11: What was the primary Wedding | 3% 5% ‘ 2%
reason for your visit to Estes
Park? Combined business/pleasure ‘2% ‘ 10%
Reunion 0% 1%
Meeting/conference/convention 0% 1%
Other | 4% 1% ‘ 2% IB% 61%

Source: RRC Associates

A Overall most visited Estes Park for vacation/leisure/recreation (78%). Smaller shares
primarily came for VFR (7%), special event/festival (5%), or other reasons (10%).
A Visitors on a day trip from homeere more likely to have come for a special
event/festival (17%) than other segments3%).
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FACTORSN DEcCISIONTO VisiT BBG

Visit Estes Park Survey | Post Trip Survey - Overall

Q17: How important was Scenic beauty
each of the following in

your decision to visit the
Estes Park area? (1=not at Arelaxing mountain getaway

all important, Wildlife viewing
10=extremely important)

Rocky Mountain National Park

Outdoor recreation
Climate/weather

Easytogetto

B 10-Extremely Important Visiting the downtown area 16%
e Low cost and/or good value 21%
2
7 Heritage/history/culture  309% 15%
b Visiting lodging property or other specificv.. 60%
i Visiting friends/family in area 69%
3 Festival/special event 71%
2 Wedding 92%
1- Mot at all Important i
Reunion 94%
Meeting/conference 950%

A{OSYyAO oSldzie ¢l a NIYGSR Y2ald AYLERNIIF YD
Y2dzy G Ay 3SOlF gl éée o6ydc0I gAfREAFS OASH
A Conversely, weddings, reunions, and conferences were only important to small

segments. 33
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OTHERDESTINATIONEONSIDERED BRBG

Visit Estes Park Survey | POST TRIP SURVEY BY VISITOR TYPE
Visitor Type

A day visitor to Estes

I Avisitor spending A day visitor to Estes Park started and A seasonal resident
Overa the night in the Estes Park, spending the f of Estes Park/second
. ended my day at my
Park area night elsewhere homeowner
own home
None, did not consider any
Q18: What other other destination - e 5% >3 - % 100%
destinations, if any,| other Colorad
. . er Colorado
did you consider I 20% 17% 40% I?%
o destination(s)
before deciding to
visit Estes Park? Other destination(s) IB% 119% 8%

Source: RRC Associates

A Overall most visitors (74%) did not consider other destinations before deciding to
visit Estes Park.

A Visitors spending the night elsewhenrere most likely to consider other
destinations (40%).

A Day visitors from homevere least likely to consider other destinations (7%).
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SNGLEOR MULTFDESTINATION BRG

Visit Estes Park Survey | POST TRIP SURVEY BY VISITOR TYPE
Visitor Type

A day visitor to Estes

I Avisitor spending A day visitor to Estes Park started and A seasonal resident
Overa the night inthe Estes Park, spending the ! of Estes Park/second
. ended my day at my
Park area night elsewhere homeowner
own home
The Estes Park/Rocky
Mountain National Park
. 59% 62% 23% 91% 81%
Q12: Which best (RMNP) area was my only . -
describes your visit destination this trip
to the Estes Park o
5 | visited Estes Park/RMNP
area: area as part of a multiple 41% 38% 77% 9% 19%
destination trip
rce: RRC Associates

A Overall roughly 3/5ths of respondents (59%) said that the Estes/RMNP area was their ¢
destination this trip, while 2/5ths (41%) were on a mudl@stination trip.

A The share of visitors on a multipteestination trip (41% overall) was highest amalay

visitors spending the night elsewhefé7%), and lowest among visitors oday trip
from home(9%).

35




MULTIPLEDESTINATIONIRIP. OTHER

DESTINATIONS

Visit Estes Park Survey | POST TRIP SURVEY BY VISITOR TYPE
Top other CO areas: Visitor Type
- Colo Spgs: 20%
- Longmont: 6% . . A day visitor to A dayvisitorto A seasonal resident
- Durango: 5% 2T A v|5|t-.::rsp.end|ng Estes Park, Estes Park, started of Estes
-Mesa Verde:_ 5% the night in the spending the night and ended my day Park/second
- Grand Junction: 59 \ Estes Parkarea elsewhere at my own home homeowner
N\ Denver I 53% 47% | 68%
Other Colorado area: [N 48% 58% | 439
Boulder [ 45% 35% | 62%
Q13: (f visited Non-Colorado destination(s) I 25% 38% [ 13%
EP/RMNP as part of a Grand Lake [ 17% 22% | 29 P 100%
multiple destination Lyons | 8% 9% 18%
trip) What other vail | 7% 4% [ 13%
destinations did you or Loveland | 7% 49 M 13%
will you visit as part of Fort Collins | 7% 6% M11%
your trip? (Please check Aspen || 7% 8% I 6%
all that apply) Steamboat Springs | 5% 4% 6%
Winter Park | 4% 2% [ 6%
Breckenridge | 4% 2% [ 6%
None, only visited Estes Park 1% 100%
rce: RRC Assoriates

A Visitors to Estes as part of a multiple destination trip tended to also visit Front Range
destinations such as Denver (53%), Boulder (45%), and Colorado Springs (20%); anc
lesser degree Lyons (8%), Loveland (7%), Fort Collins (7%) and Longmont (6%).

A Smaller shares visited mountain destinations like Grand Lake (17%), Vail (7%), Asper
Steamboat (5%) and Durango (5%). 36




MULTIPLEDESTINATIONIRIP. WASEP

PRIMARYDESTINATIONPLANNEDSTOP? B

POST TRIP SURVEY BY VISITORTYPE

Visitor Type
A visitor spendin A day visitor to A day visitorto A seasonal resident
Overall or sp g Estes Park, Estes Park, started of Estes
the nightin the . -
spending the night and ended my day at Park/second
Estes Park area
elsewhere my own home homeowner

Q14: (If multiple Estes Park/Rocky Mountain
destination trip) What was National Park area

. 54% 69% 32% - 100% 100%
your PRIMARY destination
this trip? That is, where
did you spend the most Elsewhere 46% 31% 68%
time?

Q15: (If multiple

destination trip and Planned stop 94% 81%
primary destination was

elsewhere) Was Estes Park

aplanned orunplanned  nplanned/spontaneous stop | 14% 6% 19%

stop on your trip?

Source: RRC Associates

A Among those on a multiple destination trip, a little over half cited the Estes/RMNP area as th
primary destination (54%), while 46% considered Estes/RMNP to be a secondary destinatior
A Day visitors spending the night elsewhere were comparatively likely to have considered
be a secondary destination (69%).
A Most multiple destination visitors whose primary destination was elsewhere planned their sta
the Estes/RMNP area (86%). The remaining 14% made an unplanned stop. 37




DECISIONLEAD TIME

Visit Estes Park Survey | POST TRIP SURVEY BY VISITOR TYPE
Visitor Type
0 1 A visitor spendin A day visitor to Aday visitorto A seasonal resident
vera . p. g Estes Park, Estes Park, started of Estes
the night in the . .
spending the night and ended my day at Park/second
Estes Park area
elsewhere my own home homeowner
The day of the visit [ 9% 2% 3% B 20%
Less than one week before . 17% 8% ‘ 21% - 39%
1to 2 weeks before [ 19% 149% T 21% I 3096 19%
Q19: How far in advance of — —
your arrival did you make 3to 4 weeks before [ 8% 9% 5% | 3% 81%
the decision to visit the 1 to 2 months before [ 16% 18% 229 | 3%
Estes Park area?
2 to 3 months before [ 9% 12% M 10% | 3%
3 to 6 months before [ 11% 17% N 7%
More than 6 months before I 11% 21% ‘ 2%
Source: RRC Associates

Ve

A Visitors spending the night in the area decided to visit furthest in advance of their arriva
with 68% deciding a month or more in advance.
A By contrast, 90% of visitors on a day trip from home decided to visit within two weeks o
A Day visitors spending the night elsewhere had intermediate lead times (between the ab
two groups).
38




INFORMATIONSOURCESJSEDTO PLAN

I I z I I . VisitEstesPark.com

Visit Estes Park Survey | POST TRIP SURVEY BY VISITOR TYPE

Visitor Type

A day visitor to

A day visitor to A seasonal

A visitor Estes Park Estes Park, resident of
Overall spending the . ' started and
. . spending the Estes
nightin the . ended my day
night Park/second
Estes Park area atmy own
elsewhere homeowner
home
Previous visit to Estes Park [ 47% 54% | 31% | Bts 19%
Recommendation from friend/family/word of mouth [N 42% 34% | s6% [ 46% 61%
Rocky Mountain National Park information/website [ 36% 350% | sa% [ 20%
VisitEstesPark.com [ 18% 22% [ 20% 7%
Q20: What Travel review websites (TripAdvisor, Yelp) Il 16% 18% 7 16% B 10%
information Official Estes Park Visitor Guide (printed or online) Il 15% 15% o 22% 7%
sources did you use gocial media sites (Facebook, Twitter, YouTube, Instagram) Ilu% 10% fl 8% . 13% 19%
to plan your trip - - -
) Information provided by lodging property | 7% 11% 4%
before you arrived P ylodging property I |
in the Estes Park Other Estes Park website(s) | 6% 4% 7% i 10%
area? (Check all Brochures J| 6% 8% 5%
that apply) Travel guides (printed or online - Fodor’s, Lonely Planet, AAA) I 4% 4% | 8%
Other official website(s) (Colorado.com, Visitdenver.com) | 4% 2% | 11%
Magazine(s) 1% | 296 19%
other | 5% 5% | 5% | 3%
None of the above [ 6% 3% B 1% 19%

A As is typical for travel, visitors were most likely to have used previous visits(47%)
and recommendations from family/friends/word of mouth (42%) to plan their trips.
A Other leading sources included RMNP info/website (36%), Visit Estes Park website
(18%), travel review websites (16%), official EP Visitor Guide (15%), and social me
sites (10%). 39




INFO SOURCESJSEDWHILE IN EP

Visit Estes Park Survey | POST TRIP SURVEY BY VISITOR TYPE
Visitor Type
- Avisit Ad isitor t A dayvisitorto  Aseasonal
Results excluding respondents overall visitor AYVISITOrto o park, resident of
intercepted at EPVC: spendingthe  Estes Park, ctarted and Ectes
9% EPVC, 19% Visitors Guide nightinthe  spendingthe . . mydayat Park/second

Estes Park area night elsewhere
my own home homeowner

—
Estes Park Visitor Center (in the Town of Estes Park) 44% 41% | 62% [ 34% 19%
Official Estes Park Visitor’s Guide [ 36% 42% | 43% [ 10% 61%
ocky Mountain National Park Visitor Center(s) (in RMNP) [ 35% 450 [ 29% B 20%
Visit Estes Park website Il 20% 28% I 11% B 13%
inlé W'I:"e in Este RMNP / National Park Service website [JJJJ] 20% 20% W 23% W 3% 61%
Park, what . ]
information Lodging property concierge/front desk . 17% 30% | 296 | 3%
sources did you use Travel review website(s) (TripAdvisor, Yelp) [l 10% 15% B 7% | 3%
toplan Other website(s) | 6% 7% B 10%
- 5
activities/events: Website(s) of Estes Park businesses [| 5% 8% | 3%
(Check all that o
apply) Visit Estes Park Facebook page [| 5% 8% 7o
Local newspaper | 4% 4% | 29 | 3% 39%
Visit Estes Park Twitter feed | 1% 2%
Other | 4% 4% [ 5% | 3%
None of the above [ 17% 13% B 8% B 399%
Source: RRC Associates

~

AhyOS Ay 9aiGSa tIFN]=X 0KS hFFAOAFIET 9adSa
website, and RMNP website were most frequently used.

A Visitors spending the night in the EP area were heavier consumers of information sourc
(average of 2.6 sources used) than day visitors spending the night elsewhere (average
sources used) and day visitors from home (average 1.2 sources used). 40



TRIP CHARACTERISTICS



DAY VISITORSOVERNIGHTLOCATIONS BRG

Q2: Did your trip
include an overnight
stay in any of the
following areas?
(Please check all that
apply)

VisitEstesPark.com

POST TRIP SURVEY BY VISITORTYPE

Visitor Type
A day visitor to Estes Park, spending the night elsewhere

Boulder / Lyons / Longmont area [ 38%
Denver area [ 33%
Other area(s) of Colorado [ 219%
Loveland area _ 12%
Grand Lake / Winter Park area _ 7%
Colorado Springs _ 7%
Other area(s) outside of Colorado [ 696
Fort Collins area - 3%

Walsenburg & Georgetown - 2%
Missouri, Ohio, Mebraska, kansas - 2%
Longmont - 2%

Kansas,New Mexico, Texas,Missouri - 2%

Idaho, Wyoming - 2%
Firestone - 2%

Drake/Big Thompson Canyon area - 2%

vail [ 2%
None of the above Il 2%

Source: RRC Associates

A Among day visitors to EP who spent the night elsewhere (away from home), top lodging
locations were Boulder/Lyons/Longmont (38%), Denver (33%), other Colorado areas (2
and Loveland (12%) . 42




LODGINGIYPE

VisitEstesPark.com

Visitor Type
overall A visitor spending the nightin A seasonal resident of Estes
the Estes Park area Park/second homeowner
Paid commercial lodging (hotel, motel, 70% 730
condo)
Paid rent-by-owner lodging (Airbnb, 120
VRBO, HomeAway, etc.)
RV/camper van - stayed outside of RMNP 6%
A second home/vacation home owned by 1% 100%
me/my family/friends
Tent camping - stayed in RMNP 405

Q6: What type(s) of lodging

did you use while staying in A timeshare/fractional unit owned by 2% 296
the Estes Park area? (Please me/my family/friends

check all that apply) Stayed with family or friends who live in 196 19
the area

YMCA | 1% 1%

Twin Owls Motor Lodge | 1% 1%

Tent camping - stayed outside of RMNP | 1% 1%

Other | 2% 2%

Source: RRC Associates

A Most persons staying overnight in the EP area stayed in paid commercial lodging (70%

11% stayed inredby-2 gy SNJ f 2 RIAY IS YR aYltf SN akl
43




How DID YOU MAKE RESERVATIONS BRG

Visit Estes vey POST TRIP SURVEY BY VISITOR TYPE

Visitor Type

Avisitor spending the night in the Estes Park area

Direct to lodge/hotel/condo via

. 36%
website

Direct to lodge/hotel/condo via

24%
phone

Online travel agency (Expedia,

. 17%
Travelocity, etc.)

Q7: (If stayed in paid lodging,

including rent-by-owner) online rent-by-owner (VRBO,
How did you make your HomeAway, Airbnb, etc.)
lodging reservations?

11%

Mo reservations/walk in 9%

Travel agent/ tour operator | 1%

Other 3%

Source: RRC Associates
A Visitors spending the night in the Estes Park area were most likely to book their
accommodations directly with the lodge/hotel/condo via website (36%) or phone
(24%). Additionally, 17% booked online via OTAs and 11% booked throudfy+rent

owner sites such as VRBO, Homeaway, and Airbnb. 4




NIGHTSIN AREA

Visit Estes Park Survey POST TRIP SURVEY BY VISITOR TYPE
Visitor Type

A seasonal resident of Estes
Park/second homeowner

A visitor spending the night in the

Overall
Estes Park area

sampls

1 9%
2 31% 32%
3 31% 32%
a 50
5 8%
Q3: How many nights did you 6 206
stay in the Estes Park area?
7 8% 19%
10-14 2%
15-21 1% 19%
22-90 61%
| Average |47 3.4 a1.1)
Source: RRC Associates

A Overnight visitors lodging in the Estes Park area stayed an average of 3.4 nights in the
with 9% staying one night, 31% staying 2 nights, 31% staying 3 nights, 24% stayigiis,
and 5% staying 8+ nights.

A Seasonal residents/second owners stazed much Ionger Saverage 41 nights/small sarﬁﬁl



TOTALNIGHTSAWAY

Visit Estes Park Survey | POST TRIP SURVEY BY VISITOR TYPE

Visitor Type

A day visitor to Estes Park, A seasonal resident of

Overall isi i i
A visitor spending the night spending the night Estes Park/second

in the Estes Park area

elsewhere homeowner
1 5% 5% B 5%
2 I 13% 19% | 2%
3 I 14% 17% 1 8%
a I 14% 8% | 30%
5 | 4% 3% H 5%
Q7: How many total nights were 6 5% >% 6%
you away from home (including 7 B 15% 14% I 15% 19%
your time in Estes Park and any a 6% 7% [ 3%
overnight stays elsewhere)? 9 [ 4% 206 W 8%
10 | 4% 6% | 2%
11-14 [ 8% 7% P 13%
15-21 4% 6%
22-120 || 3% 1% f3% 81%
|Auerage 7.3 6.2 | 6.9 44.0 |
Source: RRC Associates

A Visitors spending the night in the Estes Park area were away from home an average
6.2 nights in total, with 71% away a week or less. Day visitors to Estes Park spendin
night elsewhere were away an average of 6.9 nights, with 71% away a week or lesg.




VisitEstesPark.com

DID You FLY? (NoNCOLORADY BRG

Visit Estes Park Survey | POST TRIP SURVEY BY VISITOR TYPE
Visitor Type

& visitor spending the night in the Estes A day visitor to Estes Park, spending
Overall Park area the night elsewhere

47% 54%

Q10: (Out of state/
international) Did | Yes, ended air travel

you fly as part of at Denver 44% 37%
your travel to Estesfinternational Airport
Park?

Yes, ended air travel 2% 204 6%

at other airport:

Source: RRC Associates

A About half of outof-state/international visitors flew as part of their travel to Estes
Park (53%), including 50% to DEN and 4% to other airports.
A Out of state visitors coming to EP for the day only were more likely to fly (63% flew)

than out of state visitors staying the night in the EP area (46% flew).
47




ACTIVITYPARTICIPATION

VisitEstesPark.com

it Estes Park POST TRIP SURVEY BY VISITOR TYPE

Visitor Type
A day visitor to A seasonal
Estes Park, resident of
started and Estes
ended my day at  Park/second
my own home homeowner

A visitor A day visitor to

spending the Estes Park,

Overall nightinthe  spendingthe
Estes Park area night elsewhere

wildlife viewing 81% 87% 60% 61%
Visited Rocky Mountain National Park 80% 87% 74% 100%
walking (paved sidewalks or paths) 72% 74% 62% 100%
Scenic drive 72% 72% 69% 100%
Dining out 65% 78% 43% 100%
shopping 590 63% 51% 100%
Hiking (unpaved trails) 52% 53% 48% 100%
Photography 35% 29% 61%
Q22: What activities did Visited a historic site/museum 16% 10% 61%
z’;’;‘ ngeasgsa':‘k‘::fg:?'” Visited art galleries 12% 5% 61%
(Please check all that Attended a concert, play, other performing arts event 16% 2% 81%
apply) Special event 13%
Fishing || 6% 8% 5% 19%
Horseback riding | 3% 5% 2%
Running/jogging | 2% 3% 2% 19%
Cycling/biking | 1% 1% 19%
Real estate search | 1% 1%
Golfing [ 0% 1%
Conference or convention | 1% 1%
Other | 4% 6% 3%

Source: RRC Associates
A The most popular activities were wildlife viewing (81%), visiting RMNP (80%), walking (72%), scenic drive
dining out (65%), shopping (59%), and hiking (52%).
A Overnight visitors to EP participated in an average of 6.4 activities (vs. 5.0 for day visitors in aggregate)48
S mSSSSSSGSSGSSSSSSSSSSSSSS—————————————



AREASOF RMNP \SITED

Visit Estes Park Survey | POST TRIP SURVEY BY VISITOR TYPE
Visitor Type
Avisitor spendin A day visitor to A day visitor to A seasonal
Overall ) p. g Estes Park, Estes Park, started resident of Estes
the night in the . .
spending the night and ended my day Park/second
Estes Park area
elsewhere at my own home homeowner
Bear Lake/Glacier Gorge/Moraine
’f g ’{ - 75% 77% 76% - 61% 100%
Park/Beaver Meadows area
Trail Ridge Road area - 72% 74% 66% - 63% 100%
Q23: (If visited RMNP) Grand Lake/Kawuneeche Valley area . 29% 32% 23% . 32%
Which areas of Rocky
Mountain National Wild Basin area . 21% 22% 26% 61%
Park did you visit?
(Check all that apply) Horseshoe Park area l 23% 30% 21%
Longs Peak area I 16% 21% 11% I 6% 19%
Other I 11% 13% I 19%
Source: RRC Associates

A Of those who visited RMNP, most visited the Bear Lake/Glacier Gorge/Moraine Park
area (75%), followed closely by the Trail Ridge Road area (72%).

A Visitors spending the night in the Estes Park area tended to visit more areas of RMNP
(average 2.7 areas) than day visitors (average 2.1 areas, in aggregate).

49




USEOF BusTO ACCESRRMNP BBG

Visit Estes Park Survey | POST TRIP SURVEY BY VISITOR TYPE

Visitor Type

A day visitor to A day visitor to A seasonal
Estes Park, Estes Park, started resident of Estes

spending the night and ended my day Park/second

elsewhere at my own home homeowner

A visitor spending
the night in the
Estes Park area

Overall

24: (If visited RMNP isi insi

Q_ ( s ) | Yes, took visitor shut.tle |ns:|de Rocky 1% 11% 506 6% 81%
Did you use a visitor Mountain National Park
shuttle/bus to access
RMNP? (Please check | Yes, took visitor shuttle from Town of 1%
all that apply) Estes Park

Not sure/don’t remember 1% 1%

Source: RRC Associates

A Approximately one in ten respondents who visited RMNP reported using a visitor
shuttle or bus to access it (11%), including 18% in September and 2% in October.
A Eleven percent of respondents took a visitor shuttle inside the park, while 1%
took a visitor shuttle from the Town of Estes Park.
A Overnight visitors staying in Estes Park were more likely to take a shuttle (11%)
than day visitors (5% in aggregate).

A RMNP shuttles ran daily May 26ep 9, and weekends only Sep I0ct 8. 50




SPECIALEVENTPARTICIPATION BRG

Visit Estes Park Survey | POST TRIP SURVEY BY VISITOR TYPE

Visitor Type

Avisitor  Adayvisitorto Adayvisitor A seasonal

overall spendingthe  Estes Park, toEstesPark, residentof

nightinthe spendingthe started and Estes
Estes Park night ended my day Park/second
area elsewhere atmyown ho.. homeowner
Autumn Gold Festival (September 22 - 23) | 10% 9% L B 16%
Elk Fest (September 29 - 30) | 10% 10% B 16% 76%
Longs Peak Scottish Irish Highland Festival (September 6 -9) | 7% 6% B 16% 76%
. Labor Day Arts & Crafts Show (September 1-3) | 6% 2% 5% B 20% 24%
g)zli::u:?:;:p(;fcit;le Pumpkins & Pilsners Festival (October 13) 2% 1% 76%
events, if any, did you Rut Run 5k (September 29) 1% 2%
attend while in Estes Elk Rut 1% |4%
zg;lr;){(,heck all that Cowboy Brad concerts in Bond Park 0% 24%
Estes Trail Ascent (September 23) 0% 1%
Halloween downtown 0% 1%
Other | 2% 2% | 4% 24%
None of the above [ 70% 73% | 86% [ 4%
Source: RRC Associates

A A significant minority of respondents attended special events (30%), including 56%
respondents on a day trip from home, 27% of overnight visitors spending the night i
the EP area, and 14% of day visitors spending the night elsewhere.

A Among respondents attending events, the Autumn Gold Festival, EIk Festival, and
Longs Peak Scottish Irish Highland Festival were cited most often. (Results were

influenced by the timing and location of surveys.) 51




IMPORTANCBF EVENTIN DECISIONIO =1=Tg
VISIT ASSOCIATES.

Visit Estes Park Survey POST TRIP SURVEY BY VISITOR TYPE
Visitor Type
A day visitor to
A visitor A day visitor to y A seasonal
Overall ; Estes Park, .
spending the Estes Park, resident of Estes
. . . started and
night in the Estes  spending the Park/second
. ended my day at
Park area night elsewhere homeowner
my own home
Q26: (If attended event) Did Would have visited Estes Park anyway - 67% 72% 100% . 42% 100%
you make your trip to Estes
Park specifically to attend
p y Came specifically for the special event 25% 28% 36%
the event, or would you
have visited Estes Park
anyway? Don’t know / not sure I 7% I 22%
Source: RRC Associates

A The majority of respondents who attended an event would have visited Estes Park
anyway (67%), while 25% came specifically for the event (and 7% were unsure).

A Among visitors who attended an event, visitors on a day trip from home were most
likely to have come specifically for the event (36%).
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EXPENDITURES’ER PARTYPER TRIP

VisitEstesPark.com

Visit Estes Park Survey POST TRIP SURVEY BY VISITOR TYPE
During your time in the Estes Valley (i.e. downtown Estes Visitor Type
Park plus the region aboutI0 miles around downtown), A dayvisitorto A seasonal

A visitor A day visitor to

approximately how much digou and your partyi.e. the Overall spendingthe  EstesPark, Estes Park, resident of
group with whom you shared expenses) spend on the nightinthe  spending the started and Estes
following items? AVERAGE PER PARTY PER TRIP Estes Park ares night elsewhers SPded My dayat. Park/second
myown home  homeowner
Lodging (hotel, rental condo, Airbnb, camping fees, etc.) | $296 $551 $0 '$1 $0
Restaurants/bars/food concessions || $148 $228 $49 | $51 $250
Shopping/retail purchases (apparel, gifts, groceries, magazines, etc.) | $100 $129 i $50 I $88 $100
Recreation (golf, bike rental, guided hike, etc.) |$19 $20 $20 |$11 $50
Local transportation (taxi, gas, etc.) | $15 $21 $6 ‘ $6 $50
Sightseeing (RMNP entrance fees, gondola ride, tours, etc.) |$13 $17 $10 ' $4 $38
Entertainment/amusement (concerts, movies, mini-golf, special events, etc.) |$9 $14 $5 | $2 $25
Personal services (spa, haircut, etc.) |$4 $7 $1 '$1 $0
Other expenses [$0 $0 $1 %0 $0
| total [ s603 $086 [] $142 P s16s $513]

A Overall average expenditure per party per trip was $603, with significantly higher spenc
among overnight visitors ($986) than day visitors spending the night elsewhere ($142) :
day visitors from home ($165).

A Greatest expenditures were for lodging ($296), followed by restaurants ($148), shoppin

$100), and various other items. 53




EXPENDITUREY’ER PERSONPER TRIP ARSSQA% @

VisitEstesPark.com

Visit Estes Park Survey POST TRIP SURVEY BY VISITORTYPE

During your time in the Estes Valley (i.e. downtown Estes Visitor Type
Park plus the region aboutX0 miles around downtown),
approximately how much digou and your partyi.e. the Overall spendingthe’  E<tesPark Estes Park, resident of
group with whom you shared expenses) spend on the nlghtinthe  spending the Startedand Estes

following items? AVERAGE PER PERSON PER TRIP Estes Park area night elsewhere ended my day at Park/second
myownhome  homeowner

: A dayvisitorto A seasonal
A visitor A day visitor to y

Lodging (hotel, rental condo, Airbnb, camping fees, etc.) i $120 $224 $0 '$1 $0
Restaurants/bars/food concessions ! $59 $93 l $18 | $18 $75

Shopping/retail purchases (apparel, gifts, groceries, magazines, etc.) |l $40 $53 i $20 I $31 $33
Recreation (golf, bike rental, guided hike, etc.)| $8 $8 ‘ $9 | $5 $8

Local transportation (taxi, gas, etc.) | $6 $8 $3 143 $17

Sightseeing (RMNP entrance fees, gondola ride, tours, etc.)] $5 $7 $4 ' $2 $10
Entertainment/amusement (concerts, movies, mini-golf, special events, etc.)| $3 $5 $1 ' $0 $4
Personal services (spa, haircut, etc.) | $2 $2 $1 ' $0 $0
Other expenses] $0 $0 $0 %0 $0

|
I Total [ $242 $400 J $55 J se0 s148 |

A Overall average expenditure per person per trip was $242, with significantly higher spe

among overnight visitors ($400) than day visitors spending the night elsewhere ($55) al
visitors from home ($60).
A Greatest spending was for lodging ($120), followed by restaurants ($59) and shoppin5q1




EXPENDITURES?ER PERSONPER DAY

VisitEstesPark.com

Visit Estes Park Survey POST TRIP SURVEY BY VISITOR TYPE
During your time in the Estes Valley (i. e. downtown Estes Visitor Type
Park plus the region aboutT0 miles around downtown), : Aday visitorto A seasonal
approximately how much digou and your partyi.e. the ovorail Avisitor  Adayvislitorto o ook residentof
group with whom you shared expenses) spend on the sperdiigthe:  Estesbark, e Estes

nightin the spending the

Estes Park area night elsewhere endedmy dayat. Park/second

myownhome  homeowner

following items? AVERAGE PER PERSON PER DAY

Lodging (hotel, rental condo, Airbnb, camping fees, etc.) |1 $37 $68 $0 '$1 $0
Restaurants/bars/food concessions | $24 $30 [_ $18 l $18 $9

Shopping/retail purchases (apparel, gifts, groceries, magazines, etc.) |1 $20 $16 r’ $20 . $31 $4
Recreation (golf, bike rental, guided hike, etc.) | $5 $3 E $9 | 35 $1

Local transportation (taxi, gas, etc.) |$2 $2 w $3 [ $3 $2

Sightseeing (RMNP entrance fees, gondola ride, tours, etc.) |$3 $3 ! $4 ' $2 $1
Entertainment/amusement (concerts, movies, mini-golf, special events, etc.) |$1 $2 $1 ' $0 $0
Personal services (spa, haircut, etc.) [$1 $1 $1 ' $0 $0

Other expenses J$0 $0 $0 $0

130
I Total [N $92 $123 I $55 B $17 I

A Overall average expenditure per person per day was $92, with significantly higher spen
among overnight visitors ($123) than day visitors spending the night elsewhere ($55) al
visitors from home ($60).

A Greatest spending was for lodging ($37), followed by restaurants ($24) and shoppingsgfl




PREVIOUS/ISITATION

Visit Estes Park Survey | POST TRIP SURVEY BY VISITOR TYPE

Visitor Type
A day visitor to

A seasonal
Estes Park,

.. . A day visitor to
A visitor spending y

Overall Estes Park resident of Estes
the night in the . ' started and ended
spending the Park/second
Estes Park area . my day at my own
night elsewhere homeowner
home
I—
I MNone, this was my first trip to Estes Park - 32% 34% 490 I 10% I
None, my last trip to Estes F'E-Il’l{ was more I 129 14% 16% |4%
than five years ago
One I?% 6% 7% 61%
Q29: Prior to this trip,
how many previous Two I.‘ltl% 9% 5% . 20%
trips had you made to
Estes Park in the past 3tos . 18% 14% 21% . 249%
5years?
6to9 I 6% 6% . 15%
10to 19 I 5% 5% ‘ 2% I 8% 19%
20 or more I 10% 11% . 20% 19%

rce: RRC Associates

Ve

A Most respondents were repeat visitors to Estes Park (68%), including 90% of day trippe
from home, 66% of overnight visitors, and 51% of day visitors spending the night elsew
A Most respondents had previously visited EP inghier five year{56%), including 86% of
day trippers from home, 52% of overnight visitors, and 34% of day visitors spending the
night elsewhere. 56




PREVIOUY/ISITATIONSEASON BBG

Visit Estes Park Survey | POST TRIP SURVEY BY VISITOR TYPE

Visitor Type
A day visitor to

- . A day visitor to A seasonal
Overall A WSIt?r sp_endmg Estes Park, Estes Park, resident of Estes
the nightin the . . started and ended
spending the night Park/second
Estes Park area my day at my own
elsewhere homeowner
home
Summer (June through August) - 67% 60% 57% - 81% 100%
Q30: (If visited EPin prior ¥ o)) (cantember through November) - 83% 83% 79% - 91% 399
five years) Prior to this trip,
in which seasons had you . . -
. . . 39% 30% 21% 64% 39%
previously visited Estes Spring (March through May)
Parkin the past 5 years? )
(Check all that apply) Winter (December through February) l 26% 27% . 36% 39%
Not sure/don’t remember 1% 3%
rce: RRC Associates

A Among those who visited EP in the past five years, the greatest share had previousl
visited in fall (83%), followed by summer (67%), spring (39%), and winter (26%).

A Among repeat visitors, day trippers from home were most likely to have visited in
multiple seasons (average 2.7 of the 4 seasons), followed by overnight visitors stayir
in EP (average 2.0 seasons) and day visitors staying elsewhere (average 1.6 seasgr




RATINGSOF EXPERIENCE



EXPERIENTIARATINGS

Visit Estes Park Survey | PostTrip Survey - Overall
Overall
Percent Responding Average Rating
Q31: Please rate any of the Rocky Mountain National Park
following that you
experienced in Estes Park Outdoor recreation

this trip. . .
Overall visit experience 17% 25% _q

Friendliness/helpfulness of the people
Estes Park Visitor Center (in Estes Park)
Overnight lodging
. 10 - Extremely Satisfied
Value received for the price paid

Variety of things to do

Overall downtown area

8

7

&

5

4 Shopping
3 .

5 Dining
1 Parking in Estes Park ~ 19%
D_

Extremely Dissatisfied
Festival/special event

A RMNP was rated highest (9.4 average out of 10), followed by outdoor recreation (9.1), ¢
visit experience (9.0), friendliness/helpfulness of the people (8.9), and EPVC (8.7).

A Ratings were comparatively weakest for festivals and special events (7.3) and parking i
Park (7.4). 59




LIKELIHOODTO RECOMMEND

Visit Estes Park Survey |

A visitor spending

POST TRIP SURVEY BY VISITOR TYPE

A day visitor to

Visitor Type

Estes Park,

A day visitor to
Estes Park, started

4 sezsonal resident

of Estes

Overall th? night in the spending the night and ended my day Park/zecond
Estes Parkarea elsewhsare at my own home homeowner
0=Not at all likely
1
Q37: How likely 2
would you be to 3
recommend Estes 4
Park as a travel 5=Neutral | 5% 9%
destinationto a 6| 3% 3% 6%
friend or family 7 13% 4% 20%
member? s ] 12% 8% 149% 18% 19%
o | 10% 8% 7% 19%
10=Extremely likely 69% 69% 71% B63% 81%
Detractor (% responding 0-6) 11% 6%
’C":tt;;':rr:“t” passive (% responding 7 & 8) 11% 16% 18% 19%
Promoter (% responding 9 & 10) 78% 77% 78% 82% 81%
NPS Score 71% 66% 72% 82% 81% |
Source: RRC Associates

A The net promotor score (the percent of promoters minus the percent of detractors) wa
a solid 71% overall. The score was highest for day visitors from home (82%), followe
by day visitors spending the night elsewhere (72%) and overnight visitors (66%). 60




LIKELIHOODIO RETURN® 12 MonTHs  BRG

Visit Estes Park Survey | POST TRIP SURVEY BY VISITOR TYPE
Visitor Type

A day visitor to Estes

Avisitor spending the A day visitor to Estes A seasonal resident of

Overall Park, started and
night in the Estes Park, spending the ’ Estes Park/second
. ended my day at my
Park area night elsewhere homeowner
own home
0=Not at all likely [§ 11% 13% 1 14%
1|2% 3%
2 |2% 2% | 2%
3|2% 2% | 6%
_ 4|1% 1% 2%
Q35: How likely are you to
return to Estes Park within 5=Neutral || 19% 19% T 23% B 18%
the next 12 months?
6 | 4% 6% | 2%
7 8% 10% 2% f s
8 [l 10% 12% | 8% 3
9 [3% 3% | 4%
10=Extremely likely [0 38% 27% | 37% B 100%
Source: RRC Associates

A Overall, 41% of respondents are highly likely to return within the next 12 months (% 9 o
A Day trippers from home indicated the greatest likelihood of returning within 12 months (
responded 9 or 10), while overnight visitors spending the night in Estes Park indicated 1
lowest likelihood of return (30% responded 9 or 10). 61




LIKELIHOODIO RETURNO 3 YEARS

Visit Estes Park Survey | POST TRIP SURVEY BY VISITOR TYPE

Visitor Type
A day visitor to

A visit di A day visitor to Estes Park A seasonal
Overall VISIFOP SPending ¢ tes Park, stes Fark, resident of Estes
the nightin the . started and ended Null
spending the Park/second
Estes Park area . my day at my own
night elsewhere homeowner
home
0=Not at all likely | 4% 6% 2%
1
2
3 1% 3%
. 4 1% 2%
Q36: How likely are you to
return to Estes Park within 5=Neutral I 9% 11% ‘ 14%
the next 3 years?
6 2% 4%
7 | 8% 8% [ 7% B 2%
8 || 10% 13% | 10% | 42
9] 9% 7% T 12% W 10%
10=Extremely likel 55% 46% 55% 74% 100%
y likely S | ]

Source: RRC Associates

A Likelihood to return within the next three years was significantly higher, with 64% of
all respondents responding 9 or 10, including 84% of day trippers from home, 67% of
day visitors staying overnight elsewhere, and 53% of overnight visitors.

62




LIKE BEST

VisitEstesPark.com

Overall, what aspects of your visit to Estes Park did you like best?
Most-mentioned words (calculation: total # times word mentioned/total # of commefit88 comments received)

0% 5% 10% 15% 20% 25%
RMNP (and variants) 20.3%
Wildlife 18.0%
Beauty 17.3%
Scenery ' 16.5%
View I ] 15.8%
Shop T ] 13.5%
Park T ] 12.8%
Town ] 12.8%
love ] 12.0%
Hikes T ] 10.5%
Elk T ] 9.8%
Area T ] 9.0% Words mentioned at least twice, in word cloud view
Mountain T 8.3% Photo
Friendly ] 8.3% I\fger”dcmsel:rle CFtOtﬁ[
Center | 7.5% Course Informatlorl Ity Cholcereat
SEaSD()lIf'ILa keE,cg[LEm Area Cabin ridge
Estes I 6.8% T|me L Fau NatureRestaurant ThmggCo[oradgFa Il‘yD
lake T 6.0% e “y DurngOWn Oan E 1 ay
: . Convement Ute Stayed R Access I ew ar Yy
Enjoy T 6.0% V Here h Down StoreHistory Life
LOtS er all ~ Location D Trall.
Dining ] 6.0% EACt'V't'es BearOUtdOOf SmaLl rL\IkICY S OW relc\{a%ed o Wel V H(?Etel.
. . ake Veﬂ elcome \/q i
Visitor T 6.0% ALY dl;] OyFLr?g%edWI ld l'lf B:fnrg_l_ a r!ﬁ( enoebr ptions Y
e 1 5, tmosphere rp Clean® %"
Downtown 5.3% Estes VISItOFEat MOljntamHEpePpLe
People - 153% Many E Lk Crowds 4 Relaxing «  Everything
) Well B a u 'Dini ng
Family T 5.3% ASpe“S ”C( dlEES'?. Stanl_eyTurn
Nice 5 3% DO SetAmang Place Feel
Nl m—— Ve Hikes Around
Visit T ] 5.3% Available Experience Ex “Ed

Source: Postrip Survey

A RMNP, wildlife, beauty, scenery, views, shopping, town, hiking, elk, and mountains wert
among the items cited most often(See complete comment listing in appendix.) 63




NEGATIVEEXPERIENCES UGGESTIONS RRC

ASSOCIATES.

FORIMPROVEMENT

Did you have any negative experiences in EP, or do you have any suggestions for improving the EP experi
Most-mentioned words (calculation: total # times word mentioned/total # of comme(it8Y comments received

0% 10% 20% 30% 40% 50% 60%
No / None / NA ] 57.0%
Parking | 22.4%
Traffic 1 9.3%

Estes Park T 7.5%
Experiences T 7.5%
Food T 7.5%

Downtown 6.5% Words mentioned at least twice, in word cloud view:
Really T 6.5%
Shops T 5.6% - Beautiful
People I 4.7% roo EXpEriencever, Town
Town Il 4.7% somaing NiceDIAN'TEX “e’“e RénGr&ét i;\v\?l%a Cpglwds
e Visit " thing Shut t "" SGood
Area 3.7% MOVEYE'a fﬁ C SandmchLEaVeH Nope Th|5 Festlvmore Enol_ll-eha
Cars T 3.7% Dlﬂlng Out5|de.FeelThr0ugh Keep ome Place ClOSE Q
Center I 3.7% NeWP - a‘fbe Starmcks eeeeee
Limited T 3.7% Bad Ful Shops O“t
Lots I 3.7% Busy Wh'LE Restaura nt ; Quality CraezaJ
: Steak Than”k""“e Stay Ljp';‘f HeLpEsteS Need
Moved T 1 3.7% leltTI Advertise Week Service
Weathe Rmnp EOp eShutt Car
Restaurants T 3.7% ¥ Gtore RNe'ghtll.FDl nd Fast
RMNP I 3.7% spne Do szwt[c))Lrsmg
Center
Shuttle T 3.7%
stay .y Hotel Downtown Spaces
Stores T 3.7%

Source:

PosTrip Survey

A Over half of respondents said they had no negative experiences or no suggestions (57
A Among the remainder, top concerns included parking / traffic / crowding (in EP & RMNI
A few cited shopping & restaurant issues (e.g. quality / variety / service / limited hou)



DISTINCTIVEASPECT®F ESTESPARK

VisitEstesPark.com

In your opinion, what are the most distinctive aspects of Estes Park as a travel destination?
Most-mentioned words (calculation: total # times word mentioned/total # of comme(it$8 comments received

0% 5% 10% 15% 20% 25% 30% 35% 40% 45%
RMNP (and variants) | 41.5%
Beauty 1 22.0%
Scenery / scenic | 19.5%
Wildlife ] 18.6%
Mountain I 13.6%
Town ] 9.3%
View I 8.5%
Shops | 7.6%
Downtown ] 6.8%
Activity | 6.8%
Access 1 5.9% Words mentioned at least twice, in word cloud view
Qutdoor ] 5.9%
Proximity ] 5.9% Spend
Location | 5.9% People Nature Outdoor et
Hotel | 5.9% Enjoy  Scenic Tfad't‘m 0Ved yothing
Stanley | 5.9% Vaﬂetv Stanley Ut Rocky
Rocky I 5.1% vist Great Fr|end[yAcc0mmodat|0n |EV\(; ELS(tJe;e
Close ] 5.1% Entrance Festivals —  giver Day. A CCeSS AtmosphereHOteL
Friendly T 4.2% S Ce n e r -
Relaxed ~mmmmmm 4.2% Hing | ocation Trall mmown Drive Very
Accommodation I 3.4% “ Available PI'OXImIty ety Area Rﬁela?hf?d
Fasy = 3.4% MOU Nnta | mk Gatewa S ng;s
i uaint a
sy [ 34% Activiy” WildLife =
phere I 3.4% Food Ppark Trip o AlwaysRoad
Park T 3.4% See ining
Dining T 3.4% o D?YXaQEaObYryn
Nature 0000 3.4%

Source: Postrip Survey

A RMNP is most cited, followed by beauty / scenery / views. Also wildlife, proximity/close to home/ease of
access, shopping, downtown character, dining, variety of activities, Stanley Hotel, friendly, relaxed, et®>




FEATURERA MENITIESTO ADD

VisitEstesPark.com

What community features/amenities could Estes Park add to make you excited to come back?

Most-mentioned words (calculation: total # times word mentioned/total # of commef@S)comments received)
0% 5% 10% 15% 20% 25%

More | 20.0%

Park ] 17.6%

None | 12.9%

Area 1 9.4%

Think ] 8.2%
Restaurant ] 7.1%
Downtown 1 7.1%

Great 1 7.1%

Love | 7.1% Words mentioned at least twice, in word cloud view;:

One 1 7.1%

Festival ] 5.9% Enjoy Jown Center ) Store ons
Activity | 5.9% s LESS LodgingNgtyfesurs EVeR Viike .

N t 1 59% ce Continue Drlnksai W mething
ot i TravetsThink Maybes/ATea Gor

Expensive
Maybe  5.9% Festiva lMom;EuemeM outdoaew D OWNTOWN ™™
Sale

VisitFree Really Friendly
Need  5.9% Aﬁg{g;}able wCome O re New re gt Close
Travel ] 5.9% One Afford Amenities

Shops
Anything

Good
4.7% BeaUty Brewery Perfect Falﬁ%ﬁgpgqNOt Ing Loual-lty Bettgr

Trail
4.7% Nee Ha PEODle Very O n ral ers Trails
P055|ble

Perfect 4.7% Shops Book Dav
Estes 4.7% Rmnp L“"'"g Full Concerts Amundk ACt|V|ty Pncey

Come a7% “UE Restaurant Anything =

Back 4.7% Walked PI. HOUI’S Stations
ace
Day 4.7% ESteS

Less 4.7%
Nothing 4.7%

Source: Postrip Survey

A Common themes: more/better shops & dining; less expensive dining & lodging; more events/entertainment/acti
Y2NBE {ARaAaQ FOOGAGAGASEAD

A Also: More parking; less traffic/congestion/people; more transit/shuttles.

A al ye | fa2 aclokeR asisyrdtiakking il @menities, will come back, etc.
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INTERNETISSUES



DEVICEWITH INTERNET

Visit Estes Park Survey | POST TRIP SURVEY BY VISITOR TYPE

Visitor Type

A day visitor to Estes

A visitor spending the A day visitor to Estes A seasonal resident of

Overall Park, started and
night in the Estes Park Park, spending the ! Estes Park/second
. ended my day at my
area night elsewhere homeowner
own home
ves,smartorone [ == - - 100
Yes, tablet 27% 35% 506 l 22% 100%

Q40: Did you bring a device
with internet connectivity Yes, laptop I14% 20% 6% 81%
on your visit to Estes Park?

Yes, other | 1% 2% 2%

No | 3% 4% 4%

Source: RRC Associates

A Almost all respondents (97%) brought at least one device with internet connectivity
on their visit to Estes Park.
A The large majority of respondents brought a smartphone (94%), followed by tablet

(27%), laptop (14%), and other device(s) (1%).
68




INTERNETCONNECTIONCONNECTION RRC

S:) E E D ASSOCIATES.

Visit Estes Park Survey | POST TRIP SURVEY BY VISITOR TYPE

Visitor Type

A day visitor to Estes

A visitor spending the A day visitor to Estes A seasonal resident of

Overall Park, started and
night in the Estes Park Park, spending the ! Estes Park/second
. ended my day at my
area night elsewhere homeowner
own home
Yes - 67% 88% 41% 100%
Q41: (If brought device) Did
you connect _to an mte['n_et No 28% 11% 490
network during your visit to
Estes Park? Not don't
ot sure/don |4% 1% 10%
remember
Yes - 61% 60% 76% 39%
Q42: (If connected to
network) Did you find the Somewhat 30% 27% 24% 61%
internet connection
speed(s) to be generally No I 89% 11%
adequate?
Mot sure /don’t 19 204
remember
Source: RRC Associates

Ve

A Of those that brought a device with internet connectivity, 67% connected to the internet
during their visit, including 88% of overnight visitors and 41% of day visitors in aggrega

A Of those that connected, 61% reported adequate connect speed(s), 30% responded
Ga2YSOKIFIGZ¢é YR yi2 NBLR2NISR AYlFRSIldzZ G




PRIORRESEARCHOE INTERNETSPEED BR

ASSOCIATES.

Visit Estes Park Survey | POST TRIP SURVEY BY VISITOR TYPE

Visitor Type

A day visitor to Estes

A visitor spending the A day visitor to Estes A seasonal resident of
Overall | VISItor 5p 9 v . Park, started and
night in the Estes Park Park, spending the Estes Park/second
. ended my day at my
area night elsewhere homeowner
own home
Yes | 4% 5% 7%
Q43: (If brought device) Did

you research the speed of
available internet service in No - 91% 92% 91% - 89% 100%
EP while planning your

visit? Not sure /don't
remember

3% 2% I 11%

Source: RRC Associates

A Very few respondents (4%) researched the speed of available internet service in Estes
Park prior to visiting.
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IMPORTANCBF INTERNETACCESS

Visit Estes Park Survey |

POST TRIP SURVEY BY VISITORTYPE

Overall

1- Mot At All Important I 11%

2 IB%
internet access when

3 - Moderately Important - 44%
deciding where to go and

. -
stay on a leisure trip? 2 . 16%

5-\Very Important . 20%

Q44: (All respondents) How
important to you is good

Visitor Type

A day visitor to Estes
Park, started and
ended my day at my

A seasonal resident
of Estes Park/second

A visitor spending
the night in the

A day visitor to
Estes Park, spending

Estes Park area  the night elsewhere homeowner
own home

13% 9% I 8%
4% 20% I 8% 19%
51% 26% - 51% 19%

19% 17% I 8%

13% 28% - 26% 61%
Source: RRC Associates

A A large majority of respondents (81%) feel that good internet access is moderately impe
(44%) or important/very important (36%) in deciding where to go on an on a leisure trip
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GENERALIRAVELPATTERNSX
PREFERENCES



OTHERMOUNTAINDESTINATIONSBRC [%3]

VisitEstesPark.com

Visit Estes Park Survey POST TRIP SURVEY BY VISITORTYPE
Visitor Type
A visitor A day visitor to A day visitor to A St_aasonal
Overall spending the Estes Park Estes Park, resident of
’ started and Estes

nightin the spending the

Estes Park area night elsewhere ended my dayat  Park/second

my own home homeowner
Pikes Peak/Colorado Springs area [l 33% 24% P 39% B 27% 619%
Breckenridge [ 28% 30% B 17% B 39%
Winter Park/Granby area [l] 28% 23% P 13% B 27% 100%
Other Summit County (Keystone, Copper Mtn, Frisco) . 24% 23% | 7% - 50%
Durango/Silverton/Ouray area [l 21% 22% P 18% B 249
Jackson Hole/Grand Teton/Yellowstone area [}l 20% 23% I 16% J 10% 61%
Q45: What other Steamboat Springs area I 19% 18% [ 8% 39%
mountain destinations, Vail/Beaver Creek area [} 18% 21% flos B 240
:J;f ';ﬁ*e?:‘l‘;'fe’f\?:c:itsigsd Other Colorado area(s) | 17% 16% | 6% B 32%
trip in the past three Crested Butte/Gunnison area ] 15% 18% flo% B 16% 19%
summers (2015-17)? Aspen / snowmass | 14% 14% flo% B 20% 19%
(Check all that apply) Lake Tahoe (CA/NV) area | 8% 6% | 4% B 16%
Park City (UT) area | 7% 5% | 6% | 8% 61%
whitefish/Glacier National Park area | 7% 7% | 4% | 4% 61%
Telluride area | 6% 3% | 4% f 12% 19%
SunValley (ID) area 1% 1%
other JJ] 16% 18% f 13% B 6%
None [l 21% 21% I 29% B 15%

A Pikes Peak/Colorado Springs was the most cited past summer destination-(33%);
followed by Breckenridge (28%), Winter Park/Granby (28%), and parts of Summit
County other than Breckenridge (24%). 73




VARIET¥SEEKINGBEHAVIOR

Visit Estes Park Survey | POST TRIP SURVEY BY VISITOR TYPE

Visitor Type

A day visitor to

A day visitor to A seasonal

A visitor spendin Estes Park, .
Overall . p. g Estes Park, resident of Estes
the night in the . started and ended
spending the Park/second
Estes Park area . my day at my own
night elsewhere home homeowner

Visit new/different destinations all the time - 48% 45% 48% - 60% 19%
Q46: Generally
sp!eakmg, fmt your_ Rotate between a few different destinations 44% 43% 48% 40% 61%
winter vacation trips,

do you typically:

Visit the same destination year after year I 8% 13% 450 19%

Source: RRC Associates

Aaz2adail NBALRYRSYyidia AYRAOIFIOS I RSAANB F2I
RSalGAylFadA2ya | f 0KS GAYSE F2NJ 0KSANI
I TS¢% RAFFSNBYO RSaGAYIlI GA2Yya e

A A comparatively small 8% visit the same destination year after year.
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Visit Estes Park Survey | POST TRIP SURVEY BY VISITOR TYPE

Visitor Type
A day visitor to

- . A day visitor to A seasonal
Overall Awmtf:r sp.endlng Estes Park, Estes Pari, resident of Estes

the night in the . started and ended
spending the Park/second

Estes Park area . my day at my own
night elsewhere homeowner

home
1- Value conscious / price sens.ltweflea.lst |7% 79 8% IB%
cost choice
2 |4% 5% 404

Q47: How would you

classify yourself on the

following scale in 3-Seekan even balance between price and - 66% 73% 63% . 51% 100%
quality of experience

planning your
i 7
vacations: 4 I 15% 15% 12% I 19%
5-Quality of experience is primary concern
8% 1% 14% 22%
regardless of cost

Source: RRC Associates

A The majority of respondents (66%) seek an even balance between price and the
guality of experience. Eleven percent prioritize price (rate 1 or 2), while 23% prioritize
guality of experience (rate 4 or 5).
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SUMMARY



QUMMARYOF KEY HINDINGS

A Visitation volume / flows

A Monthly: Roughly 59-62% September, 2731% October, 1011% Novembervaries by

measure)

A Daily: Roughly 53-55% weekday (MF), 45-47% (SaSu) (per traffic & EPVC)
A Geographic origin

A Importance of Colo. market: overall (43%), day (57%), overnight (23%)

A Notable strength throughout Midwest, plus Texas

A Visitor type

A 42% overnightwithin 10 miles of Estes Park: 57% dayvisitor to EP; 1% uncertain

A Amongday visitors to EP: 57% from Colorado, 43% out of state/foreign

(spending night elsewhere)
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QUMMARYOF KEY HINDINGS

A Demographics

A Age Broad age distribution, with median age of 50

A HH status: Most are couples without kids (44%) or HHs with kids at home (24%). Also 17% empty nesters, 14% singles
without kids.

A Travel party : 80% travel with partner, 27% with children, 18% w/ other relatives, 14% w/ friends.
2% alone, 56% in party of two, 34% in party of 3-4, 8% in party of 5+. Avg 2.8 people/party.

A Household income: Primarily concentrated between $50 -$199K (77%). Median $102K.

A Trip decision factors & preferences
A Dominant trip purpose is vacation / leisure / recreation (78%), followed by VFR (7%) and special event (5%).

A Factors in decision to visit EP: Led by scenic beauty (9.3 out of 10), RMNP (8.6), relaxing mountain getaway (8.6), &
wildlife viewing (8.4).

A Multiple destination trips : 41% of visitors were on a multiple destination trip (including 38% of overnight visitors to EP &
77% of day visitors to EP spending the night elsewhere).

A Consideration of other destinations : 26% of visitors considered other destinations before deciding on EP (including 25%
of overnight visitors).

A In general, when planning travel, most visitors seek an even balance between price & quality . Most also prefer to see
new destinations or rotate between destinations (rather than returning to the same destination all the time).

A Information sources

A Top sources Previous visits to EP (47%), personal recommendations/word of mouth (42%), RMNP info/website (36%).
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QUMMARYOF KEY HINDINGS

A Trip characteristics

A Lodging type in EP: 70% commercial lodging, 11% rent-by-owner lodging, 6% owned vacation

home/timeshare, 6% RV/camper, 5% tent camping, 2% other.

A Length of stay in EP (overnight): Avg. 4.7 nights. 9% one night, 31% 2 nights, 31% 3 nights, 29%
4+ nights.

A Transportation to EP (out of state/foreign): 50% flew to Denver, 4% flew to other airport, 47%

drove/ground.

A Activities in EP: Wildlife viewing (81%), RMNP (80%), walking (72%), scenic drive (72%), dining
(65%), shopping (59%), hiking (52%).

A Spend in EP Average $92/ person / day. ($123 for overnight, $60 for day trippers from home,

$55 for day visitors staying overnight outside EP area.)

A Previous visitation of EP: Most respondents were repeat visitors to Estes Park (68%), including

90% of day trippers from home, 66% of overnight visitors, and 51% of day visitors spending the

night elsewhere.

A Internet : Most visitors found internet connection speeds in EP to be generally adequate (61%

oyeso, 30% osomewhatdé, 8% o0nod) . 70



QUMMARYOF KEY HINDINGS

A Ratings of Experience

A Highest ratings for RMNP (9.4 out of 10), outdoor recreation (9.1), and overall visit
experience (9.0).

A Lowest ratings for festivals and special events (7.3) and parking in Estes Park (7.4).

A The net promotor score was a solid 71%.

A Items liked best : RMNP, wildlife, beauty, scenery, views, shopping, town, hiking, elk,
mountains, etc.

A Most distinctive aspects of EP: RMNP is most cited, followed by scenery/beauty. Also

wildlife, proximity/close to home/ease of access, shopping, downtown character,
dining, variety of activities, Stanley Hotel, friendly, relaxed, etc.

A Top negative experiences/suggestions for improvement : More parking; less

traffic/congestion/people; shopping & restaurant issues (e.g. quality / variety /
service / limited hours / cost); cost of lodging; more events / entertainment /
activities; more kidsd activities; more
cited no problems / like it the way it is.
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DIFFERENCEBETWEENALL & SUMMER
VISITORS



DIFFERENCEBETWEENESTESFARK  ppc

FALL & SU MMERVI SITORS ASSOCIATES.
A Demographics

A Marital/family status : Fall visitors are more likely than summer visitors to be
couples without kids (44% vs. 34%) or singles without kids (14% vs. 11%); less likely to
be families with kids at home (24% vs. 37%). (About equally likely to be empty
nesters: 17% fall/18% summer.)

A Party composition: Fall visitors are slightly more likely to be traveling with their
spouse/partner (80% vs. 76%), and less likely to be traveling with children (27% vs.
37%) and other family/relatives (18% vs. 22%). Travel parties tended to be smaller in
fall (average 2.8 people) than summer (average 3.5 people), with more parties of
two in fall (56% vs. 41%), and fewer parties of five or more (8% vs. 21%).

A Age Fall visitors are somewhat more likely to be aged 25 -34 (18% vs. 12%) and 55
74 (39% vs. 35%); less likely to be aged 3554 (36% vs. 43%).

A Geographic origin: Fall visitors are slightly less likely than summer visitors to be
from the Midwest (23% vs. 26%) and South (18% vs. 19%); slightly more likely to be
from Colorado (43% vs. 41%), other parts of the West (5% vs. 4%), and international
(4% vs. 3%).

82




DIFFERENCEBETWEENESTESPARK

FALL & SUMMERVISITORS
ATrip Planning & Decision Factors

A Importance of factors in decision to visit EP : Fall visitors placed greater
importance on RMNP as a reason to visit (average rating 8.6 on 10 point scale)
than summer visitors (8.1). Fall visitors also placed greater importance on
wildlife viewing (8.4 vs. 7.6). Fall visitors placed somewhat lesser importance
on climate/weather (7.3 vs. 7.7), reunion (1.4 vs. 1.7), and meeting/
conference (1.3 vs. 1.6).

A Consideration of other destinations for this trip _: Fall visitors were less likely to
consider competing destinations (26%) than summer visitors (35%), particularly
destinations in Colorado (20% vs. 27%).

A Information sources: Prior to the arrival in Estes Park, fall visitors were
somewhat more likely to use RMNP information (36%) than summer visitors
(30%). Once in EP, fall visitors tended to use more information sources (average
2.1 listed sources) than summer visitors (average 1.7 sources).
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DIFFERENCEBETWEENESTESPARK

FALL & SUMMERVISITORS
ATrip Characteristics

A Weekday/weekend mix: Fall visitation exhibits a greater weekend skew (45%
weekend/55% weekday) than summer (33% weekend/67% weekday).

A Overnight stays in EP. Fall visitors are less likely to stay overnight in the EP
area than summer visitors (42% vs. 50%).

A Lodging type: Among those staying in the EP area, fall visitors are more likely
to stay in paid commercial lodging (70% vs. 56%), and less likely to stay in rent -
by-owner lodging (11% vs. 18%), tent camp (5% vs. 11%), or stay with
friends/family who live in the area (1% vs. 6%).

A (Out of state/international visitors) Flew as part of travel? Fall visitors were
more | i kely to fly (53%) than summer
more distant geographic origins.
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DIFFERENCEBETWEENESTESFARK  ppc

FALL & SU MMERVI SITORS ASSOCIATES.
ATrip Characteristics (continued)

A Activities while in EPFall visitors were much more likely to engage in wildlife viewin
(81%) than summer visitors (56%). Fall visitors were also somewhat more likely to
RMNP (80% vs. 74%), take a scenic drive (72% vs. 65%), hike (52% vs. 45%), do
photography (37% vs. 31%), visit art galleries (15% vs. 9%), and attend a concert /
performing arts event (13% vs. 7%). Fall visitors indicated they were somewhat le:
likely to fish (6% vs. 9%), go horseback riding (3% vs. 6%), go running/jogging (2%
6%0), or go cycling (1% vs. 4%).

A Attendance at special eventdall visitors were much more likely to state that they
attended a special event while in EP (30% vs. 9%).

A Places visited in RMNPAmong those who visited RMNP, fall visitors visited somewt
more RMNP locations (average 2.5 locations) than summer visitors (average 2.1
locations).

A Use of RMNP shuttlesFall visitors were less likely to use RMNP shuttles (12%) that
summer visitors (25%), including being less likely to take shuttles inside RMNP (11
17%) and shuttles from the Town of Estes Park (1% vs. 12%).
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