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Hotels and Short-Term Rentals

e Hotel occupancy rates for Fairbanks 12% higher than average of identified competitive destinations.

vear tod Occupancy Rate ADR RevPAR
t t

voteitodgne 3% v -3% $137 .4 1% $86 4 8%
Year to date Occupancy Rate ADR RevPAR

Short Term Rentals 75% v -12% $1 56 2 4% $1 1 7 v -9%

Fairbanks International Airport

e 15% increase in combined arrivals & departures over Q1 2022/-2% decrease over Q1 2019
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Morris Thompson Cultural and Visitors Center

e 34% increase in visitation over Q1 2022/-8% decrease from Q1 2019
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Visitor Profile: Origin Market

Source: Madden Voyage

Out of State Visitors Avg. Length of Stay Avg. Distance Traveled Avg. Repeat Trips Overnight Trips
60% 3.7 1.7K 1.1 92%
2023-03-01 2023-03-01 2023-03-01 2023-03-01 2023-03-01
Top 10 Visiting States Top 10 Visiting Metros
WA 16.8% Seattle-Tacoma 14.9%
cA 8.6% Atlanta mmmm 3.1%
™ 7.8% Los Angeles mmmm 2 9%
OR EEessssssss——— (.3% San Francisco-Oakland-San Jose mmmm 2 9%
FL meesssssssssss 5.3% Spokane mmm 4%
GA s 4.6% Denver mmm 2 1%
CO s 3.)% Dallas-Ft. Worth mmm 2 1%
OH "= ) 5% Phoenix mmm 2 0%

Salt Lake City mm 1.9%
Orlando-Daytona Beach-Melbourne mm 1.7%

TN sosssss ) 5%
OK msssmm ) 5%



Visitor Profile: Demographics

Age Race Education Income

Af . - -
18-24 Am!ﬁ‘ign Asian Hispanic No HS
10% g2 0.5% 16.3% 10%

45-54  55-64
13% 12%
Some College
31%
75-99K 100-149K 150K+
35-44 . 0 0 0
13% Higher Degree 13% 16% 15%
13%
337M HEEN ;v 2.37M EEEN - 2.33M HEEN - 171 L | | | P
Website
New Users Returning Users Avg Time on Page Avg Session Duration
vs. 195K, YoY vs. 249.9K, YoY vs. 675, YoY vs. 115s, YoY
Facebook
Avg Followers Page Impressions Page engagement rate Post Impressions Engagements per post

425,947 5,417,162 6.6% 5,246,758 2,984

Month-over-Month

Avg Followers Page Impressions Page engagement rate  Post Impressions Engagements

424,849 1,327,997 7.1% 1,258,450 66,109

4 0.3% v -35% v -4% v -37% v -15%






